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Business  Depression  Adds  No  New  Risks 
To  Newspaper  Publication 

Recent  Sales  and  Mergers  Traced  Back  to  Fundamental  Faults — Unsound  Finance  a  Rare  Factor — 
Low  Rates,  Causing  Undue  Profit  Cuts,  Greatest  Present  Danger 


The  belief  that  newspaper  publication 
is  a  hazardous  enterprise  is  again 
finding  many  adherents  who  until  re¬ 
cently  maintained  that  the  old  dangers 
passed  with  the  personal  journalists.  Sale 
of  the  New  York  World,  with  the  attend¬ 
ant  disclosure  that  the  famous  Pulitzer 
paper  was  within  three  months  of  its  last 
resources,  came  as  a  shocking  climax 
to  several  lesser  sales  and  consolidations 
and  the  general  feeling  of  uneasiness 
that  always  accompanies  a  business  de¬ 
pression. 

Yet,  disturbing  as  these  things  have 
been,  the  cur'-ent  business  depression  did 
not  cause  them,  but  merely  forced  a 
CTisis  that  might  have  been  delayed  had 
not  1929  brought  the  panic.  The  num¬ 
ber  of  daily  and  weekly  newspapers  of 
sufficient  importance  to  have  their  sales 
and  consolidations  listed  in  Editor  & 
Publisher  number  9()  up  to  the  begin¬ 
ning  of  this  week.  For  all  of  last  year, 
the  number  of  transactions  listed  was 
in  the  neighborhood  of  350.  And  for  the 
past  five  years,  the  number  has  varied 
only  slightly.  In  good  times  or  bad,  it 
appears  that  the  transformation  of  the 
newspaper  industry  has  proceeded,  with 
differing  motives  but  to  the  same  end — 
economic  stability. 

At  the  end  of  1929  there  were  only  a 
few  large  cities  in  which  the  stabilizing 
process  had  not  been  brought  into  action. 
Since  1921,  New  York  had  seen  disap- 
Kar,  through  merger,  the  Morning  Sun, 
Morning  Herald,  Evening  Globe,  Eve¬ 
ning  Mail,  and  Sunday  Sun  and  Sunday 
Herald.  When  Mr.  Munsey  finished  his 
task  of  “cleaning  up”  the  New  Y’ork 
field  in  1924,  almost  every  newspaper  in 
Manhattan  was  apparently  profitable. 
Then,  in  both  the  morning  and  the  even¬ 
ing  fields,  advertising  created  for  itself 
new  channels.  The  Sun  at  once  forged 
to  the  front  of  the  evening  papers.  The 
Herald  Tribune  almost  as  quickly  dis¬ 
placed  the  Morning  World  as  runner-up. 
The  latter,  as  Oswald  Garrison  Villard 
has  pointed  out  in  the  Nation,  was  in 
the  process  of  changing  its  appeal  for 
middle-class  public  when  the  Herald 
ribune  in  one  leap  preempted  the  place 
the  World  had  selected  for  itself,  and 
ie  World  could  not,  at  any  rate,  did  not, 
nd  a  new  niche.  From  1924  on  the 
unday  World  presented  an  exaggerateil 
icturc  of  the  decline  which  has  been 
eneral  in  Sunday  advertising  since  1925. 
e  sale  of  the  \\'orld  in  1931  therefore 
not  be  taken  as  arising  from  the 
uliar  business  conditions  of  the  past 
ear  and  a  half,  nor  as  indicating  infier- 
t  weakness  in  the  structure  of  news- 
Pers  generally. 

The  World  newspapers,  like  others 
hich  are  in  difficulties  now,  were  handi- 
pped  by  an  ownership  or  ownership 
licy  not  keyed  to  their  time  and  place, 
uch  has  been  written  of  the  “dead 
nd"  of  Joseph  Pulitzer,  but  the  hands 
•  the  command  posts  of  several  papers 
hich  have  met,  or  may  meet,  a  similar 
'f.  are  quite  alive.  There  are  few  in- 
necs  of  recent  note  in  cities  of  more 
in  100,000  population  of  a  newspaper 
ding  in  the  hands  of  an  owner  whose 
in  interest  is  his  newspaper.  There 
t  numerous  cases  of  newspaper  fail- 
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lire  where  the  central  interest  of  the  mings  fostered  and  which  fostered  them, 
proprietor  was  outside  of  the  publication,  few  newspaper  publishers  would  have 
even  outside  of  the  city.  There  are  few  faced  radical  reductions  in  their  1930 
instances  of  notable  success  for  news-  profits.  But  the  expanded  facilities  re¬ 


papers  operated  as  sidelines. 


mained,  to  be  operated  and  to  be  paid 


The  peril  of  hard  times  to  well  con-  for,  although  their  foundation  dwindled 
ducted  newspapers  is  that  reduction  in  last  year  to  hardly  more  than  half  of  the 

PRESENT  DAY  PROBLEMS 

TNOEIS  the  sale  of  the  New  York  World  and  other  mergers  and  reorganiza- 
tion  of  recent  months  presage  a  “dangerous  era”  in  the  ownership  of 
American  newspapers?  Where  are  the  weak  spots  in  the  business  structure 
of  a  newspaper  and  how  may  they  be  checked?  Is  a  bond  issue  the  individual 
owner’s  solution  to  financial  problems? 

Answers  to  these  pressing  questions  are  ventured  in  the  accompanying 
article  which  diagnoses  the  newspaper  business  in  this  time  of  depression. 


advertising  volume  brings  about,  by  the 
nature  of  the  enterprise,  a  much  larger 
proportionate  reduction  in  net  revenue. 
This  has  often  been  stated  in  these  col¬ 
umns,  especially  during  the  boom  years 
of  1928  and  1929. 

The  danger  signals  were  plain  when 
1927  slumped  slightly  from  the  1925-1926 
boom.  Net  revenues  shrank  in  1927  far 
more  than  did  advertising  volume,  but 
the  majority  of  newspapers  forgot  the 
lesson  in  the  rising  tide  of  the  two  fol¬ 
lowing  years.  Expansion  of  daily  adver¬ 
tising  volume  compelled  a  parallel  expan¬ 
sion  of  editorial  material.  News  was 
departmentalized  to  a  greater -extent  than 
ever.  Sports  and  financial  departments 
were  the  centres  of  the  widening  editorial 
service,  growing  in  some  metropolitan 
newspapers  to  an  aggregate  of  more  than 
a  dozen  pages  daily.  New  wire  reports 
were  instituted  to  provide  editorial  and 
news  material  for  these  departments. 
New  columns  and  new  art  features  were 
introduced.  Positions  for  advertising 
were  created  and  sold,  often  without  a 
premium  rate  for  extraordinary  service. 
From  large  blocks  of  newspaper  readers 
there  was  no  demand  for  this  service, 
but  they  accepted  it  when  offered  and  re¬ 
garded  it  as  their  right.  It  was  tremen¬ 
dously  expensive  for  it  necessitated  not 
only  additional  personnel  and  additional 
newsprint  paper,  not  only  for  the  in¬ 
creased  size  of  the  newspaper,  hut  for 
the  added  circulation.  And  these  created 
the  need  for  additional  office  space,  ad¬ 
ditional  composing  room  eijuipment,  new 
stereotyping  and  press  equipment,  the  sum 
of  the  new  demands  frequently  forcing 
the  construction  of  a  new  building.  All 
was  well  so  long  as  the  advertising  which 
had  promoted  the  expansion  and  promised 
to  pay  for  it  flowed  freely. 

When  the  flow  became  a  trickle  in  the 
high-rate  specialties  like  automotive, 
radio,  and  financial  copy,  the  publisher’s 
picture  changed.  The  large  run  of  his 
advertising,  retail  display,  fell  off  slightly, 
reflecting  decrea.sed  public  buying  power. 

Foods,  drugs,  cosmetics,  household 
equipment,  general  advertising  leaders 
fell  off  in  individual  cases,  but  their  total 
decline  from  the  1929  peak  was  not  alarm¬ 
ing.  Had  the  newspaper  publishing  busi¬ 
ness  been  substantially  on  the  1925  basis, 
without  the  trimmings  added  since,  and 
without  the  revenue  which  those  trim- 


volume  registered  the  previous  year. 

And  so  the  newspaper  operated  in 
1930  and  is  operating  in  1931  at  about 
87  per  cent  of  its  1929  volume,  whicli 
probably  represented  90  to  95  per  cent 
of  capacity.  That  would  not  lie  so 
troublesome  if  revenues  had  not  declined 
still  more  sharply. 

The  newspaper  which  published  5,000,- 
000  lines  of  advertising  at  an  average 
rate  of  10  cents  a  line  in  1928  had  a  total 
advertising  revenue  of  $500,000.  Its  oper¬ 
ating  expenses,  not  offset  by  circulation 
income,  would  have  approximated,  under 
good  management,  about  $425,000,  leav¬ 
ing  a  net  profit  of  $75,0(X).  or  15  per  cent 
of  the  gross.  The  same  newspaper  in 
1930  would  have  printed  4,400,000  lines  of 
advertising,  but  its  average  rate,  due  to 
the  great  decline  in  high-rate  automotive 
and  financial  advertising  and  the  success 
of  general  advertisers  in  obtaining  the 
retail  rate,  would  have  declined  to  8  cents 
a  line.  The  prcccntage  of  local  retail 
advertising  to  the  total  was  considerably 
higher  in  19.10  than  in  previous  years. 
His  total  revenue  is  therefore  $352,(KX), 
or  29.6  per  cent  beb'W  the  previous  year's 
receipts. 

It  needs  no  thousand  word  essay  to  de¬ 
scribe  this  publisher's  plight.  His  adver¬ 
tising  linage  is  off  12  per  cent.  His 
circulation  may  be  down  2  or  3  per  cent, 
hardly  more.  By  the  tightest  of  manage¬ 
ment,  he  may  be  able  to  darken  two 
composing  room  machines.  His  press¬ 
room  operation,  on  a  5,(l00,000-line  vol¬ 
ume  is  not  large  enough  to  be  cut 
appreciably.  Possibly  10  or  12  per  cent 
can  be  saved  on  the  newsprint  consump¬ 
tion,  possibly  $2(X)  a  week  in  the  editorial 
department,  and  an  equal  amount  by 
close  watch  on  all  purchases.  But  with 
an  indicated  deficit  of  $73,000  against  a 
surplus  of  approximatelv  equal  amount 
the  year  before,  there  seems  little  possi¬ 
bility  of  more  than  an  even  break.  Most 
publishers  considered  themselves  fortu¬ 
nate  if  they  succeeded  in  keeping  red 
ink  off  the  books  last  year. 

Tluit  situation  is  distressing  but  ntd 
disastrous  to  a  newspaper  directly  oper- 
atetl  by  its  owners.  Given  time,  they 
can  adjust  their  outgo  to  their  income 
and  meanwhile  live  off  a  surplus.  .Most 
newspapers  of  the  I’nited  States  fall  in¬ 
to  this  category — uncomfortable,  but  not 
sick.  Some,  indeed,  are  very  well,  hav¬ 


ing  won  a  sufficient  increase  in  staple 
classifications  to  offset  the  defection  of 
the  luxury  groups.  None  of  the  old- 
established  chain  groups,  even  those  hav¬ 
ing  outstanding  securities  with  the  public, 
was  badly  distressed  by  the  shrinkage 
in  1930  volume,  and  their  massed  re¬ 
sources  appear  sufficient  to  pull  them 
through  any  crisis  that  the  near  future 
may  bring. 

The  principal  weak  spots  in  the  news¬ 
paper  line,  besides  those  already  men¬ 
tioned,  are  newspapers  in  small  cities 
which  have  financed  their  purchase  or 
improvements  by  issues  of  securities  with 
the  idea  that  192.5-1929  earnings  guar¬ 
anteed  ample  safety  for  the  future.  As 
a  rule,  these  securities  are  bonds,  in 
essence  a  first  mortgage  upon  the  physical 
property  of  the  paper.  In  flush  times, 
bonds  were  the  natural  source  of  the  out¬ 
side  revenue  needed  for  improvements, 
purchase  of  another  paper,  or  expansion 
to  meet  the  physical  needs  of  the  ever- 
increasing  advertising.  BoikIs  were  more 
easily  and  profitably  sold  than  stock,  and, 
priceless  advantage  to  the  newspaper 
ovvner,  they  did  not  give  outsiders  a 
voice  in  the  conduct  of  his  property.  That 
last  is  true  except  under  conditions  which 
received  little  thought  in  boom  times. 

In  times  of  business  stress,  the  bonds 
give  their  owners  the  potential  right  not 
only  to  a  voice,  but  to  the  actual  control 
of  the  property  under  certain  conditions. 
Bondholders  have  the  right  to  protect 
tiieir  investment  if  the  property  fails  to 
pay  its  stated  interest,  if  it  fails  to  set 
aside  in  cash  or  in  new  equipment  a  cer¬ 
tain  annual  value  stated  in  the  indenture, 
or,  if  after  a  certain  periori  a  stated 
amount  is  not  .set  aside  in  liquid  form 
for  the  retirement  of  the  bonds  at  stated 
times. 

If  the  newsiKiper  described  above  has 
outstanding  a  bond  issue  of  $100,000, 
based  on  a  plant  new  in  1928,  he  faces 
a  serious  problem  in  1931.  His  interest 
charges  will  run  between  $5,(X)0  and 
$6,000.  His  depreciation  charge  wilt  vary 
with  the  condition  of  his  equipment  at 
the  time  of  the  issue  and  for  this  story 
can  be  set  at  $1,(XX).  His  retirement 
fund,  institution  of  which  is  probably 
reiiuired  in  the  indenture  for  the  current 
year,  three  years  after  the  date  of  issue, 
may  be  $2,(XX)  or  $3,000,  more  or  less, 
dependent  upon  the  term  of  the  issue.  In 
any  case,  he  has  here  mandatory  charges 
of  some  $8, (XX)  or  more  which  must  be 
met  if  he  expects  to  stay  in  business. 

These  cases  are  and  will  be  relatively 
few,  and  in  most  of  them  a  saving  factor 
will  undoubtedly  come  into  oiK-ratiim. 
That  is  the  reluctance  of  most  conserva¬ 
tive  bankers  to  become  involved  in  the 
conduct  of  a  newspaper,  especially  if  the 
newspaper  has  able  and  determined  com¬ 
petition.  In  some  cases,  an  outlet  will 
be  found  in  consolidation  with  a  com- 
IH'titor,  with  the  latter  getting  all  the 
best  of  the  bargain. 

But  it  is  not  to  financial  difficulties  of 
this  kind  that  most  recent  mergers  can 
be  attributed.  In  the  majority  of  cases, 
the  19.10-1931  consolidations  are  merely 
extensions  of  the  economic  trend  that 
has  been  operative  since  the  war.  In 
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the  populous  states  of  Ohio,  Illinois  and 
Pennsylvania,  newspaper  consolidations 
were  of  almost  weekly  occurrence  be¬ 
tween  1925  and  1929,  until  today  there 
are  few  cities  below  metropolitan  rank 
in  which  there  are  competitive  newspaper 
interests.  Under  competition,  in  most 
cities  of  50,000  or  less  population,  the 
available  advertising  revenue  did  not 
afford  a  profit  for  two  or  more  papers 
but  would  give  a  handsome  reward  to  a 
single  operation.  Where  the  cost  of 
purchase  and  consolidation  was  not  too 
high,  this  end  has  in  the  main  been 
realized. 

In  Indiana,  however,  the  consolidation 
idea  made  slow  headway  for  many  years. 
Political  partisanship  of  the  1880  variety 
centered  around  party  newspapers  in  the 
Hoosier  State  for  several  years  after 
nwst  other  newspapers  had  declared  in¬ 
dependence  of  party  ties  and  concerned 
themselves  more  with  economics  than 
politics.  This  type  of  journalism,  and 
its  readers,  resisted  the  idea  of  news¬ 
papers  divorced  from  political  polemics, 
and  continued  to  earn  its  living  while  ad¬ 
vertising  was  abundant.  With  the  slice 
in  revenues,  and  the  decline  of  certain 
IK)litico-religious  enthusiasms  that  kept 
old  rivalries  alive,  economics  won  the 
upper  hand  in  several  cities.  Recent 
mergers  have  made  Terre  Haute  and 
Kokomo  one  newspaper  cities,  ranging 
them  beside  several  other  large  towns  of 
less  than  metropolitan  rank,  but  the  State 
still  has  an  unusually  large  numl)er  of 
small  towns  served  by  two  dailies. 
Indiana  has  71  cities  in  which  newspapers 
are  published,  and  in  17  of  less  than 
.^),000  population  two  newspapers  are 
circulate  daily.  Across  the  line  in 
Illinois,  78  cities  have  newspapers,  but 
only  seven  with  less  than  50,000  popula¬ 
tion  have  more  than  one  paper.  In 
Michi^n,  with  53  newspaper  cities,  only 
Detroit,  Battle  Creek,  Grand  Rapids, 
Jackson,  and  Lansing  supjKirt  more  than 
one  paper.  In  Ohio,  with  87  cities  hav¬ 
ing  newsjwpers.  there  are  competing 
ownerships  in  only  13  cities  of  under 
50,0(Kf  populatifdi,  whereas  10  years  ago 
almost  every  citv  had  at  least  two  news¬ 
papers.  occasionally  three  or  four.  In 
few  instances  are  both  competitors  in 
these  smaller  cities  on  a  sound  financial 
l>asis. 

Establishment  of  newspaper  monopoly 
appears  to  l)e  dictated  by  economics  in 
urban  and  suburban  areas  which  cannot 
produce  a  newspaper  advertising  revenue 
sufficient  to  pay  10  to  15  per  cent  an¬ 
nually  on  the  investments  of  two  news¬ 
papers,  with  duplicate  expenses.  A 
smaller  compi-nsation  for  the  service  lays 
the  newspaper  open  to  the  perils  of  a 
business  depression.  A  larger  compen¬ 
sation  may  be  an  excessive  tax  on  the 
cost  of  doing  retail  business. 

The  latter  possibility  gets  considerably 
more  attention  under  present  business 
conditions  than  the  inherent  danger  that 
a  newspaper  monopoly  may  lead  to  civic 
breakdown  through  political  corruption 
unchecked  by  a  vigilant  press.  To  date, 
indeed,  newspapers  which  have  won  for 
themselves  the  sole  press  privileges  of 
their  community  have  not  relaxed  their 
vigilance  in  civic  affairs,  realizing  that  to 
do  so  means  re-opening  the  door  to  com¬ 
petition  and  the  revival  of  the  old-time 
poverty.  So,  to  date,  the  obvious 
economic  advantages  have  not  had  to 
offset  public  service  demerits.  The 
process  of  maintaining  a  newspaper 
monopoly  is  expensive,  but  it  is  less  ex¬ 
pensive  than  the  competitive  costs  of 
two  journals  of  merit,  and  it  can  do  its 
job  more  fully  with  full  attention  to  its 
own  affairs  and  no  worries  about 
the  fellow  across  the  street. 

Economically,  the  merger  movement 
that  gained  full  headway  after  the  war 
and  gives  promise  of  further  advances, 
has  taken  much  of  the  old  hazard  of 
poverty  out  of  the  newspaper  business. 
That  was  innate  in  the  days  when  news¬ 
papers  were  political  weapons  first  and 
advertising  media  as  an  afterthought.  It 
is  not  innate  today  in  an  industry  which 
in  the  worst  business  year  of  the  decade 
had  gross  advertising  receipts  of  more 
than  $700,000,000. 

The  hazard  of  1931  newspaper  pub¬ 
lishing  lies  in  a  rate  structure  predicated 
lupon  volume  business,  taking  its  profit 


from  a  relatively  small  portion  of  that 
volume  and  relying  for  that  profit  upon 
increased  linage  over  the  previous  year’s 
total.  If  1930  has  any  lesson  for  the 
new’spaper  owner  it  is  that  the  class  of 
business  upon  which  he  built  his  recent 
expansion  is  normally  the  first  class  to 
decline  at  the  end  of  a  boom  and  that 
with  its  decline  it  demonstrates  the 
fallacy  of  relying  upon  cumulative  an¬ 
nual  increases  for  working  margin. 

That  element  of  hazard  is  common 
throughout  the  industry,  but  it  can  be 
corrected.  The  hazards  of  dilettante  or 
incomj^tent  ownership,  and  of  over- 
enthusiastic  finance  are  by  no  means 
peculiar  to  the  newspaper  industry,  nor 
especially  common  in  its  operations. 

Newspapers  of  today — free  from 
political  dominance,  freer  than  ever  of 
economic  dominance  by  advertisers,  en- 
jo3’ing  unparalleled  news  service  and  the 
choice  of  educated  personnel  in  numbers 
that  1920  would  not  have  believed  possi¬ 
ble,  often  free  from  competition,  and 
receiving  into  their  cash  drawers  twice 
the  volume  of  advertising  revenues  of 
1917 — are  certainly  not  hazardous  ven¬ 
tures  for  competent  editors  and  pub¬ 
lishers.  With  the  recovery  of  half  the 
lost  luxury  linage  of  two  years  ago,  and 
with  economies  that  have  been  forced 
since  it  was  lost,  their  earning  power  is 
again  established  on  a  sound,  equitable 
basis.  They  will  return  a  handsome 
reward  to  the  owner,  who  makes  them 
his  occupation  and  can  pay  better  than 
average  compensation  to  the  men  that 
make  them.  As  a  private,  closely  held, 
operation,  the  newspaper  is  far  less 
hazardous  than  a  grocery  store,  a  depart¬ 
ment  store,  or  a  bus  line,  or  as  Col. 
Watterson  once  said,  a  hotel. 

As  an  enterprise  for  investment  by  the 
general  public,  it  presents  a  less  favor¬ 
able  picture.  The  dangers  of  widely  held 
common  stock  in  a  newspaper  arc  ob¬ 
vious.  The  dangers  of  a  preferred  stock, 
without  voting  rights,  are  less,  but  still 
present,  among  them  being  that  a  news¬ 
paper  cannot  earn  compensation  for  such 
securities  without  its  active  owners  and 
workers  of  their  due  .share.  The  dangers 
of  a  bond  issue  becoming  pressing,  as 
has  been  pointed  out.  in  times  like  the 
present,  especially  to  the  small  city  news¬ 
paper  without  the  resources  of  the 
principal  chains. 

Briefly,  a  newspaper  cannot  earn  fair 
compensation  for  its  workers  and  its 
operating  owners,  plus  interest  and  other 
charges  on  junior  and  senior  securities, 
except  in  flush  times,  without  laying  an 
undue  charge  for  its  advertising  services 
on  the  business  community.  As  a  unit 
of  a  chain,  with  financing  based  on  the 
group  operations,  a  newspaper  can  avoid 
this  danger,  but  no  such  aven'ue  is  open 
to  the  individually-owned  property. 

And  the  newspaper,  with  all  its  evolu¬ 
tion,  has  not  yet  found  any  formula 
which  divorces  it  from  the  peculiar 
genius  and  defects  of  its  ownership. 
Corporate  control  has  not  achieved  it. 
Chains  have  not.  As  Marse  Henry 
Watterson  remarked  a  score  of  years 
ago  funning  a  newspaper  by  a  board  of 
directors  was  as  sensible  as  running  a 
locomotive  by  a  board  of  directors.  To 
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April  6-7 — Pacific  Northwest  Cir¬ 
culation  Managers’  Assn.,  ninth 
convention,  Cascadian  Hotel,  We¬ 
natchee,  Wash. 

April  8-9 — Ohio  Circulation  Man¬ 
agers’  Assn.,  annual  convention, 
Neil  House,  Columbus,  O. 

April  16-18 — American  Society  of 
Newspaper  Editors,  meeting.  Na¬ 
tional  Press  Club  Bldg.,  Washing¬ 
ton,  D.  C. 

April  20 — Associated  Press,  an¬ 
nual  meeting.  Hotel  Commodore, 
New  York. 

April  21-23 — American  Newspa¬ 
per  Publishers’  Assn.,  annual  con¬ 
vention,  Hotel  Pennsylvania,  New 
Y'ork. 

April  23 — Bureau  of  Advertising 
of  A.N.P.A.,  annual  dinner.  Hotel 
Pennsylvania,  New  York. 


the  extent  that  a  successful  newspaper 
must  mirror  the  courage,  knowledge  and 
honesty  of  its  controlling  personality,  it 
remains  a  hazardous  enterprise. 


NEWSPRINT  OFFICIALS  MEET 


Discussion  of  Mergers  and  Institute 
Revival  Is  Reported 

(By  tcleffrapb  to  Editor  &  Publisher) 

Montreal,  Que.,  March  26. — Execu¬ 
tive  heads  of  at  least  three  of  the  lead¬ 
ing  pulp  and  paper  companies  were  gath¬ 
ered  in  Montreal  today.  It  was  generally 
reported  that  the  negotiations  which 
have  lieen  carried  on  with  a  view  to 
consolidating  the  positions  of  the  various 
newsprint  companies  were  discussed. 

The  Canadian  International  and  .\bitibi 
Power  and  Paper,  named  as  the  two 
companies  which  plan  to  take  over  the 
Minnesota  and  Ontario  Paper  Company, 
had  a  majority  of  their  senior  e.xecutives 
engaged  in  conferences,  while  it  was  also 
believed  that  Canada  Power  and  Paper 
Corporation  was  represented  by  its  presi¬ 
dent,  J.  H.  Gundy,  and  others.  A.  R. 
Graustein  leads  the  representation  from 
International  Pulp  and  Paper. 

Insofar  as  the  St.  Lawrence  Corpora¬ 
tion  is  concerned,  it  was  learned  this 
morning  that  it  has  little  or  no  interest 
in  any  negotiations  which  may  be  con¬ 
ducted  at  the  present  time.  Price  Broth¬ 
ers,  it  was  believed,  w'ere  also  without 
the  pale  of  the  present  turn  of  the 
conference  series. 

The  paper  mill  executives  also  are  un¬ 
derstood  to  be  holding  a  meeting  of  the 
Newsprint  Institute  of  Canada,  which 
has  been  virtually  inactive  since  the 
resignation  some  months  ago  of  the  presi¬ 
dent,  Colonel  J.  H.  Price,  president  of 
Price  Brothers  and  Co.,  Ltd.  Rumors 
of  unsettlement  in  the  price  of  newsprint 
are  again  current.  It  is  reported  that 
corporations  composing  membership  of 
the  institute  have  not  been  adhering 
strictly  to  the  purpose  which  brought  the 
institute  into  existence. 
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ARRESTED  FOR  SPITE 
EDITORS  DECLARE 

Brink  and  Briggs  of  Los  Angelei 
Record  Charged  With  Printing 
Racing  Information  —  Out 
on  Bail 


(Special  to  Editor  &  Publisher) 

Los  Angeles,  Cal.,  March  23. — Rod¬ 
ney  Brink,  managing  editor,  and  H.  B.  R. 
Briggs,  publisher  of  the  Los  Angeles 
Record,  were  arrested  Saturday,  March 
21,  charged  with  publishing  racing  in¬ 
formation  contrary  to  a  city  ordinance.  i 
The  Record,  in  common  with  other  Los  I 
Angeles  papers,  printed  the  odd.s  on  the  I 

$100,000  Agua  Caliente  handicap  held  i 

the  next  day.  No  other  newspapers  were  I 

molested  by  the  police.  1 

“We  were  pinched,  booked  and  jugged  | 
at  an  hour  when  no  courts  were  in  ses-  i 

sion  for  a  prompt  hearing,  with  the  ob-  ; 

vious  object  of  subjecting  us  to  the  : 

pleasure  of  incarceration  over  Sunday,”  ( 

said  Briggs.  “However,  we  soon  ob¬ 
tained  bail  and  if  that  had  not  material-  £ 
ized  we  would  have  walked  out  on  a  writ  >  •' 
of  habeas  corpus.  There  are  still  judges  I  r 
in  Los  Angeles  who  have  regard  for  (] 

law  and  its  decent  administration.  d 

“We  were  singled  out  for  punishment  a 
because  the  Record  has  exposed  Mayor  ■  r 
John  C.  Porter’s  attempt  to  destroy  the  I  o 
great  municipally  owned  Power  Bureau  f  c 
for  the  benefit  of  the  power  trust.  It  is  s 
a  bit  annoying  to  go  to  jail  but  the  inci-  r 
dent  gave  us  an  opportunity  to  expose 
the  unlawful  practice  of  the  police  in  k 
fingerprinting  alleged  petty  offenders.  tl 

“We  pleasantly  but  firmly  refused  to  o 
acquiesce  in  this  Cossack  custom.  We 
insisted  that  the  police  would  get  our  b 
measurements,  photographs  and  finger-  li 

prints  by  force,  if  at  all,  and  they  would  I  » 
be  held  strictly  accountable.  This  strange  I  fl 
attitude  puzzled  the  cops.  Citizens  who  I 
insist  on  their  ri<Thts,  with  a  cold  smile,  r  o 
are  shocking  to  police  psychology.  [  s< 

“One  bright  police  captain  suggested  1  st 
that  as  respectable  citizens  we  might  be  |  se 
allowerl  the  privilege  of  no  fingerprint-  I  tli 
ing.  We  insisted  that  we  were  not  f  1( 
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respectable  citizens  and  accepted  no 
privileges,  but  would  enforce  our  rights. 
Since  witnesses  were  present  the  police 
waived  the  customary  manhandling.” 

Just  to  be  obliging,  the  Record  in  a 
subsequent  issue  printed  the  fingerprints 
of  Brink  and  Briggs,  along  with  the 
hoofprints  of  the  horse  that  won  the 
race  at  Agua  Caliente. 

“The  antiquated  city  ordinance  under 
which  the  record  men  were  arrested  for¬ 
bids  racing  information  before  or  after 
races,”  Mr.  Briggs  said.  “Under  it,  all 
eastern  as  well  as  local  papers,  are  guilty. 
The  Record  will  fight  the  case  to  a  fin¬ 
ish,  as  it  always  does  in  its  battles  for  a 
free  press.”  Brink  and  Briggs  were  ar¬ 
raigned  today  in  municipal  court  and  the 
case  was  postponed  until  Friday. 


CHICAGO  DAILIES  SEPARATE 

Journal  of  Commerce  and  Pott  to  Be 
Run  Independently 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  March  26. — Chicago  Journal 
of  Commerce  and  Chicago  Evening  Post 
w'ill  be  owned  and  operated  independently 
of  each  other,  it  was  announced  yester¬ 
day  in  a  statement  which  said  Knowlton 
L.  Ames,  Jr.,  who  recently  pfurchased  the 
Post,  has  resigned  as  president  of  the 
financial  paper.  John  D.  Ames,  a  brother, 
has  succeeded  Knowlton  Ames  as  head 
of  the  Journal  of  Commerce. 

Within  60  days  the  Post  will  nio« 
into  new  quarters  at  Austin  avenue  and 
1^  Salle  street.  The  Journal  of  Com¬ 
merce  will  continue  in  its  plant  at  L 
East  Grand  avenue. 

RADIO  PROGRAMS  DROPPED 

After  carrying  radio  programs  Jot 
some  years,  the  Regina  (Sask.)  Leader- 
Post  newspapers  have  dispensed  with 
printing  them  altogether.  Special  fu¬ 
tures  are  written  in  news  form  when 
warranted.  The  Regina  Daily  Star,  still 
carrying  a  weekly  program  feature,  has 
eliminated  all  advertising  names  or 
slogans  from  these  programs. 
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SPORT  COPY  REQUIRES  CAREFUL  EDITING 

Mixture  of  Slang  and  Technical  Terms  Often  Tends  Toward  Obscurity — Constant  Battle  Waged  by 
Desk  Men  Against  Common  Grammatical  Errors  and  Wrong  Use  of  Words 


{This  is  the  second  article  of  a  series 
on  copy  desk  practices). 

WHII-H  reporters  working  on  gen¬ 
eral  news  stories  are  responsible 
for  the  most  of  the  copy  readers’  woes, 
the  desk  men  wear  down  plenty  of  pen¬ 
cils  on  sports  writers'  copy.  These 
breezy  fellows,  whether  they  cover  base¬ 
ball,  football,  horse  racing,  tennis,  golf 
or  boxing,  are  rather  seriously  addicted 
to  the  use  of  technical  terms  and  harry 
the  copy  desk  almost  daily  with  their 
peculiarly  involved  means  of  stating 
simple  facts.  True,  sports  writers  are 
allowed  more  leeway  than  other  writers, 
and  all  do  not  have  these  faults,  but  the 
offenses  are  numerous  enough. 

Ellis  Emmons  Keyd,  in  charge  of 
sports  editions  on  the  copy  desk  of  the 
Seteark  (X.J.)  Iivenin(/  News,  in  his 
reply  to  Editor  &  Pi  ulisher’s  recent 
queries  concerning  copy  desk  practices, 
dealt  with  editiiur  sports  copy.  Slang 
and  colloquialisms  when  used  too  often 
make  for  obscure  copy,  Mr.  Reed  pointed 
out,  and  when  a  story  is  further  compli¬ 
cated  by  use  of  technical  terms  and 
stretched  out  to  an  unnecessary  length,  a 
real  prohlem  arises. 

"Editors  of  some  pripers  prefer  to 
keep  important  >i)orts  stories  in  which 
there  are  certain  to  be  changes  on  i)age 
one  in  their  entirety.”  Reed  wrote. 
“This  means,  of  cour.se,  that  these  must 
he  kept  short,  often  in  a  limited  space. 
In  spite  of  these  conditions  there  are  some 
writers  who  clutter  up  the  wires  with 
flowery  ei>ithets  and  wordy  descriptions. 

"They  say:  ‘Babe  Ruth,  mighty  sultan 
of  the  swat  sent  the  horsehide  sphere 
sailing  over  the  left  field  bleachers  and 
scored  his  sixteenth  home  run  of  the 
season  while  the  fans  roared.’  When 
thev  might  sinmiv  sav :  ‘Ruth  hit  No. 
16.’ 

“The  reader  of  sporting  editions  does 
not  exiK‘ct  to  find  a  literary  masterpiece 
in  the  description  of  an  athletic  event, 
nor  does  he  seek  fancy  phrases,  but  he 
does  demand  accuracy.  (iet  a  score 
wrong  in  an  important  event  and  see 
what  hapi)cns.” 

Discussing  the  use  of  technical 
terms,  Reed  observed  that  “the  editor 
seldom  understands  them  even  when 
the  telegraph  operator  gets  them  right, 
and  they  certainly  are  far  over  the  aver¬ 
age  reader’s  head.”  The  same  condi¬ 
tion  is  .sometimes  met  in  using  slang. 
Certain  slang  phrases  are  by-words  to 
sport  followers  and  are  generally  per¬ 
mitted.  Mr.  Reed  named  “Texas 
leaguer,”  “third  sackcr,”  “timber  topper,” 
"birdie,”  “set-up,”  and  “air  attack”  as 
terms  familiar  to  everyone.  But  there 
are  few,  he  pointed  out  who  know  when 
a  writer  says  a  jockey  “lost  his  bug” 
be  means  he  lost  his  apprentice  allow¬ 
ance. 

“■\nd  if  the  average  person  wanted  to 
understand  some  of  the  stories  about 
yacht  racing,  he  would  have  to  call  in 
*n  expert  to  interpret  them,”  Reed 
added. 

Danger  also  lies  in  the  use  of  nick- 
names  for  teams  not  well  known  to 
lucal  readers  was  Mr.  Reed’s  concluding 
warning. 

Reverting  to  general  copy.  Editor  & 
Pt’BLisHF.R  found  that  copy  desks  the 
country  over  are  constantly  battling  to 
eliminate  from  stories  vvords  and  phrases 
which  violate  the  very  A,  B,  Cs  of  good 
"cwspaper  writing.  If  experienced  re¬ 
porters  were  not  making  these  mistakes 
'line  and  again,  it  seems  hardly  likely 
jhat  such  a  universal  protest  would 
have  been  received  from  the  desk  men. 

The  Buffalo  News  is  one  paper  which 
baa  relatively  few  office  rules  govern- 
®g  copy. 

“Most  of  those  we  have,”  wrote  E. 
h;  Gooding  of  the  copy  desk,  “deal 
Pcimarily  with  avoiding  common  gram¬ 
matical  errors,  and,  of  course,  the  dic- 
tates  of  good  taste  must  govern  certain 
cases. 

Some  clergj'men  dislike  to  be  called 
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‘liastor,’  preferring  the  less  provincial 
■niinititer,’  in  all  stories  referring  to 
them.  Since  it  is  their  right  to  desig¬ 
nate  their  office,  we  attempt  to  regard 
their  wishes. 

"W’e  never  say  ‘man  is  given  ten 
years  for  assault,’  in  either  head  or 
story,  for  the  phrase  is  ungrammatical. 
The  sentence,  not  the  man.  is  given — 
the  man  gets  it,  and  to  avoid  confusion 
of  subject  and  predicate,  we  say  either 
‘man  gets  ten  years  for  assault’  or  ‘ten 
years  given  man  for  assault.’  As  on 
most  live  newspapers,  the  active  voice 
always  is  preferred  in  headlines  —  the 
passive  takes  away  something  vital.” 

Describing  his  own  pet  hates,  Mr. 
Gooding  wrote : 

“I  can’t  bear  ‘despite  the  fact  that,’ 
when  ‘although’  usually  serves  the  pur¬ 
pose  just  as  well.  ‘On  account  of,’  used 
in  the  sense  of  ‘because,’  is  another  pet 
hate.  Night  robberies  in  which  the 
burglar  ‘escapes  in  the  dark,’  and  any 
incident  which  is  ‘one  of  the  most  so- 
and-so  in  the  history  of  so-and-so’  gives 
me  the  willies.  And  I  have  a  gixKl  cigar 
for  the  reporter  who  can  occasionally 
wreck  his  cars  without  ‘plunging’  them 
into  a  ditch.  There  must  be  another 
way  to  get  them  there. 

"Nearly  every  reporter  uses  too  many 
‘thats’  and  ‘thes,’  though  they  are  very 
necessary  in  their  proper  place.  But 
elimination  of  unnects.sary  words  is  a 
poor  way  to  achieve  brevity  when  the 
chronic  long-winded  reiiorter’s  copy 
comes  across.  Ideas,  not  words,  must 
be  eliminated,  and  though  I  sla.sh  many 
reporters’  copy  without  mercy  time  and 
time  again,  they  keep  coming  back  for 
more.  Oh,  well!” 

One  of  the  silliest  “taboos”  he  has  ever 
observed  elsewhere.  Mr.  Gooding  re¬ 
marked,  is  that  which  forbids  tbe  use  of 
“held,”  “said,”  and  "seen”  in  headlines 
when  employed  properly  from  a  gram¬ 
matical  standpoint. 

Another  paper  with  few  official  “ta¬ 
boos”  is  the  .Memphis  Commercial-.! p- 
pcal.  and  many  of  these  are  dictated  by 
Southern  social  'usage.  E'red  .Snodgrass, 
Ir..  of  the  Commercial -.Appeal  copy  desk, 
believes  that  most  newspapers,  by  placing 
too  many  restrictions  on  their  reporters’ 
style,  kill  their  originality. 

“On  this  paper,”  Mr.  Smxlerass  wrote, 
“a  negress  is  never  ‘Mrs.  .Alice  Smith,' 
nor  ‘.Alice  Smith,  negress,’  nor  ‘negro 
woman.’  She  is  merely  ‘.Alice  Smith, 
negro.’  The  name  indicates  the  sex. 
There  is  an  impression — where  it  orig¬ 
inated  I  don’t  know— that  ‘negress’  car¬ 
ries  a  certain  sense  of  opprobrium.  But 
the  chief  reason  behind  this  taboo  is  that 
the  designation  of  the  race  is  negro.” 

In  obituaries  tbe  Commercial-.Appeal 
never  uses  “John  Smith,  62,  died,”  be¬ 
cause  the  age  in  connection  with  the 
name  implies  the  present  tense,  and  the 
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man  is  dead.  Instead  "died  at  the  age 
of  62,”  is  used.  The  man  is  always  "Mr. 
Smith”  in  an  obituary,  but  while  he  is 
alive  he  may  be  referred  to  as  "Smith,” 
although  the  “Mr.”  is  generally  used. 

"EIx”  is  permitted  in  only  two  cases, 
"ex-soldier”  and  “ex-convict.” 

The  Commercial-Appeal  does  not  stress 
brevity  to  any  great  extent,  except  on 
nights  when  the  paper  is  unusually  tight. 
.Accordingly  copy  desk  rules  are  enforced 
more  to  insure  good  reading  and  gram¬ 
matical  precision,  rather  than  to  squeeze 
coi)y  into  the  smallest  possible  space. 

In  direct  contrast  to  the  Commercial- 
.Appeal  is  the  Oklahoma  City  Daily  Okla¬ 
homan  and  Times,  which,  as  was  men¬ 
tioned  in  the  first  article  of  this  series, 
has  a  r'ule  that  average  items  are  to  be 
held  to  3.2  inches.  Editing  is  done  with 
a  view  to  coming  as  close  to  that  stand¬ 
ard  as  possible,  and,  according  to  Irvin 
E.  Hurst,  assistant  city  editor,  items 
rarely  exceed  four  inches  in  length. 

“Examples  of  how  this  is  accomplished,” 
he  wrote,  “are : 

“.A  ‘lone  bandit’  is  ‘a  bandit.’  ‘.An  ex¬ 
act  replica’  loses  ‘exact.’  Indisputable 
statements  arc  not  (pialificd.  If  author¬ 
ity  is  necessary,  the  ‘according  to 
George  Brown,  president  of  the  Chamber 
of  Commerce’  becomes  ‘George  Brown, 
Chamber  of  Commerce  president,  said.’ 
The  ‘murderer  who  killed  Smith  is  only 
‘Smith’s  slayer,’  and  federal  dry  agents 
do  not  ‘swoop  down,’  their  ‘raid.’  ” 

Simplified  spelling  also  saves  bits  of 
space  here  and  there  in  the  Oklahoman 
and  Times.  .Among  short  forms  in  force 
there  are  “highsclnx)!”  spelled  as  one 
word,  “enrolment”  with  one  "1,”  and 
“cigaret,”  "catalog”  and  "drouth.” 

Other  rules  on  tbe  Oklahoman  and 
Times  forbid  the  use  of  "over”  and 
“above”  for  “more  than.”  “Ex”  gives 
way  to  “former.”  Dead  persons  arc 
"buried”  not  “interred,”  and  pall  bearers 
lose  the  “pall.”  Likewise  individuals 
“die”  instead  of  “succumb,”  and  “fu¬ 
neral  services”  is  redundant.  “Shoot  to 
kill”  orders  by  police  chiefs  are  trite; 
besides  they  are  not  sincere.  Likewise, 
in  follow  stories,  “Police  have  not  found 
the  slayer"  is  preferable  to  “Police  were 
looking  for  the  slayer,”  if  they  are  not 
making  actual  efforts. 

WTien  dealing  with  the  T’resident,  the 
Oklahoman  and  Times  calls  him  “Presi¬ 
dent  Hoover”  first,  and  in  following  ref¬ 
erences  “Mr.  Hoover.”  Otherwise  “Mr.” 
is  reserved  for  Calvin  Coolidge  and  min¬ 
isters  previously  named. 

Briefness  is  also  the  god  of  tbe  ^faeon 
(Ga.)  Teleoraph  copy  desk.  Copy  is 
watched  closely  for  redundants,  unneces- 
sarv  words  and  phrases  and  circuitous 
writing.  One  of  the  chief  virtues  of 
shortening  a  story  was  explained  by 
Buford  Boone,  copy  reader,  who  wrote: 

“Every  time  inconsequential  parts  of 


THE  WORLD  NOT  DEAD,  HOWARD  SAYS 


^HE  New  York  World  isn’t  dead;  it 
isn’t  the  building  or  the  press  that 
makes  the  newspaper — it  is  the  spirit  of 
its  writers,”  Roy  W.  Howard,  chairman 
of  the  board  of  the  Scripps-Howard  News¬ 
papers  declared  in  Miami,  Fla.,  March 
21,  commenting  upon  the  interview  with 
.Adolph  S.  Ochs,  publisher  of  the  Nesv 
York  Times,  printed  in  Editor  &  Pun- 
LisHF.R  last  week.  Mr.  Ochs  said  that 
had  he  been  in  New  York  at  the  time 
the  New  York  World  newspapers  were 
sold  to  the  New  York  Telegram,  he  was 
confident  he  could  have  saved  them  for 
the  employes. 

“I  am  afraid  Mr.  Ochs,  like  several 
others,  waited  for  the  A'^orld  to  die  and 
waited  too  long,”  Mr.  Howard  said. 
“They  wanted  it  for  nothing.  The  old 
World  isn’t  dead.  It  isn’t  the  building  or 
the  press  that  makes  the  newspaper;  it 
is  the  spirit  of  its  writers.  The  New 


York  Times  did  not  die  when  Mr.  Ochs 
purchased  it. 

“Mr.  Ochs’  statement  is  quite  inter¬ 
esting  in  view  of  the  fact  that  he  was 
approached  and  had  an  opportunity  to 
buy  the  Morning  and  Sunday  World 
months  before  the  Scripps-Howard  in¬ 
terests  entered  negotiations  with  the 
Pulitzers  with  a  view  to  purchasing  the 
properties. 

“Mr.  Ochs  may  be  entirely  right  in 
his  statement  that  the  sale  of  the  World 
properties  was  ‘an  unfortunate  and 
calamitous  chapter  in  the  history  of 
American  journalism.’  But  it  would 
seem  he  is  at  least  a  little  hasty  in  his 
judgment.  After  all,  it  will  be  time 
rather  than  the  opinion  of  so  eminent  a 
journali.st  as  Mr.  Ochs  that  will  deter¬ 
mine  this  matter.” 

Mr.  Howard  is  spending  a  brief  vaca¬ 
tion  in  Miami  en  route  to  Havana. 


a  news  story  are  killed,  and  a  new  story 
substituted  for  the  space  .saved,  an  ad¬ 
ditional  bid  for  reader  interest  lias  been 
added  to  the  newspaper.  Stories  are  read 
by  pt-ople  of  every  class,  and  the  editor 
is  forced  to  offer  a  large  variety.  This 
cannot  be  done  without  conserving 
space.” 

.A  sentence  which  recently  crossed  the 
Telegraph’s  copy  desk  read  somewhat 
as  follows: 

“People  of  Macon  will  be  asked  to  con¬ 
tribute  $6,0tX)  in  the  national  Red  Cross 
campaign  to  relieve  suffering  in  the 
drought  area  of  the  United  States,  ac¬ 
cording  to  anouncement  yesterday  of 
John  Doe,  local  chairman.” 

Tliis  gave  just  as  much  information, 
Mr.  Boone  pointed  out,  when  written: 

“Macon’s  quota  in  the  national  Red 
Cross  campaign  for  drought  relief  is 
$6,000,  local  chairman  Jobn  Doe  said 
yesterday  afternoon.” 

The  second  sentence  is  16  words 
shorter. 

Sixteen  words  eliminated  from  one 
sentence  is  a  big  stride  toward  shorter 
copy,  but  the  reporter  who  created  those 
16  words  does  not  always  look  iqion  the 
copy  reader’s  effort  in  that  light.  The 
constantly  recurring  complaint  of  the 
copy  reader,  charged  by  reporters  with 
everything  from  lack  of  imagination  to 
sheer  malice,  is  that  the  scrilies  refuse 
to  abide  by  the  office  rules.  C.  M.  Hen¬ 
derson,  assistant  managing  eilitor  of  the 
Birmingham  .Xescs,  was  inclined  to  agree 
with  the  copy  readers  in  his  rejily  to 
E!ditor  &  Publisher’s  questions. 

“The  newspaper  copy  desk,”  he  wrote, 
"has  been  called  ‘the  cross-roads  of  the 
world.’  If  this  be  true,  tbe  accent  should 
be  on  the  ‘cross,’  because  that  is  what 
most  copy  readers  have  to  bear  and  what 
they  all  become,  sooner  or  later.  .And 
most  of  these  crosses  and  this  crossness 
is  caused  by  failure  of  rejiorters  and 
other  alleged  writers  to  observe  tbe  list 
of  ‘don’ts’  which  arc,  or  should  be.  fa¬ 
miliar  to  every  typewriter  jxiunder 
around  a  city  room.” 

Observing  that  local  tab(M)s  vary.  Mr. 
Hendersmi  mentioned  that  the  word 
“local.”  itself  is  barred  on  a  certain 
newspaper.  .A  copy  reader  on  that  jia- 
per,  he  recalled,  was  handling  copy  from 
New  A'ork  telling  of  the  administration 
of  a  “local  anaesthetic.”  He  prunquly 
made  it  “New  A'ork  anaestbetie,”  and 
was  rewarded  with  a  week’s  layoff. 

Other  “taboos”  called  to  mind  by  Mr. 
Henderson  were:  “interment”  for  "bur¬ 
ial,”  “colored”  for  “negro”  fin  the 
south),  “secure”  for  “obtain,”  “regular 
weekly  meeting,”  “the  president  presided.” 
“widow  of  the  late,”  “rushing”  inj'urcd 
persons  to  hospitals  instead  of  taking 
them ;  wounds  “about”  the  head 
instead  of  on  it ;  “the  automobile  in 
which  they  were  riding”  in  place  of 
“their  automobile;”  “usual  custom,” 
“connected  with  the  company,”  “the  min¬ 
ister  ‘filled’  the  pulpit,”  “shipping  re¬ 
mains  of  the  deceased,”  “shrug  of  the 
shoulders,”  and  “hit  on  the  head.”  Then 
there  is  the  old  favorite  from  suburlian 
correspondents,  “a  good  time  was  had  bv 
all.” 

Summing  up  the  attributes  generally 
expected  of  a  copy  reader,  Mr.  Hender¬ 
son  wrote ; 

“Theoretically,  a  copy  reader  is  sup¬ 
posed  to  have  a  profound  knowledge  of 
news  events,  big  and  little,  past  and 
present,  including  data  about  every  per¬ 
son  of  prominence  at  home  and  abroad, 
with  initials ;  he  should  know  politics, 
state  and  national,  have  a  working 
knowledge  of  history  and  the  rudiments 
of  law,  music,  sports  and  painting.  In 
addition  he  should  be  able  to  read  rapidly 
but  closely,  with  one  side  of  his  brain 
on  the  lookout  for  errors  in  spelling  and 
construction  while  the  other  watches  for 
violations  of  a  couple  of  hundred  office 
‘verbotens.’  Outside  of  that  and  a  few 
other  things  he  has  to  keep  constantly 
in  mind,  his  job  is  just  another  sinecure.” 
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BROTHERS  IS  PLACED  AT 
UNCLE  DEATH  SCENE 


Witnesses  Testify  They  Saw  Him 
Last  June  Running  from  Place 
Where  Reporter  Was 
Slain 


{By  telegraph  to  Editos  &  Publisher) 

Chic-^co,  March  26 — Building  up  a 
case  of  circumstantial  evidence  against 
Leo  V.  Brothers,  accused  of  the  murder 
of  Alfred  (Jake)  Lingle,  Chicago  Tri¬ 
bune  reporter,  the  prosecution  has  put 
witness  after  witness  on  the  stand  to 
identify  the  defendant  as  the  man  seen 
running  from  the  death  scene  last  June  9. 

The  witnesses  have  appeared  positive 
in  their  identification,  even  under  severe 
cross  examination  and  one  yesterday 
swore  that  while  Brothers  waited  at  the 
mf>uth  of  the  pedestrial  tunnel  at  Michi¬ 
gan  avenue  and  Randolph  street  where 
Lingle  was  slain,  Frankie  Foster,  ar¬ 
rested  months  ago  and  charged  with  the 
murder,  stepped  up  to  Brothers  and  lit 
a  cigarette  which  the  defendant  was 
described  as  holding  in  his  mouth  unlit. 
This  witness,  Otto  Swaboda,  a  chef, 
startled  Imth  prosecution  and  defense 
with  his  disclosure.  Under  cross  exam¬ 
ination  he  admitted  receiving  several 
hundred  dollars  from  Pat  Roche,  who 
conducted  the  inquiry  into  the  murder. 

Yesterday’s  session  of  the  trial,  which 
opened  more  than  a  week  ago  and  con¬ 
sumed  nearly  10  days  in  selection  of  a 
jury,  was  abbreviated  to  enable  court 
attaches  and  other  officials  to  attend 
funeral  services  for  Hilding  Johnson, 
veteran  Herald  and  Examiner  criminal 
courts  reporter. 

In  opening  statements  at  the  time, 
.\ttorney  C.  Wayland  Brooks  of  the 
prosecution  said  he  had  eye-witnesses 
who  either  saw  the  slayer  fire  the  shot 
that  killed  Lingle  or  saw  him  running 
away.  The  defense  charged  the  trial 
was  a  frameup  to  get  the  Lingle  case 
off  the  books.  Tyrell  Krumm,  defense 
attorney,  charged  fJrothers  had  been  sub¬ 
jected  to  three  weeks  of  horror  while 
investigators  adiministered  the  third  de- 
gree. 

Mrs.  Helen  Lingle,  widow  of  the  slain 
reporter,  appeared  in  the  courtroom  af¬ 
ter  the  jury  had  been  selected.  She 
refused  to  be  photographed. 


FIVE-YEAR  PLAN  APPROVED 


New  Building  Project  Adopted  by 
New  York  Advertuing  Club 

The  “Five-Year  Plan’’  for  a  new 
building  for  the  Advertising  Club  of 
New  York  was  given  approval  by  a 
vote  of  704  to  16  at  a  meeting  of  club 
members  March  23.  The  affirmative 
votes,  most  of  which  were  cast  by 
proxy,  each  indicated  a  willingness  to 
surrender  the  voter’s  $100  membership 
certificate  with  its  traditional  claim  to  a 
refund  upon  withdrawal  from  the  club. 
The  vote  therefore  implied  a  release  of 
some  $70,000  of  club  assets  from  i^s- 
sible  future  claims.  No  definite  build¬ 
ing  plan  was  laid  before  the  meeting, 
nor  is  one  expected  for  some  time. 

The  club’s  nominating  committee  has 
named  President  Charles  E.  Murphy  for 
re-election  at  the  annual  balloting  on 
May  12.  Others  renominated  for  their 
present  offices  were :  Oliver  B.  Mer¬ 
rill.  vice-president ;  John  A.  Wilkens, 
treasurer ;  H.  B.  LeQuatte,  for  one-year 
term  as  director ;  and  Grover  A. 
Whalen,  for  three-year  term  as  director. 

In  addition,  the  committee  nominated 
Frank  J.  Reynolds  for  a  three-year  term 
as  director. 


MARQUIS  JOINS  “SPECIAL” 

W.  T.  Marquis,  formerly  with  the 
Lord  &  Thomas  and  Logan  Agency  and 
the  Blackman  Company,  has  joined  the 
selling  force  of  Williams.  Lawrence  & 
Cresmer  Company,  New  York. 


LIEB  RESUMES  SERIES 

Fred  Lieb,  baseball  writer  for  the  New 
York  Evening  Post,  began  his  annual 
“dope”  articles  on  the  1931  World  Series 
this  week. 


GLOVE  TOURNEY  IS  SHIFTED 

The  inter-city  finals  of  Golden  Gloves 
boxing  to'urnament,  sponsored  by  the 
New  York  Daily  News  and  Chicago 
Tribune,  will  be  held  in  Chicago,  April 
2  instead  of  in  Madison  Square  Garden, 
New  York,  next  Monday  night  as  origin¬ 
ally  scheduled.  This  decision  was  made 
when  the  Metrop<ilitan  .Amateur  .Athletic 
Union  refused  to  permit  neutral  officials 
to  preside  in  the  inter-city  bouts. 

DAILY  TESTS  NEW  N.  Y. 
ADVERTISING  LAW 

Cuae  up  for  Trial  Next  Week  Under 
Law  Pertaining  to  Second-Hand 
Dealers  Representing  as  Pri¬ 
vate  Individuals 


Samuel  Schimmel,  of  Brooklyn,  N.Y., 
will  be  tried  in  Special  Sessions  Court 
next  week  on  a  charge  of  violating  Sec¬ 
tion  421 -.A  of  the  New  York  penal  law, 
which  relates  to  misrepresentation  in 
advertising.  This  is  the  first  action 
under  the  new  law,  which  was  enacted 
largely  through  the  efforts  of  New  York 
classified  advertising  managers. 

Thomas  Colville,  advertising  solicitor 
for  the  New  York  Herald  Tribune, 
testified  before  Magistrate  George  W. 
Folwell  of  Brooklyn  this  week  that 
Schimmel  had  inserted  a  classified  ad¬ 
vertisement  containing  misrepresentations 
in  the  Herald  Tribune.  Schimmel  had 
offered  a  second-hand  automobile  for 
sale  and  claimed  to  be  a  private  owner, 
Colville  said,  whereas  he  is  really  a  used 
car  dealer. 

Magistrate  Folwell  held  Schimmel  in 
$500  bail  for  trial  in  Special  Sessions. 

The  new  law  prohibits  second-hand 
dealers  from  representing  themselves  as 
private  individuals  when  advertising  used 
goods  for  sale. 

Representatives  of  seven  New  York 
newspapers  and  the  Better  Business 
Bureau  attended  the  hearing. 


DEMANDS  THAT  DAILY 
PRINT  LETTER  IN  FULL 


Oklahoma  City  Man  Ack*  Court  for 
Mandamus  Writ  After  His 
Tax  Bill  Attack  Is 
Edited 


(Special  to  Editor  &  Publi.sher) 

Oklahoma  City,  March  23. — Suit  for 
a  district  court  mandamus  writ  to  com¬ 
pel  the  Daily  Oklahoman  to  publish  in 
full  a  letter  attacking  a  tax  bill  before 
the  Oklahoma  legislature  was  filed  here 
by  Campbell  Russell,  former  corporation 
commissioner. 

Russell  also  asks  $50  damages  as  the 
value  of  the  story. 

His  letter,  about  1,000  words  long  and 
containing  a  p^e  of  legal  briefs,  was 
“trimmed”  to  eliminate  its  meaning,  Rus¬ 
sell  charged.  He  alleged  also  that  Larry 
Sisk,  city  editor  of  the  Oklahoma  City 
Times,  afternoon  edition  of  the  Okla¬ 
homan,  accepted  the  letter  with  “mental 
reservations”  against  publishing  it  in  full. 

Sisk  denied  making  promises  in  ac¬ 
cepting  the  letter  and  the  Oklahoman,  in 
its  “Letters  From  the  People”  column, 
specified  that  the  length  must  be  limited 
to  300  words. 

•Answer  date  was  set  for  April  20. 


KIMBERLY  CLARK  REPORTS 

Kirnberly  Clark  Corporation  and  sub¬ 
sidiaries  for  the  year  ended  Dec.  31,  has 
reported  a  net  profit  of  ^,093,271  after 
taxes  and  charges,  equal  after  preferred 
dividends  to  $4.99  a  share  on  499,800 
shares  of  common  stock. 


JOINS  CHICAGO  NEWS 

S.  J.  Duncan-Clark.  for  17  years  on 
the  Chicago  Evening  Post,  where  he  was 
chief  editorial  writer,  has  joined  the 
editorial  staff  of  the  Chicago  Daily 


CHANGES  COLUMN  SIZE 

Le  Droit.  Ottawa,  recently  changed  its 
column  width  to  12  ems.  H.  E.  Lemieux 
is  general  manager. 


REPORTER  ELUDED  NURSES 
TO  TELEPHONE  STORY 
LTHOUGH  confined  to  a  bed 
in  a  Tuscaloosa,  Ala.,  hospital, 
James  S.  Bealle.  Jr.,  20,  reporter 
for  the  Hirminfch/ini  Post,  a 
Scripiis-Iloward  newspaper,  eluded 
nurses  and  telephoned  to  his  office 
the  story  of  a  double  murder  when 
he  learned  that  one  of  the  victims 
was  dying  in  a  room  adjoining 
his  own. 

Bealle  had  undergone  an  opera¬ 
tion  36  hours  before.  He  had  been 
taken  to  Tuscaloosa,  his  home 
town,  60  miles  from  Birmingham, 
where  his  father,  a  surgeon,  per¬ 
formed  the  operation. 

The  next  day  he  saw  a  man 
being  carried  through  the  hall. 
Nurses  refused  to  divulge  details 
of  the  case  for  fear  of  exciting 
him.  An  interne  was  talkative, 
however,  and  when  Bealle  learned 
the  man  was  near  death,  he 
slipped  from  bed  and  reached  a 
telephone  in  the  hall.  When  the 
man  died  an  hour  later,  he  tele¬ 
graphed  that  development. 


BORG  REFUSED  POLICY 
BY  INSURANCE  FIRM 

Publisher’s  Position  as  Head  of  Cru¬ 
sading  Newspaper  Called  Hazard¬ 
ous  Occupation  —  Asks  Hearing 
Before  Special  Grand  Jury 

Publication  of  a  crusading  newspaper 
is  the  newest  form  of  employment  to  be 
placed  on  an  insurance  company’s  bad 
risk  list  as  a  "hazardous  occupation.” 
John  Borg,  militant  publisher  of  the 
Hackensack  (N.J.)  Bergen  Evening 
Record,  who  recently  made  application 
with  the  Equitable  Life  Assurance  So¬ 
ciety  for  a  $500,000  policy,  was  informed 
last  week  that  the  Society  could  not 
accept  his  application  in  view  of  the  fact 
that  he  was  the  publisher  of  a  crusading 
newspaper.  Mr.  Borg  was  informed 
that  he  was  found  to  be  physically 
perfect  and  a  good  insurance  risk  from 
every  other  standpoint  except  that  of 
occupation. 

Mr.  Borg  told  Editor  &  Publisher 
this  week  that  he  has  not  applied  to  any 
other  insurance  company  but  the  Sun 
Life  Assurance  Company  of  Canada, 
through  its  New  York  office,  had  offered 
to  underwrite  a  policy  for  $50,000.  All 
previous  life  insurance  policies  held  by 
Mr.  Borg  have  already  matured  and  been 
cashed  in  by  him. 

Mr.  Borg  also  said  that  he  has  filed 
application  with  Special  Prosecutor 
Hobart  of  Bergen  County  for  appoint¬ 
ment  of  an  Eli.sor  Grand  Jury  to  review 
the  indictment  brought  against  him  some 
time  ago  which  was  later  quashed.  He 
charges  the  indictment  was  part  of  a 
political  conspiracy  to  stop  his  crusades 
against  graft  and  corruption. 

For  several  weeks  the  Hackensack 
publisher  has  not  left  his  house  at  night 
unless  accompanied  by  a  policeman 
armed  with  a  sawed-off  shotgun.  The 
guard  is  supplied  by  the  local  police  chief. 


CHANGES  IN  SHREVEPORT 

Willard  Cope,  city  editor,  Shreveport 
(La.)  Times,  has  resigned  to  take  a 
publicity  job  in  Philadelphia.  Dan  Kelly, 
Jr.,  has  been  promoted  from  assistant 
to  city  editor  and  Ralph  N.  Swanson, 
former  state  and  oil  editor,  is  now 
news  editor. 


BECKWITH  APPOINTED 

Effective  May  1,  the  Beckwith  Special 
Agency,  Inc.,  will  assume  representation 
in  the  United  States’  national  advertis¬ 
ing  field  of  the  Owen  Sound  (Ont.)  Sun- 
Times. 


MICKEL  ON  VACATION 

L.  B.  Mickel,  superintendent  of  bureaus 
of  the  United  Press,  accompanied  by 
Mrs.  Mickel,  sailed  March  24  from  New 
A'ork  for  a  vacation  trip  in  Europe. 


SEEK  TO  BAR  CAMERAS 
FROM  COURTROOM 

Proposed  Michigan  Legislation  Followi 
Incident  in  Detroit  Court  When 

Witness  Balks  at  Photographers _ 

Daily  Suggested  Bill 

(Special  to  Editos  &  Publisher) 

Lansi.n'g,  Mich.,  March  25.— Tht 
news  camera  would  be  banished  from 
Michigan  courts  under  terms  of  a  bill 
offered  this  week  in  the  state  legislature 
by  Rep.  Joseph  C.  Armstrong  of  Detroit. 

While  the  measure  is  said  to  have  been 
drafted  and  ready  for  presentation  for 
some  time,  its  introduction  followed  a 
news  photographer’s  activities  in  a  De¬ 
troit  courtroom  last  week  during  a  mur¬ 
der  trial  which  seriously  threatened  the 
state’s  case.  A  star  prosecution  witness, 
E'red  Tara,  refused  to  testify  because  his 
photograph  was  snapped  in  court,  saying 
he  feared  gang  vengeance  if  his  picture 
appeared  in  newspapers. 

Despite  a  warning  from  Judge  Edward 
J.  Jeffries,  several  photographers  trained 
their  lenses  on  Tara.  He  broke  away 
from  court  attaches,  lunged  at  the  near¬ 
est  camera  man,  smashing  his  equipment, 
and  obstinately  refused  to  testify  for  the 
state,  incurring  a  contempt  sentence 
from  the  judge.  Later  he  relented  and 
is  expected  to  appear  again  on  the  stand. 
Meanwhile  many  pictures  of  him  have 
been  published  in  the  Detroit  dailies  ai^ 
elsewhere. 

Before  the  bill  was  introduced  the  De¬ 
troit  Free  Press  editorially  urged  that 
the  Detroit  courts  ban  photographers  in 
the  future  and  offered  to  co-operate 
with  other  papers.  The  Detroit  Xeu'S. 
while  agreeing  that  “this  is  not  a  bad 
idea,”  said  editorially  that  the  same  end 
would  be  reached  “if  public  sentiment 
could  be  directed  more  powerfully  upon 
the  type  of  a  man  elevated  to  the  bench." 

The  provisions  of  the  Armstrong  bill 
apply  to  newspaper,  commercial  newsreel, 
or  other  photographers.  Photography 
wo'uld  be  prohibited  in  the  courtroom  and 
persons  connected  with  trials  could  not 
be  photographed  with  or  without  their 
consent  in  or  adjacent  to  the  courtroom 
during  a  trial.  A  penalty  of  90  days  in 
jail  or  up  to  $100  fine  or  both  would  be 
imposed  for  violations.  The  measure 
was  prepared  by  the  attorney  general’s 
department. 


APPELS  RETURN  FROM  EUROPE 


A.F.A.  Treasurer  Invited  French  Ad¬ 
vertising  Men  to  Convention 

Joseph  H.  Appel,  of  the  John  Wana- 
maker  organization,  returned  from  Paris 
this  week  with  Mrs.  Appell  after  a 
European  trip  on  which  he  extended  an 
official  invitation  to  French  advertising 
men  to  attend  the  June  convention  ot 
the  Advertising  Federation  of  America 
in  New  York  City.  Mr.  Appel,  treas¬ 
urer  of  the  Federation,  gave  the  invita¬ 
tion  in  the  names  of  Walter  A.  Strong, 
chairman,  and  Gilbert  T.  Hodges,  presi¬ 
dent  of  the  Federation. 

Mr.  Appel  was  the  guest  of  honor  at 
a  luncheon  at  the  Hotel  Continent^, 
given  by  Marcel  Knecht,  of  Le  Main 
and  Laurence  Hills,  of  the  Paris  edition 
of  the  New  York  Herald. 


RADIO  AIDED  PAPER 

An  amateur  wireless  operator  came 
to  the  rescue  of  the  Salisbury  (Md.) 
Times  last  week  when  a  storm  put  ® 
wires  dowm.  L.  Dean  Powell,  a  citv 
letter  carrier,  who  has  a  sending  and 
receiving  radio  set  in  his  home,  estab¬ 
lished  communication  with  the  Assoc- 
ated  Press  and  other  agencies  supplying 
news  to  the  paper,  thereby  overcoming 
the  difficulty. 


CRITICIZES  RADIO  “BLAH” 

Commenting  on  the  growing  tendwc 
to  complain  about  the  amount  of  straign 
advertising  forced  upon  the  .publin  ^ 
radio  programs,  the  Union  City  (^'-U 
Hudson  Dispatch,  March  18,  assert^ 
that  the  public  is  “fed  Up”  on  nadio^ 
vertising  in  an  editorial  headed  TW 
‘Blah’  in  Radio  Advertising.” 
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WEEDING  OUT  PROCESS  PERFECTS  LIBRARY 

Boston  Globe  Has  One  Person  Constantly  Revising  Files  and  Discarding  Duplicated  Material — Present 
Library  Represents  Labor  of  50  Years — 1,500,000  Clippings,  500,000  Photos  Available 

the  Boston  Globe  library  represents  By  WILLIAM  ALCOTT  for  30  years.  The  collection  grew  to 

1  the  labor  of  50  vears  in  its  collections  I  r.lnk»  about  100,(KK),  all  catalogued,  and  filed 


1  the  labor  of  50  years  in  its  collections 

of  clippings,  photos  and  cuts,  and  epito- 

_  mizes  the  entire 

history  of  verti¬ 
cal  filing. 

Although 
Melvil  Dewey 
had  used  the  5  by 
3-inch  and  the  6 
by  4-inch  drawers 
for  cards  and 
clippings  as  early 
as  1877,  it  was 
not  until  15  years 
later,  or  until 
1892,  that  Library 
Hureau  made  its 
William  Alcott  first  vertical  file 
for  commercial 
purpises,  and  this  was  considered  so 
nonderful  that  it  was  exhibited  at  the 
World’s  Fair  in  Chicago  in  1893. 

The  work  of  collecting  biographical 
clippings  for  the  GIoIh;  began  in  1881.  In 
the  absence  of  any  of  the  Who’s  Who 
publications  of  .Americans,  William  H. 
Hills,  then  a  Globe  reporter,  felt  the  need 
of  such  material  concerning  persons  in 
public  life  and  especially  in  literary 
circles,  and  he  began  the  collection  of 
newspaper  and  magazine  articles  relating 
to  them.  In  addition  to  clipping  Boston 
newspapers  and  magazines,  he  had  access 
to  Xew  York  newspapers  and  magazines 
and  the  London  Times,  and  these  he 
assiduously  scanned  for  the  desired 
material.  He  procured  a  box  of  No.  10 
manila  envelopes,  4%  by  9y2  inches  in 
size,  and  at  first  assigned  one  envelope  to 
an  initial  letter.  Later  he  gave  each  per¬ 
son  his  own  folder.  These  he  filed  verti¬ 
cally  in  envelope  boxes.  While  Mr.  Hills 
was  collecting  material  of  so-called  high¬ 
brows,  the  city  editor  of  the  Globe, 
Major  James  P.  Frost,  who  served  from 
1884  to  1886,  had  started  a  collection  of 
newspaper  clippings  of  a  wholly  different 
class.  He  was  interested  in  sporting  men 
and  criminal  characters,  and  he  clipped 
everything  he  saw  bearing  on  them.  He 
chose  for  his  container  a  No.  5  manila 
envelope,  3  1/6  by  5j4  inches  in  size. 

.About  this  time,  in  1885,  the  Globe 
established  its  own  cut-making  depart¬ 
ment,  the  first  newspaper  in  New  England 
to  make  this  venture,  and  one  of  the  first 
in  the  country,  so  that  very  early  the 
problem  of  the  photograph  was  presented 
to  the  organization. 

On  May  1,  1887,  the  Globe  moved  into 
anew  and  spacious  building  at  244  \Vash- 
ington  street,  and  a  room  was  assigned 
w  the  editorial  floor  with  the  word 
“library”  painted  on  the  door.  The 
choice  of  a  permanent  container  for  the 
clippings  mad^  by  the  exchange  and  city 
editors,  and  the  accumulating  photos, 
then  had  to  be  made. 

It  was  found  that  the  No.  10  envelope 
was  more  practical  than  the  No  5,  as 
Most  of  the  photos  could  be  trimmed  a 
trifle  to  fit  into  it.  .Ml  leading  law  offices 
atid  the  Massachusetts  courts  were  using 
such  a  system,  for  official  papers  and 
documents,  and  strong  metal  document 
cases  4*4  by  10  inches,  inside  measure- 
tnent,  were  available.  And  so,  in  1887, 
this  filing  system  was  adopted.  Each 
person  was  given  a  separate  container, 
and  that  practice  obtains  today.  There 
8  no  accumulation  of  Browns,  Joneses 
^d  Robinsons  in  bulk,  requiring  valua- 
Ne  time  for  separation  and  identity  when 
the  paper  is  about  to  go  to  press. 

,  The  name  of  the  individual  was  marked 
®  India  ink  on  the  top  of  the  envelope, 
attd  it  was  filed  vertically  in  the  metal 
®ses.  That  system  continued  for  35 
years,  with  the  inevitable  result  that  time 
•fought  havoc  with  it.  Envelopes  con¬ 
ning  material  that  was  much  used 
^me  badly  worn,  while  those  rarely 
yed  accumulated  a  heavy  load  of  grimy 
Pust. 

In  1922  the  whole  system  was  revised 
renovated.  Steel  cabinets  with  slid- 


By  WILLIAM  ALCOTT 

Librarian,  Boston  Globe 

ing  drawers  were  to  be  provided.  The  folder  is  typed  with  the  name  of  the 
question  of  size  and  stock  again  came  up  individual  and  his  identity  at  the  top. 


for  consideration. 


Cross  references  are  typed  on  the  front. 


Three  propositions  were  presented  for  Whenever  a  larger  photo  of  the  person  is 


consideration : 


in  stock  the  fact  is  indicated  on  the  folder 


1.  To  transfer  bodily  the  whole  col-  by  a  rubber  stamp  bearing  the  words, 
lection  of  clippings  and  containers  to  "Larger  plroto  in  photo  case,”  and  it  is 
steel  dustproof  cabinets,  and  to  continue  filed  at  the  end  of  each  row  of  cabinets. 


the  use  of  the  No.  10  envelope. 


All  clippings  and  all  photos  are  filed 


2.  To  adopt  a  wholly  new  system,  using  alphabetically.  The  (jlobe  has  never  used 
a  6  by  4  envelope  of  lighter  material,  and  a  numeric  system  for  either  clippings  or 


to  separate  photos  from  clippings. 


The  clipping  file  has  two 


3.  To  retain  the  heavier  style  of  con-  divisions — persons  and  things,  or  bio- 
tainer,  to  continue  filing  clippings  and  graphic  and  subject. 


photos  together,  but  to  alter  the  size  to 
more  economical  dimensions,  8  by  5 
inches. 


('lippings  today  number  about  1,500,000, 
and  of  photos  there  are  about  500,000. 
.\t  the  time  of  reorganization  it  is  esti- 


The  first  proposition  was  rejected  be-  mated  that  more  than  a  million  clippings 
cause  exiK-rience  had  shown  the  envelope  were  discarded.  Since  then  there  has 


was  much  too  wide  for  a  one-column  clip-  been  constant  revision.  t  he  Globe 
ping,  and  not  wide  enough  for  a  two-  Library  was  the  first  newspaper  library 
column  clipping,  the  envelopes  bulged  at  in  the  country  to  employ  a  person  on 
the  bottom  and  middle,  and  the  upper  full-time  to  revise  and  reduce  _  the  clip- 


The  Globe 


inch  or  more  v.’as  rarely  used. 


ping  file.  His  chief  work  is  elimination. 


The  second  proposition  was  rejected  and  about  as  much  material  is  eliminated 
for  some  of  the  same  reasons.  The  four-  each  day  as  is  filed  of  new  and  current 
inch  dimension  was  not  sufficient  for  a  material.  It  took  more  than  four  years 
two-column  clipping,  and  much  too  wide  to  go  over  the  files  once. 


for  economical  filing  of  the  one-column 
clipping. 


The  cut  file  has  had  an  interesting 
development.  It  began  in  the  composing 


The  third  proposition,  for  an  8  by  5  room  in  the  days  of  the  line  cut.  The 
folder,  had  many  advantages.  The  super-  Glolie’s  engraving  department  then  had  a 
ficial  area  was  little  greater,  40  square  maximum  capacity  of  13  cuts  a  day.  Few 
inches  as  compared  with  39  3/16  square  of  these  were  portraits.  It  was  the 
inches,  while  the  filing  capacity  was  custom  in  those  days  for  the  feature 
nearly  doubled.  Photos  were  filed  more  editor  each  day  to  mark  a  paper  show- 
easily  than  in  the  No.  10  envelope.  The  ing  which  portraits  were  to  be  saved  and 
use  of  a  folder,  open  at  the  top  and  one  which  were  to  be  killed.  The  re^rved 
end,  gave  two  other  advantages.  One  cuts,  mountecl,  were  then  filed  in  printer’s 
was  the  elimination  of  the  flap,  and  the  blank  cases,  which  had  a  capacity  of  about 
other  was  added  facility  in  filing.  The  40  cuts  to  the  case.  The  metal  base  of 
elimination  of  the  flap  alone  represented  each  cut  was  stamped  on  the  bottom  with 
a  saving  on  250,000  folders  of  2,000  a  .serial  number,  and  a  card  catalog  con- 
inches  of  filing  space,  equal  to  five  full-  tained  the  number  and  the  name  and 
size  filing  cabinets.  The  jute  folder  was  identity  of  the  person.  Between  1885 
later  superseded  by  a  kraft  folder  of  the  and  1890  about  32  drawers  of  cuts  had 
same  size,  but  of  lighter  weight,  of  been  accumulated,  and  the  amount  of 


greater  endurance  and  of  lower  cost. 


space  required  for  their  storage  was 


The  standard  unit  in  filing  clippings  altogether  out  of  proportion  to  their 


is  the  one-column  clipping,  which  is  2}4 


It  was  decided  to  strip  or 


inches  in  the  Globe.  Some  papers  are  unmount  the  cuts  and  to  file  only  the  zinc 
2  1/16  and  others  are  2J4  inches.  But  plate.  Each  cut  was  placed  in  a  coin 

with  any  of  these  units  the  6  by  4  con-  envelope,  with  a  proof  on  the  outside, 

tainer  is  uneconomical  and  the  flap  quite  together  with  the  number,  name  and 
unnecessary.  identity.  Since  it  was  no  longer  possible 

An  analysis  of  the  photos  in  stock  to  stamp  the  number  on  the  cut  itself, 
showed  that  the  8  by  5  folder  would  a  proof  system  was  adopted,  and  has 

accommodate  alxnit  91  per  cent  of  the  remained  in  force  ever  since.  A  proof 

collection.  Since  that  time,  with  the  in-  of  every  cut  made  goes  with  the  cut  and 
crease  in  service  photos,  the  percentage  is  the  photo  first  of  all  to  the  department 


considerably  smaller. 


which  ordered  it,  and  a  duplicate  proof 


From  the  very  beginning  our  custom  goes  to  the  cut  room, 
has  been  to  treat  photographs  as  paper  From  1890.  under  the  direction  of 
and  to  tile  them  with  the  paper  clippings,  Arthur  H.  Willis,  an  ingenious  journey- 
saving  labor,  supplies  and  space.  Each  man  printer,  the  cut  department  developed 

DETROIT  NEWS  EXECUTIVES  SAIL 


Lee  A.  White  (left)  and  Cyril  Arthur  Player,  Detroit  Netcit  executives, 
photographed  recently  in  New  York  on  shipboard  just  before  their  departure 
for  Europe.  .Mr.  Player  is  foreign  news  editor  of  the  daily. 


for  30  years.  The  collection  grew  to 
about  1(X),(KK),  all  catalogued,  and  filed 
under  a  numeric  system.  When  the  time 
came  to  reorganize  this  department  the 
experience  of  the  past  years  was  valuable. 
The  Globe  had  already  anticipated  the 
war  demand  for  conservation  of  news¬ 
paper  bulk,  and  had  reduced  its  one- 
column  portrait  cuts  to  a  standard  size 
of  inches  square. 

This  fact  made  possible  the  adoption 
of  a  filing  .system  which  is  easily  the  most 
compact  in  this  country.  Each  cut  is 
filed  in  a  container  which  bears  the  name 
and  identity  of  the  person,  with  a  proof 
of  the  cut  on  the  back.  Additional  in¬ 
formation  as  to  date  when  cut  was  made 
and  the  dates  when  used  are  carried  on 
every  container  together  with  the  fact 
as  to  other  sized  cuts  of  same  person  in 
stock.  Cuts  are  filed  vertically  and 
alphabetically  in  cabinets  made  for 
insurance  cards  2^4  by  3  inches  in  size, 
four  compartments  to  a  drawer,  11 
drawers  to  a  cabinet,  giving  a  filing  capa¬ 
city  of  8,800  cuts  in  each  cabinet.  The 
Globe  library  files  cuts  of  persons,  build¬ 
ings,  vessels,  aeronautics  and  animals,  and 
has  a  total  of  about  60,000  in  stock.  A 
few  years  ago  the  policy  was  adopted  of 
reducing  the  number  of  two-column  cuts, 
and  of  using  a  deeper  one-column  cut. 
Through  a  conference  of  the  managing 
editor,  the  head  of  the  engraving  depart¬ 
ment  and  the  librarian,  a  standard  size 
was  adopted  which  enabled  the  compact 
filing  system  to  be  continued  for  the 
larger  one-column  cuts.  The  size 
adopted  is  just  large  enough  to  occupy 
the  drawer  comfortably,  yet  is  not  so 
much  smaller  that  in  comparison  with 
other  papers  it  is  conspicuous.  For  in¬ 
stance,  when  the  appointment  of  the  Earl 
of  Bessborough  as  the  next  Governor 
General  of  Canada  was  announced,  three 
Boston  and  three  New  York  newspapers 
each  made  a  single  column  cut  of  the 
appointee :  The  depth  of  these  cuts  was 
as  follows:  Boston  Herald,  3  9/16  inches: 
Neiv  York  Times,  3;4  inches:  New  York 
Herald  Tribune,  354  inches;  Boston  Post, 
354  inches ;  Nete  York  IVorld,  2  15/16 
inches ;  Boston  Globe,  2%  inches. 

The  Globe  Library  contains  about  5,000 
reference  books  and  2,000  pamphlets. 
The  Ixioks  are  classified  by  the  Dewey 
decimal  system.  There  are  four  collec¬ 
tions  of  pamphlets,  all  of  which  are  filed 
vertically  in  steel  cabinets:  1.  Public  docu¬ 
ments  of  city,  state  and  federal  govern¬ 
ments,  alphabetically  in  those  divisions ; 
2.  School  and  college  catalogs.  3.  Society 
and  corporation  reports.  4.  A  general 
file  of  miscellaneous  information.  Cross 
references  are  made  from  the  clipping 
file  to  the  pamphlet  files.  The  policy  is 
followed  of  keeping  pamphlets  from  the 
shelves.  When  it  is  deemed  best  to 
shelve  a  pamphlet  it  is  placed  in  a  binder 
and  cataloged  and  treated  as  a  book. 

The  first  librarian  of  the  Globe.  FMson 
W.  White,  Dartmouth  1880,  is  still  with 
the  Globe  in  an  editorial  position.  The 
library  is  open  from  8:30  a.m.  to  1:30 
a.m.  and  a  staff  of  11  is  employed. 

The  department  aims  to  serve  all  other 
departments  of  the  organization. 

NEW  TENNESSEE  DAILY 

The  Athens  (Tenn.)  Post-Athenian, 
became  an  evening  daily  March  16.  Fred 
E.  Wankan  is  editor  and  publisher.  The 
Post  was  established  in  1848  by  the  late 
Sam  P.  Ivins,  and  the  Athenian  was 
founded  in  1882  by  the  late  W.  F.  Mc- 
Carron.  The  two  were  merged  in  1927. 
On  May  1.  1930,  Mr.  Wankan  bought 
the  consolidated  paper  from  C.  T.  Taylor. 

TAFT  IN  MEXICO 

Hulbert  Taft,  president  and  publisher 
of  the  Cincinnati  Times-Star  is  making 
a  tour  of  the  Central  Plateau  region  of 
Mexico  spending  considerable  time  in  the 
environs  of  Mexico  City.  In  his  absence 
Clark  Firestone,  associate  editor,  is  in 
charge. 


UNITED  PRESS  TO  MOVE 
TO  NEW  OFFICES 


ILLINOIS  PRESS  URGES 
RADIO  PUBLICITY  BAN 


SIGNS  FOR  NEW  U.P.  HEADQUARTERS 


N.  Y.  Headquarter*  to  Vacate  World 
Building  for  Space  in  Daily  News 
Skyscraper  Uptown — Second 
Move  Since  1908 


Newspapers  Face  Fate  of  Railroads 
in  Bus  Competition  if  They 
Don’t  Check  Broadcasting 
Growth,  Elzey  Warns 


Tlie  United  Press  will  move  its  New 
York  headquarters  about  the  end  of 
April  from  the  World  building,  to  the 
Xczi’  York  Daily  News  building  at  220 
East  42nd  street.  The  transfer  uptown 
will  mark  the  end  of  a  tenure  of  23  years 
in  the  World  building,  and  the  move  is 
made  due  to  the  necessity  for  added  space. 
The  entire  12th  floor  and  a  large  por¬ 
tion  of  the  11th  floor  of  the  News  build¬ 
ing  will  be  taken  over  by  U.P.  and 
United  Features  Syndicate.  The  Xew 
York  headquarters  of  the  British  United 
Press.  Osaka  Mainichi,  Australian  Press 
and  the  Montreal  Star,  now  maintained 
with  the  United  Press,  will  also  go  to 
the  News  building.  The  lease  is  for  six 
years  and  involves  15,000  square  feet  of 
floor  space. 

The  newest  facilities  for  fast  and  effi¬ 
cient  transmission  of  news  service  will 
be  installed.  The  news  room  will  ‘ex¬ 
tend  across  the  building,  providing  ideal 
light  and  air  conditions. 

Among  new  installations  will  be  one 
of  the  largest  telegraphic  switchboards 
used  by  any  except  the  transmission 
companies.  It  concentrates  500  pairs  of 
wires  on  a  single  board. 

In  1908.  when  the  I’.P.  was  one  year 
old.  its  offices  were  moved  up  the  street 
from  the  Park  Row  building  to  the  Pul¬ 
itzer  building,  then  in  the  heart  of  Xew 
'N'ork’s  newspaper  row.  There  were  a 
few  leased  wire  circuits,  all  Mor.se.  and 
a  mere  handful  of  people  on  the  staff. 
The  personnel  has  increased  tenfold 
since  that  year. 


(Special  to  Kditor  &  ri  BLisuER) 

Peori.a,  III.,  March  21. — The  Illinois 
Press  association  at  its  semi-annual  two- 
day  .session  which  closed  today,  adopted 
resolutiems  to  "urge  the  publishers  of 
Illinois  to  discourage  the  use  of  publicity 
to  promote  the  interests  of  radio.”  The 
association  also  aligned  itself  with  the 
railroads  in  favor  of  checking  competi¬ 
tion  of  motor  trucks  and  buses  in 
trans|M)rtation. 

Robert  Elzey,  publisher  of  St.  Louis 
Star,  pointed  out  that  through  lack  of 
foresight  publishers  will  soon  find  them¬ 
selves  in  the  same  ]K)sition  as  the  railroads, 
which  1(1  years  ago  tfx)k  no  cognizance  ol 
the  bus  and  truck  lines.  Newspajicrs,  he 
pointed  out,  are  i)ermitting  radio  to 
encroach  upon  the  greatest  single  source 
of  newspaper  revenue.  Broadcasting,  he 
asserted,  has  introduced  a  new  element 
in  advertising. 

“It  is  a  ‘take-it-whether-you-like-it- 
or-not’  tyjK-."  he  said,  “which  in  a  few 
years  may  undo  all  that  has  been  done  in 
the  art  of  advertising  bv  placing  the 
public  in  a  highly  resistive  state  of  mind.” 

The  association  thanked  the  governor 
and  general  assembly  for  naming  the 
Jersey- Hardin  highway  bridge  in  honor 
of  “I'ncle  Joe”  Page,  dean  of  the  Illinois 
press. 

Herbert  L.  Hulsebus.  vice  president  of 
the  Stack-fioble  .Advertising  agency. 

Cliicago.  accused  country  editors  of  still 
“selling  in  hulk”  and  advised  them  to  put  Society 
their  “product"  in  “packages”  to  gain 
more  national  advertising.  Circulation 
claims  of  the  country  weeklies,  he  as¬ 
serted.  are  hard  to  believe  because  in 
most  cases  there  is  no  authoritative  audit 
of  them.  White  space,  circulation  and 
dealer  influence  are  the  three  things  the 
agency  seeks  when  it  buys  advertising 
from  a  country  paper,  he  said. 

Lieut. -(lovernor  Fred  E.  Sterling,  as¬ 
sociated  with  the  Rockford  Consolidated 
Newspapers,  presided  at  the  banquet. 

Harry  B.  Potter.  Mar.thall  Herald; 

H.  U.  Bailey,  Bureau  County  Refnddi- 
ran :  J.  M.  Sheet,  Ohlont/  Oracle;  Mrs. 

Bess  Moss.  Oreeninllc  Kc/nd>lican ;  and 
Phillip  I>.  Adler,  Kewanee  Star-Courier. 
spoke  at  the  concluding  session.  Charles 
W.  Faltz.  editor  of  .^onionauk  Rn'eille, 
vice  president  of  the  association,  presided 
at  the  luncheon,  when  Morton  Clausen. 

Hamilton  Press,  di.scussed  “Proper  Me¬ 
chanical  F-quipment  for  the  small  Town 
Paper;  and  C.  R.  Denson,  Minonk 
Nesvs-Dispateh,  told  of  “Solving  Circula¬ 
tion  Problems  the  Paid-in-Advance 
Way.”  F.  W.  Harris.  Macomb  Journal, 
and  Lucien  A.  File,  Chester  Herald- 
Tribune.  led  discussions. 

Will  F.  Jordan.  Pana  Palladium,  dis¬ 
cussed  the  value  of  a  column  to  a  small 
daily  or  weekly ;  A’ernon  Xickless, 

I. aCranqe  Citizen,  spoke  on  revenue 
value  of  a  job-printing  department ;  and 
Roy  Clippinger,  Carmi  Democrat- 
Tribune,  related  the  value  of  a  farm 
page.  Howe  V.  Morgan.  Sparta,  presi¬ 
dent  of  the  association,  presided  at  the 
principal  sessions. 

The  association  will  go  forward  with 
plans  to  secure  a  $5fl0,(X¥)  building  for 
its  school  of  journalism  at  the  University 
of  Illinois,  it  was  announced.  I^wrence 
W.  Murphy,  director  of  the  school,  re¬ 
ported  that  it  offers  instr'uction  to  1,2.56 
students  enrolled  in  37  courses. 

Step*  toward  the  establishment  of  a 
publicity  clearing  house  bureau  for  the 
association  were  taken  in  the  adoption  of 
a  report  bv  Paul  R.  Goddard,  publisher  Whiting 
of  the  JVashington  Reporter.  The  sworn  oi 
oreanization  is  preparing  to  set  ‘up  an  f*^*"  adve 
office  through  which  publicity  will  reach 
the  newspapers  after  it  has  bwn  analyzed.  REPRESENTS  BERLIN  DAILY 

/'/M  c  ssE-c-r  ADDii  Richard  T.  Marquart  has  been  ap- 

MEET  APRIL  10—12  pointed  as  United  States  representative 

The  annual  spring  golfing  party  of  of  the  Berliner  Tagcblatt,  Berlin,  Ger- 
the  Western  Advertising  Golfers’  Asso-  many,  and  affiliated  publication.  His 
ciation  has  been  scheduled  for  April  10-12  office  is  at  415  Lexington  avenue.  New 
at  French  Lick,  Ind.  York. 


Karl  Biekel,  president  of  United  Press  (sealed),  photographed  signing  the 
lease  for  spare  in  the  ISetc  York  Daily  News  building  to  which  U.I''.  head¬ 
quarters  will  be  moved  next  nionih.  wliile  J.  M.  Barnhart,  business  manager 
of  the  News,  looks  on. 


$100,000  LIBEL  ACTION  WHITE  PAPER  SAVED 
BEING  TRIED  IN  N.  Y.  BY  12.EM  COLUMN 


Newr  England  Dailies  Changing 
from  to  12  Ems  Have  Cut 

Newsprint  Cost  $60,000, 

3  to  5  Per  Cent 


Society  for  Prevention  of  Vice  Says 
Evening  Graphic  Printed  Item 
About  Charter  Maliciously — 
Broun  Testifies 


The  $1(K),(KK)  libel  suit  brought  by  the  .Adoption  of  12-cm  column  by  mim- 
For  the  Suppression  of  Vice  erous  newspapers  during  the  past  nine 
against  the  Macfadden  Publishing  Cor-  months  as  an  economy  measure  is  noted 
poration  began  March  25  before  Supreme  by  the  current  bulletin  of  the  New  Eng- 
Court  Justice  NXirton  and  a  jury  in  New  land  Daily  Newspaper  Association.  The 
A'ork.  IVoonsocket  (R.I.)  Call,  latest  to  change 

Basis  of  the  action  was  publication  its  dress  from  12V^  to  12  ems,  is  en- 
in  the  A'cre  York  liveninq  Craphic  on  abled  by  the  change  to  print  on  paper 
Feb.  9,  1927,  of  an  .Albany  dispatch  con-  rolls  of  the  69-inch  series,  a  reduction 
cerning  the  intrcKluction  of  a  bill  there  of  more  than  4.5  per  cent,  according  to 
to  revoke  the  Society's  charter.  Hey-  Frank  E.  Phillips,  manager  of  the  asso- 
w(K>d  Broun.  Scripps- Howard  columnist,  ciation. 

Carl  A’an  Doren,  writer,  and  Rockwell  Mr.  Phillips  has  been  urging  the  gen- 
Kent,  artist,  testified  for  the  defense,  eral  adoption  of  the  narrower  column 
while  John  .S.  Sumner  head  of  the  So-  for  more  than  a  year.  At  the  outset 
ciety,  was  its  chief  witness.  of  his  campaign,  about  one-third  of  the 

Mr.  Sumner  said  the  article  was  R-column  newspapers  in  the  territory 
printed  maliciously.  He  testified  that  a  were  on  the  l2-em  basis.  Now  more 

than  half  have  changed  their  column  .  .  . 

width  to  that  size,  with  an  aggregate  Giicago. 

saving  of  $60,f)()0  annually  in  newsprint  - - - - 

costs,  he  says.  Those  still  on  the  12^2-  E.  H.  BUTLER  NOMINATED 
cm  column  could  save  an  additional  Edward  H.  Butler,  publisher  of 
$4(XI.flC)0  by  the  change,  Mr.  Phillips  Buffalo  (N.Y.)  Neivs.  was  nomin: 
informs  Editor  &  Pi’blishi-ti,  the  paper  ■  -  .  ~  -  • 

economy  running  from  3  to  more  than 
5  per  cent. 

New  England  newspapers  which  have 
recently  adopted  the  narrowed  size  in¬ 
clude  : 

Portland  (Me.)  Nesi’s.  Brattleboro 
fVt.)  Reformer.  Clinton  (Mass.J  Item, 

Fall  River  CMass.)  Herald-News, 

Greenfield  (Mass.)  Recorder,  Holyoke 
(Mass.)  Transcript,  Larvrence  (Mass.) 

Faple-Trilmne,  Lymi  (Mass.)  Item, 

.Vrrc’  Bedford  (Mass.)  Sioitdard  & 

Mercury,  Pittsfield  (Mass.)  Fagle, 

Quincy  (Mass.)  Patriot-Ledger,  Taun¬ 
ton  (Alass.)  Gazette.  Worcester  (Mass.) 

Post.  Jl’orcester  Telegram  and  Gazette, 

Arctic  (R.I.)  Pawtu.vrt  Valley  Times, 
ll’oonsocket  (R.I.)  Call,  Meriden 
(Conn.)  Journal,  Meriden  Record,  Stam¬ 
ford  (Conn.)  .idvocaic.  Waterbury 
(Conn.)  Republican  and  American. 

More  than  70  per  cent  of  the  8-col¬ 
umn  papers  of  the  country  are  using 
12-em  columns,  according  to  reports 
compiled  by  Editor  &  Publisher  in  its 
annual  survey  of  newspaper  mechanical 
requirements  la.st  October. 


CITY  MAY  ADVERTISE 

A  fund  to  advertise  the  City  of  Sara¬ 
toga  Springs.  N.Y.,  is  authorized  by  an 
amendment  to  the  municipal  charter 
signed  this  week  by  Governor  Roose¬ 
velt.  The  common  council  is  expected 
to  appropriate  several  thousand  dollars 
for  1931  publicity. 


WOMAN  HEADS  GROUP 

For  the  first  time  in  its  history  the 
Northeast  Mis.souri  Press  .Association 
has  elected  a  woman  as  president.  Mrs. 
.Anne  Nolen  Christian,  editor.  .Monroe 
City  Nctc’s.  Mrs.  Maude  V.  Henderson, 
editor  of  the  La  Plata  Home  Press,  was 
elected  field  secretary. 

DUTCH  TREAT  DINNER  APRIL  10 

The  annual  banquet  and  entertainment 
of  the  Dutch  Treat  Club,  New  York  or¬ 
ganization  of  writers,  artists,  newspaper¬ 
men  and  actors,  w'ill  be  held  at  the 
Hotel  Astor,  April  10.  The  show  will 
be  written  and  acted  by  club  members. 

SON  BECOMES  PUBLISHER 

Allen  Witter.  22,  has  succeeded  his 
father,  the  late  Mvron  D.  Witter,  as  edi¬ 
tor  and  publisher  of  the  Brawley  (Cal  ) 
Nnt’s. 
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lippmann  is  honored 
at  academy  dinner 

Former  World  Editor  Tendered  Dinner 

by  Political  Science  Group  in 
New  York — Pay*  Tribute  to 
Acsociate*  on  Paper 

A  resolution  of  gratitude  to  Walter 
Lippmann,  former  editor  of  the  New 
York  ll  orld,  was  adopted  by  the  Acad¬ 
emy  of  Political  Science  at  a  dinner  in 
New  York  March  25  “for  the  service 
he  has  rendered  to  our  public ;  and  as 
an  expression  of  our  confidence  that 
greater  service  lies  before  him;  as  well 
as  an  expression  of  the  great  affection 
that  we  bear  him.”  The  dinner  was 
given  in  honor  of  the  former  editor  at 
the  Hotel  Astor  and  was  attended  by 
500  persons. 

Before  Mr.  Lippmann  made  his  ad¬ 
dress  which  was  a  “testament  of  lib¬ 
eralism,”  he  spoke  of  the  World  and 
paid  tributes  to  his  associates  there. 

“I  know,”  he  said,  “that  this  gath¬ 
ering  is  part  of  that  demonstration  of 
good-will  which  came  to  the  World  dur¬ 
ing  the  last  week  of  its  existence  from 
the  people  of  the  city  and  from  other 
newspapermen  here  and  in  all  parts  of 
this  country.  In  an  immediate  sense 
•  this  evidence  of  public  confidence  made 
it  a  little  harder  for  each  of  us  to 
accept  the  decree  which  ended  the  paper. 
It  seemed  perverse  that  a  newspaper 
which  had  so  many  friends  should  so 
suddenly  stop.  But  in  a  larger  sense 
this  was  a  compelling  reason  for  accept¬ 
ing  so  sharp  and  decisive  a  conclusion. 
For,  while  there  were  conceivable  ar¬ 
rangements  which  might  have  enabled 
the  physical  paper  to  continue,  there  was 
no  arrangement  within  the  realm  of  the 
practical  possibilities  which  would  have 
guaranteed  its  continued  independence. 
The  e.steem  in  which  the  World  was 
held  rested  .squarely  upon  its  indepen¬ 
dence.  Therefore,  1  had  rather  have 
the  World  dead  and  be  able  to  tell  you 
that  no  hidden  hand  ever  controlled  its 
opinion  than  to  have  it  alive  and  the 
organ  of  a  faction  or  the  instrument  of 
an  ambition.” 

Mr.  Lippmann  said  he  “seized  the  op¬ 
portunity”  to  pay  tribute  to  the  late 
Frank  Irving  Cobb,  who  preceded  him 
as  editor  of  the  World,  as  well  as  to 
“the  loyal  support  of  my  friend  Ralph 
Pulitzer  in  never  letting  his  editorial 
page  be  used  except  for  the  honest  con¬ 
victions  of  its  editors,”  and  named  as 
his  own  associates  there  Charles  Merz, 
John  Langdon  Heaton,  Rollin  Kirby, 
William  O.  Scroggs,  James  M.  Cain, 
Louis  Paulin  and  Allan  Nevins. 

TO  HONOR  BURDICK 

The  George  Burdick  Associates  will 
give  their  eleventh  annual  dinner  in 
honor  of  George  Burdick,  of  Needham, 
Mass.,  Saturday,  March  28,  at  the  Hotel 
Governor  Clinton,  in  New  York  city. 
Members  of  the  Burdick  organiza¬ 
tion  are  men  who  worked  with  him 
when  he  was  city  editor  and  later  finan¬ 
cial  editor  of  the  New  York  Tribune. 
Some  of  the  memlx-rs  are  still  on  the 
staff  of  the  Herald-Tribune.  Mr.  Bur¬ 
dick  is  financial  editor  of  a  concern 
publishing  financial  works. 

PLANNING  RADIO  STATION 

The  Glean  (N.Y.)  Times  Publishing 
Company  has  applied  to  the  Federal 
Radio  Commission  for  a  permit  to  erect 
a  new  broadcasting  station.  The  paper 
wants  to  use  SO  watts  of  power  on  the 
810-kilocycle  frequency  full  time. 

MONTEE  ADDRESSES  CLUB 

H.  C.  Montee,  director  of  foreign 
service  of  the  International  News  Serv¬ 
ice,  spoke  last  week  to  the  Fourth  Estate 
Club  of  New  York  University.  Montee 
recently  returned  to  the  United  States 
sfter  inspecting  I.N.S.  European  bureaus. 

EARLY  ADDRESSES  CLUB 

Joseph  Early,  associate  editor  of  the 
Brooklyn  Slandani  I'nion,  recently  spoke 
before  the  press  club  of  Brooklyn  Col- 
jege  Preparatory  -School  on  preparing 
lor  newspaper  work. 


URGING  CAPITAL  PUNISHMENT 

The  Grand  Rapids  (Mich.)  Herald,  on 
March  21,  began  a  series  of  articles  on 
capital  punishment  by  Russell  C.  Land- 
strom,  of  the  Herald  editorial  staff.  The 
Herald  is  a  vigorous  advocate  of  capital 
punishment,  which  will  be  voted  on  by 
the  Michigan  electorate  April  6. 

3  NEW  DAILIES  BEGUN 
IN  ORLANDO,  FLORIDA 

Unable  to  Consummate  Merger  Re¬ 
ported  in  January — Two  News¬ 
papers  Enter  Evening  Field 
— Total  of  Four 

(By  telegraph  to  Editor  &  Publisiikr) 

Ori.anuo,  Fl.\.,  March  26. — This 
Central  Florida  city  of  27,241  inhabitants 
suddenly  finds  itself  with  four  daily 
newspapers,  two  morning  and  two  eve¬ 
ning,  the  anti-clima.x  of  a  previously  re¬ 
ported  merger  of  the  Orlando  .Morning 
Sentinel  and  the  Ez'cninti  Reporter  Star. 
Inability  to  consummate  the  merger  con¬ 
tract  this  week  resulted  in  the  Xlorning 
.Sentinel  going  into  the  evening  field  with 
the  Orlando  Ezeninq  Sentinel  and  re¬ 
publication  of  the  Reporter  Star  as  an 
inde])endent  newspaper  under  the  old 
management  of  R.  B.  and  J.  C.  lirossicr 
and  J.  F.  Schumann. 

Beginning  March  27,  the  Orlando 
Daily  .\ezes.  a  morning  newspaper  pro¬ 
duced  by  the  Peninsula  Publishing 
tTimpany  of  which  Josiah  Ferris,  Sr.,  is 
president,  makes  its  apiiearance.  Josiah 
Ferris.  Jr.,  is  general  manager  and 
.Vlbert  M.  Hall,  who  has  been  eilitor  of 
the  Apopka  Weekly  Chief,  a  Ferris  pub¬ 
lication,  becomes  editor.  H.  H.  Moshier, 
formerly  of  the  Hartford  (Conn.) 
Conrant,  is  city  editor.  The  Daily 
.News  will  be  printed  at  the  Ferris  jilant 
in  Ajxipka  15  miles  from  Orlando. 
Equipment  is  being  added.  The  news 
department  is  located  in  Orlando. 

The  Morning  Sentinel  is  published  by 
Orlando  Newspapers,  Inc.,  \V.  B. 
Murray,  president,  and  is  said  to  be 
affiliated  with  General  Newsixipers 
organization  of  which  E.  C.  Pulliam  of 
Lebanon,  Indiana,  is  president. 

First  intimation  of  the  present  compli¬ 
cated  Orlando  newspaper  situation  came 
Monday  when  the  Morning  Sentinel  with¬ 
out  previous  notice  produced  the  Evening 
Sentinel  and  the  Reporter  Star  again 
came  out  from  its  own  plant  as  an  inde¬ 
pendent  publication.  Following  the 
reported  merger  in  January  some  of  the 
Reporter  Star  equipment  was  taken  over 
to  the  Sentinel  office  and  part  of  this 
equipment  was  reclaimeil  sometime  Sun¬ 
day  night  by  the  Reporter  Star. 

“It  is  our  intention,”  J.  C.  Brossier 
explained  to  Editor  &  Publisher,  “to 
continue  publication  of  the  Reporter  Star 
and  this  was  made  imperative  by  reason 
of  failure  to  consummate  the  merger 
contract.” 

Mr.  Murray  dictated  the  following  for 
Editor  &  Publisher; 

“Orlando  Daily  Newspapers,  Inc.,  was 
organized  to  take  over  the  Sentinel  ami 
Reporter  Star  and  effected  the  consoli¬ 
dation  of  the  two  newspapers  January 
24,  1931.  No  complications  have  arisen 
as  to  acquisition  of  the  Sentinel  but  the 
purchase  of  the  assets  of  the  Reporter 
Star  have  not  as  yet  been  completed  due 
to  the  status  of  two  99-year  leases  which 
our  company  did  not  ass'ume  and  which 
it  cannot  accept.  We  have  fulfilled  all 
of  our  commitments  thus  far  and  are 
prepared  to  carry  out  our  contract  in 
every  particular.  In  the  meantime  we 
are  publishing  a  morning,  evening  and 
S’unday  edition  giving  complete  coverage 
in  the  field.” 

The  Morning  Sentinel  has  the  As.so- 
ciated  Press  membership  for  the  morn¬ 
ing  field  and  the  Reporter  Star  for  the 
evening  service. 

CASSIDY  TESTIMONIAL 

William  Cassidy,  advertisement  man¬ 
ager  of  the  Belfast  Telefirnpit.  the  Irish 
Daily  Teleqraph,  and  affiliated  news¬ 
papers,  and  the  publishing  firm  of 
■Messrs.  W.  &•  G.  Baird,  Ltd.,  was  tend¬ 
ered  a  testimonial  dinner  recently  on  his 
completion  of  .50  years  with  the  firm. 


SHOPPING  GUIDE  PLANNED 

Chamber  of  Commerce  Backing  Retail 
Paper  for  Bridgeport 

The  Bridgeport  (Conn.)  Shopping 
Guide,  a  weekly  sponsored  by  the  Cham¬ 
ber  of  Commerce,  will  make  its  appear¬ 
ance  early  in  April,  according  to  present 
plans.  It  will  be  circulated  in  the  subur¬ 
ban  areas,  it  is  understood. 

The  first  issue  will  consist  of  six 
pages,  standard  newspaper  size,  without 
editorial  content  of  any  kind.  The  pub¬ 
lication  will  be  supervised  by  the  retail 
trade  division  of  the  Chamber  of  Com¬ 
merce,  and  will  be  printed  by  the  Bridge¬ 
port  Times  Star.  There  will  be  no  sal¬ 
aried  employes.  A  governing  body  of 
C.  of  C.  members,  affiliated  with  the  re¬ 
tail  division,  has  been  chosen  to  take 
charge  of  the  publication. 

The  Guide  will  not  be  circulated  in 
those  towns  immediately  adjacent  to 
Bridgeport  in  which  the  city’s  news¬ 
papers  are  sold,  according  to  Francis  J. 
Hill,  secretary  of  the  retail  group.  He 
emphasized  the  fact  that  the  publication 
is  cooperative  in  nature,  without  any 
aim  to  make  a  profit. 

N.  Y.  POST  ADOPTS  NEW 
“JUMP”  LINE  POLICY 

Rearrangement  of  Makeup  Enables 
Daily  to  Continue  Front  Page  Stories 

on  Last  Page — Wanamaker  Ad¬ 
vertising  Is  Transferred 

The  A’(’n>  York  Evening  Post  adopted 
a  new  policy  on  continued  stories  this 
week  when  it  assigned  its  back  page  to 
be  the  regular  “jump”  page.  All  front 
page  stories  requiring  a  break-over  are 
now  being  continued  on  the  last  page, 
except  those  which  naturally  jump  to 
departmental  pages,  such  as  siKirts, 
theatre  or  books. 

The  hack  page,  which  formerly  was 
reserved  for  “positioned”  advertising  is 
now  given  over  entirely  to  news.  By 
rearrangement  of  the  paper  so  that  sports 
begin  on  the  first  page  of  the  second 
section,  the  Post  was  able  to  transfer 
the  advertising  of  Wanamaker’s  depart¬ 
ment  store,  a  hack-page  “must”  adver¬ 
tisement,  to  the  last  page  of  the  first 
section. 

The  new  “jump’’  policy  was  adopted 
principally  to  simplify  handling  of  the 
paper  in  crowded  s'ubway  trains,  accord¬ 
ing  to  Julian  S.  Mason,  editor. 

“The  reader  will  no  longer  have  to 
hunt  throuch  the  paper  to  find  a  certain 
page,”  he  said.  “.All  he  has  to  do  now 
is  turn  to  the  back  nage.” 

EDWARDS  PROMOTED 

Earnway  F.dwards  has  been  appointed 
general  sales  and  merchandising  manager 
of  Montgomery  Ward  &  Co.’s  chain  of 
more  than  5.50  retail  stores.  In  this 
capacity  Mr.  Edwards  assumes  responsi¬ 
bility  for  the  merchandise  management 
and  direction  of  all  advertising  and  sales 
promotion  for  the  Ward  retail  organiza¬ 
tion.  He  joined  the  company  15  years 
ago  to  assume  a  minor  position  in  the 
advertising  department  of  one  of  the 
organization’s  units  and  rose  in  1927  to 
become  merchandise  manager  of  Ward’s 
“B”  stores. 

NEW  PHOTO  SERVICE  FORMED 

L.  J.  Bourne,  former  manager  of  the 
news  dejiartment  of  Underwood  &■ 
Undcrwoorl,  national  photographic  serv¬ 
ice,  recently  joined  with  A.  N.  Mirazoff, 
newspaper  and  magazine  feature  writer, 
in  Eotofeatures,  a  new  picture  service. 
Fotofeatures  will  specialize  in  technical 
jihotographs  for  tr.adc  papers.  Bourne, 
prior  to  his  connection  with  Underwood 
&  Underwood,  was  with  the  still  depart¬ 
ment  of  International  Newsreel  f(>r  12 
years. 

DINNER  FOR  W.  A.  WARN 

W.  Axel  Warn,  legislative  corre- 
siKindent  for  the  Nnv  York  Times  at 
.Albany  for  25  years,  will  lie  honored  at 
a  dinner  March  31  at  the  DeW  itt  Clin¬ 
ton  hotel  in  Albany  given  by  fellow 
reporters. 


COMMITTEE  TO  SURVEY 
JOURNALISM  COURSES 

Joint  Group  Representing  Four  Organ¬ 
izations  Will  Discuss  School 
Problems  in  Cleveland 
April  4 

The  joint  committee  of  the  American 
Society  of  Newspaper  Editors,  the 
National  FMitorial  Association,  the  As¬ 
sociation  of  Schools  and  Departments 
of  Journalism  and  the  Association  of 
Teachers  in  Scluiols  of  Journalism, 
organized  by  President  Fred  Fuller  Shedd 
of  the  Society  of  Editors  to  consider  the 
more  effective  relationship  of  schools  of 
journalism  with  active  newspaper  service, 
will  meet  at  the  Hotel  Hollenden  in 
Cleveland.  April  4.  Thus  far  all  but 
two  of  the  12  members  have  indicated 
their  attendance,  coming  from  as  far  as 
Oregon  and  Georgia. 

Since  the  organization  of  the  committee 
early  in  the  year  there  has  been  a  com¬ 
plete  exchange  of  views  between  all 
members  of  the  committee  by  duplicated 
correspondence. 

“Suggestions  for  more  or  less  definite 
standards  of  instruction  for  journalism 
will  be  made,”  Mr.  Shedd  .said.  “There 
is  a  general  agreement  that  emphasis 
should  be  laid  on  the  requirement  of 
cultural  education  as  a  foundation  for 
specific  instruction  in  the  principles  and 
practices  of  journalism.  Closer  contact 
between  the  active  newspaper  profession 
and  the  .schools  of  journalism  will  he 
sought,  and  ways  and  means  for  more 
effective  co-operation  will  be  discussed 
with  a  view  to  recommendations  to  the 
parent  organizations  represented  in  the 
joint  committee.” 

Among  the  suggestions  which  will  be 
brought  before  the  committee  will  be  the 
possibility  of  an  expert  survey  of  the 
problem,  including  both  the  present  service 
of  schools  of  journalism  and  the  needs 
of  the  newspaper  profession. 

SHAPIRA  LOSES  AWARD 

The  verdict  of  $h5,225,  won  by  Attor¬ 
ney  Samuel  S.  Shapira  of  I’ittsburgh  as 
commission  in  connection  with  the  sale 
of  the  Pittsburgh  Leader,  in  1923,  has 
Ik'cii  set  aside  by  a  decision  in  common 
pleas  court.  Pittsburgh,  following  argu¬ 
ment  on  a  motion  by  counsel  for  the 
executors  of  the  Alexander  P.  Moore 
estate.  The  court  niled  that  the  verdict 
at  the  trial,  several  months  ago,  hail 
been  rendered  against  the  weight  of  the 
testimony,  and  that  .Shapira  was  not  en¬ 
titled  to  5  per  cent  commission  on  the 
sale  price.  He  claimeil  an  agreement 
to  act  as  an  agent  in  the  sale. 

BENNETT  IN  U.  S. 

Roy  C.  Bennett,  managing  editor  of 
the  Manila  (P.I.)  Daily  Bulletin,  arrived 
recently  in  San  Francisco,  and  will  visit 
in  Philadelphia  and  northern  Kentucky 
before  returning  to  the  Philippines.  He 
was  met  at  San  Francisco  by  L.  E.  Clay- 
pool,  of  the  Associated  Press  bureau  in 
that  city.  Mr.  Bennett  went  to  the 
Philippines  from  the  flrient  where  he 
was  a  correspondent  for  the  Chicago 
Tribune. 

H.  R.  BANGS  IN  BRIDGEPORT 

Howard  R.  Bangs,  formerly  manag¬ 
ing  editor,  .Xezv  York  Morning  Tele¬ 
graph.  and  son  of  the  late  John  Ken- 
(Irick  Bangs,  writer,  has  become  manag¬ 
ing  editor  of  the  Bridgeport  (Conn.) 
Post  and  Tele<iram.  succee<ling  Thomas 
H.  Brannan.  Most  of  Mr.  B.-ings’  news¬ 
paper  experience  was  gained  in  the 
Hearst  organization,  chietly  on  the  .Vete 
York  .  Imeriean.  He  was  managing  edi¬ 
tor  of  the  Morning  Telegraph  for  two 
years,  leaving  last  July  to  write  his 
father’s  biography,  which  he  expects  to 
be  published  next  fall. 

PRINTING  N.  Y.  VICE  SERIES 

The  .St.  Louis  .Star  began  on  Tuesday, 
March  17,  publication  of  a  series  of  news 
features  by  Harry  T.  Brundidge  n  the 
New*  York  vice  situation.  Bruiiviidge 
spent  two  weeks  in  New  York  gathering 
material. 
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RETAIL  AND  GENERAL  UNAGE  IMPROVE 


February  Statistics  on  Media  Records  Comparison  Continue  Upward  Trend  in  Daily  Editions  Noted 

in  January — Financial  Static,  Automotive  Shows  No  Gain 

the  exception  of  automotive  and  Sunday  combined,  was  6.9  per  cent;  January  losses.  Daily  and  Sunday  com-  cent,  Sunday  only,  13.8  per  cent.  The 
”  and  financial  advertising,  newspaper  daily  only,  5.7  per  cent;  Sunday  only,  Lined,  the  decline  was  20.8  per  cent;  January  losses  were,  respectively  for  the 
linage  in  February  continued  the  upward  12.8  per  cent.  daily  only,  it  was  21.7  per  cent;  Sunday  same  groups,  11.3  per  cent,  11.0  per  cent, 

tendency  noted  in  January  reports.  General  advertising,  which  includes  only,  it  was  11.1  per  cent.  The  Sunday  12.6  per  cent. 

Statistics  for  235  morning  and  evening,  neither  automotive  nor  financial  in  the  mark  was  considerably  better  than  Janu-  Legal  advertising  lost  4-lOth  of  1  per 
and  119  Sunday  papers  published  in  W  Media  Records  breakdown,  tended  mark-  ary’s  16.3  per  cent,  numerous  papers  again  cent,  daily  and  Sunday  in  February, 
cities,  show,  according  to  Media  Records,  edly  upward.  Its  loss,  daily  and  Sunday  showing  Sunday  gains  in  financial.  The  gained  2-l(X)ths  of  1  per  cent  daily  only, 
Inc.,  a  loss  of  11.2  per  cent  in  total  ad-  combined,  was  9.0  per  cent;  daily  only,  Sunday  bulk  of  this  linage  is  about  11  per  and  lost  22.5  per  cent,  Sunday  only, 
vertising.  Daily  advertising,  Sunday  ex-  7.1  per  cent;  Sunday  only,  21.1  per  cent,  cent  of  the  total  financial  linage,  daily  Total  news  and  editorial  space  declined 
eluded,  shows  a  loss  of  9.4  per  cent,  and  .Automotive  advertising,  despite  appar-  and  Sunday.  5.8  per  cent,  daily  and  Sunday  combined; 

Sunday  advertising  shows  a  loss  of  19.8  ently  favorable  production  reports  from  Total  display  linage  naturally  improved  4.1  per  cent,  daily  only;  and  11.0  per  cent, 
per  cent,  from  the  total  published  in  the  factories,  fell  off  from  its  January  its  comparison.  Daily  and  Sunday  com-  Sunday  only.  These  ratios  are  approxi- 

these  cities  in  February.  1930.  The  Jan-  ratio.  Daily  and  Sunday  combined,  its  Lined,  its  February  loss  was  11.0  per  cent,  mately  the  same  as  those  for  January, 

uary  loss,  daily  and  Sunday  combined,  February  loss  was  38.6  per  cent,  against  against  14.4  per  cent  last  month.  Daily  Advertising,  daily  and  Sunday  com- 
was  13.6  per  cent;  daily  only,  12.8  per  .33.3  per  cent  in  January;  daily  only,  the  only,  its  loss  in  Februarv  was  8.8  per  Lined,  occupied  41.9  per  cent  of  total 
cent;  Sunday  only,  17.9  per  cent.  The  loss  was  33.1  per  cent  against  30.9  per  cent,  against  13.5  per  cent  last  month,  space  printed.  Daily  only,  it  was  43.9 
combined  loss  ratio  for  the  fir.st  two  cent  in  January;  Sunday  only,  the  loss  *  S'unday  only,  the  loss  was  21.1  per  cent,  per  cent,  and  Sunday  only,  it  was  33.7 

months,  about  12  per  cent,  compares  with  was  49.0  per  cent,  against  .37.3  per  cent  against  19.0  per  cent  in  January.  per  cent.  These  figures  are  all  improved 

an  average  of  17  per  cent  plus  for  the  in  January.  Some  improvement,  in  the  Classified  linage  fell  slightly  behind  over  the  January  ratios,  but  slightly  be- 
final  four  months  of  last  year.  main  seasonal,  is  noted  over  the  linage  January,  but  held  higher  than  its  late  hind  last  year  in  the  proportion  of  adver- 

Retail  advertising  continued  its  im-  for  the  last  quarter  of  19.30.  19.30  ratios.  Daily  and  jsunday,  the  loss  tising  to  news  and  editorial  space, 

provenient.  The  loss  in  this  class,  daily  Financial  advertising  approximated  its  was  13.4  per  cent;  daily  only,  13.3  per  Comparative  February  figures  follow: 


84  COMPARATIVE  CITIES 

(235  Mornings  and  Evenings — 119  Sundays — Total  Papers — 354) 

Retail  Tieneral  Auto-  Total  Total  Ne«ii  and 


riiocal)  (National)  motive  Financial  display ' '  riaaaified  Leyal  advertisin*  editorial 

Total  (D8).  Iffll  83,059,707  32,009,114  8.252,374  4,869,204  128,190,399  24,302,617  2,719,7f4  155,212,780  215,645.343 

1930  .  89,235.673  35,218.047  13,439,357  6.148,623  144,041,700  28,085,166  2,731,402  174.858.268  £28.922,534 

Loes .  6,175,966  3.208.933  5,186,983  1.279,419  15,851,301  3,782.549  11.(38  19,645,488  13.277.191 

Total  (D),  1931.  70.020,501  28,164,443  5.881,563  4,320,573  108,387,080  19.358,354  2,677.209  130.422,643  166,775,996 

1930  .  74,282,414  30,346,490  8,785,977  5,531,455  118,946,336  22,349,852  2,676,656  143.972,844  174,017,956 

Gain .  533  . 

Lo«  .  4,261,913  2,182.047  2,904,414  1,210.882  10,559,256  2,991,498  13,550,201  7,241,960 

Total  (S),  1931 ..  13.039,206  3,844,671  2.370,811  548,631  19,803,319  4.944,263  42,555  24,790,137  48.869,347 

1930  .  14,953,259  4.871,557  4.653,380  617,168  25,095,364  5,735.314  54,746  30.885,424  54,904.578 

Loss  .  1,914,053  1,026,886  2,282,569  68,537  5,292,045  791,051  12,191  6.095,287  6,035,231 


AKRON,  OHIO 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  ClassiOed  advertising  and  Edt'I 

Total  (DS),  1931 .  1,077,691  294,202  73,508  41,698  251,907  1,784,823  1,848,325 

1930 .  1.203,016  303,018  198,976  48,787  352,840  2,189,187  1,976.477 

Gain  or  Loss .  125.325  L  8,816  L  125,468  L  7,089  L  100,933  L  404.364  L  128,152  L 

Total(D),  1931 .  998,238  291.207  63,740  36,331  224,680  1,660,013  1,472,590 

1930 .  1,083,420  296,496  147,337  41,192  318,411  1,969,383  1,588,185 

Gain  or  Loss .  85,182  L  5,289  L  83,597  L  4,861  L  93,731  L  309,370  L  115,595  L 

Times-I‘reeB(e),  1931 .  403,369  111,173  21,555  15,513  83,543  648,080  678,790 

1930 .  453,236  100,047  48,036  15,385  120,886  766,824  737,746 

Gainorlxes .  49,867  L  11,126  G  26,481  L  128  G  37,343  L  118,744  L  58.956  L 

Beacon-Journal  (e),  1931...  594,869  180,084  42,185  20,818  141,137  1,011,933  793,800 

1930  .  630,184  196,449  99,301  25,807  197,525  1,202,559  850.439 

Gain  or  Loss .  35,315  L  16,415  L  57,116  L  4,989  L  56.388  L  190,626  L  56,639  L 

Total  (S),  1931 .  79,453  2,995  9,768  5,367  27,227  124,810  375,735 

1930 .  119,596  6,522  51,639  7,595  34,429  219,804  388,292 

Gain  or  Loss .  40,143  L  3,527  L  41,871  L  2,228  L  7,202  L  94,994  L  12,557  L 

Times-Preae  (S),  1931 .  79,453  .  2,995  9,768  5,367  27,227  124,810  375,735 

1930 .  119,596  6,522  51,639  7,595  34,429  219,804  388,292 

Gsinorlxes .  40,143  L  3,527  L  41,871  L  2,228  L  7,202  L  94,994  L  12,557  L 

ALBANY,  N.  Y. 

ToUl  (DS),  1931 .  1,022,437  458,891  98,292  62,786  248,812  1,9.34,810  3.101,315 

1930 .  1,029,559  470,997  232,479  81,717  306,087  2,149,542  3,286,998 

(Tain  or  Loss .  7,122  L  12,106  L  134,187  L  18.931  L  57,275  L  214,732  L  185,683  L 

Total  (D),  1931 .  902,991  366,604  74,901  52,964  217,030  1,657,910  2,322,692 

1930  .  874,101  372.926  137,656  70,885  265,220  1,749,491  2.337,513 

Gain  or  Lon .  28.890  G  6,322  L  62,755  L  17.921  L  48,190  L  91.581  L  14,821  L 

Kniekerbacker-Prr«(m),1931  232,113  93,663  20,891  23,295  80,890  464,821  708,640 

1930 .  250,594  76,598  20,684  31,110  99,121  486,987  710,977 

Gainorlxes .  18,481  L  17,065  G  207  G  7,815  L  18,231  L  22,166  L  2,337  L 

News  (e).  1931 .  337,308  162,030  24,046  14,951  80,176  623.875  855,477 

1930 .  342,061  185,631  60,745  21,986  98,980  713,099  844,232 

Gain  or  Loss .  4,753  L  23,601  L  36,699  L  7,035  L  18.804  L  89,224  L  11,245  G 

Tiine8-L'nion(e),1931 .  333,570  110,911  29,964  14,718  55,964  569.214  758,575 

1930  .  281,446  110,697  56,227  17,789  67,119  549,405  782,304 

Gain  or  Lon .  52,124  G  214  G  26,263  L  3,071  L  11,155  L  19.809  G  23,729  L 

Total  (S),  1931 .  119,446  92,287  23,391  9,822  31,782  276,900  778.623 

1930 .  155,458  98,071  94,823  10,832  40,867  400,051  949,485 

GainorLon .  36,012  L  5,784  L  71.432  L  1,010  L  6.085L  123,151L  170,862  L 

Knickerbo(^er-Pras(S),  1931  66,273  10,682  11,891  5,155  19,697  113,792  369,399 

1930 .  91,606  24,565  55,592  6,676  23,901  202,340  492,557 

GainorLon .  25.333L  13,883  L  43,701  L  1,521L  4.204  L  88.548L  123,158  L 

•Times-Union  (S),  1931 .  53,173  81,605  11,500  4,667  12,085  163,108  409,224 

1930 .  63,852  73,506  39,231  4,156  16,966  197,711  456,928 

GainorLon .  10,679  L  8.099  G  27,731  L  511G  4,881L  34,603  L  47,704  L 


*  American  Weekly  linage  included  in  Sunday  Times-L'nion  figures  —  1931,  General,  76,925;  Automotive,  1.996;  Total 
78,921;  1930,  General,  68,110;  Automotive,  1904;  Total  70,014. 

ALBUQUERQUE.  N.  M. 


Total  (DS),  1931 .  356.881  196,877  67,434  8,032  121,900  762,762  1,085,982 

1930  .  425,109  206,206  159,954  7,273  136,491  944,554  1,088,679 

Gain  or  Ion .  68,228]L  9,3^  L  92,520  L  759  G  14,591  L  181,792  L  2,697  L 

Total  (D),  1931 .  327,557  193,4^  65,596  7,716  112,261  718,125  918,096 

1930 .  391,437  199,962  146,226  7,239  125,706  880,091  903,934 

GainorLon .  63.880  L  6,507  L  80.630  L  477  G  13,445  L  161.966L  14,t62G 


ALBUQUERQUE,  N.  M.— Continued 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  .Automotive  Financial  Classified  advertising  and  Kdt’l 

Journal  (m),  1931 .  114.825  67.260  16.958  2,682  43,995  250,361  283,885 

1930 .  133,093  74,347  37,333  2,926  49,429  301.869  259,097 

Gainorl/jss .  18.268L  7.n87L  20,375  L  244  L  5,434  L  51,508  L  24.7880 

Journal (e).  1931 .  125,976  69,128  17,856  2,676  42,525  258,712  315,038 

1930 .  144,431  78,538  42,292  2,786  48,833  317.008  275.466 

GainorLon .  18,455  L  9,410L  24,436L  110  L  6,308  L  58,296  L  39.572  0 

State  Tribune  (e),  1931 .  86,756  57,067  30,782  2,358  25,741  209,052  319,173 

1930 .  113,913  47,077  66,601  1,527  27,444  261,214  369,371 

Gainorlxin .  27,157L  9.990  G  35.819L  831 G  1,703  L  52.162  L  50,198L 

Total  (S),  1931 .  29,324  3,422  1.838  316  9,6.39  44,637  167,886 

1930  .  33,672  6,244  13,728  34  10,785  64,463  184,745 

Gainorl/jss .  4,348  L  2,822L  11.890  L  282  G  1,146L  19,826L  16.859L 

Journal  (S),  1931 .  29,324  3,422  1,8.38  316  9,639  44,637  167,886 

1930  .  33,672  6.244  13,728  34  10,785  64,463  184,745 

GainorI»ea .  4,348  L  2,822  L  ll,8t0L  282  G  1,146  L  19,826  L  16,859  L 

ATLANTA,  GA. 

Total  (DS),  1931 .  1,172,347  491,029  98,553  48,789  334,919  2,152,459  3,851,098  . 

1930 .  1,329,257  619,327  187,379  50,675  390,292  2,611,015  4,153,891 

Gainorlxtss .  156,910  L  128,298  L  88,826  L  1,886  L  55,373  L  458,556  L  302,7931 

Total  (D).  1931 .  855,778  352,131  66,499  34,268  233,941  1,549,063  2,320,225 

1930 .  954,599  449,977  94,785  39,056  278,107  1,850,586  2,442,767 

(Jainorlxin .  98,821  L  97,846  L  28,286  L  4,788  L  44,166  L  301,523  L  122.542L 

Constitution  (m),  1931 .  268,356  129,974  23,189  16,728  86,896  525,862  660,047 

1930  .  297,522  176,415  34,341  18,776  93,952  622,374  697,584 

GainorLon .  29,166  L  46,441  L  11,152  L  2,048  L  7,056  L  96,512  L  37.537  L 

Georgian  (e),  1931 .  109,576  63,601  17,289  9,798  47,618  247,958  864,011 

1930 .  166,581  83,619  27,845  10,873  63,363  383,468  897,214 

GainorLon .  57,005  L  20,018  L  10,556  L  1,075  L  15,745  L  135,510  L  33,203  L 

Journal  (e).  1931 .  477,846  158,556  26,021  7,742  99,427  775.243  796,167 

1930  .  490,496  189,943  32,599  9,407  120,792  844,744  847.969 

GainorLon .  12,650  L  31,387  L  6,578  L  1,665  L  21,365  L  69,501  L  51,802  L 

Total  (S).  1931 .  316,569  138,898  32,054  14,521  100,978  603,396  1,530,873 

1930  .  374,658  169.350  92,594  11,619  112,185  760,429  1,711.124 

(Jain  or  Lon .  58,089  L  30,452  L  60,540  L  2,902  G  11,207  L  157,033  L  180,251  L 

Constitution  (S),  1931 .  175,451  19,549  13,145  2,716  33,210  244,155  469,430 

1930 .  160,649  26,591  32,384  3,518  37,655  260,797  479.711 

GainorLon .  14,802  G  7,042  L  19,239  L  802  L  4,445  L  16,642  L  10,281  L 

•American  (S),  1931 .  35,546  87,428  6,189  4,818  17,053  151,034  522.760 

1930 .  66,049  82,060  26,437  2,750  19,906  197,202  636,643 

GainorLon .  30,503  L  5,368  G  20,248  L  2,068  G  2.853  L  46,168  L  113,8831 

Journal  (8).  1931 .  105,572  31,921  12,720  6,987  50,715  208,207  538,683 

1930 .  147,960  60,699  33,773  5,351  54,624  302,430  594,770 

GainorLon .  42,388  L  28,778  L  21,053  L  1,636  G  3,909  L  94,223  L  56,0871 

•American  Weekly  linage  included  in  Sunday  American  figures  — 1931,  General,  75,021;  Automotive,  1996;  Total 
77,017;  1930,  General  68,110;  Automotive.  1904;  Total  70,014. 

ATLANTIC  CITY,  N.  J. 

Total  (DS),  1931 .  354,593  107,518  39,638  33,851  75,625  630,842  910,323 

Total  (D).  1931 .  291,081  103,269  36,796  19,833  63,337  533,915  6.35,428 

Press-Union.  1931  (see  note).  291,081  103,269  36,796  19,833  63,337  533,915  635.428 

Total  (S),  1931 .  63,512  4,249  2,842  14,018  12,288  96,927  274,895 

Press-Union  (S),  1931 .  63,512  4,249  2,842  14,018  12,288  96,927  274,895 

Non.—  Sold  in  combination  Morning  and  Evening.  Linage  of  one  edition  is  shown. 

BALTIMORE,  MD. 

Total  (DS).  1931 .  1,621,457  679,267  137,543  93,537  550,267  3,107,281  3.854,577 

1930 .  1,661,658  786,901  179,798  110,275  609,614  3,360,659  4,395,035 

Gain  or  Loss .  40,201  L  107,634  L  42,255  L  16,738  L  59,347  L  253,378  L  540,4581 

Total  (D).  1931 .  1,226,179  559,354  111.926  89,011  464,594  2,476,274  2,915,010 

1930 .  1,227,995  653,346  124,427  108,797  516,559  2,643,537  3,251,247 

Gain  or  Loss .  1,816  L  93,992  L  12,501  L  19,786  L  51,965  L  167,263  L  336,2371 

News  (e),  1931 .  261,863  119,679  29,551  12,452  61,415  491,457  873,163 

1930 .  335,851  140,349  34,959  16,598  74,166  604,496  998,788 

Gain  or  Loss .  73,988  L  20,670  L  5,408  L  4,146  L  12,751  L  113,039  L  125,625  L 

Post  (e),  1931 .  154,409  75,575  17,113  2,554  22,429  279,124  587,108 

1930 .  158,117  79,543  18,589  3,048  39,816  303,447  639,171 

Gain  or  Loss .  3,708  L  3,968  L  1,476  L  494  L  17,387  L  24,323  L  52,063  L 

Sun  (e),  1931 .  740,746  184,617  36,506  32.101  189.768  1,188,165  785.100 

1930  .  664,108  2  24,648  36,427  39,004  199,503  1,166,163  841,134 

Gain  or  Loss .  76,638  G  40,031  L  79  G  6,903  L  9.735  L  22,002  0  56,034  L 

(,C<mtinued  on  page  39) 
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NEWSPAPER  LINAGE  BAROMETER 


FOR  FEBRUARY,  1931-1930 


The  rising  tide-marks  of  newspaper  linage  are  indicated  on  the  charts 
and  the  map  below,  denoting  graphically  the  advertising  picture  for  the 
month  of  February  and  1931  to  date,  as  it  appears  in  the  volume  of  233  daily 
and  119  Sunday  papers  measured  by  Media  Records,  Inc.  The  circles  on 
the  map,  indicating  the  variation  from  last  year's  total,  show  improved 
conditions  in  February  over  January  for  21  cities.  The  January  map,  it 
may  be  recalled,  showed  improvement  in  24  spots  over  the  December,  1930, 
figures.  More  than  half  the  cities  measured  have  therefore  gained  by 
cutting  down  their  losses  in  the  first  two  months  of  this  year.  The  circle 


in  the  legend  indicating  “15  per  cent  loss  to  5  per  cent  loss”  should  have 
its  white  sector  opening  upward  rather  than  down,  and  the  circles  for  the 
majority  of  cities  on  the  map  with  this  white  sector  opening  upward, 
indicate  the  loss  range  from  15  to  5  per  cent  from  February  last  year. 

Two  new  charts,  showing  the  trend  in  major  linage  classifications  for 
the  month  and  for  the  year  to  date,  are  introduced  this  month.  It  will 
be  noted  that  with  exception  of  automotive  and  financial  linage,  the  other 
classes  are  within  a  short  distance  of  their  1930  performance. 


Charts  and  Map  Prepared  Especially  for  Editor  &  Publisher  by  S.  P.  Weston,  Inc.,  Newspaper  Engineer. 

Linage  Data  Supplied  by  Media  Records.  Inc. 
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STATIONS  TRYING  TO  REDUCE  DIRECT 
ADVERTISING,  AYLESWORTH  SAYS 

Sales  Talks  Limited  to  One  and  One-half  Minutes  in  Each  Half 
Hour  on  N.B.C.  Chain,  President  States — Sees  No 
Circulation  or  Advertising  Menace  in  Radio 


By  JOHN 

O  ADIO  and  newspapers  are  looked 
upon  as  necessary  adjuncts  to  one 
another  in  tlie  field  of  advertising  by  M. 
H.  Aylesworth,  president  of  the  National 
Broadcasting  Company,  who  expressed 
his  views  on  the  relation  of  radio  to  the 
press  in  an  interview  with  Editor  & 
PfBLisHEK  this  week.  And  in  the  realm 
of  news  coverage,  Mr.  Aylesworth  con¬ 
siders  the  bulletins  broadcast  by  radio 
stations  as  a  benefit  rather  than  a  draw¬ 
back,  to  newspajicr  circulations.  This 
fact  is  evidenced  by  newspaper  owned 
radio  stations,  broadcasting  news  morning 
and  night,  he  said.  The  N.B.C.  presi¬ 
dent,  in  giving  his  views,  declared  that 
raido  has  contributed  much  to  newspaper 
advertising  columns,  particularly  through 
the  campaigns  of  radio  set  and  accessory 
manufacturers. 

“Statistics  show,”  Mr.  Aylesworth  said, 
“that  the  radio  industry,  and  I  speak  of 
the  manufacturers  of  sets  and  accessories, 
is  the  third  largest  national  advertiser 
in  newspapers.  1  would  like  to  call  at¬ 
tention  to  the  fact  that,  if  it  were  not 
for  the  National  Broadcasting  Company 
and  others,  there  would  be  no  radio 
industry  advertising,  for  the  set  is  worth¬ 
less  without  the  entertainment  and 
information  we  supply. 

‘‘There  are  many  more  instances  of 
increased  advertising  in  newspapers  on 
the  part  of  concerns  using  radio  time  than 
there  are  instances  of  decreased  news¬ 
paper  campaigns  because  of  the  use  of 
radio,”  Mr.  Aylesworth  continued.  “To¬ 
day  national  newspaper  advertisers  in 
practically  every  instance  where  they  use 
radio,  make  one  the  complement  of  the 
other  in  their  merchandising  plan. 

“Radio  builds  good-will  for  its  sponsor 
who  is  also  using  newspaper  space,  but 
detailed  copy  carrying  the  price  and 
picture  of  the  product  is  essentially  news¬ 
paper  advertising,  and  in  many  instances 
the  advertiser  who  uses  radio  calls  at¬ 
tention  to  his  programs  in  his  regular 
newspaper  merchandising  copy.  He  does 
this  to  couple  the  tw'o  complementary 
forces  into  a  co-ordinative  selling  power.” 

His  discourse  on  advertising  led 
Mr.  .Vylesworth  to  a  discussion  of 
radio  programs  as  they  are  printed  in 
newspapers. 

“I  have  never  contended,”  he  pointed 
out,  “that  newspapers  should  use  the 
name  of  a  product  as  such  in  publishing 
radio  programs  or  should  permit  any 
description  of  a  product.  I  have  always 
contended,  however,  that  a  program 
often  becomes  symbolical  of  the  product 
and  its  sponsor,  and  therefore,  I  think, 
such  names  as  ‘Lucky  Strike  Orchestra’ 
or  ‘Maxwell  House  Orchestra’  identify  a 
certain  type  of  entertainment.  The 
reader  to  whom  these  programs  appeal 
relies  on  those  names  as  identifying 
marks. 

“In  the  case  of  Pepsodent  program, 
for  instance,”  Mr.  Aylesworth  continued, 
“I  can  see  no  reason  for  a  newspaper 
printing  other  than  ‘Amos  and  Andy’  in 
its  program  page.  That  title  identifies 
the  program  for  everyone.” 

The  N.B.C.  president  thinks  the  pub¬ 
lication  of  radio  programs  is  a  service 
newspapers  should  render  to  their  read¬ 
ers  who  are  also  radio  listeners, 

“Eighty  or  90  per  cent  of  newspaper 
readers.”  he  said,  “listen  to  a  radio 
some  time  during  the  dav  or  night,  and 
it  is  these  people  the  editor  serves  when 
he  prints  programs  and  news  of  radio. 
It  has  been  staged  by  some  that  pro¬ 
gram  'tK>nsors  should  pav  for  this  serv¬ 
ice.  This  service  is  primarily  for  the 
reader,  not  the  broadcaster. 

“Professional  boxing  has  never  ad¬ 
vertised  in  the  newspapers,  yet,  if  it 
were  not  for  the  very  great  support  it 
gets  in  newspaper  sport  pages,  there 
would  be  no  finaneiallv  successful  box¬ 
ing  matches.  Professional  baseball 
gives  very  little  advertising  support  to 
the  press.  Yet  more  news  space  is  given 


F.  ROCHE 

to  it  than  to  radio,  and  it  certainly  can¬ 
not  be  said  to  be  more  interesting.  Col¬ 
lege  football  and  amateur  sports  receive 
more  space,  and  yet  they,  too,  create 
less  interest  than  radio.  The  same,  I 
believe  applies  to  motion  pictures  and 
the  legitimate  theatre.” 

Mr.  Aylesworth  was  asked  if  anything 
is  being  done  to  meet  the  growing  tide  of 
protest  against  lengthy  and  ever-increas¬ 
ing  periods  of  pure  advertising  matter 
injected  into  broadcast  programs  by  the 
sponsors. 

“In  N.B.C.  programs,”  he  replied, 
“there  is  never  more  than  one  and 
one-half  minutes  of  straight  advertising 
time  in  every  30-minute  program.  We 
tell  our  advertisers  that  the  first  purpose 
of  their  program  should  be  to  entertain 
and  inform  the  audience.  Trade  an¬ 
nouncements  should  be  secondary  and 
they  should  be  brief  and  newsy.  We 
have  constantly  stood  for  the  policy  that 
no  client  may  unnecessarily  interrupt  a 
program  for  an  announcement,  nor  men¬ 
tion  price.  The  great  majority  of  our 
clients  have  been  on  the  air  a  long  time, 
and  they  know  what  the  public  wants. 
As  they  become  more  experienced  in  radio 
presentation,  they  gradually  reduce  the 
amount  of  time  allowed  for  announce¬ 
ments.  But  announcements,  of  course, 
will  always  be  necessary.  People  don’t 
buy  goods  from  sheer  gratitude.  The 
sponsor  must  tell  something  about  his 
products.” 

While  not  more  than  one-third  of  the 
available  radio  time  is  sponsored,  Mr. 
Aylesworth  said  radio  people  realize,  of 
course,  that  the  sponsored  time  is  mostly 
in  the  evening  when  a  greater  audience 
is  assured. 

“Nevertheless,”  he  declared,  “there  is 
proportionately  much  less  advertising  on 
the  N.B.C.  than  there  is  in  a  newspaper 
or  magazine.  Estimating  conservatively, 
I  should  say  50  per  cent  of  any  newspaper 
is  advertising  space.  There  seems  to  be 
no  objection  to  this  on  the  part  of 
readers,  perhaps  because  newspaper  ad¬ 
vertising  is  more  than  merely  paid  space. 
It  is  a  service  to  the  reader,  and  it  makes 
it  possible  to  buy  a  paper  for  two  or 
three  cents  instead  of  25  or  50  cents. 
Sponsorship  of  radio  programs  makes 
possible  the  presentation  of  entertainment 
and  information  for  the  listener  without 
cost  other  than  ownership  of  a  radio  set 
and  upkeep. 

“In  other  countries,”  Mr.  Aylesworth 
pointed  out.  “there  is  a  tax  on  radio  sets, 
which  ordinarily  means  government 
monopoly  and  ownership.  We  in  this 
country  feel  that  we  can  perform  a  finer 
service  to  the  listener  through  competi¬ 
tion  between  sponsors,  plus  the  broad¬ 
casting  company’s  policy  of  editorial 
service,  than  would  be  possible  through 
a  government  operated  system  with  no 
competitive  sponsorship  by  industrial  con¬ 
cerns.  The  soundness  of  this  theory  is 
shown  in  the  fact  that  there  are  15,000,000 
radio  sets  in  the  United  States,  or  more 
than  in  all  other  countries.” 

The  fact  that  the  sponsors’  trade 
announcements  cannot  be  escaped  by  the 
radio  audience,  unless  the  radio  is  shut 
oflF,  was  called  to  Mr.  Aylesworth’s 
attention. 

“W’hile  I  might  be  told  the  newspaper 
reader  does  not  have  to  look  at  the  ad¬ 
vertising  in  his  paper,”  he  observed,  “he 
has  to  turn  through  the  naper  to  pick  up  a 
continued  article,  and  in  doing  so  he  is 
bound  to  see  the  advertising.  The  news¬ 
paper  advertising,  in  that  case,  might  be 
compared  to  announcements  in  the  course 
of  a  radio  program. 

“I  believe,  however,”  he  continued, 
“that  the  ear  is  so  trained  that  it  is 
possible  for  a  listener  to  close  his  ear  to 
monotonous  copy  on  the  radio  and  still 
en'ov  the  program  without  turning  off  his 
set." 

The  only  interruptions  permitted  in 
radio  programs  are  those  caused  by  the 


WRITER  WON  SHAW  QUOTES 
BY  HOA.N  AT  CAIRO 

PERSISTENTLY  pursued  by 
newspaper  reporters  last  week 
when  in  Cairo,  Egypt,  George 
Bernard  Shaw  closed  his  doors  to 
interviewers,  an  A.P.  dispatch  said. 

But  a  French  reporter,  unnamed 
in  press  dispatches,  crashed 
through  by  scribbling  on  his  card: 
“Einstein’s  nephew  wants  to  shake 
hands  with  Shaw,”  and  obtained 
from  Shaw  the  following  comment 
on  “nudism”: 

“When  one’s  body  is  so  estheti- 
cally  formed  as  mine,  one  likes  the 
world  to  admire  it.  Nudity  puts 
an  end  to  the  Darwinian  quarrel, 
for  when  they  are  naked  all 
humans  look  like  gorillas.” 

When  the  eminent  British  au¬ 
thor  discovered  the  hoax  he  told 
the  reporter  he  would  be  forgiven 
if  he  would  play  the  same  trick  on 
Rudyard  Kipling,  who  also  was  in 
the  vicinity  of  Cairo. 


necessity  of  broadcasting  a  spot  news 
bulletin.  These  bulletins  are  supplied  by 
Associated  Press,  United  Press  and 
International  News  Service  and  are  sup¬ 
plementary  to  regular  news  bulletins  put 
on  the  air  by  radio  stations. 

The  National  Broadcasting  Company 
studios  are  equipped  with  the  press  asso¬ 
ciation  machines,  Mr.  Aylesworth  said, 
and  receive  what  news  the  editors  think 
should  be  broadcast  for  the  benefit  of 
the  public.  It  is  his  opinion  that  this 
service,  rather  than  hurting  newspaper 
circulations,  is  an  agency  of  distinct 
benefit  to  the  press.  One  of  these  bene¬ 
fits,  Mr.  Aylesworth  asserted,  was  the 
elimination  of  costly  “extras”  which  was 
made  possible  by  spot  broadcasting. 

“Radic  has  attempted  to  report  impor¬ 
tant  public  events,”  he  went  on,  “and 
instead  of  decreasing  newspaper  circula¬ 
tions,  we  have  evidence  that  such  action 
has  been  followed  by  increases.  This 
comes  to  us  from  newspapers  owning 
radio  stations  and  reporting  events  as 
they  occur  with  printed  stories  following 
in  later  editions. 

“It  certainly  never  could  be  argued 
that  100,000  people  attending  the  Yale- 
Harvard  football  game  would  decline  to 
buy  newspapers  containing  descriptions 
of  the  game.  As  a  matter  of  fact,  the 
person  who  sees  the  game  is  usually  the 
first  to  want  to  read  about  it.”_ 

Apart  from  reporting  major  news 
events  for  which  arrangements  can  be 
made  beforehand,  no  attempt  to  cover 
spot  news  in  newspaper  fashion  has  ever 
been  undertaken  by  the  National  Broad¬ 
casting  Company,  Mr.  Aylesworth  said. 

“The  N.B.C.  has  not  even  contemplated 
establishment  of  its  own  news  services,” 
he  declared.  “We  are  entirely  content 
to  lely  on  the  bulletin  supplied  to  us  by 
the  press  associations.  I  think  the  radio 
listener  is  entitled  to  this  bulletin  service. 
Most  stations  owned  locally  have  a  tie-in 
w'ith  the  local  newspaper,  and  inasmuch 
as  this  service  is  voluntarily  offered.  I 
cannot  believe  it  possible  that  either  the 
newspapers  or  the  press  associations 
would  discontinue  it.” 

There  is  no  question  that  newspapers 
have  been  a  great  aid  in  the  progress 
of  radio  through  furnishing  news  bulle¬ 
tins  and  printing  programs,  Mr.  Ayles¬ 
worth  declared.  News  of  radio  has 
always  been  looked  upon  by  him  as  a 
service  to  readers  because  of  their  inter¬ 
est  in  broadcasting. 

“More  people  read  the  radio  page  more 
than  any  other  but  the  front  page,”  he 
said.  “More  people  are  interested  in  it 
than  in  any  other  feature.  We  receive  more 
than  600,000  letters  a  month  in  this 
office,  and  because  of  this  interest,  we 
believe  that  information  about  radio 
entertainers  and  radio  programs  is  legiti¬ 
mate  news.  Radio  listeners  are  really 
interested  in  the  entertainers  and  want  to 
know  what  they  are  going  to  sing.  On 
the  other  hand,  because  of  this  popu¬ 
larity,  I  think  radio  entertainers  and 
radio  programs  should  be  treated  by 
newspaper  critics  in  the  same  fashion  as 
motion  pictures  and  stage  shows  are 
handled  by  movie  and  dramatic  critics. 


The  radio  critic  should  judge  a  program 
entirely  on  its  merits  and  not  be  influ. 
enced  by  the  fact  that  an  advertiser  is 
sponsoring  it.  Neither  should  he  criti- 
cize  it  unfavorably  merely  because  it  is 
commercially  sponsored.  The  sponsors, 
too,  should  take  fair  criticisms  in  good 
spirit,  and  should  not  try  to  exert  adver¬ 
tising  influence  on  the  critic’s  opinion. 
We  also  tell  our  clients  they  should  not 
expect  free  news  items  in  the  papers 
because  they  are  advertisers.” 

When  a  newspaper  prints  radio  pro¬ 
grams  in  full,  telling  what  selections  art 
to  be  played  and  sung,  Mr.  Aylesworth 
feels  that  there  is  just  cause  for  com¬ 
plaint  if  a  sensor  changes  it  when  it 
goes  on  the  air. 

“The  N.B.C.,”  he  said,  “is  endeavoring 
to  stop  that  practice.  We  have  been 
concentrating  on  it  for  the  last  two 
years,  and  have  found  that  one  of  tht 
main  reasons  such  things  happen  is  that 
a  sponsor  finds  that  a  program  preceding 
his  is  going  to  play  the  same  selections 
he  has  chosen.  We  cannot  tell  a  sponsor 
what  numbers  his  orchestra  should  play, 
but  we  do  feel  that,  when  he  changes  his 
program  at  the  last  moment,  newspapers 
are  entirely  justified  in  eliminating  his 
program  selections  from  their  radio 
pages.” 

LIBEL  SUIT  BASED  ON  “JUGGLE” 

College  Professor  Asks  Damages  is 
Macon,  Ga.,  Court 

(By  telegraph  to  EtoiTOR  &  Publishes) 

Macon,  Ga.,  March  25 — College  pro¬ 
fessors  and  business  men  of  the  city  are 
trying  to  determine  the  meaning  of  the 
word  “juggle”  in  the  city  court  hearing 
of  a  libel  action  brought  by  Professor 
W.  J,  Bradley,  member  of  the  Mercer 
University  faculty  here,  against  the 
Macon  News  Printing  Company. 

Professor  Bradley  claims  to  have  been 
libeled  by  the  headline,  “Allege  Professor 
Juggled  Funds”  over  a  story  involving  a 
a  trusteeship  for  his  brother.  Certain 
expenditures  were  disallowed  in  the  ad¬ 
ministration  of  funds. 

The  story  itself  is  admitted  to  be  a 
correct  account  of  the  court  record,  but 
the  disallowance  is  said  to  be  only  techni¬ 
cal,  and  involves  no  dishonesty  on  Pro¬ 
fessor  Bradley’s  part,  it  is  claimed. 

TAX  BILL  REJECTED 

North  Carolina  Committee  Votes 

Against  Proposal — Protests  Heard 

The  house  ways  and  means  committw 
of  the  North  Carolina  general  assembly 
has  voted  unanimously  not  to  impose  any 
additional  taxes  on  newspapers.  Pub¬ 
lishers  of  the  state  appeared  before  the 
group  to  protest  a  proposed  “newspaper 
tax.” 

Representative  Ewbank,  of  Henderson, 
chairman  of  the  sub-committee  which  had 
previously  decided  to  favor  a  special 
newspaper  tax,  reported  that  his  group 
was  convinced  newspapers  of  the  state 
were  not  making  enough  money  to  assume 
any  additional  tax  burden. 

LaVARRE  SUIT  DROPPED 

Non-Suit  Order  Signed  in  $2,500,000 
Action  Against  L  P.  &  P. 

The  $2,500,000  damage  suit  brought 
against  the  International  Paper  and 
Pow’er  Company  by  William  LaVaije- 
former  publisher  of  the  Columbia  (S.C.) 
Record  and  three  other  newspapers  m 
South  Carolina  and  Georgia,  was  .n^' 
suited  March  18  in  United  States  dis¬ 
trict  court  at  Columbia,  S.C. 

Counsel  for  LaVarre  agreed  to  the 
non-suit  and  the  order  was  signed  bv 
Judge  J.  Lyles  Glenn  upon  petition  ot 
an  attorney  for  the  paper  company. 

TO  MARK  anniversary 

The  Shenandoah  (la.)  Evening 
inel  will  be  50  years  old  April  l._  C- 
Marvin,  who  smarted  the  Sentinel 
years  ago,  is  still  active  with  the  new^: 
paper.  Don  McGiffin  who  consoljdatw 
the  Daily  World  and  the  Sentinel-eost 
in  1924  is  president.  R.  K-  Tmdal 
managing  editor  and  business  manag*  ■ 
has  been  with  the  newspaper  for  the  la®* 
17  years. 


Return  fto  / 

Reason 


The  history  of  recent  business  is 
studded  with  examples  of  un¬ 
wise  expansion  .  .  . 

Factories  producing  without 
regard  to  demand.  Frantic  sales 
managers  selling  at  any  sales  cost, 
to  dispose  of  over-production. 

Now  comes  the  return  to  reason! 
With  production  being  scaled  to 
probable  consumption;  and  cost  of 
selling  again  becoming  the  most 
important  factor  in  sales. 

Today’s  Sales  Executive  is  study¬ 
ing  metropolitan  markets  .  .  .  with 
their  thousands  of  retailers,  mil¬ 
lions  of  people,  billions  in  sales. 

He  is  turning  to  great  metropolitan 
newspapers  to  tap  these  great  reser¬ 
voirs  of  buying  power.  Turning  to 


newspapers  tor  prompt  action  on 
sales  plans;  for  quick  consumer  in¬ 
fluence  at  minimum  cost;  for  real 
co-operation  from  the  retail  trade. 

—  and  turning  to  Philadelphia. 
For,  here,  practically  the  whole 
city  reads  one  newspaper. 

The  Philadelphia  Bulletin  is  read 
in  ninety-one  per  cent,  of  Phila¬ 
delphia  homes.  560,855  daily  cir¬ 
culation,  secured  without  prize 
or  contest,  saturating  a  billion  dollar 
market  at  sixty-five  cents  a  line. 

The  greatest  coverage  at  the 
lowest  cost  of  any  great  market. 


The  Evening  Bulletin 


WILUAM  L.  McUEAN,  PUBUSHER 


New  York  Office  .  247  Park  Avenue 

Qucago  Office .  333  N.Michigan  Avenue 

Bulletin  Co. 


Detroit  Office  .  321  Lafayette  Boulevard 
San  Francisco  Office  .  681  Market  Street 


PHILADELPHIA 
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I.  P.  &  P.  CONTROLS  FOUR  DAILIES  BUT 
PLANS  TO  SELL,  GRAUSTEIN  SAYS 

Firm  Has  Disposed  of  All  Other  Newspaper  Interests,  He 
Testifies  at  Final  Hearing  Before  Federal  Trade 
Commission — S.  C.  Mill  Plans  *‘in  Suspense” 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.C.,  March  23. — The 
International  Paper  &  Power  Com¬ 
pany  at  present  lias  control  of  the  four 
southeastern  dailies  formerly  known  as 
the  Hall-LaVarre  group  although  the 
organization  has  relinquished  its  interests 
in  the  other  newspapers  identified  with 
it  by  the  Federal  Trade  Commission 
more  than  two  years  ago.  So  A.  R. 
Graustein,  president,  told  the  commis¬ 
sion  late  last  week  at  the  conclusion  of 
the  hearings  on  the  financial  structure 
of  the  New’  England  Power  Association, 
a  subsidiary. 

The  four  papers  are  the  Columbia 
(S.C.)  Record;  Spartanburg  (S.C.) 
Herald  and  Journal;  and  the  Augusta 
(Ga.)  Chronicle.  Mr.  Graustein  .said 
his  company  acquired  virtual  ownership 
of  the  papers  in  what  he  called  a  “fore¬ 
closure  sale”  by  purchase  of  practically 
all  the  stock.  This  sale  followed  a 
rather  prolonged  receivership  that  set 
in  when  Hall  and  LaVarre  personal  and 
husiness  affairs  were  taken  into  court. 

The  newspapers  are  at  present  being 
handled  by  local  men  entirely,  the  presi¬ 
dent  said.  As  for  their  future,  he  told 
the  commission,  “we  are  at  present  en¬ 
gaged  in  straightening  out  our  house, 
and  we  are  holding  them  only  with  a 
view  of  disposing  of  them  when  an  op¬ 
portunity  presents  itself.” 

He  admitted  that  he  told  the  commis¬ 
sion  when  he  appeared  liefore  it  last  that 
the  International  Paper  &  Power  Com¬ 
pany  was  negotiating  for  other  news¬ 
papers  but  since  that  time,  he  said,  those 
plans  have  been  abandoned. 

The  only  vestige  of  an  interest  re¬ 
tained  by  the  company  in  other  papers, 
Mr.  Graustein  said,  is  its  holdings  in 
Market  Property,  Inc.,  which  organiza¬ 
tion  holds  debentures  received  for  the 
entire  purchase  price  of  the  now  de¬ 
funct  Chicago  Journal.  The  paper  and 
power  company  controls  Market  Prop¬ 
erty,  Inc.,  through  the  International  Paper 
Company.  This  intere'st,  he  said,  amounts 
to  little  more  than  accounts  receivable, 
and  constitutes  the  entire  holdings  of 
the  market  company. 

Mr.  Graustein  .said  he  was  of  the  opin¬ 
ion  that  if  these  accounts  were  not  paid 
his  company  had  a  right  to  recapture 
certain  assets  now  held  by  the  Chicago 
Illustrated  Times,  although  he  was  not 
sure  of  that.  The  goodwill  and  circula¬ 
tion  of  the  Journal  were  transferred  to 
the  Chicago  Daily  Nezes.  but  the  Illus¬ 
trated  Times  was  started  on  the  presses 
of  the  Journal,  he  said. 

Market  Property,  Inc.,  the  witness 
testified,  disposed  of  the  company’s  inter¬ 
est  in  the  Bryan-Thomason  painrs,  which 
group  had  dailies  in  Richmond,  Tampa, 
Chicago,  and  Greensboro,  N.C. 


The  Seattle 
STAR 


PAID  CIRCULATION 
mw  OVER  100,000 


The  Seattle  Star  is  the  only 
Seattle  newspaper  that  made  a 
gain  in  Retail  Display  in  1930. 
(Media  Records  Figures.) 


A  SCRIPPS  CANFIELD 

NSW8PAPEB 


GILMAN,  NICOLL  &  RUTHMAN  ! 


National  Repreoentativet 


The  other  interests  disposed  of  by  the 
International  Paper  &  Power  Company 
were  in  the  following  newspapers;  The 
Chicago  Daily  News;  Albany  Evening 
Xezvs  and  Knickerbocker  Press,  Boston 
Herald  and  Traveler;  Brooklyn  Eagle; 
Ithaca  (N.Y.)  Journal-Sczvs.  Accord¬ 
ing  to  Mr.  Graustein,  Frank  E.  Gannett 
purchased  whatever  interest  his  company 
had  in  the  two  Albany  papers,  the 
Brooklyn  Eagle,  and  the  Ithaca  Journal- 
News,  for  cash.  The  other  interest  hold¬ 
ers  in  the  Chicago  Daily  News  and  the 
Boston  Herald  lx)ught  the  paper  com¬ 
pany's  interest,  he  said. 

In  response  to  a  question  by  Robert 
E.  Healey,  chief  counsel  for  the  com¬ 
mission,  Mr.  Graustein  denied  that  his 
company  aided  Mr.  Gannett  financially 
or  was  in  any  way  interested  in  his  busi¬ 
ness. 

The  Publishers  Investment  Corpora¬ 
tion.  which  held  the  paper  and  power 
company’s  half-interest  in  the  Boston 
Herald  and  Traveler  through  the  Inter¬ 
national  Paper  Company,  is  now  either 
liquidated  or  in  the  process  of  liquida¬ 
tion.  Graustein  told  the  commission.  He 
admitted  that  at  least  some  of  the  di¬ 
rectors  of  the  present  Boston  Herald  and 
Traveler  are  “small  stockholders”  in  the 
paper  and  power  company  or  its  subsid¬ 
iaries. 

Before  leaving  the  stand.  Mr.  Grau¬ 
stein  said  that  his  company  had  planned 
to  build  a  new  paper  mill  in  South  Caro¬ 
lina  but  explained  that  those  plans  are 
“in  suspense”  at  nresent  because  of  the 
prevailing  business  conditions. 

He  said  that  so  far  as  he  knew  none 
of  the  many  subsidiaries  of  International 


6  out  of  10 
Own  the  Homes 
They  Live  in 

LaCrosse,  Wisconsin,  is  essenti¬ 
ally  a  city  of  homes.  There  are 
9.000  houses  in  this  prosperous 
city  .  .  .  and  better  than  60  per 
cent  of  them  are  oreupied  by  their 
owners.  I.aCrosse  faetories  annu¬ 
ally  turn  out  products  aggregating 
$29,600,000.  In  addition,  the  sur¬ 
rounding  territory  is  one  of  the 
richest  of  agricultural  regions. 

LaCrosse  dominates  a  prosperous 
hut  isolated  market,  the  nearest 
large  city  being  a  5-hour-ride  by  rail. 
Consequently,  sales  effort  to  be 
effective  here  must  be  barked  up 
with  advertising  in  LaCrosse’s  only 
daily  newspaper — THE  TRIBUNE 
&  LEADER  PRESS.  (As  Standard 
Rate  shows,  the  city  circulation  of 
this  respected  newspaper  exceeds 
the  number  of  homes.) 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

Covaragt—Plut  Retpontivetutt 


Darenport,  lows. 

nme* 

Darenport,  lows. 

Democrat 
Madison.  Wlaoaoaln. 

State  Zoutnal 
Ia  Crosse.  Wisconsin. 

Tribune 

Ottumwa.  Iowa. 

Courier 


Mason  City.  Iowa, 

Olobe-Oaxetta 
Lincoln,  Nebraska, 
Star 

Muscatine,  Iowa, 

Journal 

Hannibal.  Mlssoari. 

Courler-PoM 
Kewanee.  Illinois, 

Star-Courier 


CONE,  ROTHENBURG  &  NOEE,  Inc. 

10  East  40th  Street  New  York 

Portion  Advertitino  Representatives 


Paper  &  Power  Company  were  inter¬ 
ested  in  the  dailv  paper  field,  other  than 
as  explained  alxive,  l)ut  he  did  remind 
the  commission  that  he  was  excluding 
contracts  for  newsprint  paper. 

Thomas  H.  Carens,  assistant  to  the 
president  of  the  New  England  Power 
.\ssociation,  and  director  of  publicity  for 
the  organization,  told  of  doing  some  pub¬ 
licity  work  for  the  company  while  still 
on  the  staff  of  the  Boston  Herald.  He 
received  no  money  from  the  company 
for  services,  he  said,  from  the  time  he 
came  to  Washington  as  correspondent 
until  he  left  its  employ  in  July,  1930,  to 
take  up  his  present  work.  He  was  on 
the  staff  of  the  Herald  for  19  years. 

He  denied  that  he  ever  furnished  the 
organization  with  information  on  pend¬ 
ing  legislation  while  he  was  assigned  to 
the  state  house  in  Boston. 


CALDWELL  INDICTED  AGAIN 

Rogers  (Taldwell,  president  of  Caldwell 
&  Co.,  Nashville  investment  banking 
house  now  in  receivership,  was  indicted 
March  20  by  the  Davidson  county 
grand  jury  on  two  charges  of  receiving 
deposits  in  an  insolvent  bank — the  closed 
Bank  of  Tennessee,  Caldwell  &  Co.  sub¬ 
sidiary.  Mr.  Caldwell  was  associated 
with  Col.  Luke  Lea,  Tennessee  publisher, 
facing  state  and  federal  indictments,  in 
the  ownership  of  Southern  Publishers, 
Inc.,  now  in  receivership. 


ON  LAMONT’S  STAFF 

Clinton  Coffin,  of  the  Washington 
bureau  of  the  .Associated  Press  has  been 
appointed  assistant  to  Secretary  of  Com¬ 
merce  Robert  P.  Lamont. 


NEW  PAPER  PLANNED 
FOR  PROVIDENCE 

Times  Company  Incorporated  by 

Local  Attorneys — Backers  Not 
Named — Publication  Details 
Also  Withheld 

(Special  to  Editor  &  Publisher) 

Providence,  R.  L,  March  23  —  The 
Providence  Times  Company,  a  corpora¬ 
tion  authorized  to  publish  a  daily  news¬ 
paper  and  periodicals,  was  granted  a 
charter  March  21  by  Secretary  of  State 
Ernest  L.  Sprague. 

Incorporators  are  Frederick  W.  Til- 
linghast,  Roger  T.  Clapp  and  Noel  M, 
Field,  all  Providence  attorneys.  Capi¬ 
talization  is  given  as  500  shares  of  com¬ 
mon  stock  of  no  par  value. 

According  to  the  articles  of  incorpora¬ 
tion  the  company  would  be  organized  for 
the  purpose  of  “printing,  publishing,  sell¬ 
ing  and  distributing  a  newspaper  or  news¬ 
papers,  periodical  or  magazine,  whether 
published  daily  or  otherwise,  and  of 
carrying  on  a  general  printing  and  pu^ 
lishing  business,  and  of  doing  and  per¬ 
forming  any  matters  or  things  in  any 
wise  connected  therewith  or  incidental 
thereto.” 

Mr.  Tillinghast  said  he  was  not  act¬ 
ing  for  himself  in  forming  the  corpora¬ 
tion.  He  said  he  could  not  divulge  the 
identity  of  his  principals  or  any  other 
details. 

It  is  reported  here  that  the  new  com¬ 
pany  is  headed  by  State  Finance  Com¬ 
missioner  Frederick  S.  Peck  and  that  it 
is  bidding  for  the  Nezv  York  IVorld 
equipment. 


Ill  New  England’s  Second  Largest  Market 


The  Evening  I 

BULLETIN  1 

The  Providence 

JOURNAL 

i~  n  iThf  HnniiTip  l^ullctin  f*gsV 

p 

r 

rtzn  IZht  probibrnct 

ilisllM 

A  The  dominant  position  of  The  Even- 
(»  ing  Bulletin  in  the  Rhode  Island 
•  market  is  familiar  to  every  space 
buyer.  The  very  important  reader  group  which  is  added — 
not  duplicated — by  The  Providence  Journal,  is  widely  but 
not  yet  completely  recognized. 

The  morning  Journal  ADDS  to  the  coverage  of 
the  Bulletin  21,564  families  with  a  buying  power  of 


$115,875,350.  Annual  budgets  of  these  families 
include : 

Total  Retail  Purchases  for  Household  Use. .  $41,306,960 

For  Clothing . $10,598,155 

Food,  Meals . $14,853,940 

Drugs,  etc . . $  1,465,970 

Jewelry,  Silver . $  612,675 

Home  Furnishings  . $  5,051,500 

Automotive . $  6,130,875 

Cigars,  etc . $  812,730 

Book,  Stationery . $  484,105 


Reserves  for  Savings  and  Unusual  Expenses. $45,089,790 

There’s  the  “Why”: — 21,564  families,  with  a  purchas¬ 
ing  power  averaging  over  $5000  per  family,  not  reached 
by  the  Bulletin  alone  -  .  .  added  at  a  (combination) 
rate  of  7c  a  line. 

Total  Journal  Circulation  (Sept.,  1930)  44,812 


The  Providence  Journal 

Morning  and  Sunday 

The  Evening  Bulletin 

Representatives : 

CHAS.  H.  EDDY  CO.  R.  J.  BIDWELL  CO. 

Boston  New  York  Chicago  San  Francisco  Los  Angeles  Seattle 
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Almost 
a  Half- 


Million  Letters  to  the  Editors 


W  SITING  letters  to  the  Editor  is  a  favorite  occupation  of 
readers  of  The  Detroit  News.  During  1930  they  wrote 
nearly  a  half  million.  Intimate  letters  revealing  the  in¬ 
nermost  secrets  of  the  soul  and  asking  aid  in  the  solution  of 
problems  as  baffling  as  they  are  intangible;  letters  of  protest 
and  letters  of  praise;  letters  about  the  growth  of  cabbages  and 
letters  about  the  dynasties  of  kings.  Where  else  would  they 
send  such  letters  but  to  the  home  newspaper  that  for  more 
than  half  a  century  has  been  Detroit’s  guide  to  affairs,  intel¬ 
lectual,  cultural  or  human?  Any  wonder  then  that  when 
readers  are  in  the  market  to  buy  they  also  turn  to  that  guide 
for  suggestions  in  merchandise  and  merchants?  Perhaps  that 
explains  why  The  News  has  been  first,  second  or  third  in 
advertising  during  the  last  17  years  and  why  it  is  increasingly 
employed  alone  to  carry  the  advertiser’s  message  to  Detroit. 


The  Detroit  News 


THE  HOME  NEWSPAPER 


Chicago  Office 
J.  E.  LUTZ 


New  York  Office 
I.  A.  KLEIN,  Inc. 


HH 

A  1 

Wk  -  /  J 

18 


Editor  &  Publisher  The  Fourth  Estate  for  March  28,  1931 


LEGAL  PRECEDENT  DOES  NOT  UPHOLD 
GOVERNOR’S  THREAT  OF  CONTEMPT 

When  Does  Executive  Assume  Judicial  Role,  Is  Question  of 
Albany  Correspondents,  Enjoined  by  Roosevelt — 
Former  Cases  Cited 


By  JEROME  H.  WALKER 


^PIN'IOXS  of  leading  authorities  on 
”  jurisprudence  do  not  uphold  the 
power  assumed  last  week  by  Gov.  Frank¬ 
lin  D.  Roosevelt  of  New  York  in  threat¬ 
ening  newspapermen  with  contempt  if 
they  questioned  him  on  his  attitude  to¬ 
ward  charges  filed  against  Mayor  James 
J.  W  alker  of  New  York  city  or  specu¬ 
lated  in  news  stories  on  the  political  effect 
of  any  course  of  action  he  might  deter¬ 
mine  to  pursue. 

In  declining  to  comment  on  the  formal 
complaint  against  Mayor  W’alker,  the 
governor  took  the  position  that  he  was 
performing  a  judicial  function  in  passing 
upon  the  charges  and  therefor  enjoined 
newspaper  correspondents  against  ques¬ 
tioning  him  or  speculating  on  the  case 
any  more  than  if  it  were  a  matter  be¬ 
fore  a  high  court  of  the  state  or  nation. 

“I  am  acting  in  this  matter  in  a  purely 
judicial  capacity,”  Governor  Roosevelt 
said.  “Under  the  circumstances,  I  hold 
that  any  questions  relating  to  my  future 
course  of  action  with  regard  to  these 
charges  and  any  speculation  on  the  sub¬ 
ject  are  as  much  out  of  order  as  if  this 
w’as  a  matter  pending  before  the  Court 
of  Appeals  or  the  Supreme  Court  of  the 
Unit^  States.  There  is  no  doubt  about 
what  Chief  Judge  Cardozo  or  Chief 
Justice  Hughes  would  do  under  similar 
circumstances.  Speculation  on  the  politi¬ 
cal  effect  of  any  action  I  might  take,  I 
will  regard  as  in  the  same  category.  This 
is  a  matter  in  which  politics  must  not 
and  cannot  enter.” 

Then  the  governor  instructed  the 
newspapermen  that  he  occupied  a  posi¬ 
tion  of  chief  magistrate  as  well  as  of 
chief  executive  of  the  state,  and  that 
in  his  former  capacity  he  had  the  power 
of  subpoena  and  the  power  to  commit 
for  contempt  as  well. 

The  capitol  reporters,  as  a  whole, 
recognized  in  this  declaration  the  gov¬ 
ernor’s  resentment  at  an  attempt  being 
made  to  make  the  W’alker  case  a  bell¬ 
wether  of  his  national  political  ambitions. 
Some  of  the  veteran  newspapermen,  who 
have  had  contacts  with  several  governors, 
called  to  (iovernor  Roosevelt’s  attention 
that  his  oral  injunction  was  without 
precedent.  They  pointed  out  that  it  has 
been  the  custom  of  the  state’s  executives 
to  reprimand  members  of  the  press  indi¬ 
vidually  if  stories  have  violated  unwritten 
principles,  and  on  occasions  governors 
have  barred  certain  representatives  of 
newspapers  from  press  conferences. 

At  conferences  subsequent  to  the  threat 
this  week,  the  capitol  correspondents  let 
the  governor  know  of  their  own  resent¬ 
ment  at  his  order  by  Gilbert  and  Sulli¬ 
van  gestures.  George  D.  Morris  of  Nnv 
York  World-Telegram  broke  the  tension 
when  -he  opened  one  interview  with: 

“Has  the  governor  heard  anything  yet 
from  Judge  Roosevelt  on  the  Walker 
matter  ?” 

Governor  Roosevelt  is  said  to  have 
realized  the  futility  of  his  threat  when 
“speculative  stories”  on  the  Walker  case 
emanated  fr<»m  Washington.  Some 
members  of  the  press  group  ventured 
that  the  governor  should  have  directed 
his  threat  at  the  editors  of  newspapers. 
Meanwhile,  editors  replied  to  the  execu¬ 
tive  injunction  by  wiring  instructions  to 
capitol  correspondents  to  write  “news, 
not  views.” 

Just  how  far  Governor  Roosevelt  or 
any  other  governor  might  go  in  carry¬ 
ing  out  a  contempt  threat  under  similar 
circumstances  is  doubtful  after  a  review 
of  legal  precedent.  In  its  broad  sense, 
according  to  the  definition  set  forth 
in  Corpus  Juris,  the  standard  textbook 
on  legal  practice,  a  contempt  “is  a  dis¬ 
regard  of,  or  disol>edience  to,  the  rules 
and  orders  of  a  legislative  or  judicial 
body.” 

The  constitution  of  the  State  of  New 
York  specifically  provides  that  “the  ex¬ 
ecutive  power  shall  be  vested  in  a  gover¬ 
nor.”  I^al  authorities  do  not  agree 


that  the  governor,  even  with  wide  powers 
granted  to  him  by  legislative  acts,  ever 
acts  in  a  purely  judicial  manner.  All 
of  his  authority,  it  is  contended,  is  ex¬ 
ecutive,  and  thus  does  not  come  within 
the  expressed  definitiwi  of  contempt. 

A  case  directly  similar  to  the  present 
Walker  matter  was  argued  before  the 
court  of  appeals  in  1902,  Charles 
Guden  having  been  removed  as  sheriff  of 
Kings  County  by  the  governor.  Chief 
Judge  Alton  B.  Parker,  unsuccessful 
candidate  for  president  of  the  United 
States  in  1904,  wrote  the  majority  opinion 
which  declared : 

“In  this  country  the  power  of  removal 
is  an  executive  power,  and  in  this  state 
it  has  been  vested  in  the  governor  by  the 
people.  The  constitution  further  spe¬ 
cifically  provides — and  has  since  1821 
in  effect,  and  since  1846  in  precisely 
the  same  words — ^that  ‘the  governor 
may  remove  any  officer,  in  this  section 
mentioned,  (sheriffs,  clerks  of  counties, 
district  attorneys,  and  registers  in  counties 
having  registers),  within  the  term  for 
which  he  shall  have  been  elected;  giving 
to  such  officer  a  copy  of  the  charges 
against  him,  and  an  opportunity  of  being 
heard  in  his  defense.’  ” 

“It  does  not  require  argument  to  per¬ 
suade  the  mind  that  the  power  thus 
conferred  is  executive,  not  judicial,  and 
that  it  was  intended  to  be  vested  exclu¬ 
sively  in  the  governor,”  Judge  Parker 
concluded. 

The  charter  of  the  City  of  New  York 
gives  the  governor  authority  to  remove 
the  mayor  under  the  same  procedure  as 
that  specified  in  the  constitution  for  the 
removal  of  sheriffs.  The  procedure  also 
is  outlined  in  the  Public  Officers  Law, 
and  again  in  the  Executive  Law’,  and  the 
Moreland  act  of  1907.  The  governor 
may  sit  as  examiner  himself,  or  designate 
someone. 

Only  under  the  condition  that  the  gov¬ 
ernor  is  actually  sitting  as  an  examiner 
to  hear  charges  and  defense  evidence,  it 
is  argued,  might  he  be  empowered  to  de¬ 
clare  a  contempt  of  court.  The  appellate 
courts,  however,  have  ruled  that  the  gov¬ 
ernor  still  is  performing  an  executive  act, 
although  the  nature  of  the  examination  is 
judicial.  This  point  was  raised  a  few 
years  ago  when  Maurice  Connolly  w’as 
removed  as  president  of  the  Borough  of 
Queens  by  Justice  Townsend  Scudder. 
sitting  for  the  gov’ernor.  It  was  argued 
that  even  the  supreme  court  justice,  act¬ 
ing  as  an  examining  commissioner,  was 
not  performing  a  judicial  act. 

In  one  of  the  City  Trust  cases  of  19^, 
Surrogate  Wingate  of  Brooklyn  said : 

“Whereas,  in  a  strict  and  liberal  sense 
the  Moreland  Commission  is  not  a  judi¬ 
cial  tribunal,  it  is  a  duly  authorized 
official  inquirv  into  matters  deeply  affect¬ 
ing  the  public  interest,  with  powers  to 
subpoena  witnesses,  etc.,  similar  to  those 
possessed  by  the  usual  court.” 

WTien  does  the  governor  become  a 
judge?  is  the  question  that  is  perplex¬ 
ing  newspapermen  at  .\lbany.  .\nd  the 
only  approach  to  an  answer  has  been 
found  in  Charles  Z.  Lincoln’s  “Consti¬ 
tutional  History  of  New  York,”  a  univer- 
ally  accepted  treatise.  In  it,  a  former 
governor  of  the  state  is  quoted  as  say¬ 
ing  :  ‘W  governor  can  do  almost  any¬ 
thing  that  is  reasonable.” 

The  governor’s  power  to  pardon  con¬ 
tempt  is  undisputed,  the  offense  being 
against  the  state  and  not  alone  the  court, 
but  his  authority  to  commit  for  contempt 
is  open  to  argument. 


ROSS  WITH  DALLAS  DAILIES 

J.  R.  Ross  has  l>een  appointed  classified 
manager  of  the  Dallas  ^fornmg  .Verw 
and  pAening  Journal.  He  was  formerly 
sales  manager  of  the  “Loon”  classified 
staffs  of  the  Chieago  Herald  &  Exami¬ 
ner,  also  publisher  of  Chicago  Skylines. 
now  the  Chicago  Real  Estate  Magasinc, 
and  recently  was  with  Cleveland  Se^es. 


Stephen  K.  Swift,  who  was  chairman 
of  the  Newspaper  Club  of  New  York 
committee  to  find  employment  for 
unemployed  newspapermen,  photo¬ 
graphed  recently  in  New  York  on  his 
departure  for  Vienna  where  he  will 
represent  the  Neiv  York  Times. 

LEGISLATIVE  GROUP  REPORTS 

A  report  of  its  activities  during  the 
77th  session  of  the  Indiana  legislature 
was  issued  this  week  by  the  joint  legis¬ 
lative  committee  of  the  Indiana  Demo¬ 
cratic  Editorial  Association  and  Indiana 
Republican  Editorial  Association.  Six 
bills  favorable  to  newspapers  were  passed 
during  the  sessions,  according  to  the  re¬ 
port,  while  three  favorable  and  I.t  un¬ 
favorable  bills  were  killed.  The  most 
important  legislation  passed,  from  a 
newspaer  standpoint,  was  the  Rowley- 
Chambers  bill  providing  publication  of 
commissioners’  claims  at  least  three  days 
prior  to  board  meetings.  This,  it  was 
estimated,  will  pay  back  in  two  or  three 
months’  issues,  the  money  it  cost  the 
newspapers  to  support  tlie  committee’s 
work.  C.  G.  Brodhecker,  liroxvnstone 
Banner,  president  of  the  association, 
represented  the  papers  during  the  ses¬ 
sion. 


VIEWED  DEATH  LEAP 

R.  G.  Scott,  Tr.,  police  reporter  for 
the  Memphis  Commercial  Appeal,  was 
an  eyewitness  recently  of  a  suicidal  leap 
of  a  woman  from  the  eleventh  story  of 
an  office  building.  Scott  was  in  his 
room  at  a  hotel  directly  across  from  the 
building  from  w’hich  the  woman  jumped. 
He  calle<l  his  city  editor,  then  the  police, 
and  afterwards  went  to  the  otVice  to  write 
a  story  about  it. 

Stiiclebaker  Deliveries 
In  Camden,  New  Jersey, 
38%  Ahead  of  1930 

BiiKinpNH,  lorally,  for  tlioHp  Na¬ 
tional  AflvertlHprM  who  have  in- 
YPHtiirated  the  general  em|»lf»y- 
ment  Hltiiation  in  South  JerMey, 
iM  fiOOn. 

Don't  take  our  word  for  It — got 
the  faetM.  We'll  gladly  send  you 
ample  data  that  you  <*an  eheek 
and  onee  you  do.  there'll  lie  an¬ 
other  Advertiser  rashinx:  in  on 
the  exceptionally  prosperous  con¬ 
dition  of  this  market. 

COURIER.POST 

**A  24*Hour  Medium  at  one  cost*' 
Lmi  thin  half  of  IS  reader  dupileatlen 
National  Repreaentntivoo 
GKO.  A.  McDEVITT  CO. 


A.N.A.E.  MEETING  JUNE  14-18 


Award  of  Shuman  Trophy  Will  Again 
Be  Feature  of  Convention 

The  Shuman  Trophy  Award  will  again 
be  a  feature  of  the  annual  spring  conven¬ 
tion  of  the  Newspaper  Advertising 
Executives  Association,  Inc.,  to  be  held 
in  New  York  co-incident  with  the  Adver¬ 
tising  Federation  of  America  conven¬ 
tion  June  14  to  18.  The  award  is  the 
contribution  of  A.  L.  Shuman,  vice- 
president  and  advertising  director  of  the 
Fort  Worth  (Tex.)  Star-Telegram,  and 
consists  of  a  silver  loving  cup  and  a 
check  for  $100.  It  is  given  for  the  best 
local  sales  idea,  newspaper  advertising 
feature,  or  local  campaign  originated  and 
sold  by  a  newspaper.  In  1930,  the  trophy 
was  won  by  the  St.  Paul  Dispatch- 
Pioneer  Press. 


LOSES  CONTRACT  SUIT 

A  decision  has  been  handed  down  in 
Ontario  courts  dismissing  the  $15,000  ac¬ 
tion  brought  against  the  Markham  (Ont.) 
Economist  and  Sun  by  Ernest  Burnham 
Wylie,  formerly  of  that  newspaper’s 
staff.  Mr.  Wylie  claimed  he  had  been 
improperly  dismissed  from  the  paper’s 
employ  in  spite  of  a  contract.  The  own¬ 
ers  contended  that  certain  monthly  state¬ 
ments  had  not  been  made  as  required  and 
that  Mr.  Wylie  had  changed  the  editor¬ 
ial  policy  of  the  paper  contrary  to  their 
wishes. 


FOREIGN  WRITERS  DINE 

Thirteenth  annual  dinner  of  the  Asso¬ 
ciation  of  Foreign  Press  Correspondents 
was  to  be  held  March  28  at  the  Hotd 
St.  Regis,  New  York.  Among  the  guests 
expected  to  attend  were  Dr.  Manuel  E. 
Malbran,  Argentine  Ambassador;  Hey- 
wood  Broun ;  Deems  Taylor :  Giovanni 
Martinelli  and  Madame  Lily  Pons,  opera 
singers.  E.  Klaessig,  of  the  Wolff  Tele¬ 
graph  Bureau  of  Germany,  is  president 
of  the  association. 


Ihe  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  otherNew  York 
newspaper. 

NEW  YORK 

Keralb  tribune 


Only  10  other  cities  *  have  a  newspipN 
with  as  large  a  circulation  as  The 


Des  Moines 
Register  and  Tribune 

Over  240,000  Daily 


*  New  York,  Boston,  Chicago,  Detroit,  CIs^ 
land,  Philadelphia,  Baltimore,  Kansas  City. 
Pittsburgh,  St.  Louis  and  Des  Moines. 
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One-Paper  Market 


..And  Incidentally 
A  Good  Market/ 

Reports  from  the  Louisville  market, 
KENTUCKIANA,  which  includes 
practically  all  of  Kentucky  and  a  large 
portion  of  Southern  Indiana,  indicate 
that  buying  is  still  active  in  this  sec¬ 
tion.  An  8.3%  Increase  in  gasoline 
consumption  in  1930  over  1929  in 
the  State  of  Kentucky  shows  that  the 
buying  and  use  of  automobiles  has 
not  been  curtailed.  In  Louisville  it¬ 
self  bank  deposits  increased  3.6% 
over  1929.  Electrical  services  in¬ 
creased  3.4%  and  gas  services  1.6% 
and  Louisville’s  “Indiana  Suburbs,” 
New  Albany  and  jeffersonville.  were 
reported  by  the  “Census  of  Distribu¬ 
tion”  as  doing  $15,200,000  in  retail 
trade  annually.  To  cover  KEN¬ 
TUCKIANA  effectively  only  one 
medium  at  one  low  cost  Is  needed — 

A 


Louisville  l  wobabv  without  oar- 

dllel  in  the  newspaper  field  of  America. 
Here  you  have  a  metropolitan  area  of 
over  400,000  population  in  which  one 


newspaper  completely  dominates,  serving  93  per 
cent  of  the  people  within  the  corporate  limits  of 
Louisville,  New 
Albany  and  Jef¬ 
fersonville. 


This  chart  shows 
relative  circulation 
figures  of  The  Cou¬ 
rier  -  Journal  and 
Louisville  Times  as 
compared  with 
Louisville  s  second 
paper. 
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Advertising  Agencies 

KISS  MOTIF  ADOPTED 
BY  OLD  GOLDS 

First  Copy  in  New  Extensive  Campaign 
Appears  in  New  York  and  New 
Jersey — “Keep  Kissable*' 

Is  Slogan 

Other  cigarettes  may  be  “kind  to  your 
throat,”  but  Old  Golds,  it  seems,  are  just 
the  thing  for  your  lips. _ 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald _ 


Newest  Old  Gold  copy. 

“Keep  kissable  with  Old  Golds,”  is 
the  slogan  in  a  new  two-month  newspaper 
campaign  of  the  P.  Lorillard  Company. 
Preliminary  insertions  appeared  in  New 
York  and  New  Jersey  this  week,  and  the 
campaign  will  get  under  way  throughout 
the  country  in  another  two  weeks,  accord¬ 
ing  to  the  Lorillard  advertising  agency, 
Lennen  &  Mitchell,  Inc.,  of  New  York. 

The  schedule  is  not  yet  complete,  but 
it  is  expected  to  be  more  extensive  than 
the  company  has  used  in  the  past.  The 
first  copy  was  15  inches  by  six  columns. 

Text  of  the  advertisement  shows  evi¬ 
dence  of  the  bitter  competition  in  the 
cigarette  field.  “No  artificial  flavors  to 
taint  the  breath  ...  or  scratch  the 
throat,”  is  one  line,  and  the  copy  talks  of 
“the  fumes  of  burning  grease,”  and 
“cigarettes  loaded  with  fatty  flavorings” 
which  “burn  into  acrid,  smelly  vapors.” 
These  are  contrasted  with  the  “clean,  sun- 
ripened,  natural-flavored  tobaccos”  of 
Old  Gold,  which  ‘“leave  no  objectionable 
cigarette  scent,  either  on  the  breath  or 
clothing.” 

“Always  fresh-sealed  in  cellophane,”  is 
another  line. 

Pure  Oil  Name*  Freitag 

The  Pure  Oil  Company,  Chicago, 
has  announced  the  appointment  of  the 
Freitag  Advertising  Agency,  Inc..  At¬ 
lanta.  as  advertising  counsel,  eflfective 
April  1.  The  Freitag  .\gency  opens  a 
Chicago  office  in  the  Pure  Oil  Building 
on  that  date.  The  Pure  Oil  Company 
has  iK-en  represented  by  the  Freitag 
Agency  for  several  years  in  the  south. 

Buchen  Lease*  New  Office 

The  Buchen  Company  has  leased  4,000 
square  feet  of  space  on  the  eighteenth 
floor  of  the  Chicago  Daily  Nctvs  building 
for  its  new  offices.  The  company  is  now 
located  on  the  Steger  building.  28  Fiast 
Jackson  boulevard.  Winston  &  Co., 
renting  agents,  report  that  the  Daily 
News  building  is  now  98  per  cent  rented. 

Lo*  Angeles  Agency  Moves 

The  Bangs  Advertising  Company,  for 
the  past  three  years  at  1044-46  Subway 
Terminal  building,  Los  Angeles,  Cal., 
has  moved  to  new  and  larger  offices  in 
the  Grant  building  at  Fourth  street  and 
Broadway. 

Electric  Account  To  Brotherton 

Safety  Electrical  Appliances,  Inc., 
have  placed  their  advertising  account 
with  Brotherton,  Inc.,  Detroit.  Maga¬ 
zines,  newspapers  and  trade  papers  are 
to  be  used. 


R.  H.  Byrum 

D  H.  BYRUM  hit  the  line  hard  for 
AL,  ]4  years  before  he  determined  he 
had  sufficient  advertising  schooling  to 
organize  his  own  agency.  He  had  done 
copy  service  with  the  Stevens-Davis 
Company,  Chicago ;  was  in  the  advertis¬ 
ing  department  of  Sears,  Roebuck  &  Co., 
Chicago :  wrote  copy  for  the  Munn- 
Romcr-Jacf)x  Company,  Columbus,  O., 
and  was  advertising  manager  for  the 
Hydraulic  Press  Manufacturing  Company 
of  Mt.  Gilead,  O..  and  of  the  Gano- 
Downs  Company  of  Denver. 

Five  years  ago  Byrum  lx;came  the 
owner  and  copy  chief  of  the  R.  H. 
Byrum  .Advertising  .Agency,  Denver, 
spi‘cializing  in  agricultural,  live-stock, 
and  poultry  accounts.  In  addition  to 
copy,  he  docs  his  own  roughs  and  sales 
literature  designing,  having  had  several 
years  training  in  commercial  art. 

He  handles  a  large  variety  of  accounts, 
including  the  Franklin  Blackleg  Serum 
Company,  the  Denver  Mud  Company,  the 
Oakdale  Coal  Company,  the  Stockman- 
Farmer  Companv.  Mcnehart  -  Traylor 
Paint  Company,  Robbins  Incubator  Com¬ 
pany.  Hungarian  Mills,  and  Osee  C. 
Frantz  Poultry  Farms. 

Byrum's  favorite  pastime  is  motoring 
witli  his  family  in  the  mountain  parks 
around  Denver.  He  devotes  considerable 
time  to  church  activities,  being  fre¬ 
quently  invited  to  occupy  pulpits  and 
address  mission  meetings.  Also,  he  is 
active  in  the  Denver  .Advertising  Club 
and  Chamber  of  Commerce. 

The  B\Tuni  .Agency  recently  became 
affiliated  with  the  Fir.st  Inter-Agency 
Group  as  the  Denver  member. 

Canadian  Agency  Men  Elect 

The  following  officers  were  elected  at 
the  24th  annual  meeting  of  the  Canadian 
.Association  of  .Advertising  Agencies, 
held  in  Toronto ;  President,  Adam  F. 
Smith  of  R.  C.  Smith  &  Son,  Ltd. ;  vice- 
president,  R.  C.  Ronalds  of  Ronalds  Ad¬ 
vertising  -Agency;  directors.  Geo.  H. 
MacDonald  of  Geo.  H.  MacDonald,  Ltd., 
E.  W.  Reynolds  of  E.  W.  Reynolds  & 
Co..  Wm.  E.  Cox  of  Norris-Patterson, 
Ltd.,  B.  H.  Bramble  of  Baker  Advertis¬ 
ing  Agency,  Ltd. 

New  Agencies  In  Boston 

Two  new  advertising  agencies  were 
incorporated  in  Boston  last  week.  The 
Henry  Knott  Associates.  Inc.,  will  be 
under  the  management  of  Henry  Knott 
and  Courtland  Lawrence,  both  of  Newton. 
The  other  concern,  the  National  Features, 
Inc.,  was  formed  by  Samuel  Bergson. 
Harry  Kalus  and  Harry  Bergson,  all  of 
Boston. 

Tyson  Officer*  Elected 

Earl  K.  Stevens,  who  has  been  secre¬ 
tary  of  O.  S.  Tyson  and  Company,  Inc., 
New  A’^ork  advertising  agency,  has  been 
elected  vice-president.  Miss  E.  M. 
O’Neill,  office  manager,  has  been  elected 
secretary  of  the  company. 


N.  W.  AYER  TO  PRESENT 
TYPOGRAPHY  AWARDS 

More  Than  1,400  Dailies  Entered  in 

Advertising  Agency’s  Competi¬ 
tion  —  Public  Exhibit  to 
Open  Next  Week 

(Special  to  Editor  &  Publisher) 

Philadfxi’hia,  March  26. — A  desire 
to  improve  the  typographic  comeliness  of 
the  daily  newspaper,  is  the  motive  be¬ 
hind  the  exhibition  of  newspaper  typog¬ 
raphy  which  will  open  in  the  Ayer 
Galleries  here  on  April  1  and  continue 
until  May. 

Invitations  have  been  sent  to  1,900 
daily  newspapers  and  more  than  1,400 
have  entered  exhibits. 

The  newspapers  will  be  judged  on  the 
basis  of  typographical  excellence.  This 
includes,  aside  from  the  selection  and 
arrangement  of  type,  makeup  of  the 
pages  and  printing  quality.  All  of  the 
issues  submitted  are  of  the  same  date, 
March  4,  so  that  the  same  national  and 
world  news  is  shown.  The  editorial  con¬ 
tents  will  not  be  taken  into  consideration. 

The  newspaper  that  shall  be  rated 
highest  will  receive  the  Francis  Wayland 
Ayer  .Award,  a  silver  cup  of  classical 
design  named  in  honor  of  the  founder  of 
the  firm  of  N.  \\'.  Ayer  &  Son,  in  whose 
galleries  the  newspapers  will  be  dis¬ 
played.  The  cup  is  to  become  the  per¬ 
manent  property  of  the  newspaper 
adjudged  best  in  three  exhibitions,  of 
which  the  forthcoming  show  will  be  the 
first.  Certificate  awards  will  be  made 
to  the  five  newspapers  considered  next 
in  rank  to  the  cup  w'inner. 

The  award  jury  is  composed  of 
Howard  Davis,  vice-president  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  and  business  manager,  New  York 
Herald  Tribune;  Harry  A.  Groesbeck, 
Jr.,  president,  .American  Institute  of 
Graphic  Arts;  Dr.  John  Henry  Nash, 
printer ;  Joseph  B.  Platt,  art  director, 
Butterick  Publishing  Company,  and  John 
B.  Williams,  vice-president,  Curtis  Pub¬ 
lishing  Company.  The  jury  will  meet 
here  next  Monday  and  Tuesday  to  exam¬ 
ine  the  entries.  Awards  will  be  made  on 
Wednesday,  at  the  formal  opening  of  the 
exhibition. 

Shoe  Firm  Appoints 

John  Bright  Shoe  Company,  with 
headquarters  in  Cambridge,  Mass.,  _  and 
stores  in  eastern  and  midwestern  cities, 
has  appointed  Albert  Frank  &  Co.  to 
direct  its  advertising  account.  News¬ 
papers  will  be  used  in  cities  in  which 
stores  are  located. 

Swift  Rejoins  N.  Y.  Staff 

Otis  Peabody  Swift  who  has  been  in 
charge  of  the  Northern  New  York  office 
of  James  F.  Newcomb  &  Co.,  Inc.,  has 
rejoined  the  New  A’ork  City  staff  of 
that  firm.  George  I.attimer  has  been 
assigned  to  the  upstate  office.  . 

Echternach  Joins  Thompson 

A.  V.  Echternach  has  joined  the  Los 
Angeles  office  of  the  J.  Walter  Thomp¬ 
son  Company.  Echternach  recently  re¬ 
signed  as  a  vice-president  of  Smith  &• 
Ferris,  Los  Angeles  agency,  to  take  up 
his  new  work. 

Drum  Joins  Smith  &  Ferris 

W.  W.  Drum  has  resigned  as  sales 
and  advertising  manager  of  the  Samson 
Tire  &  Rubber  Corporation  and  joined 
Smith  &  Ferris,  Los  Angeles  agency,  as 
a  vice-president. 

Don  Hill  Starts  Agency 

Don  Hill,  for  11  years  advertising 
manager  for  Barker  Bros.,  Los  Angeles 
furniture  store,  has  opened  his  own  ad¬ 
vertising  agency  at  910-11  Pacific  Finance 
building,  Los  Angeles. 

Appoint*  Tuthill  Agency 

The  Tuthill  Advertising  Agency.  New 
York,  has  been  appointed  to  handle  the 
account  of  the  Bankers  Electric  Protec¬ 
tive  .Association  of  New  York  and 
Boston. 


McCLEAN  JOINS  WORLD  WIDE 

Former  Publisher  of  Brooklyn  EagU 

With  Emil  Scholtz  Again 

Robert  B.  McClean,  until  recently  pub¬ 
lisher  of  Brooklyn  Daily  Eagle  and 
formerly  general  manager  of  Consoli- 

_  dated  Press,  hi 

become  executive 
vice-president  of 
the  \Vorld  Wide 
Advertising  Cor¬ 
poration.  In  tak¬ 
ing  this  appoint¬ 
ment  he  renews  a 
long  association 
with  Emil  M, 
Scholtz,  president 
of  the  agency, 
which  began  in 
Pittsburgh  when 
the  latter  w  a  $ 

Robert  B.  McClean  general  manager 
of  the  Pittsburgh 
Post  and  the  Nnii.  Mr.  McClean,  after 
both  editorial  and  business  exnerience  on 
Gettysburg  and  Harrisburg,  Pa.,  news¬ 
papers,  lorked  under  Mr.  Scholtz  in 
Pittsburgh.  Later,  when  Mr.  Scholtz 
was  publisher  of  the  Netv  York  Evening 
Post,  Mr.  McClean  was  circulation  man¬ 
ager. 

Mr.  Scholtz  also  announced  appointment 
of  Louis  F.  Boitano  as  general  manager 
of  the  World  Wide  agency  to  succeed 
William  G.  Fallon,  who  resigned  recently. 
Mr.  Boitano  until  recently  was  treasurer 
of  John  D.  Boyle,  Inc.,  and  previously 
was  with  the  I.  Miller  Shoe  Company. 
Mr.  Boitano  has  handled  the  advertising 
of  the  Hotel  Astor,  New  York,  for 
several  years,  and  will  continue  to  direct 
this  account  in  his  new  position. 

New  Agency  On  Coast 

The  National  Sales  Alliance,  an  agency 
with  headquarters  in  Los  Angeles,  has 
been  formed  by  Ralf  M.  Spangler,  until 
recently  western  sales  manager  and 
national  advertising  counsel  for  the 
Commercial  Instrument  Company,  Los 
Angeles. 

Gilhofer  Re-elected 

H.  F.  Gilhofer  has  been  re-elected 
vice-president  and  western  manager  of 
the  National  Outdoor  .Advertising  Bu¬ 
reau,  Inc.  William  D.  Mejunkin,  presi¬ 
dent  of  Mejunkin  .Advertising  Company, 
has  been  re-elected  a  director. 

Joins  Collier  Organization 

F.  LeMoyne  Page  has  joined  the  .sales 
promotion  department  of  Barron  G.  Col¬ 
lier,  Inc.,  in  charge  of  financial  and 
aviation  research  and  promotion.  He 
was  formerly  president.  Aircraft  and 
.Airways  of  .America.  Inc.,  of  Pittsburgh. 

Pearson  A  Davol  Executive 

.A.  B.  Pearson,  formerly  an  account 
executive  with  Janies  F.  Newcomb  & 
Co.,  Inc..  New  A’ork.  has  been  appointed 
director  of  advertising  and  sales  pro¬ 
motion  of  the  Davol  Rubber  Company, 
Providence,  R.  I. 

Gregg  With  World’s  Fair 

Norman  W.  Gregg,  for  the  last  four 
years  director  of  the  public  relations  de¬ 
partment  of  Erwin,  Wasey  &  Co.'s  Chi¬ 
cago  office,  has  joined  the  promotion  staff 
of  the  Chicago  World's  Fair  of  1933. 

Special  Campaign  Planned 

Grant  &  Wadsworth,  Inc.,  New  York, 
will  direct  the  account  of  the  United 
Casualty  Company.  Westfield,  Mass- 
Newspapers  are  to  be  used  for  a  special 
campaign,  featuring  a  new  policy. 

Snow  &  Staff  Appointed 

Walter  B.  Snow  &  Staff,  Inc.,  Boston, 
has  been  appointed  to  handle  the  account 
of  the  United-Carr  Fastener  Corpora¬ 
tion  of  Cambridge,  Mass. 

Alden  With  Porter-Eastman 

Egar  F.  .Alden.  formerly  with  H.  W- 
Kastor  &  Sons  Company,  Chicago,  has 
joined  the  Porter-Eastman  Company  a® 
vice-president. 


Seventeen 


W  One  of  ^ 
Uhe\^Gannett 
Rich  Home 
Markets 
Serrinq  a 
total  of  orer 

^  uoaooo 
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ALBANY  SAVINGS  BANKS  have 

me  largest  per  capita  savings 
deposits  of ang  citg  in  the  countrg- 

Gannett  Neu^spapers  ^ 
place  i|ou  in  direct 
contact  leith  this  wealth 
in  Bui|inq  Power  .  ^  a  a  / 


Albany  Evening  News  ::  Albany  Knickerbocker  Press  Olean  Herald  ::  Brooklyn  Daily  Eagle 

Elmira  Star-Gazette-Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 
Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  &  Chronicle  Plainfield,  N.  J.,  Courier-News 

Rochester  Times-Union  ::  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 

Reprettnted  by  J.  P.  McKINNEY  &  SON — New  York — Chicago — San  Francisco 


Fifteen  hundred  and  fifty  dollars  for  every 
man,  woman  and  child  in  Albany  ....  on 
deposit  in  Albany  savings  banks! 


More,  by  hundreds  of  dollars,  than  the 
per  capita  savings  deposits  of  any  other  city 
in  the  United  States. 


Steady  civil  service  employment  for 
4,000  ....  building  construction  and  indus¬ 
tries  brought  by  the  newly  created  Port  of 
Albany  ....  no  overwhelming  industrial 
set-up,  but  234  busy  manufacturing  plants 
of  varied  output  ....  that’s  Albany. 


All  of  which  means  a  reserve  buying 
power  that  fills  in  the  “dips”  in  the  business 
chart. 


The  Gannett  Newspapers 


And  in  Albany  The  Knickerbocker  Press 
and  the  Albany  Evening  News,  Gannett 
Newspapers,  are  FIRST  papers  in  circula¬ 
tion  and  advertising,  morning,  Sunday  and 
evening. 


ALBANY,  N.Y. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


BIG  CHEESE  CAMPAIGN 


iWXJELL”  and  “damn”  may  be  barred 
ether  waves,  but  “spit”  ap¬ 
parently  made  not  a  ripple  when  Cremo 
cigar  began  using  it  twice  nightly  in 
its  new  broadcast  program  of  band 
music.  Conlirmed  readers  of  advertis¬ 
ing  remember  that  a  few  years  ago  the 
Cremo  newspaper  copy  apologized  for 
beginning  to  use  the  “horrid  word.” 
.•\t  the  Columbia  Broadcasting  System’s 
offices  this  week  it  was  said  that  there 
had  been  no  protest  against  the  Cremo 
advertising  announcements. 

m  *  0 

TNXIDENT.\LLY.  the  20-word  limit 
which  Cremo  announced  for  its  radio 
advertising  seems  to  involve  a  new  kind 
of  mathematics.  Apparently  the  way  to 
limit  an  announcement  to  20  words  is  to 
begin  counting  20  words  from  the  end. 

*  *  « 

N\V.  AYER  &  SOX,  advertising 
•  agency,  will  not  handle  any  adver¬ 
tising  for  the  R.  J.  Reynolds  Tobacco 
Company  after  the  expiration  of  con¬ 
tracts  for  Camel  cigarette  broadcast  ad¬ 
vertising,  it  became  known  this  week. 
The  radio  contracts  come  to  an  end  on 
May  27.  The  last  Camel  advertisements 
placed  in  magazines  by  the  Ayer  agency 
will  be  in  the  May  issue.  The  agency  is 
not  placing  any  billboard  advertising  nor 
any  advertising  for  Prince  .\lbert  to¬ 
bacco,  it  is  stated. 

In  announcing  the  recent  appointment 
of  Erwin,  Wasey  &  Co.,  the  Reynolds 
company  specifically  limited  the  new 
agency’s  scope  to  newspaper  and  maga¬ 
zine  advertising  for  Camel  cigarettes. 
Inquiry  as  to  plans  for  conducting  other 
advertising  activities  brought  a  reply  that 
the  company  was  not  in  a  position  to 
give  information  at  present. 

lyi EWSP.^PER  readers  in  New  York 
'  these  days  need  keep  their  wits  aIx)Ut 
them  to  know  what  paper  they  are  read¬ 
ing.  Turning  through  the  Times  or 
Herald  Tribune  on  March  26.  for  in¬ 
stance.  one  suddenly  found  himself  read¬ 
ing  the  woman's  page  of  the  preceding 
day's  Ex'ening  Post.  A  few  pages  farther 
on  was  the  front  page  of  the  Sun.  The 
effect  was  startling,  despite  accompany¬ 
ing  lines  explaining  that  the  pages  were 
inserted  as  advertisements. 

The  “sampling”  plan  was  started  by 
the  Post,  which  used  its  first  page  before 
beginning  on  the  departments. 

In  view  of  the  appearance  of  the  ad¬ 
vertisements  in  morning  papers,  some 
readers  smiled  to  see  the  big  type  which 
accompanied  the  Sun  page :  “Read  it  the 
day  it  happens;  don’t  wait  for  the  next 
day’s  newspapers.” 

*  *  * 

"^^.ARXIXG  that  advertisers  who  use 
”  motion  pictures  as  a  medium  should 
avoid  the  criticism  too  frequently  leveled 
at  broadcast  advertisers  is  the  obvious 
intent  of  resolutions  adopted  by  the 
Committee  on  Screen  Advertising  of  the 
American  Association  of  Advertising 
.Agencies.  The  resolutions  say  that  pub¬ 
lic  acceptance  of  this  kind  of  advertising 
can  best  be  obtained  “(a)  by  maintaining 
a  high  degree  of  quality  in  the  produc¬ 
tion  of  such  films  and  (b)  by  avoiding 
any  'undue  emphasis  upon  advertising  per 
se,  such  as  might  intrude  distastefully 
upon  the  entertainment  or  educational 
element  of  a  picture  or  program.” 

The  resolutions  are  signed  by  the  com¬ 
mittee  of  agency  men.  headed  by  Guy  H. 
Richards,  of  McCann-Erickson,  Inc. 
0*0 

A  PL.^X  to  put  published  radio  pro- 
grams  on  a  paid  advertising  basis  is 
being  pushed  by  Walworth  &  Wormser, 
publishers’  representatives,  of  420  Lex¬ 
ington,  Xew  York  City.  They  propose 
to  put  the  plan  into  effect  wherever  all 
competing  newspapers  in  a  city  will  par¬ 
ticipate.  Free  programs  will  then 
be  dropped,  and  broadcast  advertisers 
solicited  to  pay  for  program  listings  at 
approximately  classified  rates. 

0  0  0 

tiTJOW  many  businesses  put  on  their 
Sunday  clothes  in  their  news¬ 
paper  advertising,  and  then  permit  their 


customers  to  catch  them  in  shortsleeves 
and  bedroom  slippers?  Advertising  will 
bring  customers  to  you  the  first  time,  but 
you  must  create  enough  good-will  during 
that  first  visit  to  bring  them  back  to 
you.” — Ralph  Hitz,  managing  director  of 
the  Hotel  Xew  Yorker,  speaking  March 
27  before  the  Hotel  Greeters  of  America, 
Charter  Xo.  41,  at  Harrisburg,  Pa. 

0  0  0 

46 1^  EEP  Kissable  with  Old  Golds,” 
is  the  latest  slogan  in  the  cigar¬ 
ette  battle.  But  even  despite  the  wonder¬ 
ful  advances  of  science,  we  hardly 
suppose  that  smoking  will  do  any  good 
for  people  who  weren’t  kissable  to  start 
with. 


Kraft-Phenix  Company  to  U«e  20,000 
Line*  in  Next  30  Weeks 

A  20,0(X)-line  advertising  campaign  in 
newspaper  space,  to  be  run  during  the 
next  30  weeks  by  the  Kraft  Phenix 
Cheese  Corporation,  is  said  to  be  the 
most  extensive  advertising  campaign 
ever  launched  in  the  industry. 

The  campaign  is  to  include  a  weekly 
food  column,  “Menuettes,”  to  be  edited 
by  Marye  Dahnke,  director  of  the 
Kraft-Phenix  kitchen  laboratories.  Plans 
are  being  made  to  have  grocers  through¬ 
out  the  country  feature  Kraft-Phenix 
products  in  connection  with  the  cam¬ 
paign. 


FOUR-A  COUNCIL  ELECTS 


F.  H.  Fayant,  L.  W.  Bailey  and  Henry 

Eckhardt  Made  Directors 

Xew  York  council  of  the  American 
Association  of  Advertising  Agencies 
elected  three  new  directors  at  the  annual 
dinner  in  the  Hotel  Commodore,  New 
"York  city,  March  25.  They  are.  Frank 
H.  Fayant,  of  Lord  &  Thomas  and 
Logan;  Lloyd  W.  Bailey,  of  the  J. 
Walter  Thompson  company ;  and  Henry 
Eckhardt  of  Kenyon  &  Eckhardt,  Inc. 

Retiring  members  of  the  council’s 
board  of  directors  are  George  F.  Gouge 
of  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  president  of  the  council;  Clarence 
Nelson,  of  Calkins  &  Holden,  Inc., 
secretary -treasurer  of  the  council ;  and 

G.  Ellsworth  Harris,  Jr.,  of  the  Dauchy 
Company,  Inc.  The  Iward  of  directors 
will  elect  officers  later. 


Three  Accounts  To  Boston  Agency 

The  following  accounts  have  been 
placed  with  the  Harry  M.  Frost  Co., 
Inc.,  of  Boston ;  Melanson  Shoe  Com¬ 
pany,  Manchester,  X.H.,  makers  of 
children’s  shoes,  using  newspapers  and 
direct  mail.  Hub  Shoe  Company,  Boston 
(Dr.  Clinton  Shoes),  using  broadcasting. 
Reymond  Baking  Company,  Waterbury, 
Conn.,  using  newspapers  in  Connecticut 
and  broadca.sting. 


Radio  Man  Joins  Erwin,  Wasey 

Edmund  B.  (Tiny)  Ruffner,  former 
assistant  sales  manager  of  the  Judson 
Radio  Program  Corporation,  also  an 
N.B.C.  announcer  and  light  opera  star, 
has  joined  the  radio  department  of  the 
Xew  York  offices  of  Erwin,  Wasey  & 
Co.,  Inc.  In  addition  to  aiding  in  pro¬ 
duction  of  radio  programs,  he  will  be 
heard  as  guest  announcer.  Stuart  K. 
MacXiven,  for  eight  years  in  the  Chi¬ 
cago  office  of  Erwin,  ^’asey  &  Co.,  has 
joined  the  New  York  staff  as  head  of 
the  service  detail  department. 


A.A.M.  To  Hold  Reception 

Members  of  the  Association  of  Ad¬ 
vertising  Men  will  hold  their  annual 
reception  and  open-house  March  27,  at 
the  club  rooms  in  Grand  Central  Palace, 
Xew  York. 


AD  TIPS 


Hjirry  Atkinson,  Inc.,  .leo  North  MtchiKnn 
avenue,  ChieaKo.  Is  laHiiinK  orders  and  con¬ 
tracts  to  newspaiiers  on  K1  Verso  Ciftar,  Deisel- 
Wiiinnier-01Il>ert  Conipany,  Detroit. 

Berinser  A  Meyers.  110  South  Dearborn  street, 
ChicaKo.  Are  issuiiif;  some  April  schedules  to 
newspapers  on  K.  A.  Stewart  Company,  Hattie 
Creek,  Micbiean. 

■Wm.  J.  Grover  Co.,  Lima  Trust  buildtnK, 
I.inia,  O.  Is  usiiiK  a  few  newspapers  on  the 


I’owdered  Malt  Company,  Lima,  Ohio,  campaign. 

Hicks  Advertising  Agency,  52  Vanderbilt  are. 
nue,  .New  York  City.  Secured  the  account  ot 
The  Blossom  Products,  Inc.,  New  York  City, 
makers  of  "Blossom"  Bloomers  for  women  and 
"LeSavoy”  athletic  underwear  for  men. 

H,  Vf,  Kastor  A  Sons  Company,  36p  North 
Michigan  avenue,  Chicago.  Are  issuing  teatl. 
monial  copy  to  newspapers  on  Welch's  Grape 
Juice  Company,  Westfleld,  N.  Y. 

Lord  A  Thomas  and  Logan.  919  North  Michigan 
avenue,  Chicago.  Are  issuing  renewal  contracts 
to  newspapers  on  the  Kotex  Company,  Chicago. 

Hays  MacFarland  A  Co.,  333  North  .Michigan 
avenue,  Chicago.  Is  now  placing  the  account 
of  the  Lady  Esther  Company,  Chicago. 

Matteson,  Fogarty  A  Jordan,  397  North  Michi. 
gan  avenue,  Chicago.  Are  issuing  renewal  con¬ 
tracts  to  newspapers  on  the  Premier  Malt  Com¬ 
pany,  Chicago. 

MeJunkin  Advertising  Company,  228  Noorth 
La  Salle  street,  Chicago,  111.  Will  make  np 
lists  during  May  and  June,  using  newspapers, 
magazines,  and  trade  papers  on  A.  Stein  A 
Co.,  Chicago,  Illinois,  manufacturers  of  Paris 
Garters,  suspenders,  belts  and  Hickory  products 
for  women  and  children.  Is  issuing  contracts 
to  newspapers  on  the  Chicago,  Burlington  and 
Quincy  By.,  Chicago.  Combination  copy— Es¬ 
corted  Tours  only).  This  does  not  affect  the 
remainder  of  the  account  which  J.  Walter 
Thompson  Co.  continues  to  place. 

Feck  Advertising  Agency,  Inc,,  2T1  Madison 
avenue.  New  York  City.  Will  make  up  lists 
during  April  using  newspapers,  magazines  and 
trade  papers  on  Zenith  Radio  Corporation,  Chi¬ 
cago,  manufacturers  of  Zenith  A  Zennette  radio 
receivers. 

Flatt-Forbes,  Inc.,  468  Fourth  avenue.  New 
York  City.  Will  make  np  lists  during  April, 
August  and  Deceml>er  on  Child  Welfare  Guild, 
Inc.,  New  Y'ork  City,  to  advertise  Bltez,  thumb 
guards. 

Roche  Advertising  Company,  310  South  Michi¬ 
gan  avenue,  Chicago.  Is  using  a  few  news¬ 
papers  on  Ice-O-Matlc  Refrigerator,  manufac¬ 
tured  by  Williams  Oil-0-Matlc  Heater  Company, 
Bloomington. 

Ruthranff  A  Ryan,  Arcade  building.  St.  Ijonis. 
Mo.  Are  sending  contracts  to  newspapers  In 
scattered  territory  on  Turns,  A.  H.  l.,ewis 
Metliclne  Company,  St.  Louis. 

J.  Walter  Thompson  Company,  420  Lexington 
avenue.  New  York  City.  Will  make  up  lists 
during  May  using  newsiiapers  on  Ceco  Mann- 
facturing  Company,  Inc.,  Providence,  It.  1., 
manufacturers  Ceco  radio  tubes. 

J,  Walter  Thompson  Company,  410  North 
Michigan  avenue,  Chicago.  Is  using  news- 
pa  iters  in  scattere*!  territory  on  Kitchen-Fresh 
Mayonnaise,  a  product  of  Kraft-Phenix  Cheese 
Conipany,  Chicago. 

R.  F,  Walker  Advertising  Agency,  307  North 
Michigan  avenue.  Chicago.  Is  using  a  few 
newspapers  on  the  Kingston  Manufacturiag 
Company  (roller  skates),  Kokomo,  Indiana. 


H.  G.  Gomperts  Appointed 

H.  G.  Gomperts  has  Iieen  made  gen¬ 
eral  advertising  and  promotion  manager 
of  the  .American  Institute  of  Finance, 
of  Boston.  He  will  begin  his  duties 
April  15  after  a  vacation  with  his  family 
in  the  South.  He  has  been  advertising, 
promotion  and  publicity  manager  of 
McXeel’s,  in  Boston,  for  several  years, 
and  was  formerly  on  the  financial  staff 
of  the  Boston  Herald. 


Creamery  Package  Appoint* 

The  Creamery  Package  Manufactur¬ 
ing  Company,  Chicago,  has  announced  the 
appointment  of  the  Dx’cr-Enzinger  Com¬ 
pany.  with  offices  in  Chicago  and  Mil¬ 
waukee.  as  its  agency.  Farm  publica¬ 
tions  and  business  papers  will  be  used, 
according  to  present  plans. 


E  CYPT^5 

ASSOCIATED  DAILIES 


Emphasis  on  home 
news  assures  thoro 
reading  and  makes  the 
newspapers  in  these 
towns  of 

ESPECIAL  VALUE  TO 
N.4TIONAL  ADVERTISERS 

West  Frankfort — Cairo— M  urphyt- 
boro — Benton — Mount  Carmel — 
Centralia  —  H  arrisburg — Lawrence- 
ville — Marion — Du  Quoin 


|ro^NTORnADON^WRlT^^CRhTARV-  MAPIQN.  ILL 


“SCIENCE  NEWS  BULLETIN” 

Ask  Science  Service 


fj 


“TELEGRAPHIC  SCIENCE  COVERAGE 

Ask  Science  Service 


“WHY  THE  WEATHER” 

Ask  Science  Service 

“MAP  OF  THE  STARS” 

Ask  Science  Service 

“ISN’T  IT  ODiD?’’ 

Ask  Science  Service 

“SCIENCE  SHORTS” 

Ask  Science  Service 

“SCIENCE  SPECIALS” 

Ask  Science  Service 

THE  INSTITUTION  FOR  THE 
POPULARIZATION  OF  SCIENCE 

Is  Science  Service 

WIRE  FOR  SAMPLE  RELEASES  AND  RATCS  TO 

SCIENCE  SERVICE 

2 1  St  and  Constitution  Ave.,  Washington,  D.  C. 


Reporter  to  fan 
to  newsboy! 


double  play 

that  sells  papers 


Baseball  in  a  few  days  now!  Bring  to  fans  outside  your  building  bot-from-tbe-diamond  dispatches. 


Turn  eager  listeners  into  buyers  of  box-score  editions.  The  way  to  do  it  is  with  the  Western  Electric 


Public  Address  System.  This  equipment  picks  up  and  amplifies  a  reporter’s  voice  and  delivers  it  at 


with  a  radio  set.  Voices  sound  clear  and  natural. 


one  point  or  many.  Apparatus  can  be  hooked  in 


Music  full  and  rich.  Send  the  coupon  for  interesting  facts. 


Western  Electric 


GRAYBAR  ELECTRIC  CO. 
Graybar  Building,  New  York,  N.  Y. 

Gentlemen:  Please  send  us  th< 
Public  Address  System. 


PUBLIC  ADDRESS  AND  MUSIC  REPRODUCTION  SYSTEMS 
Distributed  by  GRAYBAR  Electric  Company 


I  address. 


.STATE. 


Press  organized  an  efficient  telephone  PAPF.R  MILLS  RUNNINC. 
service  between  Rome  and  London.  virwx/  KT  An  0170  r'E'Nrr'^ 
“During  the  Italian  earthquake  of  last  INCfW  A 1  4/  r ll>t\  1 

July,  the  U.P.  maintained  a  service  - 

delivered  in  New  York  undelayed  by  a  Drastic  Reorganiation  Needed  Quickly 
svstematic  use  of  the  Rome-London  d  -ui  r'  j-  d  t  ’ 

telephone  ”  '  *’**'"^*>  Canadian  Power  and 

Excluding  the  “revisione,”  foreign  Paper  Corporation  Share- 

correspondents  today  enjoy  better  facili-  holders  Hear 

ties  for  news  gathering  than  ever  before  _ 

in  covering  Italy,  ^lorgan  said,  ^^cn  (By  tc/ri7ro/>/i  to  Editor  &  Publisher) 

specially  trained  in  American  methods  Montreal,  Can.,  March  25.— Current 
have  been  assigned  to  treat  with  Amer-  operations  of  Canada  Power  and  Paper 
ican  correspondents.  The  chief  of  the  Corporation  are  at  47  per  cent  of  capacity 
press  bureau  is  Deputy  Lando  Ferretti,  j.  Gundy,  president,  told  the  annual 
and  the  official  assigned  especially  to  meeting  of  the  shareholders  here  today, 
the  .'\mcrican  newspapermen  is  Signor  dealing  with  current  operations,  the 

Mascia,  who  spent  many  years  in  the  president  pointed  out  that  the  present  rate 
Italian  Embassy  at  Washington  and  compared  with  operations  conducted  at 
speaks  perfect  English.  Other  English-  43  pgj.  cent  of  capacity  in  January  and 
speaking  officials  assigned  to  look  after  February.  The  April  estimates,  he  said, 
the  press  are  Comm.  Rocco  and  Comm,  provided  for  an  increased  rate  which 
^  ''lot.  would  probably  run  53  to  55  per  cent. 

“The  bureau  headed  by  Deputy  Ferretti  Mr.  Gundy  also  told  the  meeting  that 
assists  the  foreign  correspondents  m  some  form  of  drastic  reorganization 
obtaining  news  in  any  other  department  vcould  have  to  be  put  into  effect  just  as 
of  the  government,”  the  U.P.  corre-  quickly  as  possible, 
spondent  explained  “It  is  now  not  The  company  has  good  power  contracts, 
necessary  for  a  foreign  correspondent  to  he  said,  but  with  the  present  low  operat- 
search  the  various  departments  of  the  jug  ratios,  the  corporation  could  not 
I'oreign  Office.  \  request  to  this  bureau,  meet  the  charges  on  its  capitalization, 
which  is  a  department  of  the  Foreign  Considerable  study  had  been  given  to 
Office,  will  get  the  information  required.  ’  jjie  question  of  costs  during  the  last  eight 


RUSSIA  AND  ITALY  PRESS  CENSORSHIPS 
DESCRIBED  BY  UNITED  PRESS  MEN 


Soviet  Authorities  Work  in  Open  and  Give  Writers  a  Chance 
to  Protest — Objectionable  Dispatches  Are 
“Delayed”  in  Italy 

Delayed  transmission  of  stories  is  "Hut  the  everyday  run  of  news,”  he 
the  greatest  difficulty  met  by  press  declared,  “the  bread-and-butter  stuff  of  a 
association  men  in  Russia  and  Italy  correspondent’s  trade,  passes  the  censor- 
where  the  world’s  greatest  dictatorships  ship  without  difficulty.  I  know  of  no 


in  (left)  and  Eugene  Lyons.  l>er  of  the  Dcs  Maims  Register  and  have  been  cut  by  $1  per  ton,  which  was 

iugene  reallv  essential  facts  alxmt  the  Russian  Tribune  editorial  staff  for  22  years  has  comparable  with  last  year’s  operating 
.  nited  situation  whicli  the  censorship  has  sue-  ‘"ken  an  indefinite  leav^  of  absence  be-  ratio  of  between  $2  and  $4  per  ton. 

to  the  cccdcd  in  kccoiiiir  frtim  the  world  At  CHUse  of  poor  health.  He  recently  spent 

:atil.n  mol  it  has  deV'-'l  ‘he  dis.tnffnation  o  three  weeks  in  the  Iowa  Methodist  hos-  PARTY  FOR  STATE  STAFF 
more  certain  facts  and  thereby  jjiven  border  ^*1(1  plans  to  spend  the  next  year  Members  of  the  state  staff  of  the 

coun-  points  like  Kii»a  and  Helsingfors  a  teni-  rest  and  travel.  jyo7ndnice  (R.l.)  Journal  and  Evening 

new  s  porary  advantage  over  Moscow.  Indeed,  rx .  n  diTiii  iximo  Bulletin  held  their  second  annual  han- 

I  I’.H.  sixiner  or  later  the  resjionsible  Soviet  DAILIES  BUY  BUILDING  quet  March  8  in  East  Greenwich,  R.I. 

leaders  will  realize  what  to  us  as  news-  A  new  building  has  been  purchased  by  Sevellon  Brown,  managing  editor,  James 
is  ex-  papermen  is  all  tix)  clear;  namely,  that  the  Springfield  (Mo.)  Daily  News  and  B.  Stickley,  day  city  editor  of  the  Jour- 

Josef  every  time  the  Moscow  correspondents  Leader,  located  close  to  the  postoffice,  nal ;  Frank  H.  Clark,  state  editor  of 

iment.  are  prevented  from  handling  a  story,  it  courthouse  and  the  city’s  public  square,  both  papers,  and  Norman  Medrich, 

enhances  the  prestige  of  frontier  cities  The  two  dailies  will  move  their  plant  to  suburban  editor  of  the  Journal,  addressed 

orship  as  .sources  of  Russian  news.  The  mis-  the  building,  it  was  announced,  although  the  35  members.  James  Kaveny  of  the 

■rated,  chief  of  this,  obviously,  is  that  the  occa-  the  change  will  not  be  made  for  a  year.  Pawtucket  bureau  was  toastmaster. 

,  Per-  sional  advantage  enjoyed  by  places  like 

lyancc  Riga  on  g(M»d  yarns  which  happen  to  be 

□rse  1  true  lend  a  certain  authority  to  tho.se 

Berlin  other  yarns — all  too  famous !— which  are 

pieces,  largely  imaginative.” 

The  \Vhile  the  Soviet  censors  frankly  wield 
ited  a  the  blue  itencil  liefore  the  correspondent’s 

to  the  eyes,  the  Italian  system,  although  just  as 

oreign  effective,  is  vastly  different  in  operation, 

d  dec-  according  to  Morgan,  who  has  been  in 

which  Rome  for  11  years  and  was  the  first 

1  tele-  newspaperman  to  obtain  an  interview 

nation  with  Poik*  Pius  XI.  Censorship  as 

t  does  generally  interpreted,  namely  deletion  of 

iig  the  news,  does  not  exist  in  Italy,  he  said. 

[■  fact  “What  does  exist."  he  explained  “is 
‘graph  the  ‘revisione’  or  control  of  dispatches, 

trails-  I'nder  this  svstem  a  dispatch  might  be 

short  unusually  delayed  but  would  be  finally 

ing  a  allowed  to  go  unless  it  contained  a 

list  be  ffagrant  falsehood.  In  other  words,  dis- 

hether  patches  are  passed  as  they  are  originally 

ible.  written,  transmission  depending  on  the 

them-  content.  But  as  in  all  svstems  of  censor- 

isiially  ship  and  news  control,  correspondents 

They  are  generally  able  to  devise  means  to 

ig  the  -»v-ronie  the  difficulties.  The  United 


f  Announcement  j 

Effective  April  1 ,  1931 

FORT  WORTH 
STAR-TELEGRAM 

Announces  change  in  names  of  its 
morning  and  Sunday  editions. 

After  above  date  the  morning 
edition  will  be  changed  from  Fort 
Worth  Record-Telegram  to  FORT 
WORTH  STAR-TELEGRAM— morn¬ 
ing. 

The  Sunday  issue  will  be  changed 
from  Fort  Worth  Star-Telegram  and 
Sunday  Record  to  FORT  WORTH 
STAR-TELEGRAM— Sunday. 

So  that  on  and  after  April  I,  1931, 
there  will  be  only  one  name, 


Free  Preea  eircalation  ia 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover- 
age  of  every  other  home  in 
the  entire  Detroit  market 
ia  offered,  which  means  jnat 
about  every  home  worth 
advertising  to. 


Fort  Worth  Star-Telegram 

Sunday 


Evening 


Morning 


A.  L  SHUMAN 


amon  g.  carter 

Pundrui  cad  Publiaker 

Charter  Member.  Audit  Ri 


Viet’Prri»dt»l  and  Adv  Dirtct«r 
of  CirruUHOM 


LARGEST  CIRCULATION 


T.  E.  Fitzgerald 

Newtpaper  Analyst  and  Broker 
Daytona  Beach,  Fla. 
ConBolidationi  —  Sale* 

3S  years’  experience  in  the  Newspaper  Busi¬ 
ness.  Write  me  your  wants  and  problems. 
References  Given  and  Required. 


“Steru  Tkm  Day 
in  DmtroV 


IN  TEXAS 

^  TlaA-  ia  JA 
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New  York  World -Telegram 


press  units 
in  one  row 
and 


Every 
Roller  a 
Goodrich 
Roller 


The  block-long  new  plant  of  The  ISew  York  World-Telegram,  denigned  by  J.  W,  Thomas, 
Cleveland,  O.,  now  under  construction  on  West  St.  from  Barclay  St.  to  Park  PI. 


NEW  PLANT — a  new  newg- 
paper — but  bringing  to¬ 
gether  the  yearg  of  tradition  and 
experience  of  two  great  New 
York  publieationg.  With  the  pick 
of  equipment  at  itg  command, 
The  New  York  World-Telegram 


choogeg  Goodrich  Rollerg  exclu- 
gively,  for  24  new  Hoe  Super- 
Production  Pregg  Unitg. 

The  World  and  The  Telegram 
individually  uged  Goodrich 
Rollerg.  Their  experience  gov¬ 
erned  the  pregent  choice.  For 
like  newgpaperg  every¬ 
where,  Goodrich  Rol¬ 
lerg  have  given  them 
finer  looking  paperg  at 
lower  cogt. 

With  Goodrich 

24  Hoe  Super-Production 
Press  Units  will  print  The 
ISew  York  World-Telegram 
in  its  new  plant. 


Rollerg  print  ig  gharper,  half- 
toneg  cleaner.  They  do  not  hold 
dirt.  Wagh-upg  are  eliminated. 
Changing  and  doctoring  are  no 
longer  neceggary.  Time  and 
labor  are  gaved  all  along  the 
line.  But  thege  are  not  all! 
Goodrich  Rollerg  lagt.  They  far 
outwear  other  rollerg.  They  pay 
for  themgelveg  out  of  the  extra 
wear  they  give. 

Newgpaperg  everywhere  can 
have  thege  regultg.  Climate  doeg 
not  affect  Goodrich  Rollerg. 

Write  today  for  more  factg  on 
how  they  can  give  you  better 
work  at  legg  cogt. 


75  West  St.,  New  York 


NILES  &  NELSON,  INC.  - 

Exclusive  Distributors  400  West  Madison  St.,  Chicago 


Goodrich  ^  Rollers 
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INTENSIVE  COVERAGE  OF  LOCAL  NEWS  from  the  automobile  business  three  years 

BROUGHT  QUICK  SUCCESS  TO  DAILY 


MONAHAN  HONORED 


White  Plains  (N.Y.)  Reporter,  for  Years  in  an  Unstable 
Condition,  Has  Flourished  Under  Regime  of 
W.  V.  Hogan  and  W.  L.  Tuller 

By  BARCLAY  McCARTY 


TY^HEX  the  addition  of  an  extra  flcwr 
”  and  the  renovation  of  the  entire 
plant  of  the  White  Flains  (X.V.)  Daily 


W.  Lee  Tulle* 


Walter  V.  Hogan 


Ret'ortcr  is  completed  soon  at  a 
cost  of  $35,000  Walter  V.  Hogan,  editor, 
and  his  partner,  W.  Lee  Tuller,  pub¬ 
lisher,  will  realize  another  forward  step 
in  their  progress  in  journalism. 

These  newspapermen  will  have  reason 
to  celebrate  this  expansion,  because 
Hogan,  who  was  with  the  paper  in  his 
boyhood  as  a  route  carrier,  and  Tuller, 
who  entered  the  newspaper  business  as 
a  circulation  man,  will  be  the  majority 
stockholders  of  a  daily  that  in  1930 
showed  a  linage  increase  in  all  depart¬ 
ments  except  one,  tliat  accumulated  the 
largest  circulation  in  its  history,  and 
that  paid,  for  the  fourth  consecutive 
time,  an  annual  dividend  of  50  per  cent. 

This  success  has  been  accomplished 
in  13  short  years  for,  when  Hogan  and 
Tuller  re-established  the  paper  as  a  daily 
in  1917,  they  were  $3,000  in  “the  red,” 
and  yet  today  the  Reporter  has  been 
evaluated  by  a  would-be  purchaser  at 
$1,200,000 — ^an  offer  which  was  rejected. 

Xeedlcss  to  say,  this  is  one  paper  that 
has  neither  cut  any  salaries  nor  dropped 
any  staff  during  the  depression.  And  it 
is  interesting  to  note  that  Hogan  makes 
a  point  of  breaking  in  inexperienced  men 
on  his  news  staff  in  preference  to  engag¬ 
ing  seasoned  reporters. 

The  history  of  the  Hogan-Tuller 
paper  dates  back  to  1888,  when  the  late 
Charles  Patterson  decided  to  operate  a 
weekly  newspaper  in  White  Plains, 
county  seat  of  Westchester  County,  in 
addition  to  his  weekly  in  Mount  Kisco, 
N.  Y.  He  published  the  former  until 
1900,  when  it  was  taken  over  by  three 
brothers :  Henry,  Edmund  and  Will 
Sutherland,  White  Plains  men. 

In  1907,  the  Sutlierlands  decided  to 
bring  out  the  Weekly  Reporter  every 
afternoon,  and  changed  its  name  to  the 
Daily  Reporter.  Hogan,  a  native  of 
White  Plains,  ran  a  route  for  the  paper 
during  this  period,  and  continued  to 
carry  it  for  a  while,  although  attending 
the  Fordham  University  Preparatory 
School. 

Two  years  later,  Tuller  came  to  White 
Plains  with  a  crew  to  launch  a  circu¬ 
lation  campaign  for  the  daily.  He  was 
a  native  of  Mount  Vernon,  another 
Westchester  city,  and  started  newspaper 
work  on  the  now  defunct  Mount  Vernon 
Eagle,  later  going  to  the  North  Side 
News,  in  New  York  City.  His  cam¬ 
paign  proved  to  be  so  successful  that  he 
was  asked  to  stay  in  White  Plains  as 
business  manager  of  the  Reporter. 

Hogan,  in  the  meantime,  had  enrolled 
in  Fordham  College.  After  two  years 
there,  he  left  and  took  a  job  for  a  short 
time  with  the  Leslie-Judge  organization, 
joining  the  circulation  department  of  the 
iriiife  Plains  Daily  Record  in  1912. 

He  soon  switched  to  a  reportorial  job, 
covered  the  usual  assignments  for  the 
next  three  years,  and  became  city  editor 
in  1916. 

Meanwhile,  the  Daily  Reporter  had 
been  turned  back  into  a  weekly. 

But  Hogan  and  Tuller  were  making 
joint  plans  for  their  future,  which,  they 
decided,  would  involve  the  purchase  of 
the  Weekly  Reporter.  And  so  in  1917, 


Hogan  and  Tuller  former  a  partnership 
and  took  over  the  paper.  Hogan  re¬ 
signed  from  the  Daily  Record. 

Since  they  had  no  funds,  they  bor¬ 
rowed  $3,000  and,  leasing  the  Reporter’s 
plant,  brought  out  the  weekly  as  an 
8-page  daily.  They  sold  their  product 
for  one  cent  an  issue,  making  it  the  only 
one  cent  daily  in  the  county  at  that  time. 

For  the  first  three  months,  they  lost 
at  the  rate  of  $1,000  a  month.  The 
fourth  month,  however,  after  their  capi¬ 
tal  had  been  exhausted,  they  began  to 
make  money. 

Hogan  and  Tuller  decided  to  incorpo¬ 
rate  in  1919,  and  accordingly  formed  the 
White  Plains  Publishing  Company,  Inc., 
for  the  purpose  of  buying  the  Record, 
the  Argus  competitors,  and  the  Reporter, 
stock  was  sold  to  about  60  local  people; 
the  funds  were  raised;  and  the  new  cor- 
j)oration  paid  $28,000  for  the  Argus ; 
$35,000  for  the  Record;  and  $17,000  for 
the  Reporter.  The  three  papers  were 
consolidated  as  the  Daily  Reporter, 
which  was  published  in  the  Record  plant 
across  the  street  from  the  paper’s  pres¬ 
ent  home.  In  1923  a  new  building, 
owned  by  the  corporation  which  they  had 
organized,  was  completed. 

From  then  on,  the  growth  of  the 
Daily  Reporter  was  rapid  and  consistent. 

In  the  summer  of  1925,  Hogan  and 
Tuller  experimented  with  a  morning 
tabloid,  the  Westchester  County  Re¬ 
porter,  to  serve  the  county  daily.  After 
three  months  of  finding  that  the  profits 
of  the  evening  paper  were  lost  on  the 
morning  paper,  they  abandoned  the  “tab” 
definitely. 

Since  White  Plains  and  its  environs 
are  within  the  commuting  area  of  New 
York  City,  the  partners  decided  to  con¬ 
centrate  on  local  news,  assuming  that 
their  readers  would  read  “big”  news  in 
the  metropolitan  dailies.  Although  a 
leased  news  service  was  acquired,  it  is 
seldom  used,  except  for  weather  reports 
and  news  that  has  a  local  bearing. 

Mr.  Hogan  believes  that  local  writers, 
even  if  they  are  novices,  are  of  much  more 
value  to  the  newspaper  than  newspaper¬ 
men  trained  in  the  offices  of  metropolitan 
dailies.  “The  ‘big  town’  reporter,”  he 
said,  “thinks  only  of  the  news  and  is 
apt  to  ignore  the  personality.  In  the 
news  we  carry  the  event  is  usually  of 
less  interest  to  our  readers  than  the  per¬ 
sonality  involved,  although  he  may  not 
l)e  widely  known.  A  local  boy  works 
into  this  theory  naturally,  while  metro- 
pt)litan  newspapermen  fail  to  do  so. 

“I  would  much  rather  employ  an  inex¬ 
perienced  local  l)oy  than  an  experienced 
outsider,  for  the  local  boy  is  actually 
interested  in  the  things  he  writes  about.” 
He  cited  the  case  of  the  daily’s  sports 
editor,  C.  B.  Mabee,  who  was  picked 


ago. 

In  line  with  their  intense  local  cover¬ 
age,  the  publishers  foster  activities  that 
will  improve  the  town.  Collections  are 
made  for  various  charities,  public  im¬ 
provement  committees  are  sponsored,  and 
contributions  to  local  enterprises  are 
made.  A  series  of  sports  events  is  pro¬ 
moted  every  year,  a  bowling  league,  min¬ 
iature  golf  tournament,  a  basketball  and 
baseball  league,  a  revolver  shoot  for  the 
county’s  police,  a  tennis  tournament,  and 
so  on,  with  prizes  going  to  the  winner. 

Mr.  Hogan  is  continually  active  in 
city  affairs,  and  serves  as  an  officer  or 
director  on  many  social  organizations. 

The  circulation  department  under 
Joseph  VV.  Hogan,  brother  of  the  editor, 
has  always  opposed  circulation  drives 
that  involve  premiums  and  house-to- 
house  canvassing. 

Mr.  Hogan  is  interested  in  the  radio 
in  relation  to  newspapers.  He  lielieves 
newspapers  made  a  mistake  several  years 
ago  when  they  ran  the  programs  as  news 
rather  than  as  advertising.  Now,  he 
feels,  readers  have  been  taught  to  expect 
programs.  He  would  like  to  see  all 
papers  discontinue  this  service,  and  both 
he  and  his  partner  would  eliminate  the 
programs  from  the  Reporter  if  all  papers 
would  agree  to  do  so.  While  he  feels 
that  the  listings  belong  in  the  advertis¬ 
ing  columns,  he  feels  that  advertising 
through  the  radio  medium  does  not  de¬ 
tract  from  the  potency  of  newspaper 
advertising,  and  therefore  radio  cannot 
be  considered  a  competitor. 


INDIANAPOLIS 
RADIUS  ........ 

N  E  W§ 

ALONE... 

S.  c/oe5  the  Job! 


New  York  Herald  Tribune  Staff  Man 
Elected  to  Legion  of  Honor 

Herbert  E.  Monahan,  copy  reader  on 
the  telegraph  desk  of  the  New  York 
Herald  Tribune,  was  notified  this  week 
of  his  selection 
as  a  Chevalier  of 
the  Legion  of 
Honor  of  France. 

Born  in  Corn- 
bridge,  Mass., 
and  educated  at 
Boston  Latin 
School  and  Bos¬ 
ton  College,  he 
was  admitted  to 
the  bar  in  Mas¬ 
sac  husetts  in 
1914.  After  the 
World  war  i  n 
which  he  served 
as  first  lieuten¬ 
ant  in  the  field  artillery,  he  settled  in 
Paris,  where  he  was  on  the  editorial 
staffs  of  the  Chicago  Tribune  (Paris 
edition)  and  for  five  and  a  half  years 
\vith  the  Paris  Times.  He  joined  the 
New  York  Herald  Tribune  in  March, 
1930. 


IHerbert  E.  Monahan 


PUBLISHER  INJURED 

William  J.  Hines,  publisher.  Lander 
(Wyo.)  Evening  Post,  suffered  frac¬ 
tures  of  both  legs  on  March  17  when  his 
automobile  was  struck  by  a  train.  With 
Hines  were  Miss  Ann  Collom,  who  was 
killed  instantly;  Mrs.  .August  Dupont, 
wife  of  the  mayor  of  lender,  and  Mrs. 
S.  J.  Brawley,  wife  of  a  lender  jew¬ 
eler,  both  of  whom  suffered  skull  frac¬ 
tures.  Hines  had  bought  the  automobile 
onlv  a  few  hours  before  the  accident. 


FLORIDA  VERDICT  REVERSED 

Reversing  the  decision  of  the  lower 
court,  the  Florida  supreme  court,  March 
18,  rendered  a  decision  in  the  case  of 
the  Intertype  Corporation  vs.  Frank  F. 
Pulver  and  the  Daily  Neics  of  St.  Pel 
ersburg.  The  court  directed  that  judg 
ment  be  entered  for  the  Intertype  Com 
pany.  The  case  involved  suit  to  fore 
close  purchase-money  chattel  mortgage. 

R.  J.  HORAN  PROMOTED 

Raymond  J.  Horan  has  been  appointed 
manager  of  classified  advertising  of  the 
Fresno  (Cal.)  Bee,  succeeding  T.  Jor¬ 
gensen,  now  with  the  San  Francisco  Ex¬ 
aminer.  Mr.  Horan  has  been  with  the 
Bee  a  number  of  years  as  classified 
salesman.  .At  one  time  he  was  automo¬ 
tive  editor. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


The  Dayton  News  gets  great  results — 


Here  is  what  they  say: 


"The  two  Cuthmen  motors  are  giving  fine  service,  and  we  do  not  hesitate 
to  say  they  are  the  best  motors  we  have  ever  used  {or  our  linotypes.  The 
new  off-set  type  is  a  wonder.” 

Yours  very  truly, 

R.  B.  MEAD, 

Secy.-Treas. 

THE  EVENING  NEWS  PUB.  CO. 

Take  a  page  out  of  their  experience  and  order  one  or  two  motors 
for  a  thorough  test — We  will  leave  the  rest  to  you — 

CUSHMAN  ELECTRIC  COMPANY 
CONCORD,  N.  H. 
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THE  EYES  HAVE  IT 

QUESTION; 

‘‘IFfiere  is  the  best  place  to  start  a  new 
newspaper?’’ 

ANSWER; 

Where  there  is  now  a  newspaper  that 
is  old  and  established  —  and  looks  it,” 


Some  of  the  Hundreds  of 
Newspapers  That  Use 
Intertype  Ideal  News  Face 

New  York  Times 
New  York  Sun 
Wall  Street  Journal 
Chicago  American 
Chicago  Herald-Examiner 
Women’s  Wear  Daily 
Albany  Times  Union 
Elmira  Telegram 
Utica  Observer-Dispatch 
Dayton  News 
Indianapolis  Star 
Davenport  Times 
Denver  Post 
Stockton  Record 
Bridgeport  Times  Star 
New  Britain  Record 
Macon  Telegraph 
Portland  (Maine)  News 
Minneapolis  Journal 
Cincinnati  Enquirer 
Seattle  Star 
Yonkers  Statesman 
Altoona  Times-Tribune 
Altoona  Mirror 
Los  Angeles  Examiner 
Omaha  World-Herald 
Carolina  (N.  C.)  Times 
Dallas  Times  Herald 
Galveston  News 
Galveston  Times 
Galveston  Tribune 
Waco  News  Tribune 
Waco  Times  Heraid 
Seattle  Daily  Times 
Spokane  Press 
Milwaukee  Sentinel-News 
Portland  Oregonian 
Mobile  Register 
Augusta  (Ga.)  Chronicle 
Montgomery  Journal 
Topeka  Daily  Capital 
Jersey  City  Journal 
Cleveland  Plain  Dealer 
Detroit  Free  Press 
Detroit  Times 
Pontiac  Daily  Press 
New  Orleans  Times  Picayune 
Philadelphia  Bulletin 
Pittsburgh  Sun-Telegraph 
Camden  Daily  Courier 


•  •  Considering  the  total  cost  of  producing  a  newspaper,  the  difference 
between  the  cost  of  producing  a  really  legible  and  up-to-date  newspaper 
over  that  of  producing  just  a  newspaper,  is  negligible. 

•  •  Today,  people  buy  things  as  much  for  eye  value  as  they  do  for  in¬ 
trinsic  value. 

•  •  Style  and  newness  must  be  a  part  of  an  automobile  as  well  as  power 
and  price.  Manufacturers  everywhere  are  making  new  markets  for  their 
product  by  considering  eye  value  as  a  producer  of  profitable  sales. 

•  •  The  physical  appearance  of  your  newspaper  must  be  as  good  as  the 
editorial  content.  Then  you  will  have  nothing  to  fear  from  competition. 
When  your  paper  avoids  the  label  “old-fashioned”  it  will  constantly 
gain  in  “consumer  acceptance” —  more  circulation. 

•  •  Start  today  to  improve  the  appearance  and  legibility  of  your  news¬ 
paper.  Get  all  the  facts  about  the  truly  legible  Intertype  IDEAL  News 
face — the  news  face  that  has  real  circulation  value. 

•  •  Hundreds  of  newspapers  —  including  many  that  are  nationally 
famous  have  found  it  profitable  to  change  to  IDEAL  News  Face. 


INTERTYPE 

IDEAL  NEWS  FACE 


All  intertype  Modern 
Wide  Tooth  Matrices 
Run  Smoothly  on  Other 
Line  Composing  Machines 


INTERTYPE  CORPORATION 

Brooklyn,  N.  Y.,  360  Furman  Street;  (Chicago, 
130  North  Franklin  Street;  New  Orleans,  816 
Howard  Avenue;  San  Francisco,  152  Fremont 
Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto 
Type  Foundry  Co.  Ltd.,  Toronto;  London,  Berlin 
Distributors  Throughout  the  World 


A2S.  Text  set  In  Idetl  News;  display,  BodonI  Bold,  1  line  hand  set. 
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I  _  _ 

A  NEWSPAPE 


The  following  description  of  this 

ultra-modern  plant  is  given  in  The  Little 
Times,  of  November  20th,  1930,  the  house  organ 
of  The  New  York  Times: 

“Of  fireproof  steel-frame  construction,  the 
building  has  two  floors  below  the  ground  level 
and  three  main  floors  above.  The  second  and 
third  floors  are  in  part  suspended  from  steel 
trusses  which  span  the  structure  from  the 
third  floor,  thus  making  possible  a  press  room 
free  of  columns  or  other  supports,  a  unique 
feature.  The  total  floor  space  is  approximately 
110,000  square  feet,  affording  room  for  expan¬ 
sion  of  the  production  departments  as  well  as 
ample  space  for  paper  storage. 

“Immediately  above  ground  level,  the  base 
of  the  building  is  of  keystone  green  granite 
from  Minnesota,  highly  polished.  The  marble, 
light  buff  in  color,  is  Marvilla,  and  was  brought 
from  Maryland. 

“In  the  columns  and  pilasters  the  marble 
has  been  carved  in  a  fluted  design,  and  below 
the  sill  lines  on  each  floor  are  carved  marble 
inserts,  suggesting  various  events  in  the  pro¬ 
duction  of  a  newspaper.  The  spandrils  between 
the  windows  of  the  second  and  third  floors  are 
of  varicolored  Oriental  granite,  and  the’sloping 
roof  is  of  ribbed  copper. 

“The  main  entrance,  which  is  on  Third  Ave¬ 
nue,  at  the  corner  of  Pacific  Street,  is  framed 
with  a  highly  polished  granite  architrave,  over 
which  is  a  large  bronze  clock.  In  the  granite 


On  last  Saturday  night,  March  21st,  this 
ing  day's  issue  of  The  New  York  Times, « 


The  New  York  Times  has  just  added  two  Automatic  ^ 
Machines  in  use  in  its  New  York  plant.  These 


WOOD  NEWSPAPER  M' 

501  Fifth  A| 


The  Brooklyn  Plant  of  The  New  York  Tim 

lintel  there  is  carved  the  title,  The  New  Yoi 
Times.  The  window  sashes  and  frames  arei 
ornamental  cast  bronze,  harmonizing  with 
structure.  , 

“Extending  along  Third  Avenue  is  the  pres 
room,  which  rises  three  stories  from  the  suli 
basement.  From  the  reel  room  in  the  sui 
basement  paper  will  be  fed  into  the  press 
without  stopping  for  putting  on  new  roUi 
The  operating  level  of  the  press  room  is  jus 
above  the  reel  room,  and  operation  of  th 
presses  will  be  clearly  visible  from  the 
windows  on  the  Third  Avenue  side. 


m  presses  printed  its  quota  for  the  follow- 
b/ 293,240  sections,  without  a  sheet-break 


’^Machines  to  the  battery  of  six  Automatic  Autoplate 
foundry  capacity  of  32  printing  plates  a  minute 


iinery  corporation 

iNew  York 


JEWEL  BOX 


went  into  production  on  March  2nd,  1931 

“The  press  room  is  nearly  a  block  long  and  in 
idth  will  accommodate  three  lines  of  presses. 
Ms  great  room,  occupying  a  large  part  of  the 
bbasement,  basement  and  ground  floor,  is 
lirely  without  supporting  columns.  Instead 
is  spanned  by  steel  trusses  and  thus  there  is 
"orded  an  unobstructed  view  of  all  the  presses 
)in  the  operating  floor  and  from  the  windows 
the  first  floor. 

[“Sixteen  printing  units  and  five  pairs  of 
'Mers  will  comprise  the  initial  installation  of 
fcsses.  Manufactured  by  the  Wood  News- 
l?er  Machinery  Corporation,  these  presses  are 


the  ultimate  in  speed  and  efficiency.  When  it 
becomes  necessary  to  meet  the  growth  of  circu¬ 
lation,  there  are  facilities  for  the  installation 
of  thirty-six  printing  units,  together  with  the 
necessary  folders,  arranged  in  lines  of  twelve 
each. 

“The  Autoplate  plate-casting  equipment  is 
on  the  same  floor  with  the  printing  units,  and 
automatic  conveyors  are  being  installed  to 
move  the  plates  to  the  presses.  The  plates  will 
be  cast  from  matrices  made  in  the  New  York 
Annex  of  The  New  York  Times  and  carried  by 
motorcycle  to  the  Brooklyn  building.  From  the 
press  folders,  papers  will  travel  by  means  of 
automatic  high-speed  conveyors  to  the  delivery 
room  on  the  ground  floor.  This  room  is 
parallel  with  the  pressroom  and  opens  on  a  dock 
in  the  rear  of  the  building,  where  the  papers 
will  be  loaded  into  trucks. 

“The  news  and  advertising  departments  of 
the  Brooklyn-Queens-Long  Island  edition  of 
The  New  York  Times  will  have  their  offices  on 
the  first  and  second  floors  of  the  building.  The 
publication  office  and  classified  advertising 
quarters  will  be  on  the  first  floor,  at  Third 
Avenue  and  Pacific  Street.” 

Note:  On  November  3rd,  1930,  during  the 
ceremony  of  dedication,  Mr.  Ochs  spoke  of  this 
plant  as  a  newspaper  jewel  box.  There  could  be 
no  better  characterization  of  its  compactness 
and  beauty. 
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E  D  I 

GREEK  GIFTS 

N  many  years’  experience  we  have  rarely  met  in 
the  publicity  field  a  man  who  is  more  thoroug^hly 
conscious  of  his  own  interest,  yet  more  plausible 
regarding  interests  which  are  interfered  with  by  his 
operations,  than  M.  H.  Aylesworth,  president  of  the 
National  Broadcasting  Company.  We  wish  that  the 
newspaper  industry  would  develop  leadership  which 
would  compare  in  amiable  cunning  and  results  with 
that  rendered  to  radio  broadcasting  by  the  subject  of 
this  editorial. 

This  week  an  Editor  &  Publisher  reporter  inter¬ 
viewed  Mr.  Aylesworth  on  points  in  the  controvers¬ 
ies  between  radio  and  the  press.  The  report  appears 
on  another  page.  Many  of  our  readers  will  see  in  it 
great,  gaping  sophistries,  but  Mr.  Aylesworth  seems 
sure  of  his  ground.  This  is  understandable.  Many 
newspapermen  believe  with  him,  sympathize  with  his 
view  and  are  really  lined  up  for  radio  as  solidly  as  is 
the  president  of  the  National  Broadcasting  Company. 
Self-interest  is  not  a  pre-eminent  characteristic 
among  journalists,  at  best,  and  there  is  a  well-known 
type  among  Us  who  plugs  the  other  fellow  s  enter¬ 
prises  more  diligently  than  his  own. 

Our  readers  will  not  lie  surprised  to  learn  that  Mr. 
Aylesworth  believes:  (1)  That  when  press  services 
and  newspapers  freely  hand  out  to  radio  their  best 
news,  beating  themselves  to  the  streets,  they  are  pro¬ 
moting,  not  radio,  but  the  American  press;  (2)  That 
the  newspaper  actually  owes  to  the  public,  as  an 
established  right,  publication  of  radio  programs,  with¬ 
out  cost  to  the  broadcasters  or  their  advertisers;  (3) 
that  the  fact  that  radio  equipment  is  an  important 
newspaper  advertising  account  entitles  the  broad¬ 
casters  to  the  immense  volume  of  free  publicity  they 
arc  receiving  in  the  press. 

Radio’s  use  of  news  prior  to  press  publication  is, 
in  our  view,  doing  more  to  take  the  blush  off  the 
first-page  peach  than  any  single  influence.  It  has 
killed  the  extra,  saving  business  offices  a  bit  of 
money,  but  slowing  up  editorial  offices  and  doing 
much  to  destroy  healthy  competition  and  enterprise. 

The  press  of  this  country  supports  the  news  services 
lavishly,  yet  has  no  prior  right  to  flash  news.  Mel¬ 
ville  E.  Stone’s  theory  regarding  ownership  rights  in 
news  is  as  dead  as  Tut,  thanks  to  radio.  The  pro¬ 
motion  idea  back  of  news  broadcasting  has  been 
thoroughly  riddled.  While  an  uncertain  proportion  of 
readers  may  buy  a  newspaper  to  get  more  facts  on  a 
radio  bulletined  story,  the  truth  is  that  most  busy 
head-line  readers  are  content  with  simple  announce¬ 
ments.  No  one  needs  be  told  twice  that  an  event  has 
occurred. 

When  the  press  gives  to  the  public,  as  a  right, 
railroad  time  tables,  movie  programs,  magazine  con¬ 
tents,  department  store  sales,  and  detailed  sport  pro¬ 
grams,  we  will  think  that  there  is  merit  in  the 
Aylesworth  view  that  public  demand  justifies  free 
publication  of  radio  programs.  That  trade  ni-mes 
may  be  omitted, — just  Amos  ’n’  Andy,  not  Pepsodent 
— is  a  concession,  but  we  see  no  reason  why  the  pro¬ 
grams  should  not  be  paid  for,  because  they  are 
advertising  both  for  radio,  which  is  now  an  advertis¬ 
ing  medium  pure  and  simple,  and  for  radio’s 
customers. 

Many  other  striking  inconsistencies  appear  in  the 
interview,  but  none  more  remarkable  than  Mr.  Ayles- 
worth’s  contention  that  the  press  owes  free  publicity 
to  broadcasting  because  radio  equipment  has  been 
importantly  advertised  in  the  newspapers.  We  have 
knowm,  of  course,  that  everybody  in  this  striving  age 
who  buys  more  than  ten  inches  of  newspaper  space 
feels  that  he  has  bought  a  claim  on  editorial  or  news 
columns,  but  until  now  we  had  not  known  that  the 
privilege  extended  to  brothers,  cousins  and  aunts. 

The  National  Broadcasting  Company  is  not  an  equip¬ 
ment  manufacturer.  Nor  does  it  do  any  newspaper 
advertising. 

It  is  amusing  to  see  Mr.  Alyesworth  dodging  be¬ 
hind  the  press,  saying  that  it  too  is  an  advertising 
medium,  but  we  think  he  is  much  too  intelligent  to 
believe  his  own  sophistry.  Newspaper  advertising  is 
not  in  the  way  of  anyone  who  does  not  want  to  use  it. 


Apart  from  the  controversy  involved,  he  it 
said  that  Jim  Barrett’s  story  on  The  World's 
end  is  an  extraordinary  piece  of  svritinp, 
demon.<:tratin(i  the  value  of  journalistic  style 
when  carried  into  hook  form  by  an  author  who 
knows  and  feels  his  subject. 


Took  branches  of  palm  trees,  and  went  forth 
to  meet  Him,  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  cometh  in  the  name  of 
the  Lord. — St.  John,  XII;  13. 


GOOD  ECONOMY 

HE  most  interesting  economy  we  have  heard 
about  in  the  newspaper  field,  sensibly  meeting 
the  reversed  conditions  that  followed  the  1929 
crash,  comes  this  week  from  New  England.  By 
adopting  the  12-em  column  many  members  of  the 
New  England  Daily  Newspaper  Association  are 
saving  money. 

More  than  a  year  ago  Frank  E.  Phillips,  manager 
of  the  association,  started  a  campaign  in  favor  of  the 
narrow  column.  When  he  began  the  agitation  about 
one-third  of  the  eight-column  newspapers  of  the  ter¬ 
ritory  were  on  a  12-em  basis,  but  now  more  than 
half  have  changed  over  from  12^  ems  to  12  ems. 
This,  Mr.  Phillips  says,  gives  an  aggregate  saving 
of  $60,000  annually  in  newsprint  cost.  Those  still  on 
a  \2y2-em  basis  could  save  $400,000  a  year  if  they 
would  make  the  change.  The  paper  economy  runs 
from  3  to  more  than  5  per  cent.  Woonsocket  (R.I.) 
Call  has  just  changed  its  dress  to  12  ems,  saving  4.5 
per  cent  in  newsprint. 

This  is  good  sense.  Nothing  of  value  is  lost,  and 
much  is  gained.  A  12-em  column  of  body-type  is 
more  easily  read.  It  makes  for  a  good  form.  Only 
about  30  per  cent  of  the  country’s  8-colUmn  newspapers 
continue  to  cling  to  the  12^  width.  They  are  making 
an  unnecessary  sacrifice. 


Charles  Crosse,  73,  founder  of  Stoughton 
(IFij.)  Courier-Hub,  died  last  week  and  his 
obituary  was  published  in  his  newspaper, 
exactly  as  he  had  dictated  it.  It  read:  “Charlie 
Crosse  is  dead." 


MR.  GRAUSTEIN’S  STATEMENT 

HE  International  Paper  and  Power  Co.  has  dis¬ 
posed  of  its  interests  in  newspapers,  except  four 
Southern  papers  formerly  operated  by  Hall  and 
LaVarre,  and  the  company  expects  to  dispose  of 
them,  President  A.  R.  Graustein  has  informed  the 
Federal  Trade  Commission.  Editor  &  Publisher  is 
gratified  by  this  fact  and  we  think  the  feeling  runs 
through  the  whole  field  of  American  journalism. 

When  the  company  embarked  on  a  chain-ownership 
enterprise  we  felt  confident  that  it  was  ill-advised,  to 
say  the  least.  Men  of  long  training  in  newspaper 
work,  imbued  with  the  feeling  that  the  newspaper  is 
much  more  than  a  business  responsibility  and  that 
ownership  is  the  only  real  control,  could  easily  com¬ 
prehend  and  sympathize  with  the  view  that  great 
harm  might  come  to  the  whole  newspaper  structure. 
Public  condemnation  was  immediate  and  it  fell  on  the 
whole  press.  Not  only  was  it  considered  dangerously 
monopolistic  for  a  corporation  producing  the  new's- 
paper’s  chief  raw  material  to  own  a  national  chain, 
b'ut  the  public  immediately  drew  conclusions  regard¬ 
ing  the  violent  controversy  being  waged  over  power 
legislation. 

From  the  first  Mr.  Graustein  held  that  newspapers  so 
owned  might,  through  proper  local  management,  be 
entirely  independent  and  respond  to  all  ethical  obli¬ 
gations.  He  was  candid  and  seemed  wholly  sincere, 
but  later  he  came  to  appreciate  the  larger  aspect  and 
the  promptness  with  which  his  company  acted  to 
relieve  the  press  of  an  odium  of  public  resentment 
was  the  best  proof  of  his  attitude.  We  believe  the 
International  Paper  Company  is  stronger  by  reason 
of  the  pre.sent  policy.  We  are  sure  that  newspaper- 
dom  is  happier. 


Only  time-tested  newspapermen  could  appre¬ 
ciate  the  tragic  humor  of  Hildy  Johnson,  as 
depicted  in  “The  Front  Page.’’ 


I  A  L 

ADVERTISING  TALKIES 

Boiling  hot  controversy  rages  in  the  film  field 
over  so-called  “sponsored  advertising"  in  talking 
pictures.  Those  producers  who  urgently  con¬ 
tend  they  can  force  the  public  to  accept  concealed 
advertising  as  entertainment  are  Adolph  Z'ukor,  Sidney 
R.  Kent,  Sam  Katz  and  Harry  Warner,  representing 
the  Paramount  and  Warner  Brothers  concerns.  Op¬ 
posing  them  are  numerous  smaller  production  concerns 
and  many  exhibitors,  but  the  most  vocal  opponent  is 
Carl  Laemmle,  president  of  Universal  Pictures 
Corporation. 

Paramount  and  Warner  Brothers  are  deeply  en¬ 
gaged  in  the  business  of  selling  advertising,  with 
agency  tie-ups,  and  propaganda  calculated  to  smooth 
the  way  for  the  operation  is  now  gushing  forth. 
Some  newspapers  are  publishing  it.  A  specimen  of 
the  propaganda  comes  this  week  from  Newell-Em- 
mett  Co.,  advertising  agents,  from  which  we  clip  a 
pearl ;  “Neither  the  radio  or  the  screen  has  dimin¬ 
ished  the  amount  of  newspaper  and  magazine  adver¬ 
tising.  ♦  •  ♦  On  the  contrary,  they  have  furnished 
new  opportunities  and  new  angles  of  interest  for  the 
newspaper  and  magazine  advertiser.”  Newell-Em- 
mett  Co.  cannot  support  this  statement  with  proof, 
but  assertion  oft  equals  fact  in  propaganda.  The 
truth,  of  course,  is  that  the  advertising  dollar  con¬ 
tains  100  cents  and  the  system  of  appropriation  is 
well  known.  Newspapers  are  liberal  to  a  fault  in 
accepting,  even  supporting,  rival  media,  but  we  seri¬ 
ously  doubt  whether  they  will  embrace  motion  pic¬ 
ture  advertising,  with  the  ardor  that  they  have 
lavished  on  radio.  The  reason  for  this,  however, 
will  have  little  or  nothing  to  do  with  commercial 
rivalry.  It  will  be  because  newspaper  editors  will 
quickly  recognize  the  essential  fraud  and  deceit  upon 
a  vast  body  of  people  which  concealed  film  advertis¬ 
ing  implies.  The  practice,  from  the  viewpoint  of  the 
newspaper,  is  wholly  unethical.  It  deserves  exposure. 

Mr.  Laemmle,  speaking  for  the  ethics  of  the  ma- 
tion  picture  industry,  expressed  the  situation  as  well 
as  might  any  newspaperman  when,  recently,  he  ap¬ 
pealed  to  exhibitors  and  producers  to  resist  concealed 
or  open  advertising  because  it  means  “prostitution  of 
the  screen,’’  will  “degrade  the  movie”  and  is  an  “im¬ 
position”  upon  the  public,  ultimately  certain  to  react 
unfavorably  on  the  industry. 

“When  the  millions  buy  newspapers,”  said  Mr. 
laemmle,  “they  are  not  compelled  to  read  advertis¬ 
ing  if  they  don’t  want  to.  If  they  don’t  like  radio 
advertising  they  can  shut  it  off.  But  movies  are  dif¬ 
ferent.  People  pay  at  the  box  office  for  entertain¬ 
ment.  They  pay  a  fixed  price.  They  are  entitled  to 
what  they  pay  for.  The  screen  has  been  kept  free 
of  propaganda.  It  is  a  sacred  trust.  It  belongs  to 
the  people  who  support  it.  For  heaven’s  sake  don’t 
prostitute  it.” 

In  Harrison’s  Reports,  issued  for  independent  ex¬ 
hibitors,  it  is  said  that  independent  exhibitors  are  up 
in  arms  against  advertising  films,  though  there  are 
instances  where  screens  have  been  rented  to  agencies 
for  the  purpose.  Harrison’s  Reports  declare  that 
audiences  in  New  York  have  recently  hissed  or 
hummed  when  advertising  pictures  were  shown,  an 
indication  that  the  stuff  is  a  disservice  to  the 
advertiser.  Many  people  who  would  make  no 
demonstration  would  feel  resentment.  This  adver¬ 
tising  represents  the  feverish  anxiety  of  merchandis¬ 
ers  to  make  an  advertising  cross-cut  in  a  tough  year, 
we  dare  say,  and  it  will  soon  defeat  itself.  Radio’s 
selling  pressure  at  the  present  time  is  so  e.xcessive 
that  it,  also,  is  severely  damaging  the  medium. 
Newspapers  and  other  legitimate  advertising  media 
can  afford  to  wait  and  watch  developments  with 
composure.  Rut  no  newspaper  can  afford  to  ignore 
the  advertising  film’s  impudent  exploitation  of  its 
paying  customers.  Paramount  and  Warner  Brothers 
ought  at  least  to  consider  reducing  the  box-office 
prices.  Common  advertising  ethics  also  demand  that 
advertising  be  labeled  as  such. 


The  xveek’s  priceless  pearl  for  free  publicity 
racketeering  goes  to  the  indk’idual  tvho  sug¬ 
gested  to  Hexv  York  Publishers  Association 
that  Congress  investigate  xolty  the  press  gives 
reams  of  space  to  such  worthless  subjects  as 
tiabc  Ruth,  rnox’ie  actresses  and  Capone,  while 
"disregarding  those  great  businesses  which  sup¬ 
port  the  newspaper.” 
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PURELY  PERSONAL 


WILLIAM  F.  MLITTEX,  publisher 
of  the  U'ilniinyton  (Del.)  Every 
Evening,  has  been  appointed  by  Governor 
Buck  to  represent  Wilmington  on  the 
State  Old  Age  Pension  Commission, 
which  has  just  come  into  existence  un¬ 
der  a  new  law. 

N'orman  E.  Mack,  former  publisher  of 
the  Buffalo  Times,  arrived  last  week  in 
Key  West,  Fla.,  where  he  will  devote 
some  time  to  looking  after  his  real 
estate  interests. 

Oscar  G.  Foellinger,  publisher.  Fort 
Wayne  (Ind.)  News-Sentinel,  and  a 
party  of  friends  narrowly  escaped  serious 
injury  March  20  when  the  plane  in 
which  they  wxre  taking  off  near  Wins¬ 
low,  .^riz.,  crashed  because  of  a  broken 
axle.  Foellinger  suffered  only  minor 
scratches. 

Frank  E.  Gannett  has  returned  to  his 
home  in  Rochester  from  his  winter  home 
at  Miami  Beach,  Fla.  Mrs.  Gannett 
and  their  two  children  will  return  later. 

\'ictor  Murdock,  editor-in-chief, 
Wichita  (Kan.)  Eagle,  and  an  authority 
on  land  markets,  was  the  speaker  before 
the  Kansas  City  Real  Estate  board 
March  27. 

\'.  Y.  Dallman,  editor,  Springfield 
(Ill.)  State  Register,  spoke  before  300 
world  war  veterans  in  the  employ  of 
the  Illinois  Central  Railroad  in  Clinton, 
Ill.,  March  21. 

Charles  E.  Broughton,  editor  of  the 
Sheboygan  (Wis.)  Press,  was  re-elected 
vice-president  of  the  Sheboygan  Base¬ 
ball  Association,  March  11. 

Albert  M.  Gist,  veteran  editor,  York- 
ville  (S.C.)  Enquirer,  is  a  patient  at  the 
Mary  Black  clinic,  Spartanburg,  S.  C., 
after  undergoing  an  operation  there.  He 
is  reported  improving. 

Former  Senator  Gilbert  M.  Hitchcock, 
publisher  of  the  Omaha  (Neb.)  World- 
Herald,  with  Mrs.  Hitchcock,  arrived 
March  24  at  Memphis,  Tenn.,  for  a  visit 
to  her  brother  and  sister,  Mr.  and  Mrs. 
Chappell  Harris. 

George  Morris,  president,  Memphis 
Commercial  Appeal,  Inc.,  will  deliver 
the  graduating  address  May  2.i  at  the 
commencement  exercises  of  Mississippi 
State  College  for  Women,  Columbus. 

I.  E.  Hanway,  publisher,  Casper 
(Wyo.)  Tribune-Heraki,  made  the  in¬ 
augural  trip  recently  of  the  new  Casper- 
Cheyenne-Denver  air  route. 


IN  THE  BUSINESS  OFFICE 

WILLIAM  M.  McNAMEE,  Jr.,  ad- 
”  vertising  manager,  Chicago  Eve¬ 
ning  American,  addressed  the  Evanston 
(Ill.)  Kiwanis  club  last  Aveek. 

^uis  M.  Samuel,  for  25  years  adver¬ 
tising  manager  of  the  Little  Rock  Ar- 
kaiusas  Gasette  and  later  in  other  busi¬ 
ness,  has  joined  the  Aetna  Life 
Insurance  Company  agency  in  Little 
Rock  as  special  representative. 

Harry  P.  Graham,  superintendent  of 
maintenance,  Cleveland  Plain  Dealer, 
has  returned  to  his  desk,  after  spending 
three  months  in  Florida. 

George  M.  Qendenin,  general  man¬ 
ager  of  the  Springfield  (Ill.)  State 
Register,  has  returned  to  his  post  follow¬ 
ing  a  two  weeks’  vacation  in  Florida 
and  Cuba.  He  was  accompanied  by 
Mrs.  Clendenin. 

Franklin  O.  Schroeder,  former  busi¬ 
ness  manager  of  the  San  Diego  (Cal.) 
Independeftt,  Amarillo  .^un,  Phoenix 
Gaeettc,  and  Santa  Ana  Times,  is  now 
on  the  advertising  department  of  the 
Glettdale  (Cal.)  Herald. 

T.  Jarvis  Laurimore  and  Robert  Plowe 
have  joined  the  Business  Survey  of  the 
Chicago  Tribune  as  copy  writers.  Robert 
H.  Adams,  a  member  of  the  Tribune 
staff  for  five  years,  has  been  added  to 
the  research  division  of  the  Business 
Survey. 

Bernard  Palmedo,  for  the  last  four 
years  manager  in  New  England  terri¬ 
tory  for  the  New  York  World,  has 
joined  the  national  advertising  staff  of 
^e  Scripps-Howard  Newspapers  at 
I'ew  York. 


James  A.  Raper,  business  manager, 
Brasil  (Ind.)  Daily  Times  has  been  ap¬ 
pointed  receiver  for  the  defunct  Davis 
Tru.'t  Company  of  that  city. 

George  Inman  has  been  promoted  to 
clasaified  advertising  manager  of  the 
Pontiae  (Mich.)  Daily  Press,  succeed¬ 
ing  Joseph  F.  Nerney  who  has  become 
manager  of  the  Pequot  Beverage  Com¬ 
pany,  Attleboro,  Mass.  Mr.  Inman  was 
formerly  Mr.  Nerney’s  assistant. 

A.  H.  Domedian  resigned  this  week 
as  director  of  local  advertising  of  the 
Buffalo  Courier-Express  and  will  join 
the  executive  staff  of  the  Buffalo  Broad¬ 
casting  Corporation. 

A.  W.  Shipton,  general  manager  of 
the  Springfield  (Ill.)  State  Journal,  has 
been  elected  a  delegate  of  the  Springfield 
Kiwanis  club  to  the  national  convention 
of  the  organization  in  Miami  in  May. 


IN  THE  EDITORIAL  ROOMS 

DWARD  S.  BECK,  managing  editor, 
Chicago  Tribune,  who  sailed  from 
New  York  Feb.  27  for  a  tour  of 
Morocco,  Spain  and  France,  will  sail  for 
home  on  the  S.  S.  Mauretania,  arriving 
in  New  York  April  3. 

M.  C.  Page,  editor,  Benton  (Ill.) 
Evening  News,  has  resigned  to  join  the 
lYest  Frankfort  (Ill.)  Journal.  Charles 
Choisser,  publisher  of  the  Evening  News, 
has  taken  over  Page’s  duties. 

Miss  Alice  E.  Modes  of  the  Portland 
(Me.)  Press  Herald  staff,  is  the  author 
of  a  book  of  poems  “If  This  Be  Wis¬ 
dom,’’  whicli  will  be  published  April  1 
by  the  Harrison  Publishing  Company  of 
New  York. 

Charles  P.  Jones,  Sunday  editor,  Neiv 
Orleans  (La.)  Times-Picayune,  and  Mrs. 
Jones,  are  parents  of  a  son,  Charles  P. 
Jones,  Jr. 

Franklin  P.  Collier,  cartoonist  for  the 
Boston  American,  sailed  last  week  for 
a  vacation  in  Nova  Scotia. 

Roger  Birtwell,  formerly  sports  writer 
on  the  Neiv  York  World-Telegram,  has 
joined  the  sports  copy  desk  of  the  New 
York  Times. 

John  M.  Bruner,  news  editor,  Chey¬ 
enne  IPyoming  Tribune-Leader,  recently 
underwent  an  operation  for  appendicitis. 

Margaret  Ford,  Boston  Herald  staff, 
is  editing  a  “Good  Sport”  page  for 
youngsters  in  the  Sunday  Herald. 

lone  Quinby  of  the  reportorial  staff, 
Chicago  Evening  Post,  is  the  author  of 
a  new  book,  “Murder  for  Love”,  just 
published  by  Covici,  Friede. 

C.  C.  “Pat”  McCann,  reporter  for  the 
Neztr  Orleans  (La.)  Times-Picavtine, 
was  severely  injured  when  his  automo¬ 
bile  overturned  as  he  was  driving  to 
Springville,  La.,  to  cover  a  "tar  and 
feather”  trial  in  that  town  last  week. 
.\fter  being  treat'’-'  in  a  New  Orleans 
hospital  for  a  broken  rib  and  lacerations, 
McCann  returned  to  his  office. 


FOLKS  WORTH  KNOWING 


Mrs.  m.aude  de  verse  new¬ 
ton,  manager  of  the  Kansas  City 
branch  otfice  of  the  Christian  Science 
Monitor,  was  re¬ 
cently  elected 
president  of  the 
Kansas  City  Ad¬ 
vertising  Club 
when  the  board 
of  governors  ac¬ 
cepted  the  resig¬ 
nation  of  R.  B. 
Hastings,  the 
former  president. 
M  r  s.  Newton 
thus  becomes  one 
of  the  few 
women  ever  to 
become  the  active 
head  of  an  ad¬ 
vertising  club  composed  both  of  men 
and  women. 

She  is  also  the  only  woman  in  charge 
of  a  Christian  Science  Monitor  branch 
office. 

Mrs.  Newton  is  well-known  in  ad¬ 
vertising  circles,  and  has  been  active  in 
affairs  of  the  Kansas  City  organization 
for  some  time.  Writing  verse  is  her 
hobl)y,  afid  a  number  of  her  poems  have 
been  published  in  leading  periodicals. 

James  H.  Earley  has  resigned  from 
the  Harrisburg  (Pa.)  Telegraph  staff  to 
Income  advertising  manager  and  public¬ 
ity  representative  of  the  United  Tele¬ 
phone  and  Electric  Company  in  the  Har¬ 
risburg  district. 

Mellor  A.  Jones,  formerly  of  the 
Bridgeport  (Conn.)  Telegram  reportor¬ 
ial  staff,  has  joined  the  Bridgeport  Sun¬ 
day  Herald,  covering  Tolland  and 
Windham  counties. 

“Hal”  Donahey,  cartoonist  for  the 
Cleveland  Plain  Dealer,  has  returned 
from  a  six  weeks’  trip  to  Chile. 

William  L.  Worden  is  covering  police 
for  the  Bridgeport  (Conn.)  Post.  Thomas 
L.  Cullen,  former  Post  police  reporter, 
has  been  transferred  to  the  Bridgeport 
Telegram  staff. 

James  Marlow,  former  jwlice  reporter. 
New  Orleans  (La.)  Times-Picayune, 
who  has  l>een  on  leave  of  absence  in  his 
home  in  New  York,  has  resigned.  T. 
.\lbert  Smith  is  now  police  reporter. 

Denis  McCarthy,  former  New  York 
World  cartoonist-reporter,  is  now  doing 
similar  work  for  the  Buffalo  Times. 

Steidien  Briggs,  Rochester  Democrat 
&  Chronicle  rewrite  man,  is  recovering 
from  an  attack  of  influenza. 

Morris  Adams  has  joined  the  Roches¬ 
ter  (N.Y.)  Times-Union  as  copy  desk 
chief. 

John  W.  Keys,  conductor  of  “Right  in 
the  Mitt,”  sports  feature  and  editorial 
(Continued  on  next  page) 


From  the  letter  column  on  the  e<litorial  page  of  the 
New  York  Evening  Post: 


To  the  Editor  of  the  Evening  Po»t 
9<r — Sine*  tht  Eientng  World  parsed 
I  have  been  seeking  for  an  eventug  pap.' 
Your  paper  tuiU  my  taatc  nicely,  but 
would  like  U  a  whole  lot  more  If  it  con* 
tamed  the  cartoon  of  ’  cleorge  Bungle  ^ 

1  followed  that  cartoon  from  the  retegrem 
to  the  Eagle  and  then  to  the  World.  Might 
not  the  publication  of  that  cartoon  be 
prcfltable  to  your  paper** 

DAhnCL  J,  JORDAN 
Brooklyn.  March  4.  1931. 


Answer  by  MclS aught  Syndicate: 


Thp  Biinurle  Family,  Sunday  pukp  and  dail.r  atrip,  arp  now  In  the 
New  York  Ameriran.  That  paper  anapppd  up  Bungle  before  the  breath 
waa  fairly  out  of  the  World. 


The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  BUILDING  Charles  V.  McAdam 

President  NEW  YORK,  N.  Y.  General  Manager 


//THE  FRENCH  are  coming!” 

I  “The  Saxons  are  at  hand!” 
...  In  either  case  the  first  of  all 
turncoats  was  ready  ...  He  was 
a  border  duke  who  had  invented 
a  reversible  coat,  blue  on  one 
side,  white  on  the  other . . . 
When  seeking  French  favor  he 
wore  the  white  side  out  .  .  . 
When  he  wanted  Saxon  support, 
he  wore  the  blue  ...  So  the  term 
“turncoat”  began  . . . 


IT  IS  bits  of  information  like 
the  above  . . .  illustrated  by  the 
brilliant  Cozzy  Graham  cartoons 
. . .  that  have  made  “HOW  IT 
BEGAN”  by  Russ  Murphy  and 
Ray  Senusky  the  INDISPENS¬ 
ABLE  feature  of  scores  of  lead¬ 
ing  newspapers  ...  I NOISPENS- 
ABLE  because  it  has  built  up 
one  of  the  most  important  of 
newspaper  followings  . . . 

The  rising  generation  has 
risen  to  it  with  excitement 
stimulated  by  the  flashing  life 
that  “HOW  IT  BEGAN”  gives 
to  the  history  of  manners,  cus¬ 
toms  and  superstitions  . . . 

//AS  ONE  WHO  teaches 
/»  history,”  writes  Morris 
Jacobs,  of  532  Lefferts  Avenue, 
Brooklyn,  “may  I  express  my 
appreciation  of  ‘How  It  Began’ 
as  an  aid  to  stimulating  interest 
in  history  among  high  school 
students.  Many  of  my  students 
have  made  a  collection  of  them. 
I,  too,  would  like  a  complete  set 
and  keep  adding  to  it  from  time 
to  time  . . .” 


The  students  in  the  seventh 
grade  Sunset  Hill  School,  Kan¬ 
sas  City,  each  day  check  over 
“How  It  Began”  and  clip  and 
put  in  their  scrap-books  any¬ 
thing  relating  to  history  . . .  The 
principal  of  Central  School, 
Springdale,  Arkansas,  writes  in 
to  tell  of  the  use  of  “How  It  Be¬ 
gan”  in  class  rooms. . .  “Great  in¬ 
terest  is  manifested  up  here  in 
my  history  class  in  your  feature,” 
writes  George  Johnson,  of  Was- 
sau,  Wisconsin  . . .  Greek  his¬ 
tory  classes,  classes  in  English 
literature,  Latin  classes ...  all 
classes  of  people  turn  to  “How 
it  Began”  . . .  for  fun  . . .  and  for 
that  enduring  pleasure  that 
comes  from  a  feature  of  which 
scrap-books  are  made  . . . 

//|_|OW  IT  BEGAN”  has  been 
n  a  smash-hit  feature  from 
the  start ...  It  has  now  estab¬ 
lished  itself  as  a  feature  that 
readers  won’t  do  without  .  .  . 
For  terms,  wire  . . . 


United  Feature  S3nidicate 

Metropolitan  Newspaper  Service 


Monte  F.  Bourjaily  Maximilian  Elser,  Jr. 
General  Manager  yice-Prehdeut 
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Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  %nth  a  certified  “A.B.C." 
circulation  as  follows: 
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10,019 

•  1927 . 

8,220 

0,546 

•  1926 . 

7,014 

7,066 

PERSONAL 
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rewrite  man  for  the  Chieago  Daily 
Ne<K’s,  has  left  for  Los  Angeles  on  a 
leave  of  absence. 

E.  L.  Dale,  city  editor,  Carthage 
(Mo.)  Evening  Press,  has  been  chosen 
for  the  third  successive  time  president 
of  the  Carthage  Chamber  of  Commerce. 
Under  Mr.  Dale’s  supervision  the  clim¬ 
ber  last  year  spent  $7,500  in  advertising 
the  town. 

Henry  W.  Clune,  Roehester  (N.Y.) 
Demoerat  &  Chroniele,  columnist,  is 
making  a  short  broadcast  Wednesday 
evenings  from  Station  WHAM,  Roches¬ 
ter. 

Walter  J.  Pfister,  city  editor,  Sheboy¬ 
gan  (Wis.)  Press,  and  Mrs.  Pfister  are 
the  parents  of  a  daughter,  born  March 
15,  in  St.  Nicholas  hospital,  Sheboygan. 

James  C.  Norton,  formerly  of  the 
Jamestown  (N.Y.)  Morning  Post  staff, 
is  now  a  reporter  on  the  staff  of  the 
Buffalo  Times. 

Alexander  MacDonald,  formerly  of 
the  copy  desk,  Bridgeport  ((3onn.)  Tele¬ 
gram,  has  joined  the  staff  of  the  Bridge¬ 
port  Times-Star. 

J.  A.  M.  Cook  has  joined  the  staff  of 
the  Regina  Leader-Post  newspapers  as 
special  feature  writer. 

Walter  Millis,  of  the  editorial  staff. 
New  York  Herald  Tribune,  is  the  author 
of  “The  Martial  Spirit :  A  Study  of  Our 
War  With  Spain,’’  published  by  Hough¬ 
ton,  Mifflin,  and  which  the  Literary  Guild 
has  selected  as  the  book  for  the  month 
of  May. 

E.  J.  Quick,  until  recently  city  editor 
of  the  Regina  Daily  Star,  has  left  to 
publish  a  weekly  mercantile  paper  in 
Regina,  The  Western  Bulletin. 

-■M  C.  Weber,  assistant  sports  editor, 
Roehester  (N.Y.)  Times-Union,  is  cov¬ 
ering  the  spring  training  activities  of  the 
Rochester  Red  Wing  Baseball  team  in 
Greensboro,  N.C. 

Phil  LaMar  Anderson’s  series  of  news 
.stories,  that  appeared  in  the  Roehester 
(Minn.)  Post-Bulletin,  “Rochesters  the 
World  Over,”  has  been  published  in 
booklet  form  and  is  on  sale  at  news¬ 
stands  in  all  Rochesters  at  ten  cents  a 
copy. 

H.  Clay  Tate,  telegraph  editor, 
.'spring field  (Ill.)  State  Register,  and 
Mrs.  Tate,  are  parents  of  an  eight-pound 
daughter,  born  March  10  in  St.  John’s 
hospital.  The  child  has  been  named 
Joan. 

Edward  M.  Scanlon,  formerly  of  the 
Elisabeth  (N.J.)  Journal,  has  joined  the 
copy  desk  of  the  Bridgeport  (Conn.) 
Telegram. 

Miss  Podine  Schoenberger,  reporter 
for  the  New  Orleans  (La.)  Times  Piea- 
yuite,  recently  underwent  an  operation 
for  tonsilitis. 

CTiarles  H.  Garrison,  city  editor, 
Greenville  (S.C.)  Piedmont,  has  been 
elected  president  of  the  Palmetto  base¬ 
ball  league. 

Glenn  Adcox,  of  the  Memphis  Com¬ 
mercial-Appeal,  has  joined  the  staff  of 
the  Birmingham  (Ala.)  Post,  a  Scripps- 
Howard  newspaper. 

Ralph  Lowes  Smith,  assistant  tele¬ 
graph  editor.  Grand  Rapids  (Mich.) 
Press,  underwent  an  operation  at  Butter- 
worth  hosiwtal.  Grand  Rapids,  March 
23. 

Oiarles  A.  Leigh,  veteran  reporter  for 
the  Trenton  (N.J.)  State  Gazette,  is  re¬ 
covering  at  his  home  from  an  attack 
of  influenza. 

Robert  H.  Meyers,  police  reporter, 
AVw  Orlecms  (La.)  Times- Picayune,  is 
ill  at  his  home  in  Houston,  Tex.,  but  is 
expected  to  return  to  his  post  soon. 

Gerald  G.  Newell,  Jr.,  of  the  Spencer 
(Mass.)  Leader  staff,  has  entered  a  pri¬ 
vate  .sanitarium  at  Rutland.  He  was  pre¬ 
sented  with  a  purse  of  gold  before  his 
departure. 

Joseph  T.  “Red”  Adams,  Rochester 
Democrat  &  Chronicle,  sports  editor,  is 
covering  the  Rochester  Red  Wings’ 
Spring  training  camp  in  Greensboro, 
N.C. 


Claude  A.  Mahoney  of  the  staff,  Indi¬ 
anapolis  Star,  addressed  two  high  school 
classes  at  the  Alexandria  (Ii^.)  high 
school  last  week. 

Lieut.  Robert  Adams,  former  editor 
of  the  military  affairs  column  of  the 
Cincinnati  Enquirer,  has  been  notified  to 
appear  for  training  in  the  U.  S.  Air 
Corps,  at  Los  Angeles.  He  was  given 
special  consideration  by  the  War  De¬ 
partment  on  account  of  his  service  with 
Rainbow  Division  in  France. 

Hiram  Marks,  Rochester  Democrat  & 
Chronicle  political  writer,  has  returned 
from  Washington,  D.C.,  where  he  covered 
a  conference  which  resulted  in  final 
allocation  of  approximately  $3,500,000  for 
a  new  postoffice  and  federal  projects  in 
Rochester. 

Adelbert  H.  Merrill,  military  editor, 
Portland  (Me.)  Sunday  Telegram,  has 
been  ill  at  his  home. 

Archie  L.  Nash  has  joined  the  staff  of 
the  Sheridan  (Wyo.)  Press, 

(ieorge  Phillips,  editorial  writer,  Kan¬ 
sas  City  Journal-Post,  spoke  on  “The 
Crime  Problem  as  Seen  by  a  Newspaper¬ 
man”  before  the  men  of  the  Roanoke 
Christian  church  last  Sunday. 

WEDDING  BELLS 

pEORGE  B.  BERRY  of  the  staff, 
Kansas  City  Star,  to  Miss  Owen 
Liddell  last  week. 

Myron  Lustig,  of  the  San  Diego  (Cal.) 
Union  staff,  to  Miss  Helen  Opper  of 
Cleveland,  ().,  March  13. 

Parker  Mize,  Jr.,  member  of  the  Des 
Moines  Tribune  copy  desk,  to  Miss 
Evelyn  Weaver  at  Sheldon,  Neb.,  March 
15. 

Frank  M.  Stoll,  formerly  of  the  staffs, 
Kansas  City  Journal  and  Kansas  City 
Star,  now  publicity  director  for  the  I^n- 
sas  City  Board  of  Trade,  to  Miss  Lucile 
Hayes  of  Frankfort,  Kan.,  recently. 

Willard  Cope,  formerly  of  the  Nezv 
Orleans  (La.)  Timcs-Picayunc  and  until 
recently  city  editor  of  the  Shreveport 
(La.)  Times,  to  Helene  Robbins,  wo¬ 
men's  clubs  editor  of  the  Times-Picayune 
The  marriage,  which  took  place  several 
weeks  ago,  was  announced  only  last  week. 
Mr.  Cope  will  join  a  public  utility  cor¬ 
poration  in  Philadelphia. 

PRESS  ASSOCIATION  NOTES 
J^WIGHT  L.  PITKIN  of  the  Louis- 
ville  bureau.  Associated  Press,  has 
been  made  state  capitol  correspondent  at 
Frankfort,  Ky.  Pitkin  was  formerly  on 
the  Chicago  Tribune,  South  Bend  Trib¬ 
une,  and  Detroit  News. 

Arch  Eddy,  who  has  been  covering  the 
Indiana  state  capitol  for  the  United  Press 
for  more  than  a  year,  has  been  trans¬ 
ferred  to  the  Chicago  bureau,  and  has 
been  succeeded  by  Cecil  Ross  of  the 
Indianapolis  bureau.  Stephen  Richards 
of  Toledo  has  been  added  to  the  Indian¬ 
apolis  bureau. 

Ralph  W'heatley,  head  of  the  Associated 
Press  bureau  in  New  Orleans,  La.,  has 
resumed  his  duties  after  covering  the 
legislative  investigations  in  Nashville, 
Tenn.  During  his  absence  Neil  Kincey 
was  in  charge. 

CHANGES  OF  OWNERSHIP 

Harry  a.  bloom  has  purchased 
the  Elma  (la.)  New  Era  from  Mrs. 
Frank  Howard.  Mr.  Bloom  has  been 
with  the  Cresco  (la.)  Plain  Dealer. 

San  Bernardino  (Cal.)  Leader  has 
been  sold  to  W.  P.  Doherty. 

California  Presse,  Los  Angeles  Ger¬ 
man  weekly,  has  been  purchased  by  the 
California  Staats-Zeitung,  another  Los 
Angeles  German  weekly.  Edward  Stuetz 
is  publisher  of  the  California  Staats- 
Zeitung. 

Southington  (Conn.)  News,  a  weekly, 
was  sold  March  23  by  Harold  H.  Parker 
of  Meriden  to  Albert  I.  Prince  of  Hart¬ 
ford  and  Daniel  W.  Prince  of  Wethers¬ 
field.  The  latter  will  assume  active 
management  of  the  paper.  Albert  I. 
Prince  has  been  city  editor  of  the 
Hartford  Times  since  1919.  His  brother 
has  been  in  the  advertising  business  for 
eight  years. 


G.  Crossett,  for  32  years  editor  of 
and  publisher  of  the  Caddo  (Okla.) 
Herald,  has  purchased  the  Tishomingo 
Ncvl's  and  the  Mill  Creek  Times.  Cros¬ 
sett  will  have  supervision  over  the  three 
newspapers  in  their  present  plants,  while 
Guy  G.  Crossett,  his  son,  will  be  resi¬ 
dent  manager  of  the  Tishomingo  paper. 

Consolidation  of  the  Eldora  (la.) 
Herald  and  the  Hardin  County  Ledger 
was  announced  last  week,  J.  R.  Bahn, 
for  the  past  22  years  publisher  of  the 
Osceola  County  Tribune,  purchasing  the 
Ledger  from  S.  W.  Needham,  to  effect 
merger  with  the  Herald,  published  by 
H.  E.  Moffett.  The  paper  will  be  known 
as  the  Eldora  Herald-Ledger  with  Mr. 
Bahn  business  manager  and  John  Mof¬ 
fett,  son  of  H.  E.  Moffett,  editor.  The 
first  issue  will  appear  March  30. 

SPECIAL  EDITIONS 

pHAMPAIGN  (Ill.)  News-Gazette, 
^  10-page  automobile  show  section, 
March  15, 

Greenville  (S.C.)  News,  Baby  Show 
magazine  section  of  16  pages,  March  12. 

Spartanburg  (S.C.)  Herald,  10-page 
automobile  show  section,  March  12. 

Kansas  City  Droz’ers  Telegram  last 
week  celebrated  its  50th  anniversary 
with  a  special  edition.  President  Hoover 
was  one  of  the  contributors.  Officers  of 
the  company  are:  George  N.  Neff, 
president;  Walter  P.  Neff,  editor,  and 
Lloyd  Neff,  business  manager. 

Utica  (N.Y.)  Daily  Press,  March  16, 
spring  fashion  edition. 

Milwaukee  Journal,  8-page  annual 
spring  fashion  review  and  8-page  annual 
Home  Show  edition,  March  IS. 

Utica  (N.Y.)  Observer-Dispatch, 
March  16,  spring  fashion  edition. 

Boston  Sunday  Herald,  special  motor 
boat  show  section,  March  22. 

Jacksonville  (Fla.)  Times-Union  is¬ 
sued  a  special  section  of  28  pages  in  the 
interest  of  the  Jacksonville  Junior 
League  Day  Nursery  March  18. 

SCHOOLS 

A  TTEMPTS  to  raise  $1,000  were  be- 
gun  March  22,  for  the  Yenching- 
Misso'uri  Association  at  the  University 
of  Missouri.  This  is  the  annual  drive 
for  the  purpose  of  raising  funds  for  the 
support  of  Yenching  University,  Peiping, 
China. 

Phi  Delta  Epsilon,  honorary  journal¬ 
istic  fraternity  at  Lehigh  University, 
will  hold  a  gridiron  banquet  April  23  at 
Bethlehem,  Pa. 

Journalism  students  of  the  Florida 
State  College  for  Women  had  entire 
charge  of  publication  of  the  Tallahassee 
Daily  Democrat  March  22. 

Students  of  the  journalism  department 
of  the  University  of  Southern  California, 
under  the  direction  of  Marc  N.  Good- 
now,  recently  edited  an  edition  of  the 
San  Fernando  (Cal.)  Sun. 

At  the  request  of  the  Wisconsin  Press 
Association,  the  faculty  of  the  Univers¬ 
ity  of  Wisconsin,  school  of  journalism, 
has  arranged  a  two-day  conference,  to 
be  held  during  April,  for  weekly  news¬ 
paper  editors  and  publishers.  A  similar 
meeting  was  held  last  spring. 

NEW  PLANTS  AND  EQUIPMENT 

'T'ALLAHASSEE  (Fla.)  Democrat 

has  installed  new  machinery  and 
office  equipment  and  constructed  an  addi¬ 
tional  story  to  its  building.  J.  A.  Caw- 
thon  is  business  manager  and  Sam  Ellis, 
editor. 

Camarillo  (Cal.)  News,  Paul  C.  Bro- 
naugh,  editor  and  manager,  has  moved 
from  Moorpark  to  its  own  plant  in 
Camarillo. 

W.  E.  Diehl,  owner  and  editor. 
Eureka  Springs  (Ark.)  Daily  Times- 
Echo  and  Weekly  Flashlight,  whose 
plant  was  destroyed  recently  by  fire,  ha* 
placed  orders  for  $20,000  in  new  equip¬ 
ment  and  will  replace  his  shop  as  rapidly 
as  possible.  Until  the  new  shop  is  ready, 
the  papers  will  be  published  in  the  plants 
of  the  Berryvillc  Arkansas  Star  and  the 
Huntsznllc  Madison  County  Record,  both 
near  Eureka  Springs. 


for  heat  wherever 
heat  is  needed. 


The  gas ’fired  stereotype  metal  melting 
furnace  is  only  one  of  the  contributions 
of  gas  heat  to  the  graphic  arts.  Gas  is 
used  in  the  printing  shop  and  the 
engraving  room  in  many  different  ways; 
modern  automatic  control  equipment, 
together  with  this  modern  fuel,  make  a 
combination  indispensable  to  those  who 
work  with  ink  and  paper.  The  new  book 
''Gas  Heat  in  Industry"  is  a  veritable 
textbook  on  the  myriad  uses  of  gas  for 
industrial  purposes. Send  for  a  copy  of  it. 
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TWILIGHT  OF  PULITZER’S  WORLD  TOLD 
IN  INDIGNANT  BOOK  BY  BARRETT 

Founder’s  Sons  Loved  Luxury  More  Than  Publishing  Business, 
Ex-City  Editor  Declares — News  Paucity  and  Adminis¬ 
trative  Errors  Hastened  Decline 


OVN  VORI^P 

or  LrrrtRs 


^HE  Xni'  York  World,  morning, 

evening  and  Sunday,  sold  to  Scripps- 
Howard  for  $5,000,000  a  month  ago,  in 
the  last  year  of  its  life  earned  a  gross 
revenue  of  $12,823,088.90,  printed  nearly 
20,000,000  lines  of  advertising,  had  a 
combined  morning  and  evening  circulation 
of  more  than  600,000  copies  and  a 
Sunday  circulation  of  500,000  copies 
plus.  Its  operating  loss  for  the  year 
was  $1,677,625.80. 

These  are  some  of  the  astounding 
facts  of  the  World's  decline  written  by 
James  W.  Barrett,  the  last  city  editor 
of  the  Morning  World,  into  a  b<wk  pub¬ 
lished  hy  the  Vanguard  Press  this  week 
under  the  title  “The  World,  The  Flesh 
and  Messrs.  Pulitzer.” 

Barrett  has  kept  at  white  heat  the 
enthusiasm  he  displayed  in  the  final  days 
of  the  Pulitzer  World.  His  book,  written 
in  terse  electric  sentences,  is  a  brilliant 
piece  of  reporting  and  writing.  Its  five 
chapters,  in  117  pages,  condense  the 

story  of  the  paper  from  the  day  the 

elder  Pulitzer  rescued  it  from  the  scrap- 
heap,  until  its  last  edition  on  Feb.  27  of 
this  year,  with  superbly  dramatic  pic¬ 
tures  of  the  decline  and  fall  and  the 

“Goetterdaemmerung.”  The  latter,  chosen 
as  the  final  chapter  title,  was  one  of  the 
pet  phrases  of  the  late  Frank  I.  Cobb 
and  appeared  more  than  once  in  his  best 
editorials.  And  Barrett  has  well  pic¬ 
tured  the  twilight  of  the  Pulitzer  g^s. 
His  language  at  times  is  spontaneous 
and  devastating  as  a  lightning  flash. 

From  the  elevated  city  desk  of  the 
Morning  World  he  saw  many  events, 
some  trivial,  some  important  at  the  time, 
that  are  woven  into  the  connected  tale  of 
the  World’s  decline  from  its  high  estate 
of  1911-1920.  He  sketches  the  three  sons 
of  the  founder.  Ralph,  schooled  in  the 
old  traditifui,  but  gradually  losing  the 
fire  in  the  luxurious  living  that  the 
World  revenues  afforded  for  many  years ; 
Joseph,  intent  upon  the  success  of  the 
St.  Louis  Post-Dispatch ;  Herbert,  reared 
far  from  the  tension  of  Park  Row.  happy 
while  the  papers  were  grossing  $15,000,- 
000  to  $20,000,000  a  year,  and  giving  him 
and  his  brothers  handsome  .salaries  as 
well  as  profits,  polite,  the  perfect  gentle¬ 
man.  but  becoming  sick  and  tired  of  the 
publishing  business  when  seven  lean  years 
followed  seven  exceedingly  fat  ones,  and 
deciding  two  years  before  the  event  to 
get  rid  of  the  publishing  burden. 

The  dynamic  Swope  flashes  on  the 
screen.  Barrett  would  have  made  him 
the  VV'orld’s  roving  reporter  at  an  execu¬ 
tive  editor’s  salary,  but  the  Pulitzer  gods 
made  him  an  executive,  with  not  so  satis¬ 
factory  results.  Swope  remade  the 
paper,  aiming  for  a  sparkling,  sharply 
edited  sheet  which  would  have  a  million 
circulation.  He  established  the  “oppo¬ 
site  editorial”  page  to  offset  the  paucity 
of  the  news  upon  which  the  World  suc¬ 
cess  had  been  built,  but  which  was  now 
the  province  of  the  Times  and  the  Her¬ 
ald  Tribune.  His  efforts  were  balked  by 
the  economy  program,  warped  by  con¬ 
flict  with  the  business  office.  The  latter 
gained  additional  ammunition  from 
Swope’s  “never  -  to  -  be  -  sufficiently-god- 
damned”  habit  of  giving  the  paper  ab¬ 
sent  treatment  and  editing  it  from  the 
race-track.  Swope  retired,  depressed, 
with  grave  forebodings,  after  having  ac¬ 
complished  some  of  the  best  news  per¬ 
formances  in  the  paper’s  history,  and  he 
flits  briefly  across  the  stage  in  the  final 
chapter  as  a  possible  buyer  of  the  paper. 

_Cobb  died  and  the  erudite  Walter 
Lippmann  succeeded  to  his  editorial 
chair.  Where  Cobb  had  flamed  hot  in 
the  wake  of  the  news,  Lippmann  liked  to 
reason,  to  think  things  over  first — “and 
also  see  what  the  Times  and  the  Herald 
Tribune  had  to  say  about  it  before 
sounding  any  bugle  calls.  As  a  matter 
of  fact,  he  so'unded  no  bugle  calls  at  all.” 

The  business  administration  errors 
that  made  a  bad  case  worse  are  set  forth 
vividly  and  with  characteristic  indigna¬ 


tion.  The  plant  was  allowed  to  run 
down  until  ^,000,000  had  to  be  spent  to 
bring  it  back  to  operating  possibility — 
all  coming  out  of  current  earnings  and 
keeping  down  the  much-needed  reserve 
fund.  When  the  rainy  day  came,  “the 
Pulitzers  had  no  umbrella,”  though  their 
dividends  from  1911  to  the  end,  from 
both  the  New  York  and  St.  Louis  organ¬ 
izations,  are  said  to  have  totalled  $25,- 
000,000.  From  the  World  alone,  their 
total  dividends  from  1919  to  1928  are 
set  forth  as  $2,150,000.  The  total  rent 
cost,  including  taxes  and  assessments, 
paid  by  the  World  to  the  Pulitzer  estate 
for  the  World  Building  is  said  to  have 
been  $300,000  a  year. 

The  advertising  policy  of  selling 
space  in  morning,  evening,  and  Sunday 
editions  on  an  optional  contract  and  uni¬ 
form  rate  card  finds  Barrett  critical. 
The  personnel  of  the  business  office  was 
steadily  reduced  in  number  and  in 
quality,  with  F.  D.  White  losing  his  old 
zest  for  news  and  combat  in  a  purely 
negatory  philosophy  of  old  age,  and 
Bresnahan,  the  new  business  manager, 
so  enmeshed  in  rehabilitating  the  run¬ 
down  plant  that  he  had  no  time  to  look 
to  advertising  administration.  The  price 
increase  of  January,  1925,  added  $500,000 
to  the  year’s  revenues,  but  cut  deeply 
into  circulation  and  the  resultant  decline 
in  advertising  turned  the  added  profit 
into  a  deficit  by  1927.  While  other  pub¬ 
lishers  had  been  increasing  the  size  of 
their  papers  and  their  news  content,  the 
World  was  ruled  by  economy.  To  match 
the  56,  64.  and  70  page  editions  of  the 
Times  and  Herald  Tribune,  sold  at  2 
cents,  it  offered  the  reader  30  or  32 
pages  of  “meagre  contents”  for  3  cents. 

News  was  increasingly  neglected  as 
the  owners  refused  to  j)ermit  money  to 
be  spent  to  get  it.  The  “opposite  edi¬ 
torial”  page  was  a  clever  disguise  for 
the  weak  news  position,  but  that  it  was 
a  good  idea  Barrett  concludes  from  its 
imitation  by  other  papers  since  the 
World’s  end.  The  firing  of  Broun  for 
“disloyalty”  is  characterized  as  the 
worst  blunder — “it  made  Broun  a  na¬ 
tional  character,  made  him  a  radio  as 
well  as  a  newspaper  personality — and 
made  a  damn  fool  out  of  the  World.” 

The  concluding  chapter  is  the  best  de- 
.scription  of  the  last  days  that  has  been 
written,  possibly  the  best  that  will  ever 
be  written,  for  no  man  was  so  close  to 
those  events  in  body,  mind,  and  spirit 
as  was  this  young  city  editor  who  leaped 
into  national  fame  overnight  by  leading 
his  fellow  employes  in  a  gallant,  hope¬ 
less  effort  to  unscramble  an  omelet 
cooked  three  w'eeks  before. 

His  story  reveals  some  incidents  not 
told  both  as  to  preliminaries  and  behind- 
the-scenes  in  the  days  when  only  Sur¬ 
rogate  Foley,  Herbert  Pulitzer  and  Roy 
Howard  could  guess  what  might  happen. 


A  LIVELY,  analytical  article  titled 
“The  St.  Louis  Post-Dispatch," 
written  by  Samuel  W.  Tait,  Jr.,  form¬ 
erly  of  that  daily’s  staff,  appears  in  the 
April  American  Mercury. 

The  fact  that  the  Post-Dispatch,  under 
Joseph  Pulitzer,  Jr.,  “had  completely 
realized  the  Pulitzer  ideal  of  a  news¬ 
paper,”  instead  of  the  New  York  World 
is  regarded  as  a  paradox  by  Mr.  Tait. 
When  the  older  Pulitzer  was  making 
his  much  discussed  w'ill,  Mr.  Tait  says, 

what  perplexed  him  was  which  of  his  three 
sons  should  be  chosen  to  carry  on  in  the  office 
of  the  New  York  World.  Whether  his  choice 
was  Ralph  or  Herbert  has  been  disputed,  but 
one  fact  is  clearly  inferable  from  the  will : 
that  it  was  not  Joseph  the  younger.  As  to 
him,  the  opinion  of  his  father  seems  to  have 
been  that  he  should  continue  with  the  St.  Louis 
Post-Disnatch,  a  good  enough  paper,  to  be  sure, 
but  nothing  to  grow  excited  about.  The 
World,  not  the  Post-Dispatch,  was  the  old 
man’s  darling,  and  upon  its  continued  success, 
so  he  seems  to  have  thought,  depended  the 
family  pride  and  honor. 

Although  the  elder  Pulitizer  showed 
little  continuing  interest  in  the  St.  Louis 
paper,  Mr.  Tait  says,  it  was  the  old 
man’s  ideals  that  vitalized  it.  Mr.  Tait 
gives  ample  credit  to  several  of  the  edi¬ 
tors  who  have  had  the  initiative  and  skill 
to  preserve  a  newspaper  that  the  founder 
visioned,  and  at  the  same  time  have  man¬ 
aged  to  inject  personality  and  vigor  into 
its  pages. 

Clark  Mc,\dams,  in  Mr.  Tait’s  version, 
brought  new  force  to  the  paper  when  he 
became  its  editor  succeeding  George  S. 
Johns,  and  revolutionized  the  editorial 
page.  Mr.  McAdams,  who  is  “astonish¬ 
ingly  free  of  any  taint  of  that  cynic¬ 
ism  which  seems  the  hallmark  of  his 
trade,”  allowed  editorial  writers  great 
leeway  in  writing  their  copy,  and  grad¬ 
ually  got  away  from  the  impersonality 
that  previously  characterized  the  page, 
he  says. 

.\  number  of  the  notable  crusades  of 
the  paper  are  related  by  Mr.  Tait.  di¬ 
rected  by  Oliver  K.  Bovard,  managing 
editor.  Paul  Y.  .Anderson,  national  cor¬ 
respondent,  is  highly  praised,  and  his 
achievements  outlined.  The  conclusion 
reached  by  Mr.  Tait  is: 


why  I  have  never  written  anything  worth 
while.”  Crowell  says  that  Brisbane 
plans  a  five  or  ten  cent  reprint  series 
of  classics  for  country  newspaper  pub¬ 
lishers  to  distribute.  “I’d  rather  pass 
fifty  million  such  books  along  to  the 
people  of  the  United  States  than  be 
elected  their  president,”  Brisbane  de¬ 
clares. 

The  American  also  carries  an  article 
by  Bruce  Gould,  aviation  editor  of  the 
A^eio  York  Evening  Post,  on  Anthony 
Fokker,  the  airplane  inventor ;  one  by 
Hey  wood  Broun  on  “What  the  Man  in 
the  Street  Has  Taught  Me,”  and  another 
by  W.  O.  McGeehan,  sports  editor  of 
the  New  York  Herald  Tribune,  titled 
“But  They  Do  Come  Back.” — R.W. 

«  *  * 

SHERWOOD  ANDERSON,  author 
and  the  editor  of  two  weekly  papers 
in  Marion,  Va.,  in  the  April  Forum 
tells  again  the  opportunity  in  “The 
Country  Weekly” — the  opportunity  to 
escape  standardization  and  bigness,  to 
occupy  the  leisure  that  piles  up  on  every¬ 
body  who  writes;  to  keep  in  touch  with 
life  and  folks.  Not  an  opportunity  to 
make  much  money,  but  a  chance  to  exer¬ 
cise  a  considerable  power.  “There  are 
communal  brutalities  that  could  be 
checked,”  he  says.  “Such  organizations 
as  the  K.K.K.  never  did  get  anywhere 
in  any  town  where  there  was  a  live, 
courageous  newspaper  editor.  I  do  not 
believe  that  lynching  would  happen  in 
such  a  town.” — R.W. 


“SPECIAL”  APPOINTED 

On  and  after  April  1  the  Chipprxva 
Falls  fWis.)  Herald  Telegram  will  be 
represented  in  the  national  advertising 
field  by  Theis  &  Simpson.  New  York. 


It  names 
names!* 


On  the  whole,  the  old  m.in,  if  he  could  sec 
the  Post-Disp.iteh  today,  ought  to  like  it.  It 
is  as  indcfiendent  and  as  vigorous  as  any  jiapcr 
he  ever  published,  and  far  more  charming  and 
civilized  than  most.  Indeed,  after  looking  it 
over,  he  might  even  wish  to  add  a  ghostly 
codicil  to  that  will,  in  which  he  would  make 
a  fairer  appraisal  of  one  of  the  boys. 

George  S.  Schuyler,  columnist  for  the 
Pittsburgh  Courier,  has  an  article, 
“Memories  of  a  Pearl  Diver”  in  this 
number  of  the  Mercury. — J.W.P. 

IN  the  .April  .American  Magacine  Merle 
Crowell  interviewing  Arthur  Brisbane 
tells  us  that  the  “Today”  column  is  dic¬ 
tated  in  20  to  30  minutes  and  that  Bris¬ 
bane  once  dictated  39  of  these  columns 
in  a  half-day  before  leaving  on  a  vaca¬ 
tion.  He  regrets  his  facility — “That’s 


®f)e 

morlb 


The 

FLESH 

and  Messrs. 


NEWSPRINT  PAPER 


STORA  KOPPARBERG  CORP. 

230  PARK  AVENUE,  NEW  YORK,  N.  Y. 


Ossian  Ray,  Pres. 

J.  Donaldson,  Vice-Pret. 


Telephones: 

Vanderbilt  3-10376—3-1999 


Sole  Representatives  of 

STORA  KOPPARBERG  BERGSLAGS  AKTIEBOLAG 
FALUN,  SWEDEN 

Leading  Swedish  Industrial  Concern,  Known  as  the 
Oldest  Company  in  the  World 

Founded  in  the  ISth  Century 


PULITZER 

% 

JAMES  W.  BARRETT 
Last  City  Editor  of  the 
New  York  ^EiHorlb 

The  inside  story  of  the  de¬ 
cline  and  death  of  a  great 
newspaper. 

*  See  page.  47,  52,  72,  73,  85,  86,  92 

$1.25  at  bookstores 

Vanguard  Pre..,  lOO  Fifth  Are.,  N. 


Editor  &  Publisher  The  Fourth  Estate  for  March  28,  1  931 


TO  MAKE  MONEY' 
SPEND  MONEY 


E  /OU  can’t  spend  your  money  before  it  is  made — nevertheless  it 
is  impossible  to  make  money  without  some  expenditure. 

A  merchant  must  invest  in  stock,  fixtures  and  advertisins  to  attract 
prospective  buyers.  You,  Mr.  Publisher,  have  only  advertising  by 
which  to  attract  attention  to  your  self.  Your  problem  then  is  to 
see  that  your  advertising  be  the  right  kind  in  the  right  media  to  reach 
the  right  people. 

Publishers  more  and  more  are  turning  to  the  newspaper  advertisers’ 

favorite  publication — EDITOR  &  PUBLISHER.  They  know  that  it 
is  devoted  solely  to  their  interest  and  welfare — they  know  that  they 
are  reaching  the  managing  executives  of  Big  Business  who  control 
national  newspaper  appropriations. 

The  newspaper  executive  who  meets  competition  with  advertising — 
the  weapon  used  by  Big  Business — will  survive.  He  will  be  on  top 
in  1931 — he  will  see  his  business  forge  ahead — he  will  see  his  adver¬ 
tising  volume  reach  higher  levels— he  will  find  1931  a  successful  year. 

Advertising  PAYS  when  it  is  concentrated  in  the  right  medium. 
EDITOR  &  PUBLISHER  advertisers  are  successful  newspapers. 


^  EDITOR  &  PUBLISHER 

— -  THE  FOURTH  ESTATE 

" '  "H  1700  Times  Building,  Times  Square,  New  York  City 

Newspapers  using  EDITOR  &  PUBLISHER  are  the  best  known  and  most 
used  newspapers  in  America. 


X 


36 


Editor  &  Publisher  The  Fourth  Estate  for  March  28,  1  931 


75 


I 


Circulation 


PACIFIC  CIRCULATORS 
TO  DISCUSS  RADIO 


Effect  of  Broadcasting  and  Results  of 
Eliminating  Free  Programs  to 
Occupy  Attention  of  Pacific  North¬ 
west  Group  at  Wenatchee 


The  effect  of  radio  on  circulations  and 
the  results  of  discontinuing  publication  of 
free  radio  programs  will  be  among  the 
leading  topics  for  discussion  during  the 
ninth  regular  convention  of  the  Pacific 
Northwest  Circulation  Managers’  As¬ 
sociation  in  the  Cascadian  Hotel,  Wanat- 
chee.  Wash.,  April  6-7.  W.  D.  Lyness, 
circulation  manager  of  the  Tacoma 
Ncws-Trtbufvc,  will  introduce  this  sub¬ 
ject  with  a  prepared  paper,  and  a  round 
table  discussion  will  follow. 

The  convention  will  open  on  Monday 
morning  with  an  address  of  welcome  by 
Mayor  E.  J.  Widby,  of  Wenatchee. 
Among  the  principal  topics  on  Monday 
morninjj’s  program  will  be  a  paper  by 
A.  J.  Hilliker.  of  the  Calgary  (Alta.) 
Herald,  on  “How  can  reduction  of  ex¬ 
pense  be  made  without  affecting  the 
efficiency  of  departments?”  and  a  discus¬ 
sion  of  the  best  methods  of  increasing 
street  sales  by  George  Donohue  of  the 
Seattle  Star. 

The  bulk  sales  problem  will  lie  taken 
up  by  David  Smith  of  Portland  (Ore.) 
Journal  in  the  Monday  afternoon  ses¬ 
sion.  P.  P.  Foelkner  will  talk  on  “In¬ 
creasing  Subscription  Prices  Success¬ 
fully,”  and  the  results  of  consolidations 
in  small  cities  will  be  viewed  from  the 
circulation  angle  by  T.  S.  Garner,  of 
Eugene  (Ore.)  Guard. 

The  radio  discussion  will  open  Tues¬ 
day’s  meeting,  and  other  important  sub¬ 
jects  that  day  will  be  “Operating  a 
Circulation  Department  on  a  Budget 
Basis,”  by  E.  Grenfell,  of  Seattle  Star, 
and  “The  Best  Method  of  Handling 
Promotion  Among  Country  Carriers,”  by 
H.  E  Gates,  of  Vancouver  (B.C.)  .^un. 

The  convention  will  be  preceded  by  a 
complimentarv  banquet  Sunday  evening, 
and  another  banquet  will  be  given  Mon¬ 
day  night  by  the  Wenatchee  W'orld 
Publishing  Company,  of  which  Rufus 
Wood  is  president.  F.  E.  Henderson,  of 
T’ancouver  Province  and  president  of  the 
association,  will  preside. 


Seventy  Carriers  Entertained 

Seventy  carriers  of  the  Grand  Junc¬ 
tion  (Col.)  Daily  Sentinel  were  guests 
of  the  newspaper  recently  at  a  dinner  in 
the  Y.M.C.A  and  afterwards  at  a  theatre. 
Walter  Walker,  general  manager,  wel¬ 
comed  the  boys.  The  Sentinel  Scribes 
Association,  composed  of  correspondents, 
recently  held  a  meeting  as  the  guests  of 
the  paper. 


Carrier  Discovered  Fire 

Fire  which  might  have  caused  loss  of 
life  and  large  property  damage  was  dis¬ 
covered  recently  in  a  Denver  business 
establishment  by  a  Rocky  Mountain 
Seivs  carrier  early  in  the  morning.  The 
youth  sounded  an  alarm  and  firemen 
checked  the  blaze  before  it  reached  highly 
explosive  materials.  The  place  was  next 
door  to  a  hotel. 


Broadcast  Balchen  Start 

Under  the  direction  of  Frank  Tonkins, 
radio  editor  of  the  Boston  Herald- 
TroT'eler,  a  corps  of  anno'uncers  and  re¬ 
porters  worked  all  nicht  March  10 
broadcasting  details  of  Bernt  Balchen’s 
preparations  for  his  flight  to  Horse 
Island  from  the  East  Boston  airport. 
Station  WNAC  was  used. 


Three  Cent  Sunday  Price 

The  Mobile  (.\la.)  News-Item  has  re¬ 
duced  the  price  of  its  Sunday  paper  from 
five  to  three  cents,  the  same  as  for  week¬ 
day  editions. 


Adds  Valley  Edition 

The  Bridgeport  (Conn.)  Sunday  Herald 
has  started  a  special  Waterbury  and 
Naugatuck  Valley  edition. 


CARRIERS  WIN  ESSAY  PRIZES 


Winners  of  Washington  (D.C.)  Times 
and  Herald  Contest  Announced 

Prizes  in  the  Washington  (D.C.) 
Times  and  Herald’s  essay  contest  con¬ 
ducted  among  the  300  newspaper  boys 
who  visited  Washington  during  the  past 
Christmas  holidays  during  the  patriotic 
pilgrimage  of  the  Newspaper  Boys  of 
America  have  been  announced  recently. 

Barclay  Dillon,  Birmingham  News  and 
Age-Herald,  took  first  honors,  and  was 
awarded  a  gold  watch.  Other  winners 
were  Stanley  W.  Beckwith,  Scranton 
(Pa.)  Sun;  Michael  Mike,  Syracuse 
(N.V.)  Journal- American;  George  Plo- 
ger,  Rockville  Center  (N.Y.)  Nassau 
Daily  Revieiv;  Herbert  Gauch,  Rochester 
(N.Y.)  Times-Union,2Lnd  Roger  Chaffee, 
Meriden  (Conn.)  Morning  Record. 

The  judges  included  Dr.  William  John 
Cooper,  commissioner  of  education  of  the 
United  States;  Edmund  F.  Jewell,  pub¬ 
lisher  of  the  Washington  Times  and 
Herald,  and  W.  C.  Shelton,  director  of 
circulation  of  the  two  papers. 

Approximately  500  Birmingham  News 
and  .\ge-Herald  carriers  honored  Dillon 
after  the  award  was  made  at  a  theatre 
party. 


Sport  Picture*  By  Wire 

The  Toledo  Blade  recently  printed 
telephoto  pictures  of  the  first  practice  of 
the  Toledo  American  association  team  at 
Miami,  Fla.  Through  the  use  of  airplane, 
telephoto,  special  messenger  and  fast  train 
the  Blade  was  able  to  present  the  pictures 
less  than  24  hours  after  the  players 
arrived  in  Miami.  Norman  Hauger,  head 
of  the  Blade  camera  staff,  and  Robert  A. 
French,  sports  editor,  accompanied  the 
team. 


Daily  Shows  “Cimarron”  Exhibit 

Co-incident  with  the  showing  of  the 
talking  picture  “Cimarron”  in  a  Wilming¬ 
ton,  Del.,  theatre,  the  Every  Evening 
arranged  a  lobby  display  in  the  picture 
house  which  included  an  old  style  proof 
press  which  was  once  used  by  the  paper 
and  is  a  replica  of  one  of  the  presses 
shown  in  the  picture.  Murray  Metten  is 
promotion  manager  of  Everj-  Evening. 


Carrier  Wins  $50  Prize 

J.  A.  Anderson,  of  Spartanburg,  S.  C., 
was  winner  of  the  $50  in  gold  offered  by 
the  Spartanburg  Herald- Journal  to  the 
city  carrier  who  added  the  greatest  num¬ 
ber  of  new  subscriptions  during  a  five- 
week  circulation  campaign  which  closed 
March  20.  The  goal  of  1,000  new  sub¬ 
scribers  was  passed  by  100,  according  to 
J.  M.  Blalock,  circulation  manager. 


Carriers  Get  Washington  Trip 

Twenty-eight  carriers  of  the  Raleigh 
(N.C.)  Times,  winners  of  a  recent  sub¬ 
scription  contest,  were  the  guests  of  their 
pai>er  on  a  three-day  sight.seeing  trip  to 
Washington,  D.  C.,  last  w'eek-end.  The 
party  was  in  charge  of  John  A.  Park, 
Ir.,  and  W.  A.  McCall.  Last  year  the 
boys  were  given  a  trip  to  New  York. 


Editor  Now  “Living  High” 

Editor  J.  E.  Pierce  of  the  Hunt.wille 
(Ala.)  Times  in  a  lead  editorial  has  ad¬ 
vised  his  farmer  subscribers  that  he  is 
now  “living  high”  as  a  result  of  his  re¬ 
cent  offer  to  accept  chickens,  eggs,  ham, 
Irish  potatoes,  cotton,  hay,  corn,  etc.,  at 
the  highest  market  price,  as  pay  for 
subscriptions. 


Provided  Convention  Quarters 

The  Birmingham  (Ala.)  News  won 
the  good-will  of  teachers  attending  the 
annual  convention  of  the  Alabama  Edu¬ 
cation  Association  the  past  week  by  rent¬ 
ing  a  downtown  vacant  store  and  with 
the  co-operation  of  furniture  stores  fit¬ 
ting  it  up  as  temporary  headquarters 
and  lounge. 


Carrier*  Visit  Montreal  On  Trip 

Twenty-five  carriers  of  the  Worcester 
(Mass.)  Evening  Post  were  recently 
taken  on  a  tour  to  Montreal  as  their 
reward  for  obtaining  subscriptions.  H.  H. 
Sloan  is  circulation  manager  of  the  daily. 


CIRCULATION  CHIEFS 
MEET  IN  CHICAGO 


Central  States  Association  Holds 

Spring  Convention  —  Results  of 
Reader  Interest  Survey  Pre¬ 
sented  by  Prof.  Gallup 

(Special  to  Editor  &  Publisher) 

Chicago,  March  25. — Members  of  the 
Central  States  Circulation  Managers’ 
Association  held  their  spring  meeting 
here  yesterday  and  today  at  the  Congress 
Hotel. 

Tuesday  morning’s  session  was  opened 
at  ten  o’clock  by  C.  K.  Jefferson,  Des 
Moines  Register  and  Tribune,  president; 
James  J.  Morrisey,  Joliet  (Ill.)  Hcrald- 
News,  secretary-treasurer,  reported  that 
the  association  was  in  sound  financial 
condition  and  operating  under  more  fav¬ 
orable  circumstances  than  ever  before. 

Ray  S.  South,  Indiampolis  Netvs,  dis¬ 
cussed  a  proverb  contest  and  clubbing 
arrangements  with  local  dailies.  The 
success  of  Dollar  Days,  applied  to  the 
circulation  department,  was  described  by 

E.  C.  Hewes,  Danznlle  (Ill.)  Commer¬ 
cial  .\'nus.  Cost,  value  and  methods  of 
handling  rural  box  routes  were  discussed 
by  J.  Cl.  Montgomery,  Detroit  News. 

J.  N.  Eisenlord,  circulation  manager, 
Chicago  Daily  News,  discussed  serial 
story  promotion. 

George  W.  Hart  of  the  Logansport 
(Ind.)  Press  spoke  on  production  of 
subscriptions  on  morning  papers  and 
R.  W.  Haynes,  Benton  Harbor  (Mich.) 
Nezvs-P allodium  discussed  best  means  of 
dealing  with  mail  solicitors  and  their 
commissions. 

William  Buckberg,  Aurora  (Ill.) 
Beacon-News  told  of  his  experience  in 
the  use  of  circulars  and  salesmen  to  in¬ 
crease  mail  subscriptions.  Use  of  prizes 
and  magazine  clubs  by  the  Fort  Wayne 
(Ind.)  Journal  Gazette  was  discussed  by 
William  G.  Mercier,  circulation  manager. 

F.  K.  White  of  the  Rockford  Newspapers, 
Inc.,  Rockford,  Ill.,  told  of  a  reduced 
price  mail  subscription  offer  which  met 
with  success. 

Dr.  George  Gallup,  of  Drake  Uni¬ 
versity,  Des  Moines,  la.,  at  a  luncheon 
talk  outlined  the  results  of  a  reader  in¬ 
terest  survey  conducted  in  Seattle,  Des 
Moines,  St.  Louis,  Chicago,  Cleveland 
and  in  Westchester  county.  New  York. 

Following  the  luncheon  meeting  the 
circulation  men  returned  to  the  scheduled 
program  and  Ralph  Seeman,  St.  Louis 
Globe-Democrat,  reported  upon  the 
events  at  the  convention  of  Midwest 
Circulation  Managers  at  St.  Louis  March 
9-11.  Other  topics  taken  up  at  the  con¬ 
vention  were  city  route  outlines,  bond¬ 
ing  carriers,  A.  B.C.  audits,  distribution 
of  free  copies,  effect  of  rural  box  de¬ 
livery  on  mail  subscribers  not  on  box 
routes,  airplane  rides  as  premiums,  new 
street  sale  ideas,  new  transportation  de¬ 
velopments,  change  from  office  owned  to 
independent  system,  elimination  of  un¬ 
accounted  copies  or  their  reduction  and 
effective  use  of  sample  copies  on  mail 
solicitation. 


DETROIT  HITS  POLICY  RACKET 

Detroit  bank  clearing  figures  are  no 
longer  available  to  newspapers  and  press 
associations  following  a  ruling  by  the 
Clearing  House  Association,  March  24, 
that  publication  of  the  daily  totals  would 
be  stopped.  These  figures  are  said  to 
have  become  popular  as  a  means  of  con¬ 
tinuing  the  “policy”  racket  which  has  its 
headquarters  in  New  York.  This  game 
was  dealt  a  severe  blow  recently  when 
the  New  York  Clearing  House  Associa¬ 
tion  and  the  New  York  Stock  Exchange 
discontinued  publication  of  their  daily 
business  totals.  No  reason  for  the 
Detroit  decision  was  given  other  than 
that  demands  for  the  figures  from  vari¬ 
ous  sources  were  “entailing  too  much 
bother.” 


Named  Editor  At  18 

Alabama  presents  another  claimant  for 
the  title  of  “youngest  editor”  in  J.  Ar¬ 
thur  Jones,  who  was  elevated  to  this  post 
with  the  Bridgeport  (Ala.)  News-Her¬ 
ald  in  19.30  when  he  was  only  18  years 
old.  The  honor  had  been  claimed  previ¬ 
ously  by  Billy  Smith,  editor  of  a  weekly 
at  (Tlanton,  Ala. 


Conducting  Essay  Contest 

The  Richmond  (Va.)  Times-Dispatch 
is  inviting  its  readers  to  select  the  “ten 
greatest  Virginians”  and  is  offering 
prizes  totalling  $200  for  the  best  essays 
and  nearest  correct  votes  in  the  final 
standing. 


Seven  Hundred  Entries  In  Contest 

More  than  700  entries  have  been  re¬ 
ceived  for  the  Boston  Herald-Traveler 
duck  pin  tourney,  conducted  each  year 
for  Iwwlers  throughout  the  city,  both 
men  and  women.  The  paper  awards  30 
medals  in  each  division. 


Durham  Carriers  Attend  Banquet 

With  the  boys  themselves  engineering 
the  program  and  providing  most  of  the 
entertainment,  the  Durham  (N.C.)  Sun 
Carriers’  Association  held  its  annual  ban¬ 
quet  at  the  Durham  Y.M.C.A.  March  18. 


New  Color  Comic  Added 

The  Waterbury  (Conn.)  Sunday  Re¬ 
publican  has  added  a  full  page  of  colored 
comics  of  Tarzan,  by  Edgar  Rice 
Burroughs. 


Andrews  On  Albany  Daily 

Emery  Andrews,  with  the  Brunstmek 
(Me.)  Record  for  the  last  year,  has  b^ 
come  a  district  circulation  manager  of 
the  Rochester  (N.Y.)  Times-Union. 


Theatre  Party  For  Carriers 

One  thousand  carriers  of  the  Toledo 
Blade  were  guests  of  the  Blade  and 
RKO  theaters  at  showings  of  a  war  pic¬ 
ture  last  week. 


Horner  Promoted 

Jo.seph  Horner,  Jr.,  circulation  man¬ 
ager  of  the  Green  Bay  (Wis.)  Press 
Gazette,  has  been  promoted  to  business 
manager. 


tt 


gipub/leMice 

PubniheP.  -  - 

from  W.  O.  SMITH, 

inxtawney  (P*-)  Spirit.  gtraightforward 


©he  ©harles  ParfloiDe  ©o. 

Circulation-Building  Experts 

Stxih  Floor,  Occidentcil  Building-  Indianapolis, Indiana. 
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How  Compact,  Concentrated  NEW  ENGLAND 
^  Is  Growing!  ^ 

The  six  New  England  states,  witli  little  more  than  2%  of  the  nation’s  terri¬ 
tory —  continue  to  keep  right  up  with,  and  even  to  expand  their  11%  contri¬ 
bution  to  the  national  total  of  manufactured  products. 

This  is  more  than  proven  by  a  compilation  published  in  Connecticut 
Industries,,  which  states  that  1,546  new  industries  employing  53,800 
workers,  have  come  to  New  England  in  the  past  four  years. 


These  thousands  in  common  with  sev¬ 
eral  millions  of  their  fellow  New  England 
wage-earners  —  are  largely  employed  manu¬ 
facturing  a  volume  of  Spring  production  so 
large  as  to  show  a  strong  trend  upward 
for  1931,  according  to  latest  trade  reports 
(March). 

The  State  Division  on  the  Necessities  of 
Life  (Mass.)  says  in  its  annual  report  (Feb¬ 
ruary,  1931):  “It  is  clearly  evident  that  there 
is  no  shortage  of  money  and  the  real  problem 
rests  squarely  on  the  shoulders  of  business 
to  utilize  the  money  available  in  the  banks.” 
This  also  applies  to  New  England  in  general. 

And  this  problem  now  is  in  process  of 
solution  by  progressive  leaders  in  many  lines. 
It  will  take  time  to  make  the  adjustment  to 
the  best  advantage  of  all  interested.  But  — 
meanwhile  —  the  New  England  public  just 
keeps  right  on  BUYING  what  it  needs!  It 
lias  the  money  to  do  so. 

National  merchandisers  who  have  sold 
goods  in  this  section  during  the  past  few 
years,  have  as  a  rule,  seen  their  orders  keep 
jiace  with  New  England’s  expansion.  Tliese 
advertisers  of  standard  brands  are  “repeat¬ 
ing”  in  1931  —  by  using  the  most  com¬ 
prehensive  list  of  standard  New  England 
newspapers  ever  offered  —  viz:  — 


MASSACHUSETTS— PopuUtion,  S.8S2.SS6 


Circu- 

2,560 

10,600 

lation 

Unas 

Unas 

'Attleboro  Sun . . 

....(E) 

6,027 

.04 

.04 

tBocton  St«.  Amtricftii...(S) 
fBottoa  Sunday  Advartiaar 

260,266 

.30 

.30 

(Mft^ 

467,446 

.73 

.73 

tBoaton  Globe  . 

299,665 

.30 

.30 

*iBoston  La  Notizia 

(M&S) 

33,990 

.10 

.07 

tBoaton  Tranacript  .. 

....(B) 

38,136 

.23 

.13 

tBoaton  Post . 

...(M) 

374,863 

.60 

.60 

tBoaton  Post  . 

....(S) 

330,281 

.35 

.33 

'Brockton  Enterprise  . 

,...(E) 

24,809 

.08 

.00 

'Fitchburg  Sentinel 
'HsTerhill  Gazette..,. 

....(E) 

....(E) 

11,886 

16,024 

.06 

.07 

.043 

.06 

tHolyoke  Transcrikt  ft  Tel- 

egram  . 

....(E) 

16,903 

.08 

.063 

'Lawrence  Eagle-Tribune 

(Mft^ 

25,677 

.10 

.00 

'Lynn  Item  . 

....(E) 

17,505 

.063 

.03 

'Lowell  Courier-Citizen  and 

Evening  Leader . . . . 
'New  Bemord  Standai 

(MftE) 

16,949 

.07 

.07 

rd 

Mercury  . 

'New  Bedford  Sunday 

(MftE) 

28,828 

.10 

.10 

Standard  . 

....(S) 

24,227 

.10 

.10 

tNorth  Adams  Transcript.  (E) 

10,517 

.05 

.04 

tPittsheld  Eagle  . . . . 
'Salem  News  . 

....(E) 

....(E) 

19,409 

21,867 

.06 

.09 

.06 

.07 

'Taunton  Gazette . 

....(E) 

9,095 

.03 

.033 

■'Worcester  Telegram 

and 

Evening  Gazette . . . , 

.(MftE) 

105,420 

.28 

.13 

'Worcester  Sunday  Telegram 

(S) 

52,591 

.21 

.10 

CONNECTICUT— PopuIaUon,  1,380,631 
*Bridgeport  Post  Telegram 


(EftM) 

48,143 

.15 

.13 

'Bridgeport  Post . 

tHarnord  Courant  . . . 
■Hartford  Courant  . . . 

....(S) 

...(M) 

24,738 

41,460 

.10 

.10 

.10 

.10 

....(S) 

62,472 

.15 

.13 

'Hartford  Times  . 

....(E) 

61,316 

.15 

.13 

■tMiddletown  Press  . . . . 

....U) 

8,663 

.053 

.033 

tNaugatuck  News  . . . , 

,...(E) 

5,181 

.033 

.033 

♦New  Britain  Herald.. 

...(E) 

14,449 

.08 

.07 

tNew  Haven  Register. 

.(EftS) 

58,202 

.16 

.13 

'New  London  Day. . . , 

...(E) 

14,368 

.06 

.03 

'Norwalk  Hour . 

,...(E) 

7,808 

.043 

.043 

t South  Norwalk  Sentinel. .  (E) 

5,962 

.045 

.083 

♦Stamford  Advocate  .« 

....(E) 

12,669 

.065 

.033 

•Waterbury  Republican 

ft 

American  . 

(MftE) 

26,713 

.09 

.09 

•Waterbury  Republican 

ft 

American  . 

.(SftE) 

33,271 

.09 

.09 

MAINE — Population,  768,014 

•Portland  Press-Herald  Express, 

Sunday  Telegram.. 

(MftE) 

63,158 

.20 

.16 

NEW  HAMPSHIRE— Population,  443.683 


•Concord  Monitor- Patriot. .  (E) 

6,894 

,05 

.03 

tKeene  Sentinel  .... 

. (E) 

4,365 

.036 

.023 

•Manchester  Union-Leader 

(MftE) 

33.694 

.15 

.12 

RHODE  ISLAND— Population, 

604.397 

•Pawtucket  Times  . . 

. (E) 

30.590 

.09 

.09 

•Providence  Bulletin 

. (E) 

85.471 

.20 

.27(B) 

•Providence  Journal  , 

- (M) 

44,812 

.12 

.27(B) 

'Providence  Journal  . 

. (S) 

87,321 

.20 

.20 

•Providence  News-Tribune.  (E) 

31,524 

.10 

.10 

•Westerly  Sun  . 

..(EftS) 

5,553 

.04 

.04 

fWoonsocket  Call  . . 

. (E) 

15,949 

.06 

.06 

VERMONT— Population.  352,428 


•Barre  Times  . 

.(E) 

7,273 

.04 

.03 

tBrattleboro  Reformer  . . . 

.(E) 

3,624 

.033 

.02 

•Burlington  Free  Press. . . 

(M) 

16,180 

.065 

.065 

•Rutland  Herald  . 

(M) 

13,393 

.033 

.033 

tSt.  Johnsbury  Caledonian 

Record  . . 

.(E) 

3,031 

.03 

.023 

*A.  B.  C.  Publishers’  Statement.  Oct.  1,  1930. 
tGovemment  Statement,  Oct.  1,  1930. 

(B)  Combination  rata  Daily  Journal  and  Bvai  Bullatlm. 
*tltalian  Daily. 
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NOTABLE  ARRAY  OF  SPEAKERS  WILL 
ADDRESS  SOCIETY  OF  EDITORS 

Col.  McCormick,  Samuel  Weston,  Frank  Kent  on  Program 
for  Washington  Meeting — Members  Will  Visit  President 
Hoover  for  Confidential  Discussion  of  Current  Affairs 


pRCKiRAM  for  the  annual  meeting  of 

the  American  Society  of  Newspaper 
Editors,  to  be  held  at  the  National  Press 
Club  in  Washington,  Thursday,  Friday 
and  Saturday,  April  16,  17  and  18,  was 
announced  this  week  by  A.  H.  Kirch- 
hofcr,  managing  editor,  Buffalo  Evening 
News,  and  chairman  of  the  program 
committee. 

A  notable  array  of  speakers,  to  dis- 
rass  every  {^ase  of  newspaper  making 
in_  the  light  of  the  present  conditions, 
will  appear  at  the  three-day  business 
meeting,  which  will  be  closed  with  a 
dinner  arranged  by  a  special  committee, 
of  which  David  Lawrence  is  chairman. 

One  of  the  interesting  features  of  the 
program  will  be  a  visit  to  President 
Hoover  at  the  White  House  on  the  eve¬ 
ning  of  the  opening  day.  It  will  give 
the  president  and  editors  a  chance  to 
discuss  informally  and  frankly  trends  in 
government  and  various  administrative 
problems.  The  visit  will  not  be  re¬ 
ported. 

In  line  with  the  practice  of  former 
years,  there  will  be  several  shop  talk 
luncheons  and  dinners. 

One  of  the  outstanding  speakers  will 
be  Col.  Robert  R.  McCormick,  publisher, 
Chicago  Tribune,  who  will  discuss  ‘The 
Future  of  the  American  Newspaper." 

Another  speaker  will  be  Samuel  P. 
W^eston  of  New  York,  who  has  com¬ 
pleted  a  series  of  newspaper  surveys 
which  he  has  translated  into  practical 
newspaper  terms.  His  talk  will  give 
opportunity  for  questions  and  discussion. 

“It  is  natural  that  the  program  com¬ 
mittee  should  feel  the  program  is  the 
best  we  have  had,”  Mr.  Kirchhofer  said. 

“It  represents  a  great  deal  of  work  and 
a  very  studied  effort  to  meet  the  prob¬ 
lems  of  the  day.  Having  arrang^  it, 
the  committee  now  is  most  eager  to 
have  a  large  and  full  attendance  to  make 
it  worthwhile  for  the  speakers  to  present 
their  ideas.” 

The  annual  banquet  w-ill  be  held  in 
the  New  Willard  Hotel,  April  18.  It 
will  be  a  Not-for-Publication  Evening 
with  Colonel  Arthur  Woods  and  I^. 
Julius  Klein  as  principal  speakers. 
Col.  Woods  will  talk  on  “The  Inside 
of  the  Unemployment  Situation,”  and 
Dr.  Klein’s  address  will  be  on  “The 
Inside  of  the  Business  Situation  Here 
and  Abroad.” 

In  a  lighter  vein  will  be  two  speeches 
by  a  Republican  and  a  Democratic  sena¬ 
tor  yet  to  be  chosen.  The  Republican 
will_  tell  what  he  thinks  of  the  Demo¬ 
cratic  party  and  give  suggestions  for  its 
improvement,  and  the  l>mocrat  will 
do  the  same  for  the  Republican  party. 

Ladies  are  invited,  but  other  guests 
must  be  newspapermen. 

The  pr^ram  details,  as  planned  by 
the  committee,  consisting  of  Mr.  Kirch¬ 
hofer,  chairman ;  \\’.  G.  Vorpe,  Sunday 


Dan  Thomas 

Dally 

Hollywood 

Column 


NEA  Service,  Inc, 


1200  W.  3d  SL,  Cleveland,  Ohio 


and  feature  editor,  Cleveland  Plain 
Dealer;  E.  J.  Lynett,  assistant  publisher, 
Scranton  Times;  Dwight  Marvin,  editor, 
Troy  Record,  and  James  Kerney,  editor 
and  publisher,  Trenton  Times,  follow: 

Thlrsuay,  April  16,  2  P.M. 

Opening  address.  President  Fred  Ful¬ 
ler  Shedd. 

Greetings  from  the  Washington  corre- 
spendents,  E.  S.  Leggett,  president.  Na¬ 
tional  Press  Club. 

Newspaper  publicity,  Lincoln  B.  Pal¬ 
mer,  general  manager  A.N.P.A. 

Appointment  of  committees. 

An  International  exchange  of  editorial 
greetings,  bv  President  Sh^d ;  a  demon¬ 
stration  of  co-ordinated  communications, 
telegraph,  cable  and  radio,  by  Frank  C. 
Page,  vice-president.  International  Tele¬ 
phone  and  Telegraph  Corporation,  New 
York. 

Friday,  April  17,  10:30  A.M. 

A  Free  Press  and  Free  Government, 
Col.  William  J.  Donovan,  New  York, 
former  assistant  to  the  U.  S.  attorney- 
general. 

Politicians  and  Publicity,  Frank  R. 
Kent,  Baltimore  Sun. 

The  Press  Abroad  as  Viewed  by  an 
American,  Albin  E.  Johnson,  recently 
staff  correspondent  of  Nezv  York  World 
at  Geneva. 

Friday,  April  17,  2  P.M. 

Fundamental  Laws  Upon  Which 
Newspaper  Success  is  Predicated  and 
Sustained,  Samuel  P.  Weston  of  New 
York. 

Recollections  of  a  Washington  Corre¬ 
spondent,  Richard  V.  Oulahan,  chief. 
New  York  Times  Washington  bureau. 

Saturday,  April  18,  10:30  A.M. 

The  Future  of  the  American  News¬ 
paper,  Col.  Robert  R.  McCormick,  pub¬ 
lisher,  Chicago  Tribune. 

The  Press  and  Labor  News.  William 
Green,  president,  American  Federation 
of  Labor. 

Reminiscences  of  a  Columnist.  lay  E. 
House.  Philadelphia  Public  Ledger. 

Saturday,  April  18,  2  P.M. 

Committee  reports. 

Shop  Talks. 

Thursday  night — call  on  President 
Hoover,  limited  number  to  members  of 
the  American  Society  of  Newspaper 
Editors. 

Friday  noon — radio,  W.  G.  Vorpe, 
Sunday  editor,  Cleveland  Plain  Dealer, 


FROM  THE 


Linotype  Mailbag 


“Exceeded  Our  Expectations” 


"Due  to  the  fact  that  this  Is  election 
time  and  we  are  very  busy,  I  was  un¬ 
able  to  write  you  until  this  evening  to 
thank  you  for  the  wonderful  service 
you  gave  us  In  sending  us  the  fibre 
pinions  which  we  ordered  by  telegram 
ten  days  ago.  The  pinions  arrived  In 
our  shop  about  II  o'clock  the  next 
morning,  and  we  were  able  to  con¬ 
tinue  on  the  Llnotyi>e  with  consider¬ 
able  less  delay  than  we  had  anticipated. 

"Shakopee  Is  situated  less  than 
thirty  miles  from  St.  Paul  and  Min¬ 
neapolis,  and  never,  to  the  writer’s 
knowledge,  did  we  ever  receive  as  fast 
service  from  there  as  your  company 
gave  us  last  week. 

"nils  Is  the  second  time  we  have 
ordered  supplies  sent  from  your  com¬ 
pany  when  we  were  In  a  hurry  and  In 
both  Instances  you  have  exceeded  our 
fondest  expectations  In  service,  for 
which  we  want  to  thank  you.” 

Harry  C.  Mertz,  Business  Manager 
Shakopee  Argus-Tribune 
Shakopee,  Minnesota 


(*^*”LINDTYPE^^' 


LINOTVPE  METROIIEDIL'M  AND  IONIC  NO.  $  ■ 
540.3 1  ^-X 


chairman;  Orrin  E.  Dunlap,  jr.,  radio 
editor,  New  York  Times;  Robert  D. 
Heinl,  Washington  Post. 

Friday  night — Building  a  City  Staff, 
Arthur  J.  Sinnott,  managing  editor, 
Nevoark  News,  chairman;  Henry  Justin 
Smith,  managing  editor,  Chicago  Daily 
News. 

Editorial  Department  Costs,  Dwight 
Marvin,  editor,  Troy  Record,  chairman ; 
M.  V’.  Atwood,  associate  editor,  Gannett 
Newspapers. 

Saturday  noon — Making  Scientific 
News  More  Readable,  George  B.  Arm¬ 
stead,  managing  editor,  Hartford  Cour- 
ant,  chairman ;  Watson  Davis,  managing 
editor.  Science  Service. 

Government  Data  the  Editor  Can  Use, 
James  A.  Stuart,  managing  editor,  In¬ 
dianapolis  Star,  chairman;  Dr.  Julius 
Klein,  assistant  secretary,  U.  S.  Com¬ 
merce  Department. 


BARTNETT  HEADS  CITY  NEWS 


Succeed*  Barrett  a*  President  of 
New  York  City  Association 

Edmond  Bartnett,  city  editor  of  the 
New  York  Sun,  was  elected  president 
of  the  City  News  Association  of  New 
York  at  the  quarterly  meeting,  March 
18,  to  succeed  James  W.  Barrett,  former 
city  editor  of  the  World.  Barrett,  who 
is  now  city  editor  of  the  American,  re¬ 
signed  as  City  News  president  im¬ 
mediately  after  the  World’s  sale.  His 
resignation  was  accepted  at  last  week’s 
meeting. 

A  plan  was  submitted  to  members  for 
the  purchase  of  the  six  Morkrum 
machines,  formerly  used  by  the  World, 
to  supplement  the  present  transmission 
system  of  City  News. 

The  next  meeting  of  the  association 
will  be  the  annual  session  in  May,  at 
which  election  of  officers  will  be  held. 


Doremus  Boston  Office  Named 

The  Boston  office  of  Doremus  &  Co. 
has  been  appointed  to  direct  the  adver¬ 
tising  of  the  National  Shoe  &  Leather 
Bank,  Auburn,  Me. 


FRED  FERGUSON  RETURNS 


NEA  Chief  Announce*  Leasing  of  New 
Paris  Headquarters  for  Service 

New  quarters  for  NEA  Service  and 
Acme-P.  &  A.  Photo  Service  have  been 
leased  in  the  Paris  Herald  building,  it 
was  announced  this  week  by  Fred  S. 
Ferguson,  general  manager  of  NEA 
and  president  of  the  photo  service,  who 
returned  to  New  York  March  24,  after 
six  weeks’  visit  to  Europe.  Mr.  Fergu¬ 
son  visited  NEA  and  Acme  offices  in 
London,  Paris,  Rome  and  Berlin  and 
made  several  re-arrangements  in  the 
organizations’  set-up. 

The  new  Paris  offices  will  occupy  the 
entire  top  floor  of  the  Herald  building. 
Dressing  rooms  will  be  jnstalled  and 
complete  studio  equipment  is  being  pro¬ 
vided  for  the  photographing  of  Paris 
fashions.  The  photos  will  be  part  of 
NEA’s  fashion  service. 

Several  members  of  the  old  Pacific  & 
Atlantic  Photos  staff  were  taken  over 
by  the  combined  Acme-P.  &  A.  organ¬ 
ization.  Mr.  Ferguson  also  announced 
that  Acme-P.  &  A.  will  no  longer  make 
individual  sales  of  news  pictures  in 
Paris  because  of  the  low  prices  there. 
The  top  price  for  a  print  is  30  francs 
or  about  $1.20. 

Service  will  be  given  throughout 
Europe  on  a  contract  basis. 

A  new  contract  has  been  signed  be¬ 
tween  Acme  and  Planet  News,  Ltd.,  of 
London.  This  agency  has  handled  sales 
and  gathering  of  pictures  for  Acme  for 
several  years.  Planet  News  has  enlarged 
its  London  staff  and  strengthened  its 
continental  organization. 

Mr.  Ferguson  was  accompanied  on 
his  trip  by  his  wife  and  daughter,  who 
returned  with  him  this  week. 


NEW  LOCAL  COLUMN 

The  Greenville  (S.C.)  Piedmont  is 
presenting  a  local  column.  “Caught  on 
the  Wing.”  written  by  Charles  H.  Gar¬ 
rison.  city  editor.  Each  day  some  per¬ 
son  who  is  rendering  a  public  service  to 
his  city  is  introduced. 


(Concerning 

Shrinkage 

In  these  days  of  specially-coated  dry  mats, 
the  problem  of  accurate  shrinkage  becomes 
even  more  acute  than  in  the  past. 

It  is  obviously  essential  that  the  shrinkage  of 
the  coating  should  equal,  exactly,  the  shrinkage 
of  the  body  of  the  mat. 

The  special  surfacing  of  the  Morley  Mat  has 
many  advantages,  not  the  least  of  which  is  the 
fact  that  the  surface  and  the  body  of  the  mat 
shrink  evenly. 

Morley  Mats 

.4RE  DISTRIBUTED  BY 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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RETAIL  AND  GENERAL  LINAGE  IMPROVE 

(Continued  from  page  12) 


BALTIMORE,  MD. — Continued 

Retail  General  Total  New* 

Paper  and  year  (Local)  (National)  Automotive  Financial  ClasaiBed  advertising  and  tidt'l 

Soo(m).  1931 .  69,161  179,483  28,756  41,904  190,982  517,528  669,639 

1930 .  69,919  208,806  34,452  50,147  203,074  569,431  772,154 

Gain  or  Loss .  758  L  29,323  L  5,696  L  8,243  L  12,092  L  51,903  L  102,515  L 

ToUl(S),  1931 .  395,278  119,913  25,617  4,526  85,673  631,007  939,567 

1930  .  433,663  133,555  55,371  1,478  93,055  717,122  1,143,788 

Gain  or  Loss .  38,385  L  13,642  L  29,754  L  3,048  G  7,382  L  86,115  L  204,221  L 

•American  (S),  1931 .  77,411  90,358  6,957  2,043  21,997  198,766  496,983 

1930 .  122,416  83,811  21,000  254  30,447  257,928  665,630 

Gain  or  Loss .  45,005  L  6,547  Q  14,043  L  1,789  G  8,450  L  59,162  L  168,647  L 

8im(S),  1931 .  317,867  29,555  18,660  2,483  63,676  432,241  442,584 

1930 .  311,247  49,744  34,371  1,224  62,608  459,194  478,158 

Gain  or  Loss .  6,620  G  20,189  L  15,711  L  1,259  G  1,068  G  26,953  L  35,574  L 

•American  Weekly  linage  included  in  .Sunday  Americanfigiires— 1931,  General,  76,925;  Automotive,  1996;  Total,  78,921; 
1930,  General,  68,110;  Automotive,  1904;  Total,  70,014. 

BIRMINGHAM,  ALA. 

Total  (DS),  1931 .  957,257  377,905  80,770  54,813  184,199  1,661,490  1,812,060 

1930 .  1,208,043  511,054  163,505  81,365  234,575  2,207,440  2,087,455 

GainorLoee .  250,786L  133,149  L  82,735  L  26,552  L  50,376L  545,950  L  275,395L 

Total  (D),  1931 .  824,011  364,088  62,505  52,522  149,175  1,458,847  1,500,510 

1930 .  1,037,786  465,446  111,899  79,026  193,109  1,896,164  1,687,452 

OainorLoss .  213,775L  101,358  L  49,394  L  26,504  L  43,934  L  437,317L  186,942  L 

AieHerald(m),  1931 .  216,509  140,737  22,388  21,332  52,540  455,381  510,913 

1930  .  260,556  186,883  31,703  32,021  72,295  584,062  593,213 

Gain  or  Loss .  44,047  L  46,146  L  9,315  L  10,689  L  19,755  L  128,681  L  82,300  L 

Ne«B(e),  1931 .  393,143  140,963  22,447  21,154  51,148  632,590  544,728 

1930 .  542,148  187,088  34,177  32,687  72,564  868,791  608,344 

GainorLoas .  149,005  L  46,125L  11,730L  11,533  L  21,416L  236,201  L  63,616L 

Port(e),  1931 .  214,359  82,388  17,670  10,036  45,487  370,876  444,869 

1930 .  235,082  91,475  46,019  14,318  48,250  443,311  485,895 

GainorLoas .  20,723  L  9,087  L  28,349  L  4,282  L  2,763L  72,435L  41,026L 

Total  (S),  1931 .  133,246  13,817  18,265  2,291  35,024  202,643  311,550 

1930 .  170,257  45,608  51,606  2,339  41,466  311,276  400,003 

GainorLoas .  37,011L  31,791L  33,341  L  48  L  6,442L  108,633  L  88,453L 

Ne«BAAge-Herald(S),1931.  133,246  13,817  18,265  2,291  35,024  202,643  311,550 

1930 .  170,257  45,608  51,606  2,339  41,466  311,276  400,003 

GainorLoas .  37,011  L  31,791  L  33,341  L  48  L  6,442  L  108,633  L  88,453  L 

BOSTON,  MASS. 

Total  (DS),  1931 .  2,694,697  1,114,574  222,663  190,688  626,265  4,882,794  7,651,839 

1930  .  2,684,577  1,408,199  315,787  338,688  729,191  5,519,936  8,752,475 

GainorLoas .  10,120G  293,625  L  93,124L  148,000L  102,926  L  637,142  L  1,100, 636L 

Total (D),  1931 .  2,254,878  931,868  157,913  188,511  429,594  3,996,671  5,712,520 

1930  .  2,189,212  1,173,378  220,168  335,839  503,998  4,466,089  6,464,785 

GunorLoas .  65,666  G  241,S10L  62,255L  147,328L  74,404  L  469,418  L  752,265L 

Bacord  (m),  1931 .  126,841  46,326  420  123  1,963  192,662  497,655 

1930  .  74,503  34,472  66  177  4,064  131,534  546,880 

GainorLoas .  52,338  G  11,854  G  354  G  54  L  2,101  L  61,128  G  49,225  L 

American  (e),  1931 .  177,428  95,492  21,596  5,653  38,719  339,140  829,051 

1930 .  190,584  106,546  27,730  5,414  30,287  363,132  880,684 

GainorLoas .  13,156L  11,054  L  6,134L  239  G  8,432  G  23,992  L  51,633  L 

Globe.  1931,  see  note .  421,329  153,163  26,138  10,548  71,528  683,939  820,616 

1930  .  391,316  190,116  40,224  21,526  86,989  732,397  1,052.062 

GainorLoas .  30,013  G  36,953  L  14,086  L  10,978  L  15,461  L  48,458  L  231,446  L 

Berald  (m),  1931 .  447,019  182,860  28,837  59,747  109,182  828,677  865,376 

1930  .  453,982  235,402  42,580  101,627  132,131  967,780  1,014,244 

GainorLoas .  6,963  L  52.542  L  13.743L  41,880  L  22,949L  139,103L  148,868L 

Port(m).  1931 .  391,434  170,562  25,444  11,976  51,049  651,232  780,147 

1930  .  392,827  286,118  38,538  24,599  64,194  758,712  873,954 

GainorLoas .  1,393L  65,556L  13.094L  12,623L  13,145L  107,480L  93.807  L 

Transcript  (e),  1931 .  144,387  98,048  20,930  42,701  71,690  385,486  1.221,868 

1930 .  153,093  129,850  25,533  82,364  82,545  483,806  1,310,453 

GworLoas .  8,706L  31,802  L  4,603  L  39,663L  10,847L  98.320  L  88.585L 

Ihveler  (e),  1931 .  546,440  185,417  34,548  57,763  85,455  915,535  697,807 

1930  .  532,907  240,874  45,497  100,132  103,788  1,028,728  786,508 

GainorLoas .  13,533  G  55,457  L  10.949L  42,309L  18,333L  113,193L  88,701  L 

Total  (8),  1931 .  439,819  182,706  64,750  2,177  196,671  886,123  1,939,319 

1930 .  495,365  234,821  95,619  2,849  225,193  1,053,847  2,287,690 

GainorLoas .  55,546L  52,115L  30,869L  672  L  28,522  L  167,724  L  348,371  L 

•Advertifcr  (S).  1931 .  56,251  88.999  7,874  1,969  23,755  178,848  457,901 

1930  .  47,039  92,502  17,555  338  20,789  178,223  491,526 

Gainorlxies .  9,212  G  3,503  L  9,681  L  1,631  G  2,966  G  625  G  33,625  L 

fflobe(S),  1931 .  193,698  27,166  23,830  .  85,589  330,283  478,803 

1930  231,214  32,356  30,128  277  103,082  397,057  564,857 

Gainorl,oeo .  37,516L  5,190L  6,298L  277  17.493  L  66,774  L  86,054L 

Beald  (S),  1931 .  120,898  42,059  20,343  148  60,231  243,679  476,866 

1930  .  116,034  69,574  25,153  1,620  65,388  277,769  567,721 

GainorI.oes .  4,864  G  27,515L  4.810L  1,472  L  5,157L  34.090  L  90.855L 

r«t(S).  1931 .  68.972  24,482  12,703  60  27,096  133.313  525,749 

1930 .  101,078  40,389  22,783  614  35,934  200,798  663,586 

G*inorl.o*s .  32,106L  15.907L  10,080  L  554  L  8,838L  67,485  L  137,837  L 

‘American  Weekly  linage  included  in  Sunday  Advertiser  figures— 1931,  General,  76,925;  Automotive,  1996;  Total, 


^921;  1930,  General,  68,110;  Automotive,  1904;  Total,  70,014. 

BUFFALO.  N.  Y. 


ToUl  (DS),  1931 .  1,089,747  430,169  128,341  55,331  344,576  2,081,567  3,660.480 

1930  .  1,119.800  582,953  234,941  94,619  364,393  2,426,965  3.837,781 

GainorLoas .  30,053  L  152,784  L  106,600  L  39,288  L  19,817  L  345,398  L  177,301  L 

Tot*l(D),  1931 .  923,725  393,752  106,098  52,278  313,609  1,822,646  2,721,017 

1930  .  932,091  493,777  184,008  91,864  334,109  2,066,108  2,778,693 

GainorLoas .  8,366L  100,025  L  77.910L  39,586L  20,500  L  243,462  L  57,676L 

Gwrier Express  (m),  1931...  178,829  82.098  26,973  27,821  92,073  428,354  788,186 

1930 .  170,411  84,529  51,464  51,464  55,864  425,504  808.311 

GainorLoas .  8,418G  2,431  L  24,491  L  23,643L  36.209G  2,8S0G  20,125  L 

>'"a(e),  1931 .  524,453  194,829  56,801  15,726  168,741  965,091  1,130,118 

•930 .  546,541  254,688  95,171  24,967  220,064  1,148,088  1,136,478 

GainorLoas .  22,088  L  59,859  L  38,370L  9,241  L  51,323L  182,697  L  6,360L 

^■wle),  1931 .  220,443  116,825  22,324  8,731  52.795  429,201  802,713 

HJO .  215,139  154,560  37,373  15,433  58,181  492,516  833,904 

GainorLoas .  5.304  G  37,735  L  15,049  L  6,702  L  5,386  L  63,315  L  31,191  L 


BUFFALO,  N.  Y.— Continued 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  EdtT 

Total  (S),  1931 .  166,022  36,417  22,243  3,013  30,967  258,921  939,463 

1930 .  187.709  89,176  50,933  2,755  30,284  360,857  1,059.088 

GainorLoas .  21,687  L  52,759L  28,690  L  298G  683  G  101.936L  U9,625L 

Courier  ExpreBe(S),  1931...  138,684  26,941  16,597  2,539  20,473  205,251  456,737 

1930 .  135,867  66,833  30,509  1,786  17,788  252,783  510,365 

GainorLoas .  2,817  G  39,892  L  13,912  L  753  G  2,685  G  47,532  L  53,628  L 

Times  (S),  1931 .  27,338  9,476  5,646  514  10,494  53,670  482,726 

1930  .  51,842  22,343  20.424  969  12,496  108,074  548,723 

GainorLoas .  24.504  L  12,867  L  14,778  L  455  L  2,002  L  54,404  L  65,997  L 

CAMDEN.  N.  J. 

Total  (D),  1931 .  363,346  119,884  27,363  13,954  75,252  615,142  690,665 

1930  .  429.805  129,307  93,743  30,437  82,411  807,723  698,451 

GainorLoas .  66,459  L  9,423  L  66,380  L  16,483  L  7,159  L  192,581  L  7,786  L 

Courier  (e),  1931 .  363,346  119,884  27,363  13,954  75,252  615,142  690,665 

1930  .  429,805  129,307  93,743  30,437  82,411  807,723  698,451 

GainorLoas .  66,459  L  9,423  L  66,380  L  16,483  L  7,159  L  192,581  L  7,786  L 

CHICAGO.  ILL.* 

Total  (DS),  1931 .  2,857,956  1,256,964  154,995  191,717  719,436  4,834,356  . 

1930  .  3,555,095  1,404,398  219,430  262,840  866,709  5,826,202  . 

GainorLoas .  697,139  L  147,434  L  64,435  L  71,123  L  147,273  L  991,846  L  . 

Total  (D),  1931 .  2,418,409  1,023,660  109,406  176,127  557,154  3,999,223  . 

1930  .  2,969,394  1,120,261  133,865  247,241  683,571  4,773,226  . 

Gain  or  Loss .  550,985  L  96,601  L  24,459  L  71,114  L  126,417  L  774,003  L  . 

Tribune  (m).  1931 .  565,592  275,612  26,165  66,932  196,656  1,037,860  . 

1930 .  658,373  321,013  32,465  126,714  273,807  1,253,193  . 

Gain  or  Loss .  92,781  L  45,401  L  6,300  L  59,782  L  77,151  L  215,333  L  . 

Herald  AExaminer(m).  1931  250,704  91,323  9,137  23,365  69,456  411,483  . 

1930 .  280,312  102,343  7,956  25,768  84,936  467,591  . 

GainorLoas .  26,608L  11,020L  1,181G  2,403  L  15,480L  56,108L  . 

News  (e),  1931 .  723.145  269,575  33,413  34,775  179,418  1,172,138  . 

1930 .  920,207  310,234  42,983  42,458  220,800  1,451,241  . 

GainorLoas .  197,062  L  40,659  L  9.570L  7,683  L  41,382  L  279,103  L  . 

American  (e),  1931 .  521,547  241,058  32,235  16,390  79,968  842,573  . 

1930 .  583,230  257,944  36,773  14,806  78,870  920,044  . 

GainorLoas .  61,683L  16,886  L  4.358L  1.584G  1,098  G  77,471  L  . 

Post  (e),  1931 .  142,049  66,121  3,756  27,861  31,656  239,826  . 

1930  .  224,611  78,602  7,854  32,722  25,158  328,371  . 

GainorLoas .  81,562L  12,481  L  4,098  L  4,861  L  6,498L  88,545L  . 

Times  (e).  1931 .  215,372  79,971  4,700  6,804  295,343  . 

1930  .  302,661  50,125  5,834  4,773  352,786  . 

GainorLoas .  87,289L  29,846L  1,134L  2,031G  57,443L  . 

Total  (S),  1931 .  439,547  233,304  47,589  15,590  162,282  835,133  . 

1930  .  585,701  284,137  85,565  15,599  183,138  1,052,976  . 

GainorLoas .  146,154L  60,833  L  37,976L  9L  20,856L  217,843  L  . 

Tribune  (S),  1931 .  316,293  109,665  28,114  11,159  130,161  556,119  . 

1930  .  420,576  148,595  50,368  14,696  155,322  724,493  . 

GainorLoas .  104,283  L  38,930  L  22,254  L  3,537  L  25,161  L  168,374  L  . 

Herald  A  Examiner  (S),  1931.  123,254  123,639  19,475  4,431  32,121  279,014  . 

1930 .  165,125  135,542  35,197  903  27.816  328,483  . 

Gain  or  Lot  .  41,871  L  11,903  L  15,722  L  3,528  G  4,305  G  49,369  L  . 

*  Figures  furnished  by  .Advertising  Record  Company,  include  .Automotive  and  Financial  under  Retail  and  General  also 

CINCINNATI.  OHIO 

ToUl  (DS).  1931 .  1,308,637  499,697  132,959  59,013  511,941  2,586,641  3,111,439 

1930 .  1,337,737  621,865  158,452  69,689  572,877  2,817,087  3.395.460 

GainorLoas .  29,100  L  122,168  L  25,493  L  10,676  L  60,936  L  230,446  L  284,021  L 

Total  (D),  1931 .  1,032,472  459,388  106,778  48,098  388,245  2,107,365  2,482,171 

1930 .  1,085,334  568,023  123,596  56,424  425,033  2,314,877  2,758,573 

GainorLoas .  52,862  L  108,635  L  16,818  L  8,326  L  38,788  L  207,512  L  276,402  L 

Enquirer  (e),  1931 .  183,257  83,915  23,125  22,885  113,367  464,146  890,508 

1930 .  186,039  89,712  17,806  30,991  128,494  507,749  988,720 

GainorLoas .  2,782  L  5,797  L  5,319  G  8,106  L  15,127  L  43,603  L  98.212  L 

Post  (e),  1931 .  321,717  159,327  27,255  9,122  157,458  679,768  618,909 

1930 .  306,402  199,428  40,442  10,097  156,141  713,248  634,696 

GainorLoas .  15,315  G  40,101  L  13,187  L  975  L  1,317  G  33,480  L  15,787  L 

Timea-Star  (e),  1931 .  527,498  216,146  56,398  16,091  115,420  963,451  972.754 

1930  .  592,893  278,883  65,348  15,336  140,398  1,093,880  1,135.157 

GainorLoas .  65,395  L  62,737  L  8,950  L  755  G  24,978  L  130,429  L  162,403  L 

Total  (S).  1931 .  276,165  40,309  26,181  10,915  125,696  479,276  629,268 

1930  .  252,403  53,842  34,856  13,265  147,844  502,210  636,887 

Gainorixjss .  23,762  G  13,533  L  8,675  L  2,350  L  22,148  L  22,934  L  7,619  L 

Enquirer  (S),  1931 .  276,165  40,309  26,181  10,915  125,696  *  479,276  629,268 

1930 .  2.52,403  53,842  34,856  13,265  147,844  502,210  636,887 

GainorLoas .  23,762  G  13.533  L  8,675  L  2,350  L  22,148  L  22,934  L  7,619  L 

CLEVELAND.  OHIO 

Total  (DS).  1931 .  1,472,146  598,529  135,404  72,616  455,758  2,744,028  3,207,141 

1930 .  1,485,479  695,657  198,139  89,468  521,770  3.001,702  3,457,986 

GainorLoas .  13,333  L  97,128  L  62,735  L  16,852  L  66,012  L  257,674  L  250,845  L 

Total  (D),  1931 .  1,307,281  532,557  91,433  67,887  368,528  2,377,204  2,241.699 

1930  .  1,257,326  587,523  127,013  83,185  426,907  2.493.143  2,350,827 

GainorLoas .  49,955  G  54,966  L  35,580  L  15,298  L  58,379  L  115,939  L  109,128  L 

PUin-Dealer  (m).  1931 .  315,061  182,816  35,315  33.999  164,078  735,289  757,796 

1930  .  272,373  192,338  46,306  40,406  189,851  746,614  795,930 

GainorLoas .  42,688G  9,522  L  10,991  L  6,407  L  25,773  L  11.325  L  38,134  L 

News  (e).  1931 .  407.677  132,155  20,239  20,665  57,147  641,259  801,273 

1930  .  364,559  153,875  36,166  23,001  56,232  637.023  831,709 

GainorLoas .  43,118  G  21,720  L  15,927  L  2,336  L  915  G  4,236  G  30,436  L 

Press  (e).  1931 .  584,543  217,586  35,879  13.223  147,303  1,000,656  682,630 

1930.’. .  620,394  241,310  44,541  19,778  180,824  1,109,506  723,188 

Gain  or  L<« .  35,851  L  23,724  L  8,662  L  6.555  L  33,521  L  108,850  L  40,558  L 

Totol(S),  1931 .  164,865  65,972  43,971  4,729  87,230  366.824  965,442 

1930.,’ .  228,153  108,134  71,126  6,283  94,863  508,559  1,107,159 

GainorLoas .  63,288  L  42,162  L  27,155  L  1,5.54  L  7,633  L  141,735  L  141,717  L 

Plain-Dealer  (S).  1931 .  111,505  51,312  35,277  3,137  71,116  272,404  455.469 

1930 .  138,601  82,504  48,398  3.618  77,603  350,724  534,780 

GainorLoas .  27,096  L  31,192  L  13,121  L  481  L  6,487  L  78,320  L  79,311  L 

News  (S),  1931 .  *3,360  14,660  8,694  1,592  16,114  94,420  509,973 

1930  ..’ .  89,552  25,630  22,728  2,665  17,260  157,835  572,379 

Gain  OT  Loss .  36,192  L  10,970  L  14,034  L  1,073  L  1,146  L  63,415  L  62,406  L 

(Continued  on  next  page) 
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COLUMBUS,  OHIO 


Paper  and  year 

Retail  (leneral 

(Local)  (National)  Automotive 

Financial 

Total 

(Classified  advertising 

News 
and  Edt'l 

Total  (DS),  1931 . 

1,189,618  382,874 

141,458 

140,458 

347,016 

2,270,425 

2,854,393 

1930 . 

1,413,906  429,124 

186,663 

152,766 

397,105 

2,636,237 

3,083,240 

Gain  or  Loss  . 

224,288  L  46.250  L 

45,205  L 

12,308  L 

50,089  L 

365,812  L 

228,847  L 

ToUl  (D).  1931 . 

1,008,806  367,490 

84,779 

125,264 

275,755 

1,930,960 

2,018,286 

1930 . 

1,218,639  400,288 

101,058 

132,976 

313,847 

2,223,341 

2,057,433 

Gain  or  Loss . 

209,833  L  32,798  L 

16,279  L 

7,712  L 

38,092  L 

292,381 L 

39,147  L 

Dispatdi  (e),  1931 . 

501,155  205,375 

34,024 

43,505 

138,306 

923,705 

737,450 

1930 . 

599,259  241,747 

32,585 

46,273 

149,896 

1,072,571 

734,467 

Gain  or  Loss . 

98,104  L  36,372  L 

1,439  G 

2,768  L 

11,590  L 

148,866  L 

2,983  G 

Citiien  (e),  1931 . 

404,164  117,008 

38,926 

32,556 

95,449 

689,372 

709,174 

1930 . 

510,963  110,071 

51,777 

32,472 

106,562 

815,039 

760,117 

Gain  or  Loss . 

106,799  L  6,937  G 

12,851 L 

84  G 

11,113L 

125,667 L 

50,943  L 

CMiio  State  Journal  (m),  1931 

103,487  45,107 

11,829 

49,203 

42,000 

317,883 

571,662 

1930 . 

108,417  48,470 

16,696 

54,231 

57,389 

335,731 

562,849 

Gain  or  Loss . 

4,930  L  3,363  L 

4,867  L 

5,028  L 

15,389  L 

17,848  L 

8,813  G 

Total  (S),  1931 . 

180,812  15,384 

56,679 

15,194 

71,261 

339.465 

836,107 

1930 . 

195,267  28,836 

85,605 

19,790 

83,258 

412,8% 

1,025,807 

Gain  or  Loss . 

14,455  L  13,452  L 

28,926  L 

4,5%  L 

11,997  L 

73,431  L 

189,700  L 

Dispatch  (S).  1931 . 

138,523  9,009 

41,029 

8,719 

59,568 

256,848 

449,395 

1930 . 

158,067  20,209 

57,052 

10,830 

64,018 

310,198 

523,768 

Gain  or  Loss . 

19,544  L  11,200  L 

16,023  L 

2,111  L 

4,450  L 

53,350  L 

74,373  L 

Ohio  State  Journal  (S),  1931. 

42,289  6,375 

15,650 

6,475 

11,693 

82,617 

386,712 

1930  . 

37,200  8,627 

28.553 

8,960 

19,240 

102,698 

502,039 

Gain  or  Loss . 

5,089  G  2,252  L 

12,903  L 

2,485  L 

7,547  L 

20,081  L 

115,327  L 

DALLAS,  TEXAS 


Total  (DS),  1931 . 

..  1,605,573 

484,045 

132,508 

74,276 

446,977 

2,782,275 

3,197,467 

1930 . 

..  1,539,478 

552,341 

180,476 

85,535 

493,381 

2,900,790 

2,735,070 

(jain  or  Loss . 

66,095G 

68,2%  L 

47,968  L 

11,259  L 

46,404  L 

118,515  L 

462,397  G 

Total  (D),  1931 . 

..  1,286,891 

435,319 

84,720 

51,531 

360,322 

2,254,455 

2,475,812 

1930 . 

,.  1,203,768 

495,428 

102,858 

65,693 

399,133 

2,313,989 

2,156,977 

G^  or  Loss . 

83,123G 

60,109  L 

18,138  L 

14,162  L 

38,811  h 

59,534  L 

318,835  G 

Nem  (m),  1931 . 

..  201,038 

134,635 

26,126 

20,581 

111,632 

497,028 

695,141 

1930 . 

..  265,186 

157,842 

29,448 

31,234 

123,141 

608,436 

645,588 

Gain  or  Loss. . : . 

64,148L 

23,207  L 

3,322  L 

10,653  L 

11,509  L 

111,408  L 

49,553  G 

Timee-Herald  (e),  1931 .. . 

,.  649,636 

159,129 

24,280 

12,964 

98,958 

944,993 

698.831 

1930 . 

..  559,472 

174.293 

30,959 

16,557 

105,296 

887,859 

648,735 

Gain  or  Loss . 

90,164  G 

15,164  L 

6,679  L 

3,593  L 

6,338  L 

57,134  G 

50,0%  G 

Journal (e),  1931 . 

..  216,979 

67,049 

25,366 

9,122 

111,186 

461,209 

734,452 

1930 . 

..  152,424 

88,005 

27,041 

9,030 

122,688 

441,066 

528,199 

Gain  or  Loss . 

64,555G 

20,956  L 

1,675  L 

92  L 

11,502  L 

20,143  G 

2%.253G 

Dispateli  (e),  1931 . 

..  219,238 

74.506 

8,948 

8,864 

38,546 

351,225 

347,388 

1%0 . 

..  226,686 

75.288 

15,410 

8,872 

48,008 

376,628 

334,455 

Gain  or  Does . 

7,448  L 

782  L 

6,462  L 

8L 

9,462  L 

25,403  L 

12,933  G 

Total  (6).  1931 . 

..  318.682 

48,726 

47,788 

22,745 

86,655 

527,820 

721,655 

1930 . 

..  335,710 

56,913 

77,618 

19,842 

94,248 

586,801 

578,093 

Gain  or  Loss . 

17,028L 

8,187  L 

29,830  L 

2,903  G 

7,593  L 

58,981  L 

143,562  G 

News  (S),  1931 . 

..  105.562 

28,805 

29,647 

13,888 

52,566 

233,144 

359,584 

1930 . 

..  126.837 

34,122 

41,640 

11,343 

58,3% 

274,734 

299,252 

Gain  or  Loss . 

21 ,275  L 

5,317  L 

11,993  L 

2,545  G 

5,830  L 

41,590  L 

60,332  G 

Tin.es-Herald  (S),  1931 . . . 

..  213,120 

19,921 

18,141 

8,857 

34,089 

294,676 

362,071 

1930 . 

..  208.873 

22,791 

35,978 

8,499 

35,852 

312,%7 

278,841 

Gain  or  Loss . 

4.247  G 

2,870  h 

17,837  L 

358  G 

1,763  L 

17,391  L 

83,230  G 

DAYTON.  OHIO 


Total  (DS),  1931 . 

....  1,129.022 

387.831 

146,260 

67,919 

341,441 

2,169,816 

2,709,195 

1930 . 

....  1,205,362 

382,103 

269,700 

94,604 

397,666 

2,505,895 

2,794,838 

Gain  or  Ixns . 

....  136,340  L 

5,728 

G 

123,434  L 

26,735  L 

56,225  L 

3.36,079  L 

85,643  L 

Total  (D),  1931 . 

....  965,063 

365,375 

%,425 

47,435 

273,574 

1,839,163 

1,951,987 

1930 . 

....  1,052.416 

339.981 

138,074 

64,947 

323,847  ; 

2,015,610 

1,9'.(5,094 

Gain  or  Toes . 

87.353  L 

25.394 

G 

47,649  L 

17,512  L 

50,273  L 

176.447  L 

43,107  L 

Journal  (m),  1931 . 

61,109 

64,082 

17,809 

12,776 

53,271 

254,501 

492,668 

1930 . 

86,490 

60,465 

24,558 

17,053 

64, %7 

298.577 

492,377 

Gain  or  Loss . 

25.381  L 

3,617 

G 

6,749  L 

4,277  L 

10,7%  L 

44,076  L 

291  G 

Herald  (e),  1931 . 

....  426.890 

114.700 

36,792 

16,633 

110,018 

706,. 594 

795,386 

1930 . 

....  404.453 

101, 5(4) 

65,322 

25,131 

121,940 

795,787 

809.314 

Gain  or  Loss . 

37.503  L 

13,200 

G 

28.530  L 

8,498  L 

11,922  L 

89,193  L 

13.928  L 

News  (e),  1931 . . 

....  477,0(4 

186,593 

35.824 

18,026 

110,285 

878.008 

603,933 

1930 . 

....  501.473 

178.016 

48,194 

22,763 

137,840 

921 ,240 

693,403 

Gain  or  Ixies . . 

24,4(H(L 

8.577 

G 

12.370  L 

4,737  L 

27,555  L 

43,178  L 

29,470  L 

Total  (S)  1931 . . 

....  163.959 

22.456 

55,841 

20,484 

67,867 

330.053 

757,208 

1930 . 

....  212.940 

42.122 

131,626 

29,717 

73,819 

490.285 

799,744 

Gain  or  Ixm . 

48.987  L 

I9.6(Ki 

L 

75,785  L 

9,233  L 

5,952  L 

159,632  L 

42.536  L 

Journal (S),  1931 . 

77.2(8 

12.805 

2fl,26<t 

11,055 

35,312 

102,709 

390,180 

1930 . 

_ 

24,578 

67,275 

15,079 

30,457 

245,436 

428,212 

Gain  or  Loss . 

24,724  L 

11,773 

L 

41,000  L 

4,024  L 

1,145  L 

82,727  L 

32,026  L 

NewMS),  1931 . 

80,091 

9,051 

21*.  572 

9,429 

32,5.55 

167,944 

361,022 

1930 . ■. . 

....  110.954 

17.544 

04,351 

14,038 

37,362 

24,849 

371,532 

Gain  or  Loss . 

24,203  L 

7,8<.<3 

L 

34,779  L 

5,209  L 

4,807  L 

76,905  L 

10,510  L 

DENVER,  COLO. 


ToUl  (DS).  1931 . 

675.928 

298.538 

115.774 

33,998 

321,410 

1,473,239 

3,006,314 

1930 . 

718,284 

307,895 

159,989 

42,580 

3(i3.244 

1,613,093 

3,135,705 

Gain  or  Loss . 

42.3561, 

9,357  L 

44,215  L 

8,582  L 

41,834  L 

139,854  L 

129,391  L 

ToUl(D),  1931 . 

558.921 

269.056 

53.914 

29,746 

201,630 

1,140,766 

1,836,982 

1930 . 

586,273 

251,959 

64,722 

39,186 

225,738 

1,188,828 

1,945,863 

Gain  or  Loss . 

27,352  L 

17,097  G 

10,808  L 

9,440  L 

24,108  L 

48,062  L 

108,881  L 

Rocky  Mt.  News  (m),  1931.. 

160,820 

73,280 

19,178 

9,894 

81,776 

367,456 

717,477 

1931 . 

169,359 

60.913 

27,160 

12,377 

100,225 

386,245 

805,857 

Gain  or  Loss . 

8,539  L  12,367  G 

7,982  L 

2,483  L 

18,449  L 

18,789  L 

88,380  L 

Post  (e),  1931 . 

398,101 

195,776 

34,736 

19,852 

119,854 

773,310 

1,119,505 

1930 . 

416,914 

191,046 

37,562 

26,809 

125,513 

802,533 

1,140,0% 

Gain  or  Loss . 

18.813  L 

4,730  G 

2,826  L 

6,957  L 

5,659  L 

29,273  L 

20,501  L 

ToUl  (S),  1931 . 

117,007 

29,482 

61,860 

4,252 

119.780 

332,473 

1,169,332 

1930 . 

132,011 

55,936 

95.267 

3,394 

137,5% 

424,265 

1,189,842 

Gain  or  Loss . 

15.004  L 

26,454  L 

33,407  L 

858  G 

17,726  L 

91,792  L 

20,510  L 

Ro(^Mt.  NewB(S),  1931.. 

27,733 

7,597 

22,202 

909 

31,741 

%,222 

498,212 

1930 . 

39,769 

4,664 

37,884 

778 

39,287 

122,444 

516,104 

Gain  or  Loss . 

11.976  L 

2.933  G 

15,682  L 

131  G 

7,546  L 

32,222  L 

17,892  L 

Poet  (S).  1931 . 

89,274 

21.885 

39,658 

3,343 

88,039 

242,251 

671,120 

1930 . 

92,302 

51,272 

57.383 

2,616 

98,219 

301,821 

673,738 

Gain  or  Lees . 

3.028  L 

29,387  L 

17,725  L 

727  G 

10,180  L 

59,570  L 

2,618  L 

DETROIT,  MICH. 


Paper  and  year 

ReUil  General 

(Local)  (National)  Automotive 

Financial 

Classified 

ToUl 

advertising 

News 

and 

Total  (DS).  1931 . 

.  1,879,452 

687,759 

148,485 

62,899 

653,878 

3,433,937 

4,707,276 

1930 . 

.  2,150,073 

811,5% 

231,933 

108,609 

784,877 

4,1%,016 

4,996,682 

Gain  or  Loss . 

.  270,621  L 

123,831  L 

83,448  L 

45,710  L 

130,999  L 

666,079  L 

289,4061 

ToUl(D),  1931 . 

.  1,561,219 

538,740 

107,047 

47,381 

403,248 

2,659,099 

3,078,797 

1930 . 

.  1,791,898 

618,465 

113,180 

84,958 

485,142 

3,1%. 333 

3,129,646 

Gain  or  Loss . 

.  230,679  L 

79,725  L 

6,133  L 

37,577  L 

81,894  L 

447,234  L 

50,849 L 

Free  Press  (m),  1931 . 

259,175 

138,571 

30,775 

26,887 

107,926 

564,119 

826,208 

1930 . 

.  260,250 

148,287 

47,100 

53,356 

119,017 

638,881 

799,434 

Gain  or  Loss . 

1,075  L 

9,716  L 

16,325  L 

26,469  L 

11,091  L 

74,762  L 

26,774  0 

News  (e),  1931 . 

.  836,291 

237,568 

36,188 

11,948 

2%,005 

1.328,529 

917,855 

1930 . 

.  1,026,484 

274,842 

32,341 

19,276 

264,395 

1.618,643 

932,578 

Gain  or  Loss . 

.  190,193  L 

37,274  L 

3,847  G 

7,328  L 

58,3%  L 

2%, 114  L 

14,723  L 

Times  (e),  1931 . 

.  340,858 

134,120 

28,762 

8,132 

79,138 

591,071 

846.030 

1930 . 

.  391,399 

170,946 

26,571 

10,474 

82,714 

682,562 

894,297 

Gain  or  Loss  . 

50,541  L 

36,826  L 

2,191  G 

2,342  L 

3,576  L 

91,491  L 

48,267 L 

Detroit  Daily  (e),  1931. . . 

124,895 

28,481 

11,322 

414 

10,179 

175,380 

488,704 

1930 . 

.  113,765 

24,3% 

7,168 

1,852 

19,016 

166,247 

603,337 

Gain  or  Loss . 

11,130G 

4,091  G 

4,154  G 

1,438  L 

8,837  L 

9.133G 

14.633  L 

ToUl  (S).  1931 . 

318,233 

149,019 

41,438 

15,518 

250,630 

774,838 

1,628,479 

1930 . 

.  358,175 

193,125 

118,753 

23,651 

299,735 

993,683 

1.867,036 

Gain  or  I.«ss . 

39,942  L 

44,106  L 

77,315  L 

8,133  L 

49,105  L 

218,845  L 

238,5571 

Free  Press  (S).  1931 . 

.  109,097 

29,247 

15,255 

5,642 

63,520 

222,761 

578,045 

1930 . 

.  107,700 

59,998 

33,332 

12,315 

72,299 

285,736 

647,554 

Gain  or  Loss . 

1,397  G 

30,751  L 

18,077  L 

6,673  L 

8,779  L 

62,975  L 

69,509  L 

News(S),  1931 . 

.  141.225 

34,115 

15,867 

7,239 

157,151 

355,597 

583,897 

1930 . 

171,144 

51,361 

54,205 

7,566 

189,447 

473,817 

659,747 

Gain  or  Loss . 

29,919  L 

17,246  L 

38,338  L 

327  L 

32,2%  L 

118,220  L 

75,850 L 

•Times  (S),  1931 . 

67,911 

85,657 

10,316 

2,637 

29,959 

196,480 

466,537 

1930 . 

79,331 

81,766 

31,216 

3,770 

37,989 

234,130 

559,735 

Gain  or  Loss . 

11.420L 

3.891  G 

20,9%  L 

1,133  L 

8,030  L 

37,650  L 

93,198 L 

*  American  Weekly  Unai^e  included  in  Sunday  Times  figures  — 1931,  General,  76,895;  Automotive,  1994;  Total,  78,889; 
1930,  General,  68,110;  Automotive,  1904;  Totol,  70,014. 


EASTON,  PA. 


ToUl  (D),  1931 . 

417,764 

99,571 

40,%7 

15,933 

63,470 

648,126 

634,120 

1930  . 

455,295 

122,142 

58,559 

18,547 

63,806 

728,782 

701,427 

Gain  or  Loss . 

37,531  L 

22,571  L 

18,552  L 

2,614  L 

336  L 

80,656  L 

67,3071 

Express  (e),  1931 . 

417,764 

99,571 

40,007 

15,933 

63,470 

648,126 

634,120 

1930 . 

455,295 

122,142 

58,559 

18,547 

63,806 

728,782 

701,427 

Gain  or  Loss . 

37,531  L 

22,571  L 

18,552  L 

2,614  L 

336  L 

80.656  L 

67,307 L 

EL  PASO,  TEXAS 

ToUl  (DS),  1931 . 

622,431 

283,623 

86,588 

11,276 

195,508 

1.213.3% 

1,236,266 

1930 . 

587,672 

308.488 

127,042 

17,938 

215,309 

1,264,107 

1,408.436 

Gain  or  Loss . 

34,759 G 

24,865  L 

40,454  L 

6,%2L 

19.801  L 

50,801  1. 

172,170  L 

ToUl(D).  1931 . 

539,082 

275,264 

%.8.34 

10,474 

173,163 

1,078,697 

1,060,942 

1930 . 

504,468 

288,  %7 

1%.326 

14,640 

1%.640 

1,110,931 

1,227,318 

Gain  or  Loss . 

34,614  G 

12,803  L 

33,492  L 

.  4,166  L 

23,477  L 

32,234  L 

1%,376  L 

Times  (m),  1931 . 

118,472 

83, %2 

13,241 

3,253 

58,738 

287.580 

315,023 

1930  . 

94,837 

86,241 

20,428 

3.341 

65,531 

273,429 

372,065 

Gain  or  Loss . 

23,635  G 

3,179  L 

7,187  L 

88  L 

6,793  L 

14,151 G 

57,042  L 

Herald  (e),  1931 . 

209,959 

89,527 

30,433 

4,344 

%.303 

401,974 

3%.464 

1930 . 

202, %8 

105,550 

46,978 

6,080 

74,197 

435,9% 

509,101 

Gain  or  Ixms . 

7,051  G 

16,023  L 

16,545  L 

1,736  L 

7,894  1. 

33.926  L 

112,637  1 

Poet  (e),  1931 . 

210,651 

102,675 

23,160 

2,877 

48,122 

389,143 

349,455 

1930 . 

2%,  723 

%.276 

32.920 

5,219 

56,912 

401,602 

346.152 

Gain  or  I/oss . 

3,928  G 

6,399  G 

9,760  L 

2,342  L 

8,7%  L 

12,4.59  1. 

3.303  0 

ToUl(.S),  1931 . 

83.349 

8,359 

19,754 

802 

22,345 

134,609 

175,324 

1930  . 

83,204 

20,421 

26,716 

3,298 

18, %9 

153.176 

181,118 

Gain  or  IjOss . 

145  G 

12,062  L 

6.%2  L 

2,496  1. 

3,676  G 

18.567  L 

5,794 L 

Times  (S),  1931 . 

83,349 

8,359 

19,754 

802 

22,345 

134,609 

175,324 

1930  . 

83,204 

20,421 

26,716 

3.2t*8 

18,669 

153,176 

181,118 

Gain  or  Loss . 

145  G 

12,062  L 

6,962  L 

2,496  1. 

3,676  G 

18,567  I. 

5,794  L 

ERIE,  PA. 

ToUl  (DS),  1931 . 

579,230 

286,555 

48,360 

26,535 

198,154 

1,163,572 

2,109,635 

1930 . 

624,231 

280,955 

85,581 

18,591 

218.685 

1,249.535 

2,243.248 

Gain  or  Loss . 

45,001  L 

5,000  G 

37,221  L 

7,944  G 

20,531  1. 

85,963  L 

133.613 L 

ToUl(I)),  1931 . 

540,761 

279,336 

40,983 

23.882 

175,587 

1.085.287 

1,774,820 

591,253 

270,0.53 

06,243 

16,727 

194,487 

1.1%. 255 

1,884,400 

Gain  or  lioss . 

50,492  L 

3.283  G 

25,260  L 

7.155  G 

18.900  I. 

80.968  L 

109.580  L 

Dispatch-Herald  (c),  1931.. . 

250,041 

129,789 

14.101 

0.2,52 

75.265 

491.629 

820,060 

1930 . 

285.137 

130,244 

26,57(i 

5,002 

92.555 

548.819 

829,491 

Gain  or  Ixxw . 

35.096  L 

455  L 

12,475  L 

4.250  G 

17.290  I. 

.57.190  L 

9.431  L 

Tinies  (e),  1931 . 

290,720 

149.547 

26,882 

M.CnJO 

1(K1.322 

593.  (^8 

954.760 

3%. 116 

145.809 

39.6(i7 

11,725 

101 .932 

617.436 

1,054.909 

Gain  or  Lose . 

15,390  L 

3,738 G 

12,785  L 

2,905  G 

1,610  L 

23.778  L 

100,149 L 

ToUl  (S),  1931 . 

38,469 

7,219 

7.377 

2,6.53 

22,567 

78,285 

334.815 

1*130  . 

32,978 

4,902 

19,338 

1,864 

24,198 

83.280 

3.58,848 

Gain  or  laws . 

5,491 G 

2,317  G 

11.961  L 

789  G 

1,631  1. 

4.995  L 

24.033  L 

Ui8i«tch-Ht‘rald  (S),  1931.. . 

38,469 

7.219 

7.377 

2,6.53 

22,567 

78,285 

334.815 

1930 . 

32,978 

4,902 

19,338 

1,864 

24,198 

8:).  280 

358.848 

Gain  or  IjOss . 

5,491 G 

2,317  G 

11,961  L 

789  G 

1,631  L 

4.995  L 

24,0331 

EVANSVILLE, 

IND. 

ToUl  (DS),  1931 . 

775,799 

301,431 

64,969 

38,378 

184.481 

1,370.088 

1.702.090 

801,686 

273,  %7 

124.846 

51,799 

220,  %1 

1,484,929 

1,853,229 

Gain  or  Loss . 

25,887  L 

28,424  G 

59,877  L 

13.421  L 

36.480  L 

108.841  L 

151. 139 L 

ToUl  (D),  1931 . 

648,497 

284, %7 

47,325 

28,145 

160,186 

1,179,192 

1,185.310 

651,024 

261,397 

72,704 

37,684 

188,206 

1,223.645 

1,21.5,440 

2,527  L 

22,670  G 

25,379  L 

9,539  L 

28,020  L 

44,453  L 

80.1301. 

239,456 

%.491 

19,430 

10,087 

52,042 

423,031 

436.541 

269,721 

98,748 

30,496 

13,558 

65,085 

484,759 

463,341 

30,265  L 

2,257  L 

11,0%  L 

3,471  1. 

13,043  L 

61,728  L 

26,800L 

97,935 

82,632 

13,905 

10,054 

54,439 

262,257 

358,265 

10,877 

83,821 

26,205 

13,394 

64,714 

293,045 

371,194 

2,942  L 

1,189L 

12,3001. 

3,340  L 

10,275  L 

30,788  L 

12,9291. 

311,1% 

104,944 

13,9% 

8,004 

53,705 

493, %4 

3%. 504 

280,426 

78,828 

16,003 

10,732 

58,407 

445,841 

430,905 

30,680  G 

26,116  Q 

2,013  L 

2,728  L 

4,702  L 

48,063  0 

40,401 L 

127,302 

17,364 

17,644 

10,233 

24,295 

1%,896 

516.780 

150,%2 

11,610 

52,142 

14,115 

32,755 

261,284 

587,789 

Gain  or  I.«as . 

23,360  L 

5,754  G 

34,498  L 

3,882  L 

8,460  L 

64,338  L 

71.009  L 

^ 
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Paper  and  year 

Courier  (S),  1931 . 

1930 . 

Gain  or  Loes . 

Prf«(S),  1931 . 

1930 . 

Gain  or  Lon . 


Total  (D),  1931 .  137,352 

1930 .  263,922 

Gain  or  Ixna . 

Herald  News  (e),  1931., 

1930 .  163,922 

Gain  or  Loea . 


ToUl  (D),  1931 . 

1930 . 

Gain  or  Loea . 

Rerifw  (e).  1931 .  174,393 

1930 .  156,679 

Gain  or  I>oea . 

SUr(e),  1931 .  137,183 

1930 . 

Gain  or  Loes . 


ToUl  (DS).  1931 . 

1930 . 

Gain  or  Lose . 

ToUl  (D).  1931 . 

1930 . 

Gain  or  Loee . 

Record-Telegram  (m),  1931.. 

1930 . 

Gain  or  Ixiea . 

Star-Telegram  (e),  1931 . 

1930 . 

Gain  or  I/wa . 

Preaale),  1931 . 

1930 . 

Gain  or  Loea . 

ToUKS),  1931 . 

1930 . 

Gain  or  Loea . 

Star-Tel.  4  Record  (S),  1931. 

1930 . . . 

Gain  or  Loaa . 


Total  (D),  1931 .  272,332 

1930  .  303,569 

Gain  or  Ixwa . 

Peat  SUr(m),  1931 .  272,332 

1930  .  303,569 

Gain  or  lA)ae . 


ToUl  (D),  1931 .  503,569 

1930 . 

Gain  or  Loaa . 

Patriot  (m),  1931 .  319,032 

1930 . 

Gam  or  Loea . 

Triegraph  (e),  1931 .  184,537 

1930 .  157,693 

Gain  or  Ixiea . 


EVANSVILLE,  IND.— Continued 

Retail  General 

(Local)  (National)  .Automotive  Financial  CTaaaiSed 


Total 

advert  iaing 


ToUl(DS),  1931.. 

1930 . 

Gam  or  Loea . , , 
ToUl(D),  1931... 

1930 . 

Gain  or  Loea . . . 
Courant  (m),  1931 

1930 . 

Gain  or  Loea . . . 
Tiinea(e),  1931... 

1930 . 

Gain  or  Loea . . . 
ToUl(S),  1931... 

1930 . 

Gain  or  Loaa . . . 
Courant  (S).  1931. 

1930 . 

Gain  or  Ix)ea . . . 


72,273 

7,997 

12,685 

8,030 

13,192 

114,225 

87,700 

8,336 

29,088 

9,073 

18,850 

153,047 

15,427  L 

339  L 

16,403  L 

1,043  L 

5,658  L 

38,822  L 

55,029 

9,367 

4,959 

2,203 

11,103 

82,671 

62,962 

3,274 

23,054 

5,042 

13,905 

108,237 

7,933  L 

6,093  G 

18,095  L 

2,839  L 

2,802  L 

25,566  L 

FALL  RIVER,  MASS. 

237,352 

112,939 

41,660 

8,359 

32,367 

440,640 

263,922 

136,386 

63,303 

6,744 

34,270 

515,445 

26,570 L 

23,447  L 

21,643  L 

1,615  G 

1,903  L 

74,805  L 

137,352 

112,939 

41,660 

8,359 

32,367 

440,640 

263,922 

136,386 

63,303 

6,744 

34,270 

515,445 

26,570 L 

23,447  L 

21,643  L 

1,615  G 

1 ,903  L 

74,805  L 

FREEPORT-HEMPSTEAD,  N. 

Y. 

311,576 

50,719 

40,838 

6,404 

93,969 

526,593 

275,957 

51,615 

65,035 

10,091 

110,953 

545,518 

35,619  G 

896  L 

24,197  L 

3,687 L 

16,984  L 

18,925  L 

174,393 

35,969 

28,775 

4,828 

54,194 

312,660 

156,679 

31,627 

46,617 

5,802 

72,198 

337,726 

17,714  G 

4,342  G 

17,842  L 

974  L 

18,004  L 

25,066  L 

137,183 

14,750 

12,063 

1,576 

39,775 

213,933 

119,278 

19,988 

18,418 

4,289 

38,755 

207,792 

17,905  G 

5,238  L 

6,355  L 

2,713  L 

1,020  G 

6,141  G 

FT.  WORTH,  TEXAS 

650,248 

409,234 

81,698 

35,148 

226,652 

1,408,498 

765,663 

489,518 

128,339 

53,353 

287,668 

1,730,475 

115,415  L 

80,284  L 

46,641  L 

18,205  L 

61 .016  L 

321 ,977  L 

556,208 

378,265 

61,732 

26,515 

194,702 

1,220,580 

637,486 

450,212 

94,142 

43,850 

249,320 

1,480,116 

81,278  L 

71,947  L 

32.410 L 

17,335 L 

54,618 L 

259,536 L 

87,797 

142,555 

22,434 

8,686 

62,348 

325,469 

107,318 

176,370 

32,690 

16,529 

81,744 

416,200 

19,521 L 

33,815  L 

10,256  L 

7,843  L 

19,396  L 

90,731 L 

205,186 

147,786 

23,307 

9,021 

62,363 

448,528 

259.408 

184,762 

32,874 

16,486 

80,072 

575,041 

54 ,222  L 

36,976  L 

9,567 L 

7,465  L 

17,709  L 

126,513  L 

263,225 

87,924 

15,991 

8,808 

69,991 

446,583 

270,760 

89,080 

28,578 

10,835 

87,504 

488,875 

7,535  L 

1,156L 

12,587  L 

2,027  L 

17,513  L 

42 .292  L 

94,040 

30,969 

19,966 

8,633 

31,950 

187,918 

128,177 

39,306 

34,197 

9,503 

38,348 

250.359 

34,137  L 

8,337  L 

14,231  L 

870  L 

6,398  L 

62,441 L 

94,040 

30,969 

19,966 

8,633 

31,950 

187,918 

128,177 

39,306 

34,197 

9,503 

38,348 

250,359 

34,137  L 

8,337  L 

14,231  L 

870  L 

6,398  L 

62,441 L 

GLENS 

FALLS, 

N.  Y. 

272,332 

76,621 

23,913 

19,335 

26,164 

422,562 

303,569 

92,447 

42,229 

15,072 

32,!t04 

489,688 

31,237  L 

15,826  L 

18,316 L 

4,263  G 

6,740  L 

67,126 L 

272,332 

76,621 

23,913 

19,335 

26,164 

422,562 

303,569 

92,447 

42,229 

15,072 

32,904 

489,688 

31,237  L 

15,826  L 

18,316L 

4,263  G 

6,740  L 

67,126  L 

HARRISBURG, 

PA. 

503,569 

240,494 

69,054 

7,845 

88,985 

923,670 

492,416 

246,413 

102,062 

18,162 

99,982 

971.658 

11,153G 

5,919  L 

33,008  L 

10,317  L 

10,997  L 

47,988  L 

319,032 

139,785 

41,409 

5,897 

49,845 

559,811 

334,723 

160,621 

62,008 

11,179 

54,397 

626,.562 

15,691  L 

20,836  L 

20,599  L 

5,282  L 

4,552  L 

66,751  L 

184,537 

100,709 

27,645 

1,948 

39,140 

363,859 

157,693 

85,792 

40,054 

6,983 

45,. 585 

345,096 

26,844  G 

14,917  G 

12,409  L 

5,035  L 

6,445  L 

18,763  G 

HARTFORD,  CONN. 

,086,074 

280,167 

94,106 

121,447 

170,589 

1,762,388 

,048,374 

372,327 

152,016 

175,261 

207,545 

1,973,872 

37,700  G 

92,160L 

57,910  L 

53,814  L 

36,956 L 

211,484  L 

930,376 

258,607 

74,043 

111,768 

154,181 

1,538,628 

845,958 

345,969 

100,159 

159,559 

186,576 

1,656,570 

84,418  G 

87,462  L 

26,116  L 

47,791  L 

32 ,395  L 

117,942  L 

226,209 

70,848 

20,081 

56,147 

42,957 

419,541 

199,161 

105,430 

21,166 

84,744 

62,704 

482,662 

27,048 G 

34,582  L 

1,085 L 

28,597  L 

19,747  L 

63,121  L 

704,167 

187,659 

53,962 

55,621 

111,224 

1,119,087 

646,797 

240,539 

78,993 

74,815 

123,872 

1,173,908 

57,370  G 

52,880  L 

25,031  L 

19,194  L 

12,648 L 

54,821  L 

155,698 

21,660 

20,063 

9,679 

16,408 

223,760 

202,416 

26,358 

51,857 

15,702 

20,969 

317,302 

46,718  L 

4,698  L 

31,794  L 

6,023  L. 

4,561  L 

93,542  L 

155,698 

21,660 

20,063 

9,679 

16,408 

223,760 

202,416 

26,358 

51,857 

15,702 

20,969 

317,302 

46,718  L 

4,698  L 

31,794  L 

6,023  L 

4,561  L 

93,542  L 

Newa 
and  Pidt'l 

239,270 
281,595 
42,325  L 
277,510 
306,194 
28,684  L 


530,219 
553,377 
23,158  L 
530,219 
553,377 
23,158L 


870,427 
1,268,606 
398,179  L 
495,644 
914,194 
418,550  L 
374,783 
354,412 
20,371  G 


1,928,760 
2,014,157 
85,397  L 
1,653,528 
1,711,488 
57,960  L 
615,887 
638,209 
22,322  L 
573,991 
575,502 
1,511  L 
463,650 
497,777 
34,127  L 
275,232 
302,669 
27,437  L 
275,232 
302,669 
27,437  L 


500,412 
494,763 
5,649  G 
500,412 
494,763 
5,649  G 


993,325 
1,092,927 
90,602  L 
433,316 
493,841 
60,525  L 
560,009 
599,086 
39,077  L 


2,449,535 
2,439,069 
10,466  G 
2,008,101 
1,982,377 
25,724  G 
931,099 
901,769 
29,330  G 
1,077,002 
1,080,608 
3,606 G 
441,434 
456,692 
15,258  L 
441,434 
456,692 
15,258  L 


HOUSTON,  TEXAS— Continued 


Paper  and  year 


HOUSTON,  TEXAS 


ToUI(DS),  1931 .  1,178,999  425,625  87,205  57,290  485,287  2,261,770  2,596,105 


GraorLcea . 

...  126*916  L 

45,417  L 

67,042  L 

14,714  L 

15,345  L 

271,496  L 

431,804  L 

ToUl(D),  1931 . 

...  890,899 

375,454 

62,463 

36,451 

390,601 

1,779,006 

1,876,906 

1930 . 

...  955,875 

399,722 

95,462 

46,668 

408,771 

1,933,597 

2,076,982 

Gm  or  Loea . 

64,976 L 

24,268  L 

32,999 L 

10,217 L 

18,170L 

154,591  L 

200,076 L 

Gkronide  (e),  1931 . 

...  331,304 

167,440 

32,109 

10,674 

183,542 

729,910 

658,710 

1930 . 

...  371,680 

184,348 

40,952 

18,216 

191,295 

817,048 

702,932 

GainorLoaa .  40,376L  16,908  L  8,843  L  7,542L  7,753  L  87,138L  44,222L 

•’"rt-Diapatch  (m),  1931....  292,851  122,236  18,918  21,762  127,666  591,029  685,209 

1930 .  276,997  132,151  33,795  20,131  134,843  606,714  779,313 

GainorLoaa .  15,854  G  9,915  L  14,877  L  1,6310  7,177  L  15,685  L  94,104  L 

Pnu(#),1931 . 266,744  85,778  11,436  4,015  79,393  458,067  532,987 

1930 .  307,198  83,223  20,715  8,321  82,633  509,835  594,737 

GainorLoaa .  40,454  L  2,555  Q  9,279L  4,306  L  3,240L  51,768  L  61,750L 


Gain  or  Loea . 


Retail  General 

(Local)  (National)  .\utomotive 

Financial 

Claaaified 

ToUl 

advert  iaing 

Newa 
and  EdtT 

288,100 

50,171 

24,742 

20,839 

94,686 

482,764 

719,199 

350,040 

71,320 

58,785 

25,336 

91,861 

599,669 

950,927 

61,940 L 

21,149  L 

34,043  L 

4,497  L 

2,825  G 

116,905  L 

231,728  L 

131,072 

32,157 

11,141 

10,533 

51 .362 

237,636 

383,014 

169,244 

39,171 

31,011 

12,566 

53,679 

306,678 

475,624 

38,172  L 

7,014  L 

19,870 L 

2,033  L 

2,317 L 

69,042  L 

92,610 L 

157,028 

18,014 

13,601 

10,306 

43.324 

245,128 

336,185 

180,796 

32,149 

27,774 

12,770 

38,182 

292,991 

475,303 

23,768  L 

14,135L 

14,173  L 

2,464  L 

5,142  G 

47,863  L 

139,118  L 

INDIANAPOLIS, 


Total  (DS),  1931. 

1930 . 

Gain  or  Loaa... 
Total  (D),  1931.. 

1930 . 

Gain  or  Loea . . 
Newa  (e),  1931... 

1930  . 

Gain  or  Loea . . 
Star  (m),  1931... 
1930. 

Gain  or  Loea . 
Timea  (e),  1931 . 
1930 
Gain  or  Loea . 
Total  (S),  1931. 
1930. 

Gain  or  Loaa . 
SUr  (S),  1931 . . 
1930 
Gain  or  liOea . 


135,971 
196,225 
60,308 L 
963,595 
014,316 
50,721 L 
496,967 
587,842 
90,875 L 
217,848 
184,651 
33,197  G 
248,780 
241,823 
6,957  G 
172,322 
181,909 
9,587 L 
172,322 
181,909 
9,587  L 


471,652 
456,655 
14,997  G 
436,420 
408,340 
28,080  G 
227,077 
222,602 
4,475  G 
113,671 
98,812 
14,859  G 
95,672 
86,926 
8,746  G 
35,232 
48,315 
13,083  L 
35,232 
48,315 
13,083  L 


181,975 
228,938 
46,963 L 
124,851 
166,433 
41 ,582  L 
66,129 
102,720 
36,591  L 
20,008 
23,946 
3,938  L 
38,714 
39,767 
1,053  L 
57,124 
62,505 
5,381  L 
57,124 
62,505 
5,381 L 


IND. 

63,626 
73,796 
10,170 L 
63,596 
73,459 
9,863  L 
21,081 
22,884 
1,803  L 
29,361 
37,940 
8,579  L 
13,154  . 

12,635 
519  G 
30 
337 
307  L 
30 
337 
307  L 


JACKSONVILLE,  FLA. 


ToUl  (DS),  1931 .  498,1 

1930  .  641, 

GainorLoaa .  143,1 

ToUl  (D),  1931 .  388,: 

1930  .  522,1 

Gain  or  Ixea .  133,: 

Timea-Vnion,  (m),  1931 .  175,' 

1930  .  251,1 

Gain  or  Ixiea .  75,! 

Journal  (e),  1931 .  212, 

19,30 .  271, 

Gainorlmaa .  58,1 

Total  (S),  1931 .  no, 

1930 .  119,1 

Gain  or  Loea .  9 , 

Timea-Union  (S),  1931 .  110, 

1930 .  119, 

Gain  or  Loaa .  9,1 


248,244 
366,553 
117,309  L 
230,674 
322,931 
92,257  L 
157,171 
225,668 
68,497  L 
73,503 
97,263 
23,760  L 
17,570 
43,622 
26,052  L 
17,570 
43,622 
26,052  L 


91,512 
122,450 
30,938  L 
67,977 
89,090 
21,113  L 
36,354 
46,044 
9,690  L 
31 ,623 
43,046 
11,423  L 
23,535 
33,360 
9,825 L 
23,535 
33,360 
9,825  L 


ToUl  (DS),  1931 . 

1930 . 

Gain  or  Ixiaa . 

ToUl  (D),  1931 . 

1930 . 

Gain  or  Loea . 

Journal-Poet  (e),  1931 . 

1930 . 

Gain  or  Loea . 

SUr  (e),  1931 . 

1930 . 

Gain  or  Loaa . 

Timea  (m),  1931 . 

1930 . 

Gain  or  Loaa . 

ToUl  (S),  1931 . 

1930 . 

Gain  or  Loea . 

Journal-Poat  (S),  1931 . 

1930 . 

Gain  or  liOaa . 

SUr  (S),  1931 . 

1930 . 

Gain  or  I/iaa . 

*  P'iguree  aupplied  direct 


KANSAS  CITY, 

1,161,856  497,213  164,509 


1,295,591 
133,735  L 
888,422 
990,063 
101,641 L 
157,508 
192,271 
34,763  L 
390,112 
453,465 
63 ,353  L 
340,802 
344,327 
3,525  L 
273,434 
305,528 


534,511 
37,298  L 
454,021 
467,339 
13,318  L 
99,738 
85,017 
14,721  G 
176,985 
191,829 
14,844  L 
177,298 
190,473 
13,175  L 
43,192 
71,172 


214,825 
50,316 L 
83,606 
103,870 
20,264  L 
5,994 
19,286 
13,292  L 
38,610 
41,985 
3,375 L 
39,002 
42,599 
3,597 L 
80,903 
110,985 


32,094  L 

27,980  L 

30,082  L 

5,227  L 

78,322 

11,122 

15,938 

85,591 

10,219 

36,488 

7,269  L 

903  G 

20,550  L 

195,112 

32,070 

64,965 

10,615 

219,937 

60,953 

74,497 

15,842 

24,825 

28,883  L 

9,532  L 

5,227  L 

by  individual  puUiahera. 

KNOXVILLE,  TENN. 


416,121  2. 

453,178  2, 

37,057 L 
355,228  1 

394,205  2 

38,977  L 
184,445 
208,035  1 

23,590  L 
120,247 
124,158 
3,911  L 
50,536 
62,012 
11,476  L 
60,893 
58,973 
1 ,920  G 
60,893 
58,973 
1,920  G 


280,248  2 

433,608  2 

153,360  L 
.954,545  2 

081,491  2 

126,946 L 
999,254 
,147,880 
148,626 L 
504,712 
487,929 
16,783  G 
450,579 
445,682 
4,897  G 
325,703 
352,117 
26,414  L 
325,703 
352,117 
26,414  L 


600.954 
,550,000 

59.954  0 
145,712 
.081 ,335 

64,377  0 
831 ,567 
830,871 
696  G 
756,474 
669,639 
86,835  G 
557,671 
580,825 
23,154  L 

455.242 
468,665 

13,423  L 

455.242 
468,665 

13,423  L 


26,157 
22,674 
3,483  G 
25,283 
21,409 
3,874  G 
16,923 
15,684 
1,239  G 
8,360 
5,725 
2,635  G 
874 
1,265 
391  L 
874 
1,265 
391  L 

MO.* 

53,334 
53,568 
234  L 
42,719 
37,726 
4,993  G 
1,984 
167 

1,817G 
20,198 
18,984 
1,214  G 
20,537 
18,573 
1,964  G 
10,615 
15,842 


203,000 
229,205 
26,205  L 
164,106 
185,201 
20,915  L 
83,107 
98,8.58 
15,751 L 
80,999 
86,163 
5,164  L 
38,894 
44,184 
5,290  L 
38,894 
44,184 
5,290  L 


560,313 
601,535 
41,222  L 
440,339 
477,332 
36,993  L 
53,768 
76,452 
22,684  L 
194,414 
201,788 
7,374 L 
192,157 
199,092 
6,935  L 
119,974 
124,203 
4,229  L 
17,295 
21,612 
4,317  L 
102,679 
102.591 
88  0 


1,087,704 
1,412,749 
325,045  L 
896,266 
1,170,722 
274,456  L 
477,678 
648,286 
170,608  L 
418,588 
522,436 
103,848  L 
191,438 
242,027 
50,589  L 
191,438 
242,027 
50,589  L 


1,607.034 
1,813,349 
206,315  L 
1,262,665 
1,334,937 
72,272  L 
695,636 
765,085 
69,449  L 
567,029 
569,852 
2,823  L 
344,369 
478,412 
134,043  L 
344,369 
478,412 
134,043  L 


2,438,265 
2,706,001 
267,736  L 
1,910,007 
2,078,145 
168,138  L 
319,892 
375,030 
55,132  L 
820,319 
908,051 
87,732  L 
769,796 
795,064 
25,268 
528,258 
627,856 
99,598  L 
122,817 
154,036 
31,219  L 
405,441 
473,820 
68,279  L 


557,643 
569,380 
11,737 L 
511,157 
503,880 
7,277  Q 


240,268 
251,885 
11,617  L 


Total  (DS),  1931 . 

.  598,229 

238,385 

45,178 

24,038 

114,889 

1,035,926 

1,356,572 

1930 . 

.  623,977 

232,363 

114,394 

41,547 

118,277 

1,142,732 

1,367,449 

Gain  or  Loea . 

25,748 L 

6,022  G 

69,216 L 

17,509  L 

3,388  L 

106,806 L 

10,877  L 

ToUl  (D),  1931 . 

.  467,253 

223,993 

29,828 

21,866 

85,280 

842,829 

972,892 

1930 . 

.  470,203 

212,990 

60,890 

35,883 

90,663 

882,449 

925,991 

Gain  or  Loaa . 

2,950  L 

11,003  G 

31,062  L 

14,017  L 

5,383  L 

39,620  L 

46,901  G 

Journal  (m),  1931 . 

185,139 

100,498 

14,090 

7,441 

41,022 

357,975 

469,312 

1930 . 

.  222,322 

94,730 

32,304 

18,354 

39,301 

416,317 

436,056 

Gain  or  Loaa . 

37,183  L 

5,768  G 

18,214  L 

10,913  L 

1,721 G 

58,342  L 

33,256  0 

Newa-Sentinel  (e),  1931  — 

282,114 

123,495 

15,738 

14,425 

44,358 

484,854 

503.580 

1930 . 

.  247,881 

118,260 

28,586 

17,529 

51,362 

466,132 

489,935 

Gain  or  Loaa . 

34,233  G 

5,235  G 

12,848  L 

3,104  L 

7,104  L 

18,722  G 

13,645  0 

ToUl  (S),1931 . 

.  130,976 

14,392 

15,350 

2,172 

29,609 

193,097 

383,680 

1930 . 

.  153,774 

19,373 

53,504 

5,664 

27,614 

260,283 

441,458 

Gain  or  Loea . 

22,798  L 

4,981  L 

38,154  L 

3,492  L 

1,995  L 

67,186 L 

57,778  L 

Journal  (S),  1931 . 

62,999 

7,798 

7,040 

1,864 

13,299 

93,092 

185,114 

1930 . 

90,662 

8,988 

33,527 

4,754 

10,594 

148,713 

216,234 

Gain  or  Loea . 

27,663  L 

1,190L 

26,487  L 

2,890  L 

2,705  G 

55,621  L 

31,120  L 

Newa-Sentinel  (S),  1931  — 

67,977 

6,594 

8,310 

308 

16,310 

100,005 

198,566 

1930 . 

63,112 

10,385 

19,977 

910 

17,020 

111,570 

225,224 

Gun  or  Loea . 

4,865  G 

3,791  L 

11,667  L 

602L 

710  L 

11,565  L 

26,658  L 

(Continued  on  next  page) 
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LOS  ANGELES,  CAL. 

Retail  Orneral  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edt'l 

Total  (DS),  1931 .  2,268,363  1,038,232  226,745  186,815  1,032,674  4,759,125  5,864,602 

1930 .  2,676,940  945,402  407,113  260,046  1,231,258  5,522,307  6,053,883 

Gain  or  Loss .  408,577  L  92,830  G  180,368  L  73,231  L  198,584  L  763,182  L  189,281  L 

Total  (D),  1931 .  1.737,716  892,108  179,372  180,180  825,156  3,820,572  4,817,870 

1930 .  2,104,605  780,519  284,421  248,906  979,093  4,399,000  4,855,554 

GwnorLoas .  366,889L  111,589G  105,049  L  68.726L  153,937  L  578,428L  37,684  L 

■Examiner  (m),  1931 .  234,630  169,619  40,237  44,402  268,043  757,735  964,291 

1930  .  265,872  158,781  35,538  62,261  319,392  842,535  925,068 

Gain  or  Loss .  31,242  L  10,838  G  4,699  G  17,859  L  51,349  L  84,800  L  39,223  G 

nunoie  News  (m),  1931 .  126,152  69,705  19,058  7,605  48,140  270.660  444,083 

1930 .  159,327  45,152  27,627  20,522  49,833  302,461  446,027 

Gain  or  Lon .  33,175  L  24,553  G  8,569  L  12,917  L  1,693  L  31,801  L  1,944  L 

Timee  (m),  1931 .  317,488  164,733  34,346  81,680  304,347  904,134  1,066,287 

1930  .  390,760  133,417  42,998  104,420  342,151  1,014,210  1,086,794 

GainorLosa .  73,272  L  31,316G  8,652  L  22,740  L  37.804  L  110.076L  20,507L 

Expren  (e),  1931 .  266,960  154.636  27,788  21,295  45,205  518,482  809,193 

1930 .  324,974  133,970  72,892  27,933  62,504  622,273  889,145 

Gain  or  Lon .  58,014  L  20,666  G  45,104  L  6,638  L  17,299  L  103,791  L  1,048  G 

Hwald  (e),  1931 .  588,400  242,109  42,279  20,612  142,057  1,036,220  917,479 

1930  .  748,094  240,804  76,654  28,660  178,735  1,272,947  942,587 

Gain  or  Lon .  159,628  L  1,305  G  34,375  L  8,048  L  36,678  L  236,727  L  25,108  L 

Record  (e).  1931 .  204,020  91,306  15,664  4,586  17,364  333,341  535,537 

1930  .  215,578  68,395  28,712  5,110  26,478  344.574  565,933 

GainorLon .  11.558  L  22,911  G  13.048  L  524  L  9,114L  11.233  L  30,396L 

Total  (S),  1931 .  530,647  146,124  47,373  6,635  207,518  938,553  1,046,732 

1930  .  572,335  164,883  122,692  11,140  252,165  1,123,307  1,198,329 

GainorLon .  41,688  L  18,759  L  75,319  L  4,505  L  44,647  L  184,754  L  151,597  L 

•Examiner  (S),  1931 .  253,017  102,385  30,528  2,901  95,925  484.852  487.957 

1930  .  273,186  116,651  74,504  5,394  116,113  585,848  550,157 

GainorLon .  20.169L  14.266L  43.976L  2,493L  20,188L  100.996  L  62,200L 

Timn(S),  1931 .  277,630  43,739  16,845  3,734  111,593  453,701  558,775 

1930  .  299,149  48,232  48,188  5,746  136,052  537.459  648,172 

GainorLon .  21.519L  4,493  L  31,343  L  2,012L  24,459L  83.758  L  89,397  L 


*  American  Weekly  linage  included  in  Sunday  Examiner  figum— 1931,  General,  79,769;  Automotive.  1993;  Total, 
81,762;  1930,  General,  83,578;  Automotive,  1904;  Total.  85,482. 

LOUISVILLE,  KY. 


ToUl  (DS).  1931 .  1,161,815  441,103  60,873  82,395  272,412  2,032.938  2,711,259 

1930 .  1,357,835  554.791  90,994  93,068  328,277  2,440,597  2,900,486 

GainorLon .  196,020  L  113,688  L  30.121  L  10,673  L  55,865  L  407,659  L  189,227  L 

Total  (D).  1931 .  898,255  402,532  40,576  61,536  239,101  1,656,119  2,028,057 

1930 .  1,011,551  508,566  47,871  65,241  284,119  1,932,799  2,105,539 

Gainorl,on .  113,296  L  106,034  L  7,295  L  3,705  L  45,018  L  276,680  L  77,482  L 

Coorier^oumal,  1931 .  368,111  165,009  16,705  24,701  95,081  670,314  581,675 

1930 .  353.803  211,545  17,906  21,791  118,475  724,591  579,309 

GainorLon .  14,308  G  46,536  L  1,201  L  2,910  G  23,394  L  54,277  L  2,366  Q 

Times  (e).  1931 .  407,747  163,921  16,686  24,574  99,099  717,778  772,951 

1930  .  421,933  214,262  18,877  21,184  120.056  801,212  818,036 

GainorLon .  14,186  L  50,341  L  2,191  L  3,390  G  20,957  L  83,434  L  45,085  L 

Herald-Post (e),  1931 .  122,397  73,602  7,185  12,261  44,921  268,027  673,431 

1930 .  235,815  82.759  11,088  22,266  45,588  406,996  708,194 

GainorLon .  113,418  L  9,157  L  3.903  L  10,005  L  667  L  138,969  L  34,763  L 

Total  (S).  1931 .  263,560  38,571  20,297  20,859  33,311  376,819  683,202 

1930  .  346,284  46,225  43,123  27,827  44,158  507,798  794,947 

GainorLon .  82,724  L  7,654  L  22,826  L  6,968  L  10,847  L  130,979  L  111,745  L 

(Courier  Journal  (S).  1931...  203,967  31,331  15,250  13,543  24,237  288,426  364,218 

1930 .  226,831  33,572  34,231  12,298  33,096  340,095  427,681 

GainorLon .  22,864  L  2,241  L  18,981  L  1,245  G  8,859  L  51,669  L  63,463  L 

Herald  Post  (S),  1931 .  59,593  7,240  5,047  7,316  9,074  88,393  318.984 

1930 .  119,453  12.653  8,892  15,529  11,062  167,703  367,266 

GainorLon .  59,860  L  5,413  L  3,845  L  8,213  L  1,988  L  79,310  L  48,282  L 

MANCHESTER,  N.  H. 

ToUl(D).  1931 .  195,365  92,080  44,900  8,184  31,015  373,957  517,757 

1930  .  207,530  122,640  69,866  11,552  34,729  449,177  519,859 

GainorLon .  12,165  L  30,560  L  24,966  L  3,368  L  3,714  L  75,220  L  2,102  L 

MEMPHIS.  TENN. 

Total  (DS),  1931 .  760,237  400,375  120,834  50,880  282,854  1,636,307  2,169,798 

1930 .  1,059,188  514,822  191,792  71,694  352,865  2,228,350  2,172,855 

GainorLon .  298,951  L  114,447  L  70,958  L  20,814  L  70,011  L  592,043  L  3,057  L 

Total  (D).  1931 .  634,042  378.772  87,566  49,971  231,000  1,401,867  1,774,766 

1930 .  868,849  465,873  154,377  66,605  290,725  1,883.856  1,764,141 

GainorLon .  234,807  L  87,101  L  66,811  L  16,634  L  59,725  L  481,989  L  10,625  G 

Commercial  Appeal (m),  1931  198.777  135,709  19,292  18,197  97,789  474,831  559,290 

1930 .  275,236  184,466  44,918  25,071  120,857  661,315  535,920 

GainorLon .  76,459  L  48,757  L  25,626  L  6,874  L  23,068  L  186,484  L  23,370  G 

Evening  Appeal  (e),  1931..,  173,027  123,416  41,724  17,411  96,441  457,826  628,000 

1930 .  240,864  172,056  65,268  23,343  119,893  632,114  601,941 

(HinorLon .  67,837  L  48,640  L  23,544  L  5,932  L  23,452  L  174,288  L  26,059  G 

Pren  Scimitar  (e).  1931 .  262,238  116,647  26,550  14,363  36,770  469,210  587,476 

1930 . ...; .  352,749  109,351  44,191  18,191  49,975  590,427  626,280 

GainorLon .  90,511  L  10,296  G  17,641  L  3,828  L  13,205  L  121,217  L  38,804  L 

Total  (S).  1931 .  126,195  21,603  33,268  909  51,854  234,440  395,032 

1930 .  190,339  48,949  37,415  5,089  62,140  344.494  408,714 

GainorLon .  64,144  L  27,346  L  4,147L  4,180L  10.288L  110,054  L  13,682L 

Commercial  Appeal  (S),  1931  126,195  21,603  33,268  909  61,854  234,440  395,032 

1930 .  190,339  48,949  37,415  5,089  62,140  344,494  408,714 

GainorLon .  64,144  L  27,346  L  4,147  L  4,180  L  10,286  L  110,054  L  13,682  L 

MILWAUKEE,  WIS. 

Total  (D6),  1931 .  1,348,289  535,603  86,437  60,037  390,128  2,454,934  3,819,895 

1930 .  1,285,267  566,435  132,761  65,319  406,076  2,496,964  4,170,627 

GainorLon .  63.022  G  30.832  L  46,314  L  5,282  L  15,948  L  42,030  L  350,732  L 

Total  (D),  1931 .  1,152,662  406,549  51,394  54,254  287,005  1,986,296  2,829,491 

1930 .  1,067,809  434,661  71,492  59,417  303,942  1,978,179  3,099,033 

GainorLon .  84,853  G  28,112  L  20,098  L  5,163  L  16,937  L  8,117  G  269,542  L 

Sentinel  (m),  1931 .  277,563  72,729  7,044  17,133  66,024  443,724  776,689 

lf30 .  133,425  50,660  7,435  19,499  51,315  266,399  980,932 

GainorLon .  144,138  G  22,069  G  391 L  2,366  L  14,709  G  177,325  G  204,243  L 

Journal  (e),  1931 .  511,062  196,568  29,494  20,388  129,100  888,674  (96,397 

1930  .  546,832  223,904  31,171  24,831  160,169  987,198  689,474 

GainorLon .  35,770  L  27,336  L  1,677  L  4,443  L  31,069  L  98,524  L  6,923  G 


MILWAUKEE,  WIS.— Continued 

Retail  Oenera  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  Edtl 

Leader  (e),  1931 .  94,845  41,691  39  2,609  21,143  175,631  547,236 

1930 .  85,390  25,441  989  4,610  29,288  164,179  704,992 

GainorLon .  9.455G  16,250  G  950  L  2,001  L  8,145L  11,452G  157,756L 

Wisconsin  News  (e),  1931...  269,192  95,561  14,817  14,124  70,738  478,267  809,169 

1930  .  302,162  134,656  31,897  10,477  63,170  560,403  723,635 

GainorLon .  32,970  L  39,095  L  17,080  L  3,647  G  7,568  0  82,136  L  85,534  0 

ToUl(S),  1931 .  195,627  129,054  35,043  5,783  103,123  468,638  990,404 

1930  .  217,458  131,774  61,259  5,902  102,134  518,785  1,071,594 

GainorLon .  21,831  L  2,720  L  26,216  L  119  L  989  0  50,147  L  81,1901 

•Sentinel  (S),  1931 .  66,065  91,181  12,488  1,919  26,925  198,578  457,861 

1930 .  79,711  82,939  18,543  2,552  19,574  203,577  525.581 

GainorLon .  13,646  L  8,242  0  6,055  L  633  L  7,351  G  4,999  L  67,7201 

Journal  (S),  1931 .  129,562  37,873  22,555  3,864  76,198  270,060  532,543 

1930 .  137,747  48,835  42,716  3,350  82,560  315,208  546,013 

GainorLon .  8,185  L  10,962  L  20,161  L  514  0  6,362  L  45,148  L  13,470L 


•  American  Weekly  linage  included  in  Sunday  Sentinel  figurn— 1931,  General,  74,991;  Automotive,  1994;  Total,  76,985; 
1930,  General,  68,110;  .kutomotive,  1904;  Total,  70,014. 


MINNEAPOLIS.  MINN. 

ToUl  (DS),  1931 .  1,260,917  444,765  154,706  65,861  340,557  2,318,060  3,348.156 

1930 .  1,195,051  512,880  238,191  72,869  393,674  2,453,371  3,656,272 

GainorLon .  65,866  G  68,115  L  83,485  L  7,008  L  53,117  L  135,311  L  308,1161 

ToUl  (D).  1931 .  1,153,567  392,035  63,741  61,641  238,107  1,960,306  2,252,603 

1930 .  1,072,540  434,495  101,950  68,129  275,221  1,992,991  2.423,483 

GainorLon .  81,027  G  42,460  L  38,209  L  6,488  L  37,114  L  32,685  L  170,880L 

Journal  (e).  1931 .  460,436  168,676  25,092  21,154  68,654  744,477  815.639 

1930 .  434,523  179,953  31,848  24,116  80,955  751,793  807.560 

GainorLon .  25,913  G  11,277  L  6,756  L  2,962  L  12,301  L  7,316  L  8,079  0 

Tribune  (e).  1931 .  387,411  134,489  28,748  27,867  108,223  686,738  684,241 

1930  .  357,657  156,048  37,746  29,674  125,812  707,247  730,020 

GainorLon .  29,754  G  21,559  L  8,998  L  1,807  L  17,589  L  20,509  L  45,7791 

SUr(e),  1931 .  305.720  88,870  9,901  12,620  61,230  529.091  752,723 

1930 .  280.360  98,494  32,356  14,339  68,454  533,951  885,903 

GainorLon .  25,360  G  9,624  L  22,455  L  1,719  L  7,224  L  4,860  L  133,1801 

Total  (S).  1931 .  107,350  52,730  90,965  4,220  102,450  357,754  1.095,553 

1930 .  122,511  78,385  136,241  4,740  118,453  460.380  1,232,789 

GainorLon .  15,161  L  25,655  L  45,276  L  520  L  16,003  L  102,626  L  137,2361 

Journal  (S),  1931 .  41,684  13,434  42,371  2,145  40,239  139,912  541,286 

1930 .  59,958  26,663  67,388  2,144  51,249  207,415  621,929 

GainorLon .  18,274  L  13,229  L  25,017  L  IG  11,010  L  67,503  L  80,643  L 

Tribune  (S),  1931 .  65,666  39,296  48,594  2,075  62,211  217,842  554,267 

1930 .  62,553  51,722  68,853  2,596  67,204  252,965  610,860 

GainorLon .  3,113G  12,426L  20,259  L  521 L  4,993  L  35,123L  56.593L 

MONTREAL.  CANADA 

Tout  (D),  1931 .  1,851,722  724,372  69,302  109,360  411,831  3,206,306  3,715,885 

Star  (e).  1931 .  834,327  245,803  18,634  30,519  166,943  1,315,179  849,049 

GaxetU  (m).  1931 .  298,371  159,620  18,014  45,408  44,331  569.360  896,830 

La  Presae  (e).  1931 .  562,507  241,176  20,305  17,012  165,523  1,016,053  1,137,224 

La  Patrie  (e),  1931 .  156,517  77,773  12,349  16,421  35,034  305,714  832,782 

NASHVILLE.  TENN. 

Total  (DS),  1930  .  465,101  268,641  49,319  26,274  136,133  957,440  1,674,533 

1929  .  630,631  292,555  106,128  30,883  199,509  1,270,423  1,698,206 

GainorLon .  165.530  L  23.914L  56,809  L  4,609  L  63.376  L  312,983  L  23.673L 

ToUl  (D),  1930 .  336,599  235,804  35,523  19,409  102,647  741,381  1,124,682 

1929  .  467,412  225,127  59,329  28,193  146,700  936,908  1,040,521 

GainorLon .  130,813  L  10,677  G  23,806  L  8,784  L  44,053  L  195,527  L  84,1610 

Banner  (e),  1930 .  199,531  144,672  20,333  10,309  41,240  421,964  605,373 

1929  .  219,346  139,743  28,745  12,418  64,246  467,953  571,534 

GainorLon .  19,815  L  4,929  G  8,412  L  2,109  L  23,006  L  45,989  L  33,8360 

Tennessean  (e),  1930 .  137.068  91,132  15,190  9,100  61.407  319,417  519.309 

1929  .  248.066  85.384  30.584  15,775  82.454  468,955  468,687 

GainorLon .  110,998  L  5,748  G  15.394  L  6,675  L  21 .047  L  149,538  L  50.322  0 

ToUl  (S),  1931 .  128.502  32.837  13,796  6,865  33,486  216.059  549.851 

1930  .  163,219  67,428  46,799  2,690  52,809  333.515  657,685 

GainorLon .  34.717  L  34,591  L  33 ,003  L  4,175  G  19 ,323  L  117,456  L  107,834 

Banner  (S).  1931 .  73,576  16,654  8,076  4,358  16,035  119,185  287,107 

1930  .  80,525  34,027  21,436  1,025  25,698  162,846  336,020 

GainorLon .  6,949L  17.373  L  13.360  L  3,333  G  9,663  L  43,661  L  48.613L 

Tennessean  (8)  1931 .  54,926  16,183  5,720  2,507  17,451  96,874  262,744 

1930  .  82,694  33,401  25,363  1,665  27,111  170,669  321,665 

GainorLon .  27.768L  17,218L  19.643  L  842  G  9,660  L  73,795L  58,92lL 

NEW  BEDFORD,  MASS. 

Total  (DS),  1931 .  383,637  140,083  59,350  15,124  68,071  678,169  1.653,612 

1930  .  483,8.50  162,898  93,653  20,919  78,339  854,195  1,770,285 

GainorLon .  100,213L  22,815L  34,303  L  6.795L  10.268L  176.026L  116,6731 

Total  (D),  1931 .  358,131  135,941  53,327  13,753  62.741  635,797  1,306,427 

1930  .  442,923  160,969  74.593  19,129  72,438  784,588  1,362,327 

GainorLon .  84,792L  25,028L  21,266  L  5,376L  9,697L  148,791  L  55.9001. 

Standard  (e),  1931 .  141,672  52,036  19,699  7,463  22,179  251,919  622,623 

1930 .  189,819  70,159  26,440  8,808  29,752  333,392  665.757 

GainorLon .  48,147  L  18,123L  6,741  L  1,345L  7.573  L  81.473L  43,1341 

Timn(o),  1931 .  216,459  83,905  33,628  6,290  40,562  383.878  683,804 

1930  .  253,104  90,810  48.153  10,321  42,686  451,196  696.570 

GainorLon .  36,645  L  6,905  L  14,525  L  4,031  L  2,124  L  67,318  L  12,7661 

Total  (8),  1931 .  25.506  4.142  6,023  1,371  5,330  42.372  347.185 

1930 .  40.927  1,929  19,060  1,790  5,901  69,607  407.958 

GainorLon .  15,421  L  2,213  G  13,037  L  419  L  571 L  27 ,235  L  60,77SL 

SUndard  (S),  1931 .  25,506  4.142  6,023  1,371  5,330  42,372  347.185 

1930  .  40,927  1,929  19,060  1,790  5,901  69,607  407.958 

GainorLon .  15,421  L  2,213G  13,037  L  419L  571 L  27,235  L  60,7731. 

NEW  ORLEANS,  LA. 

ToUl  (DS),  1931 .  1,419,279  487,215  136,338  70,339  328,577  2,544,818  3,499,965 

1930 .  1,580,997  616,316  169,728  87,419  374.685  2,948,678  3,617,811 

GainorLon .  161,718L  129.101  L  33,390L  17,080  L  46,108L  403.860L  117,8461. 

ToUl  (D),  1931 .  1,091,226  448,081  64,586  61,483  243.505  2,003,079  2,470,453 

1930 .  1,210,445  523,044  112,543  79,792  274,905  2,297,322  2,528,423 

GainorLon .  119.219L  74,963  L  47.957  L  18,309  L  3I.400L  294.243  L  57.9701 

Timn-Picayune(m),  1931...  485,800  166,748  31,649  26,566  118,867  840,183  756.934 

1930  .  516,211  193,442  37,224  34.044  136.819  935,048  827.092 

GainorLon .  30,411  L  26,694  L  5,575  L  7,478  L  17,952  L  94,865  L  70.1581 
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NEW  ORLEANS,  LA. — Continued 

Retail  General  Total  Newi 

Paper  and  year  (Local)  (National)  Automotive  Financial  ClamiBed  advertiainc  and  Edt’l 

Tribune  (m),  1931 .  140.039  88,994  7,866  11,484  41,859  353,071  551,650 

1930  .  139,066  105,884  20,552  14,811  -50,487  375,763  582,108 

GainorI.ora .  973  Q  16,890  L  12,686  L  3,327  L  8,628  L  22,692  L  30,458  L 

Item  fe),  1931 .  276,745  108,715  12,957  11,647  47,139  469,156  503,978 

1930 .  317,615  119,000  30,280  15,542  55,020  557,394  470,568 

GainorLoea .  40,870  L  10,285  L  17,323  L  3,895  L  7,881  L  88,238  L  33,410  0 

Stetea  (e),  1931 .  188,642  83,624  12,114  11,786  35,640  340,669  657,891 

1930  .  237,553  104,718  24,487  15,395  32,579  429,117  648,655 

GainorLoea .  48,911  L  21 ,094  L  12,373  L  3,609  L  3,061  0  88,448  L  9,236  0 

Total  (S),  1931 .  328,053  39,134  71,752  8,856  85,072  541,739  1,029,512 

1930  .  870,552  93,272  57,185  7,627  99,780  651,356  1,089,388 

GainorLoea .  42,499  L  54,138L  14,567  0  1,229  0  14.708L  109,617L  69,876L 

Tiniw-ricayune  (S),  1931 . . .  172,390  21,971  56,728  5,594  55,284  317,021  433,175 

1930 .  185,413  53,145  35,381  2,734  64,142  355,666  478,385 

GainorLoea .  13,023  L  31,174L  21,3470  2,8600  8,858L  38,645  L  45,210L 

Item-Tribune  (S),  1931 .  82,238  7,275  9,143  1,656  12,301  114,962  282,818 

1930  .  89,664  15,931  10,451  2,094  18,637  141,145  285,566 

GainorLoaa . 7,426L  8,656L  1,308  L  438L  6,336  L  26,183L  2,748  L 

Statee  (8),  1931 .  73,425  9,888  5,881  1,606  17,487  109,756  813,519 

1930  .  95,475  24,196  11,353  2,799  17,001  154,545  325,437 

GainorLoea .  22,050  L  14,308  L  5,472  L  1,193  L  486  0  44,789  L  11,918  L 

NEW  YORK,  N.  Y.* 

ToUl  (DS),  1930  .  7,456,142  2,698,065  256,018  504,466  1,442.729  11,596,936  . 

1929  .  7,794,881  3,055,307  446,641  728,425  1,617,831  13.468,019  . 

GainorLoea .  338,739  L  357,242  L  190,623  L  223,959  L  175,102  L  871,083  L  . 

ToUl(D),  1930  .  6,044,950  2,096,487  169,499  478,729  1,032,400  9,173,837  . 

1929 .  6,084,343  2,276,266  244,373  682,966  1,154,069  9,514,678  . 

GainorLoaa .  39,393  L  179,779  L  74,874  L  204,237  L  121,669  L  340,841  L  . 

Timea  (m),  1930  .  668,058  210,695  16,513  132,539  170,606  1,049,359  . 

1929  .  767,224  249,747  23,286  214,563  194,399  1,211,370  . 

GainorLoaa .  99,166  L  39,052  L  6,773  L  82,024  L  23,793  L  162,011  L  . 

Herald-Tribune  (m),  1930...  476,877  194,438  18,765  75,879  74,501  745,816  . 

1929  .  532,184  224,960  27,533  119,535  77,997  935,141  . 

GainorLoea .  55,307  L  30,522  L  8,768  L  43,656  L  3,496  L  89,325  L  . 

World  (m).  1930 .  98,420  96,130  7,761  15,917  205,767  400,317  . 

1929 .  151,226  107,933  10,244  28,899  256,554  515,713  . 

Gainorlxiea .  52,806  L  11,803  L  2,483  L  12,982  L  50,787  L  115,396  L  . 

American  (m),  1930 .  165,330  72,713  1,433  20,091  82.643  320,686  . 

1929 .  193,443  67,528  .  24,518  87,315  348,286  . 

GainorLoaa .  28,113  L  5.185Q  1,433  0  4,428  L  4,672  L  27,600  L  . 

Newa(m),1930  .  616,662  147,459  6,281  11,893  764,121  . 

1929 .  490.376  158,893  2,271  8,757  649,269  . 

GainorLoea .  126,286  0  11,434  L  4,010  0  3,136  0  .  114,852  0  . 

Mirror  (m),  1930 .  145,630  72,973  86  5.223  14,500  233,103  . 

1929 .  115,056  57,171  718  4,237  16,421  188,648  . 

GainorLoaa .  30,574  0  15,802  0  632  L  986  L  1,921  L  44,455  0  . 

Sun  (e),  1930  .  902,746  284,703  20,392  63,097  10,306  1,197,755  . 

1929  .  884,685  333,808  44,779  79.694  10,693  1,229.086  . 

GainorLoaa .  18,161  0  49,105  L  24,387  L  26.597  L  387  L  31,331  L  . 

Journal  (e),  1930  .  782,701  208,706  19.197  23,065  2,521  993,928  . 

1929  .  743,975  243,752  26,390  22,106  3.477  991,204  . 

GainorLoea .  38,726  0  35,046  L  7,193  L  959  0  956  L  2,724  0  . 

Evening  World  (e),  1930. .. .  476.372  180,301  14,445  11,661  13,304  669,977  . 

1929  .  643,877  192,618  8.525  12,601  1,940  738,435  . 

GainorLoea .  67,505  L  12,317  L  6,920  0  950  L  11,364  0  68,458  L  . 

Poet  (e).  1930 .  186,973  103,727  8,318  45,748  1,536  292,236  . 

1929  .  277,059  96,697  14,996  73,433  1,724  376,480  . 

GainorLoea .  90,086  L  7,030  0  6,678  L  27,685  L  188  L  83,244  L  . 

Oraphio  (e),  1930 .  148,812  55,412  15,536  4,576  33.786  238,010  . 

1929 .  173,144  44,461  19,565  3,126  40,520  258,125  . 

GainorLoea .  24,332  L  10,9510  4,029  L  1,450  0  6,734  L  20,115  L  . 

Telegram  (e),  1930  .  237,258  120,915  19,833  22,164  119,820  477,993  . 

1929 .  177,622  100,732  26,693  24,926  130,749  409,103  . 

GainorLoaa .  59,636  0  20,183  0  6,860  L  2,762  L  10,929  L  68,890  0  . 

Brooklyn  Eagle  (e),  1930  ...  485,795  161,012  8,460  21,106  199,232  846,039  . 

1929  .  452,282  181,619  17.075  27,643  208,786  842,687  . 

GainorLoaa .  33,513  0  20,607  L  8,615  L  6,537  L  9,554  L  3,352  0  . 

Standard-Union  (e).  1930...  200,265  58,299  414  13,266  21,341  279,905  . 

1929 .  192,814  72,896  9,804  14,263  31,159  296,869  . 

GainorLoaa .  7,451  0  14,597  L  9,390  L  997  L  9,818  L  16,964  L  . 

Brooklyn  Timea  (e),  1930...  293,190  92,387  7,863  16,372  36,640  422,217  . 

1929 .  219,724  107,915  11,668  17,156  40,033  367,672  . 

GainorLoaa .  73,466  0  15,528  L  3,805  L  784  L  3.393  L  54,5450  . 

Totol(8),  1930 .  1,411,192  601,578  86,519  25,737  410,329  2,423,099  . 

1929 .  1,710,538  779,041  202,268  45.459  463,762  2,953,341  . 

GainorLoaa .  299,346  L  177,463  L  115,749  L  19,722  L  53,033  L  530,242  L  . 

Timea  (S),  1930  .  323,928  194.362  23,005  10,601  139,438  657,728  . 

1929 .  369.048  247,670  46,809  24,099  159,460  776,178  . 

GainorLoaa .  45,120  L  53,308  L  23,804  L  13,498  L  20,022  L  118,450  L  . 

Herald-Tribune  (S),  1930....  209,961  143,875  20,251  7,783  55,020  408,856  . 

1929 .  266,826  170,678  33.536  9,605  56,332  493,836  . 

GainorLoea .  56,865  L  26,803  L  13,285  L  1,822  L  1,312  L  84,980  L  . 

World  (8),  1930 .  116,560  36.480  3,286  254  78,030  231,070  . 

1929 .  164,249  67.258  21,264  959  101,800  333,307  . 

GainorLoea .  47,689  L  30,778  L  17,978  L  705  L  23,770  L  102,237  L  . 

American  (8),  1930 .  255,114  129,949  14,970  3,332  39.803  424,866  . 

1929 .  356,137  156,786  33,607  5.268  37,690  550,613  . 

GainorLoaa .  101,023  L  26,837  L  18,637  L  1,936  L  2,113  L  125,747  L  . 

New  (8),  1930  .  263,760  49,093  1,607  656  312,853  . 

1929  .  257.096  38,541  5,144  416  295,637  . 

GainorLoaa .  6,754  0  10,552  0  3,537  L  240  0  .  17,216  0  . 

Brooklyn  Eagle  (8),  1930....  120,868  39,105  16,475  871  66,334  226,307  . 

1929 .  169,384  65,986  34,301  1,187  72,256  307,626  . 

GainorLoaa .  48,516  L  26,881  L  17,826  L  316  L  5,922  L  81 ,319  L  . 

BrooklynTimea(S).  1930...  30,117  2,832  2,723  254  8,662  41,611  . 

1929  .  22,355  16,343  13.010  825  12,055  50,753  . 

GainorLoaa .  7,762  0  13,511  L  10,287  L  571 L  3,393  L  9,142  L  . 

Bronx  Home  Newa  (e) .  159,861  36,617  4,202  6,142  45,897  242,375  468,025 

1930  .  169,752  35,536  826  7,509  52,302  257,590  515,210 

GainorLoaa .  9,891  L  1,0810  3,376  0  1,367  L  6,405  L  15,215  L  47,185  L 

Bronx  Home  Newa  (8) .  90,884  5,882  5,714  1,986  23,042  119,808  148,992 

1930 .  105,443  15,779  14,597  3,100  24,169  145.391  171,409 

GainorLoaa .  14,559  L  9,897  L  8,883  L  1,114  L  1,127  L  25,583  L  22,417  L 


'Pigurea  fumiahed  by  Advertiaing  Record  Company  (except  (or  Bronx  Home  Newa),  include  Automotive  and  Finan- 
dH  nnder  Retail  and  Oeneral  alao.  Bronx  Home  Newa  figurea  fumiahed  directly  by  publiaher,  follow  aame  breakdown. 


NIAGARA  FALLS,  N.  Y. 

Retail  General  Total  Newa 

Paper  and  year  (Loral)  (National)  Automotive  Financial  Claaaified  advertiaing  and  EdtT 

Total  (D),  1931 .  373,147  83,473  22,164  10,344  33,361  552,872  847,000 

1930  .  452,500  98,652  55,538  10,593  37,811  663,753  810,833 

GainorLoaa .  79,353  L  15,179  L  33,374  L  249  L  4,450  L  110,881  L  36,167  0 

Gaxette  (e),  1931 .  373,147  83,473  22,164  10,344  33,361  552,872  847,000 

1930  .  452,500  98,652  55,538  10,593  37,811  663,753  810,833 

GainorLoaa .  79,353  L  15,179  L  33,374  L  249  L  4,450  L  110,881  L  36,167  0 

OAKLAND.  CAL. 

Total  (DS),  1931 .  850,950  315,954  88,897  37,709  430,171  1,742,500  2,680,259 

1930 .  1,005,838  281,023  151,503  33,100  474,646  1,961,329  2.839,032 

GainorLoaa .  154,888  L  34,931  G  62,606  L  4,609  Q  44,475  L  218,829  L  158,773  L 

Total  (D),  1931 .  785,199  303,235  46,443  36,037  350,073  1,5.38,992  2.109,778 

1930  .  904,427  271,177  90,780  32,061  388,370  1,701,183  2,227,925 

GainorLoaa .  119,228  L  32,058  G  44,337  L  3,976  0  38,297  L  162,191  L  118,147  L 

Poet  Enquirer  (e).  1931 .  375,982  117,344  24,564  15,688  102,758  637,910  907,495 

1930  .  454,666  96,419  64,564  14,698  108,399  740,779  975,278 

GainorLoaa .  78,684  L  20,925  0  40,000  L  990  0  5,641  L  102,869  L  67,783  L 

Tribune  (e),  1931 .  409,217  185,891  21,879  20,349  247,315  901,082  1,202,283 

1930  .  449.761  174,758  26,216  17,363  279,971  960,404  1,252,647 

GainorLoaa .  40,544  L  11,1330  4,S37L  2.986  G  32.656  L  59,322L  50.364  L 

Total  (S),  1931 .  65,751  12,719  42,454  1,672  80,098  203,508  570,481 

1930 .  101,411  9,846  60,723  1,039  86,276  260,146  611,107 

GainorLoaa .  35.660  L  2.873  G  18,269  L  633  G  6,178  L  56.638  L  40,626L 

Tribune  (S),  1931 .  65,751  12,719  42,454  1,672  80,098  203,508  570,481 

1930 .  101,411  9,846  60,723  1,039  86,276  260,146  611,107 

GainorLoaa .  35,660  L  2,873  G  18,269  L  633  G  6,178  L  56,638  L  40,626  L 

OKLAHOMA  CITY,  OKLA. 

Total  (DS).  1931 .  826,741  414,112  79,877  39,280  361.594  1,727,076  1,903,072 

1930  .  828,011  484,702  139,850  44,912  401,269  1,902,299  2,203,947 

GainorLoaa .  1,270  L  70,590  L  59,973  L  5,632  L  39,675  L  175,223  L  300,875  L 

Total  (D),  1931 .  729,794  389,880  60,385  34,874  312,529  1,532,934  1,611,146 

1930  .  732,088  452,131  100,836  35,390  346,656  1,670,540  1,805,160 

GainorLoaa .  2,294  L  62.251  L  40,451  L  516L  34,127  L  137,606L  194,014L 

Oklahoman  (m),  1931 .  207,593  143,009  17,009  10,584  123,553  505,891  572,059 

1930  .  204,521  178,441  25,331  11,153  127,582  549,865  605,583 

GainorLoaa .  3,072  G  35,432  L  8,322  L  569  L  4.029L  43,974  L  33,524  L 

Timea  (e),  1931 .  286,561  157,254  21,077  13,488  122,795  601,254  564,725 

1930 .  300,259  185,600  37,534  13,378  130,030  667,104  563,145 

GainorLoaa .  13.698  L  28.346L  16.457L  HOG  7.235  L  65,850L  1,580  0 

Oklahoma-NewB(e),  1931...  235,640  89,617  22,299  10,802  66,181  425,789  474,362 

1930  .  227,308  88,090  37,971  10,859  89,044  453,571  636,432 

Gainorixiaa .  8,332  G  1,527  G  15,672  L  57  L  22,863  L  27,782  L  162,070  L 

Total  (S).  1931 .  96,947  24,232  19,492  4,406  49,065  194,142  291,926 

1930  .  95.923  32,571  39,014  9,522  54,613  231,759  398,787 

GainorLoaa .  1,024  G  8,339L  19,522L  5,116L  5,548  L  37,617L  106,861  L 

OMAHA,  NEB. 

ToUl  (DS).  1931 .  832,077  359,391  78,422  16,044  217,298  1,518,153  2,326,001 

1930 .  740,098  407,312  174,766  23,737  237,027  1,589,176  2,460,414 

Gainorlxjaa .  91,979  G  47,921  L  96,344  L  7,693  L  19,729  L  71,023  L  134,413  L 

Total  (D),  1931 .  638,658  257,140  51,997  12,297  148,091  1,123,104  1,485,692 

1930  .  577,541  306,355  66,254  21,506  159,747  1,137,639  1,549,125 

GainorLoaa .  61,117  G  49,215  L  1^,257  L  9,209  L  11,656  L  14,535  L  63,433  L 

Bee-Newa  (e),  1931 .  234,566  93,474  10,383  4.595  52,596  404,709  709.861 

1930  .  231,083  112,280  20,484  5,892  66,962  441,541  779,478 

GainorLoaa .  3,483  G  18,806L  lO.lOlL  1,297  L  14,366  L  36,832  L  69,617L 

World-Herald  (e),  1931 .  404,092  163.666  41,614  7,702  95,495  718,395  775,831 

1930  .  346,458  194,075  45,770  15,614  92,785  696,098  769,647 

GainorLoaa .  57,634  G  30,409  L  4,156  L  7,912  L  2,710  G  22,297  0  6,184  0 

Total  (S),  1931 .  193,419  102,251  26,425  3,747  69.207  395,049  840,309 

1930 .  162,557  100,957  108,512  2,231  77,280  451,537  911,289 

GainorLoaa .  30.862  G  1,294  G  82,087  L  1,516  0  8,073  L  56,488  L  70,980  L 

•Bee-Newa  (S),  1931 .  70,027  82,019  8,998  2,053  19,802  182,899  431,019 

1930 .  55,383  77,516  46,909  495  26,984  207,287  511,994 

GainorLoaa .  14,644  0  4,503  G  37,911  L  1,558  G  7,182  L  24,388  L  80,975  L 

World-Herald  (S),  1931 .  123,392  20,232  17,427  1,694  49,405  212,150  409,290 

1930 .  107,174  23,441  61,603  1,736  50,296  244,250  399,295 

GainorLoaa .  16,218  G  3,209  L  44,176  L  42  L  891 L  32,100  L  9,995  0 

•  American  Weekly  linage  included  in  Sunday  Bee-Newa  Bgurea -1931,  General.  74,991 ;  Automotive.  1994;  Total 
76,985;  1930,  Generai.  68,110;  Automotive,  1904;  Total,  70,014. 

PEORIA,  ILL. 

Total  (DS).  1931 .  1,113,811  391,520  158,782  22,748  342,056  2,042,280  2,299,178 

ToUl  (D),  1931 .  927,841  361,913  136,506  20,770  292,212  1,752,553  1,593,560 

Journal  (e).  1931 .  319,898  112,822  42,597  8,680  98,755  588,002  538,613 

Tranacript  (m).  1931 .  243,418  112,229  42,268  8,594  98.210  505,300  527,213 

Star  (e).  1931 .  364,525  136,862  51,641  3,496  95,247  659.251  527,734 

Total  (S),  1931 .  185,970  29,607  22,276  1,978  49,844  289,727  705,618 

Journal-Tranacript  (S),  1931.  91,577  14,903  11,342  1,240  25,241  144,346  346,040 

Star  (8).  1931 .  94.393  14.704  10,934  738  24,603  145,381  359,578 

PERTH  AMBOY,  N.  J. 

ToUl  (D).  1931 .  228,701  60,721  31,057  7,475  36,075  380,472  613,632 

1930  .  304.610  61,426  51,716  11,594  39,279  476,123  631,798 

GainorLoaa .  75.909  L  705  L  20,659  L  4,119  L  3.204  L  95,651  L  18,166  L 

Newa  (e).  1931 .  228,701  60.721  31,057  7,475  36.075  380.472  613,632 

1930 .  304.610  61,426  51,716  11,594  39,279  476,123  631,798 

(lainorLoaa .  75,909  L  705  L  20,659  L  4,119  L  3,204  L  95,651  L  18,166  L 

PHILADELPHIA.  PA. 

Total  (DS),  1931 .  2,645,504  980,759  207,232  198,648  677,561  4,856,851  6.624.092 

1930 .  2.646.517  1,137.121  308,114  240,873  814.042  5,325,485  6,590,995 

GainorLoaa..." .  1,013  L  156,362  L  100,882  0  42,225  L  136,481  L  468,634  L  33,097  0 

ToUl  (D).  1931 .  2,233,527  866,613  170,160  191.940  526,728  4,136,089  5,060,165 

1930 .  2,211,200  976,470  222,180  238.889  633,412  4,460,927  4.964.893 

Gain  orL^ .  22,327  0  109,857  L  52,020  L  46,949  L  106,684  L  324,838  L  95,272  0 

Bulletin  (e),  1931 .  762,007  260,776  44,817  28,204  195.801  1,293,216  791.807 

1930 .  811,397  292,009  77,212  30,125  225,420  1,438,523  774,747 

Gain  oriiaa .  49.390  L  31.233  L  32.395  L  1,921  L  29,619  L  145,307  L  17,060  0 

Inquirer  (m),  1931 .  298.450  136,063  24,996  32.255  145,053  643,697  942,472 

1930 .  307.673  155.167  30,642  46,946  167,496  722,750  915,939 


(Continued  on  ne»t  page) 
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PHILADELPHIA.  PA. — Continued 

Retail  General  Total  News 

Paper  and  year  CLocal)  (National)  Automotive  Financial  ClassiSed  advertising  and  Edt’l 


Gain  or  Ixas . 

9,223  L 

19,014  L 

5,646  L 

14,691  L 

22,443  L 

79,053  L 

26,533  G 

New*  (e),  1931 . 

323,547 

109,911 

6,861 

2,644 

6,966 

480,778 

486,851 

1930 . 

287,918 

99,333 

10,933 

2,565 

7,752 

483,909 

477,610 

Gain  or  Loee . 

35,629  G 

10,578  G 

4,072  L 

79  0 

786  L 

3,131  L 

9,241  G 

Public  Ledger  (e),  1931 _ 

430,592 

160,762 

41,961 

55,286 

68,172 

757,737 

919,379 

1930 . 

403,491 

200,260 

55,695 

66,010 

91,364 

818,338 

883,272 

Gain  or  Loee . 

27,1010 

39,498  L 

13,734  L 

10,724  L 

23,192  L 

60,601  L 

36,107  G 

Public  Ledger  (m),  1931 . . . 

225,611 

109,428 

29,406 

59,611 

59,605 

562,884 

1,070,702 

1930 . 

206,732 

135,780 

29,035 

75,428 

85,905 

592,250 

1,066,664 

Gain  or  Loee . 

17,879  G 

26,352  L 

371  G 

15,817  L 

26,300  L 

29,366  L 

4,038  G 

Record  (m),  1931 . 

193,320 

89,673 

22,119 

13,940 

51,131 

397,777 

848,954 

1930 . 

193,989 

93,921 

18,663 

17,815 

55,475 

405,157 

846,661 

Gain  or  Loee . 

669L 

4,248  L 

3,456  Q 

3,875  L 

4,344  L 

7,380  L 

2,293  G 

Total  (S),  1931 . 

411,977 

114,146 

37,072 

6,708 

150,833 

720,762 

1,563,927 

1930 . 

435,317 

160,651 

85,934 

1,984 

180,630 

864,558 

1,626,102 

Gain  or  Lone . 

23,340 L 

46,505  L 

48,862  L 

4,724  G 

29,797  L 

143,796  L 

62,175  L 

Inquirer  (S),  1931 . 

237,678 

51,949 

17,865 

347 

92,216 

400,055 

541.905 

1930 . 

251,838 

71,953 

34,766 

1,087 

107,474 

467,148 

594,568 

Gain  or  Loee . 

14,160  L 

20,004  L 

16,901  L 

740  L 

15,258  L 

67,093  L 

52,663  L 

Public  Ledger  (S),  1931.... 

101,448 

45,502 

16.432 

2,507 

34.103 

199,992 

503,663 

1930 . 

110,367 

72,402 

39,468 

764 

43,934 

266,947 

549,220 

Gain  or  Loss . 

8.919  L 

26,900  L 

23,036  L 

1,743  G 

9,831  L 

66,955  L 

45,657  L 

Record  (S).  1931 . 

72,851 

16,695 

2,775 

3,854 

24,514 

120,715 

518,459 

1930  . 

73,112 

16,296 

11,700 

133 

29,222 

130,463 

482,314 

Gain  or  Loee . 

261  L 

399  G 

8,925  L 

3,721  G 

4,708  L 

9,748  L 

36,145  G 

PHOENIX,  ARIZ. 


Total  (DS).  1931 . 

.  687,589 

242,888 

84,306 

53.585 

245,712  1,323,254 

1,822,388 

1930 . 

766,581 

236,998 

136,382 

28,548 

296,232  1,469,336 

1,671,139 

Gain  or  Ixaa . 

78,992  L 

5,890G 

52,076  L 

25,037  G 

50,520  L  146,082  L 

151,249  G 

ToUl  (D),  1931 . 

544,899 

211,234 

59,775 

43,052 

194,954  1,062,762 

1,389,146 

1930 . 

.  666,954 

226,417 

85,712 

25,982 

243,997  1.253.223 

1,297,325 

Gain  or  Loas . 

122,055  L 

15,183  L 

25,937  L 

17,070  G 

49,043  L  190,461  L 

91,821  G 

Republic  (m),  1931 . 

.  319,904 

107,888 

21,487 

16,410 

102,154  571,372 

708,743 

1930 . 

385,881 

147,460 

35,157 

13,338 

180,549  765,401 

735,328 

Gain  or  Loee . 

65,977  L 

39,572  L 

13,670  L 

3,072  G 

78,395  L  194,029  L 

26,585  L 

Gaaette  (e),  1931 . 

,.  224,995 

103,346 

38,288 

26,642 

92,800  491,390 

680,403 

1930 . 

.  281,073 

78,957 

50,555 

12,644 

63,448  487,822 

561,997 

Gain  or  Loee . 

56,078  L 

24,389  G 

12,267  L 

13,998  G 

29,352  G  3,568  G 

118,406 G 

Total  (S).  1931 . 

.  142,690 

31,654 

24,531 

10,533 

50,758  260,492 

433,242 

1930 . 

99,627 

10,581 

50,670 

2,566 

52,235  216,113 

373,814 

Gain  or  Loan . 

43,063  G 

21,073  G 

26,139  L 

7,967  G 

1,477  L  44,379  G 

59,428  G 

Republic  (S).  1931 . 

.  .  142,690 

31,654 

24,531 

10,533 

50,758  260,492 

433,242 

1930 . 

99,627 

10,581 

50,670 

2,566 

52,235  216,113 

373,814 

Gain  or  Lean . 

43.063  G 

21.073  G 

26,139  L 

7,967  G 

1,477  L  44,379  G 

59,428  G 

PITTSBURGH, 

PA. 

Total  (DS),  1931 . 

.  1,901,054 

653,198 

146,042 

75,349 

429,552  3,394,972 

3,996,977 

1930 . 

.  2,023,489 

727,468 

212,539 

96,710 

522,944  3,730,773 

4,372,453 

Gain  or  Loas . 

122,435  L 

74,270  L 

66,497  L 

21,361  L 

93,392  L  335,801  L 

375,476  L 

Total  (D).  1931 . 

.  1,606,580 

505,512 

100,703 

68,217 

288,015  2.758.804 

2,925,859 

1930 . 

.  1,744,810 

564,151 

150,662 

92,962 

350,545  3,050,662 

3,134,748 

Gain  or  Lcaa . 

138,230  L 

58,639  L 

49,959  L 

24,745  L 

62,530  L  291,858  L 

208,889  L 

Poet-Gaaette  (m).  1931 _ 

.  284. COO 

127,948 

35,064 

32,559 

61,499  623,823 

1,018,241 

1930 . 

375,261 

120,886 

55,347 

53,673 

78,264  754,430 

1,018,999 

Gain  or  Loaa . 

91 ,261  L 

7,062  G 

20,283  L 

21,114  L 

16,765  L  130,607  L 

758  L 

Preas  (e),  1931 . 

737,411 

234,289 

34,686 

18,099 

151,852  1,202.532 

915,140 

1930 . 

413,023 

270,079 

51,704 

23.557 

173,938  947,859 

1,018,120 

Gain  or  Lcaa . 

.  324,388  G 

35,790  L 

17,018 L 

5,458 L 

22,086  L  254,673  G 

102,980  L 

Sun-Telegrapb  (e),  1931 _ 

.  585,169 

143,275 

30,953 

17,559 

74,664  932,449 

992,478 

1930 . 

956,526 

173,186 

43,611 

15,732 

98,343  1.348.373 

1,097,629 

Gain  or  Loee . 

.  371 ,357  L 

29,911 L 

12,658 L 

1,827  G 

23,679  L  415.924  L 

105,151  L 

Total(S).1931 . 

294,474 

147,686 

45,339 

7,132 

141,537  636,168 

1,071,118 

1930 . 

.  278,679 

163,317 

61,877 

3,748 

172,399  680,111 

1,237,705 

Gain  or  Loaa . 

15,795  G 

15,631  L 

16,538  L 

3,384  G 

30,862  L  43 .943  L 

166,587  L 

Preee  (S),  1931 . 

158,333 

42,891 

18,508 

3,685 

90,315  313,732 

571 ,987 

1930 . . . 

75,049 

62,441 

30,843 

1,784 

107,676  277,884 

653,770 

Gain  or  Loaa . 

83,284  G 

19,550  L 

12 .335  L 

1,901  G 

17,361  L  35,848  G 

81,783  L 

*Sun-Telegrapb  (S),  1931 . . 

.  136,141 

104,795 

26,831 

3,447 

51,222  322,436 

499,131 

1930 . 

.  203,630 

100,876 

31,034 

1,964 

64,723  402,227 

583,935 

Gain  or  Loaa . 

67,489  L 

3,919  G 

4,203  L 

1,483  G 

13,501  L  79,791  L 

84,804  L 

•  American  Weekly  linage  included  in  Sunday  Sun-Telegrapb  figuree— 1931,  General,  76,895;  Automotive,  1994;  Total, 
78,889;  1930,  General,  68,110;  Automotive,  1904;  Total,  70,014. 


PORTLAND,  ORE. 


Total  (DS).  1931 . 

...  1,115,142 

491,704 

142,019 

86,826 

483,490 

2,324,050 

3,024,470 

1930 . 

...  1,394,114 

468,056 

146,813 

65,320 

487,485 

2,566,558 

3,217,971 

Gain  or  Loaa . 

...  278,972  L 

23,648 G 

4,794  L 

21,506 G 

3,995  L 

242,508  L 

193,501  L 

Total  (D).  1931 . 

...  977,211 

450,122 

72,410 

76,543 

360,212 

1,940,871 

2,307,274 

1930 . 

...  1,252.635 

413,916 

74,624 

59,793 

366,975 

2,172,669 

2,436,161 

G^  or  Loaa . 

...  275,424  L 

36,206 G 

2,214  L 

16,750  G 

6,763  L 

231,798  L 

128,887  L 

Oregonian  (m),  1931 . 

...  175,239 

142,597 

18,257 

33,235 

148,101 

519,282 

698,537 

1930 . 

...  227,829 

130,570 

19,870 

30,918 

163,995 

574,240 

670,168 

Gun  or  Lcaa . 

52,590L 

12,027  G 

1,613  L 

2,317  G 

15,894  L 

54,958  L 

28,369  G 

Journal  (e),  1931 . 

...  321,586 

153,900 

18,010 

21,269 

96,641 

612,960 

584,429 

1930 . 

...  376,662 

136,468 

20,188 

13,513 

111,191 

658,077 

616,363 

Gain  or  Loaa . 

55,076L 

17,432  G 

2,178 L 

7,756 G 

14,550  L 

45,117  L 

31 ,934  L 

Newa  (e),  1931 . 

...  194,122 

79,522 

17,137 

8,320 

53,992 

354,017 

399,333 

1930 . 

...  225,636 

79,115 

16,170 

6,376 

37,973 

367,799 

441,555 

Gain  or  Loan . 

31,514  L 

407  G 

967  G 

2,044  G 

16,019  G 

13,782  L 

42,222 L 

Telegram  (e),  1931 . 

...  286,264 

74,103 

19,006 

13,719 

61,478 

454,612 

624,975 

1930 . 

...  422,508 

67,763 

18,396 

9,086 

53,816 

572,553 

708,075 

Gain  or  Loaa . 

...  136,244  L 

6,340  G 

610  G 

4,633  G 

7,662  G 

117,941  L 

83,100L 

ToUl(S),  1931 . 

...  137,931 

41,582 

69,609 

10,283 

123,278 

383,179 

717,196 

1930 . 

...  141,479 

54,140 

72,189 

5,527 

120,510 

393,889 

781,810 

Gain  or  Loaa . . 

3,548L 

12 ,558  L 

2,580L 

4,756 G 

2,768  G 

10,710  L 

64,614  L 

Oregonian  (8),  1931 .... 

93,514 

36,438 

39,323 

5,465 

79,736 

254,732 

400,261 

1930 . 

...  102,603 

43,755 

41,659 

3,336 

80,678 

272,075 

427,047 

Gain  or  Loaa . 

9,089L 

7,317  L 

2,336L 

2,129  G 

942  L 

17,343  L 

26,786  L 

Journal  (S),  1931 . 

...  44,417 

5,144 

30,286 

4,818 

43,542 

128,447 

316,935 

1930 . 

38,876 

10,385 

30,530 

2,191 

39,832 

121,814 

354,763 

Gain  or  Lcaa . 

5,541G 

5,241  L 

244L 

2,627  G 

3,710 G 

6,633  G 

37,828  L 

PROVIDENCE,  R.  I. 


Paper  and  year 

Retail  General 

(Local)  (National)  Automotive 

Financial 

Total  News 

Classified  advertising  and  Kdt'l 

Total  (DS),  1931 . 

1,012,967 

295,769 

169,548 

90,797 

316,740  1,947,290  3,263,744 

1930 . 

1,192,184 

369,241 

281,372 

109,906 

354,657  2,379,925  3.247,759 

Gain  or  Loan . 

179,217  L 

73,472  L 

111,824  L 

19,109  L 

37,917  L  432,635  L  15,985  0 

Total  (D),  1931 . 

901 .360 

283,752 

112,893 

85,032 

283,387  1,727,893  2.708,183 

1930 . 

1,044,988 

337,134 

187,444 

106,577 

316,392  2,064,911  2,622,419 

Gain  or  Loaa . 

143,628  L 

53.382 L 

74 ,551  L 

21 ,545  L 

33,005  L  337,018  L  85,764  0 

Bulletin  (e),  1931 . 

582,204 

142,477 

40,417 

35,830 

135,585  939,519  979.871 

1930 . 

650,991 

185,692 

84,295 

38,222 

150,863  1,115,502  964,995 

Gain  or  Loss . 

68,787  L 

43,215  L 

43,878  L 

2,392  L 

15,278  L  175,983  L  14,8760 

Journal  (m),  1931 . 

103,813 

61,795 

30.224 

37,734 

136,699  390,995  941,596 

1930 . 

126,042 

70,601 

45,372 

52,805 

153,589  475,918  895,055 

Gain  or  Loas . 

22,229  L 

8,806  L 

15,148  L 

15,071  L 

16,890  L  84,923  L  46,541  0 

News  Tribune  (e),  1931 . 

215,343 

79,480 

42,252 

11,468 

11,103  397,379  786,716 

1930 . 

267,955 

80,841 

57,777 

15,550 

11,940  473,491  762.369 

Gain  or  Ixm . 

52,612  L 

1,361  L 

15,525  L 

4,082  L 

837  L  76,112  L  24,347  0 

Total  (S),  1931 . 

111,607 

12,017 

56,655 

5,765 

33,353  219,397  555.561 

1930 . 

147,196 

32,107 

93,928 

3,329 

38,265*  315,014  625,340 

Gain  or  Loas . 

35,589  L 

20,090  L 

37,273  L 

2,436  G 

4,912  L  95,617  L  69,779L 

Journal  (S),  1931 . 

111,607 

12,017 

56,655 

5,765 

33,353  219,397  555,561 

1930 . 

147,196 

32,107 

93,928 

3,329 

38,265  315,014  625.340 

Gain  or  Loaa . 

35,589  L 

20,090  L 

37,273  L 

2,436 G 

4,912  L  95,617  L  69,779  L 

Total  (DS),  1931 . 

758,406 

READING,  PA. 

221,170  63,396  33,158 

156,803  1,275,191  1,260,654 

1930 . 

727,407 

245,452 

146,467 

33,752 

189,990  1,382,651  1,511,258 

Gain  or  Loaa . 

30,999  G 

24,282  L 

83,071  L 

594  L 

33,187  L  107,460  L  250.604  L 

Total  (D),  1931 . 

726,268 

215,277 

54,525 

31,801 

140,595  1,210,621  1,142,496 

1930 . 

672,173 

236,273 

113,368 

33.030 

170,134  1,264,516  1,352,096 

Gain  or  Loaa . 

54,095  G 

20,996 L 

58,843  L 

1,229  L 

29,539  L  53,940  L  209,600 L 

Eagle  (e),  1931 . 

370,959 

108,453 

23,281 

14,870 

70,377  615,305  537.332 

1930 . 

335,227 

145,731 

47,361 

16,768 

85,328  654,787  578,169 

Gain  or  Loaa . 

35,732  G 

37,278  L 

24,080  L 

1,898  L 

14,951  L  39,482  L  40,8371 

Times  (m),  1931 . 

355,309 

106,824 

31,244 

16,931 

70,218  595,316  605,164 

1930 . 

336,946 

90,542 

66,007 

16,262 

84,806  609,774  773,927 

Gain  or  Iams . 

18,363  G 

16,282  G 

34,763  L 

669  G 

14,588L  14.458L  168,763L 

Total  (S),  1931 . 

32,138 

5,893 

8,871 

1,357 

16,208  64,570  118,158 

1930 . 

55,234 

9,179 

33,099 

722 

19,856  118,090  159,162 

Gain  or  Loss . 

23,096 L 

3,286 L 

24 ,228  L 

635  G 

3,648  L  53,520  L  41,004 L 

Eagle  (S),1931 . 

32,138 

5,893 

8,871 

1,357 

16,208  64,570  118,158 

1930 . 

55,234 

9,179 

33,099 

722 

19,856  118,090  159,162 

Gain  or  IxMa . 

23,096  L 

3,286  L 

24,228  L 

635  G 

3,648  L  53,520  L  41,004  L 

Total  (DS),  1931 . 

803,461 

RICHMOND, 

242,151  81,883 

VA. 

55,559 

239,319  1,440,799  1,637,216 

1930 . 

821,116 

322,857 

144,634 

70,620 

258,760  1,631,102  1,927,888 

Gain  or  lioaa . 

17,655  L 

80,706  L 

62,751  L 

15,061  L 

19,441  L  190,303  L  290.672 L 

Total  (D),  1931 . 

674,070 

222,118 

67,174 

46,430 

205,966  1,233,965  1,343,377 

1930 . 

672,144 

297,138 

102,610 

60,679 

221,943  1,367,515  1,552,600 

Gain  or  Loaa . 

1,926 G 

75,020 L 

35,436 L 

14,249  L 

15,977  L  133,550  L  209,223  L 

News  I,eader  (e),  1931 . 

448,683 

143,554 

46,231 

25,384 

114,449  785,980  754,626 

1930 . 

448,864 

194,215 

73,303 

32,480 

126,589  877,218  885,131 

Gun  or  Loas . 

181  L 

50,661  L 

27,072  L 

7,096  L 

12,140  L  91,238  L  130,505  L 

Times  Dispatch  (m),  1931 . . . 

225,387 

78,564 

20,943 

21,046 

91.517  447,985  588,751 

1930 . 

223,280 

102,923 

29,307 

28,199 

95,354  490,297  667,469 

Gain  or  Loss . 

2,107 G 

24,359  L 

8,364  L 

7,153  L 

3,837  L  42,312  L  78,718  L 

Total  (S),  1931 . 

129,391 

20,033 

14,709 

9,129 

33,353  206,834  293,839 

1930 . 

148,972 

25,719 

42,024 

9,941 

36,817  263,587  375,288 

Gain  or  Loas . 

19,581 L 

5,686  L 

27,315  L 

812  L 

3.464  L  56,753  L  81,449 L 

Tiroes  Dispatch  (S),  1931 . . . 

129,391 

20,033 

14,709 

9,129 

33,353  206,834  293,839 

1930 . 

148,972 

25,719 

42,024 

9,941 

36,817  263,587  375,288 

Gain  or  Loss . 

19,581 L 

5,686  L 

27,315  L 

812  L 

3,464  L  56,753  L  81.449L 

Total  (DS),  1931 . 

1,499,237 

ROCHESTER, 

483,883  114,695 

N.  Y. 

87,055 

339,453  2,571,709  3,642.513 

1930 . 

1,482,632 

478,773 

173,251 

77,172 

411,193  2,660,135  3,613,804 

Gain  or  Loas . 

16,605  G 

5,110  G 

58,556  L 

9,883  G 

71,740  L  88,426  L  28,709  0 

ToUl  (D),  1931 . 

1,336,293 

376,865 

87,200 

80,046 

256,115  2,183,817  2,785,162 

1930 . 

1,328,216 

375,370 

114,125 

73,775 

311,481  2,240,051  2,690,523 

Gain  or  Loaa . 

8,077  G 

1,495  G 

26,925  L 

6,271  G 

55,366  L  56,234  L  94.639  0 

Democrat  &  Chronicle  (m). 

1931 . 

328,097 

129,701 

27,196 

27,778 

159,874  675,615  922,427 

1930 . 

331,066 

92,363 

34,427 

29,802 

187,916  679,005  858,057 

Gain  or  Loaa . 

2,969  L 

37,338  G 

7,231 L 

2,024  L 

28,042  L  3,390  L  64,370  0 

Jounral  (e),  1931 . 

361,867 

91,239 

24,968 

22,374 

45,440  586,525  797,641 

1930 . 

351,385 

80,963 

27,588 

14,861 

55,370  560,277  782,188 

Gain  or  Loss . 

10,482  G 

10,276  G 

2,620  L 

7,513  G 

9,930  L  26,248  G  15,453  0 

Times-Vnion  (e),  1931 . 

646,329 

155,925 

35,036 

29,894 

50,801  921,677  1,065,094 

1930 . 

645,765 

202,044 

52,110 

29,112 

68,195  1,000,769  1,050,278 

Gain  or  Loan . 

564G 

46,119  L 

17,074  L 

782  G 

17,394  L  79,092  L  14,816  0 

Total  (S),  1931 . 

162,944 

107,018 

27,495 

7,009 

83,338  387,892  857,351 

1930 . 

154,416 

103,403 

59,126 

3,397 

99,712  420,084  923.281 

Gain  or  Loas . 

8,528 G 

3,615  G 

81,631  L 

3,612  G 

16,374  L  32,192  L  65,930  L 

Democrat  i  Chronicle  (S), 

1931 . 

111,461 

22,633 

17,420 

4,275 

68,492  224,337  409,097 

1930 . 

106,109 

23,262 

36,179 

2,169 

84,598  252,317  467,692 

Gain  or  Loaa . 

5,352 G 

629  L 

18,759  L 

2,106  G 

16,106  L  27,980  L  58,595  L 

‘American  (S),  1931 . 

51,483 

84,385 

10,075 

2,734 

14,846  163,656  448,254 

1930 . 

48,307 

80,141 

22,947 

1,228 

15,114  167,767  455,689 

Gain  or  Lcaa . 

3,176  G 

4,244  G 

12,872  L 

1,506 G 

268  L  4,212  L  7,3351. 

*  American  Weekly  linage  included  in  Sunday  American  figures 

— 1931,  General,  76,925;  Automotive,  1996;  ToUt 

78,921;  1930,  General,  68,110;  Automotive, 

Total'(DS),  1931 .  322,503 

1904;  Total,  70,014. 

ROCKFORD, 

136,882  46,607 

ILL. 

23,745 

100,593  641,359  792.427 

1930 . 

467,139) 

104,482 

73,399 

12,584 

158,298  821,995  1,096,107 

Gain  or  Loss . 

144,636:1 

32,400  G 

26,792  L 

11,161  G 

57,705  L  180,636  L  303,6801 

Total  (D),  1931 . 

278,713 

128,819 

38,731 

17,033 

79,719  553,926  609,164 

1930 . 

393,542 

98,290 

48,302 

8,196 

122,428  676,851  878,839 

Gain  or  Loaa . 

114,829 

30,529  G 

9,571  L 

8,837 G 

42,709  L  122,925  L  269,675  ^ 

Regiater-Republie  (e),  1931.. 

278,713 

128,819 

38,731 

17,033 

79,719  653,926  609,1641. 

1930 . 

393,542  C 

98,290 

48,302 

8,196 

122,428  676,851  878,839 

Gain  or  Loaa . 

114.829>J  30,529  G 

9,571  L 

8,837 G 

42,709  L  122,925  L  269,675  L 

iConttnued  on  page  46) 
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DURING 

JANUARY  AND  FEBRUARY 

I.  9-  3.  I. 


BaseJ  on  rtports  of  Media  Records,  Inc., 
exclusive  of  linage  in  national  maga¬ 
zine  distributed  with  other  Sunday 
paper. 


o  more 


display  advertising 
appeared  in 

The  Press 

than  in  any  other 
Pittsburgh  paper 

During  the  first  two  months  of  1931,  The  Press  published  more  advertising  than  any  other 
Pittsburgh  paper  in  24  of  the  35  standard  classifications  established  by  Media  Records,  Inc. 
In  l6  of  the  classifications.  The  Press  published  more  advertising  than  the  other  two 
Pittsburgh  papers  combined. 


The  Pittsburgh  Press 


A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 

MEMBER  OF  TUE  UNITED 

DEPARTMENT  OF 

PRESS**"OF  THE  AUDIT 

SCRIPPS.HOWARD 

Sc 

BUREAU  OF  CIRCULATIONS 

NEWSPAPERS 

and  of 

230  PARK  AVENUE.  N.  Y.  C. 

_ ! - W  J  1  1  g 

MEDIA  RECORDS.  INC. 
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ST.  LOUIS,  MO. — Continued 


Retail 

General 

Pai>er  ami  year 

(Local)  {National  Automotive  Financial 

Classified  i 

advertising 

and  Edfl 

Ximes  (e),  1931 . 

140,289 

75,430 

12,363 

4,448 

31,370 

266,971 

659,436 

1930 . 

181,882 

90.432 

19,065 

12,641 

38,491 

346,447 

769,961 

Gain  or  laws . 

41,593  L 

15,002  L 

6,702  L 

8,193  L 

7,121  L 

79,476  L 

110,525  L 

Totol(S).  1931 . 

290.041 

50,410 

105,096 

4,570 

199,815 

650,072 

828,666 

1930  . 

345,512 

96,599 

153,696 

5,712 

221,377 

823,322 

865,899 

Gain  or  Loss . 

55,471  L 

46,189  L 

48,600  L 

1,142L 

21,562  L 

173,250  L 

37,233  L 

Globe-Democrat  (S),  1931. . 

96,061 

27,069 

53,888 

1,043 

59,789 

237,952 

406,239 

1930 . 

113.985 

42,623 

78,309 

2,644 

64,340 

302,327 

448,433 

Gain  or  Ixws . 

17,924  L 

15,554  L 

24,421  L 

1,601  L 

4,551  L 

64,375  L 

42.194  L 

Port-DifI>atch  (S),  1931 . 

193,980 

23,341 

51,208 

3,527 

140,026 

412,120 

422,427 

1930  . 

231.527 

53,976 

75,387 

3,068 

157,0.37 

520,995 

417,466 

Gain  or  Loss . 

37.547 L 

30,635  L 

24,179  L 

459  G 

17,011  L 

108,875  L 

4,961  G 

ST.  PAUL,  MINN. 

Total  (DS).  1931 . 

1.032.513 

543,269 

152,434 

41,956 

247,470 

2,150,127 

2,389,148 

1930 . 

l.ia5.54I 

542,497 

242,874 

52,704 

250,486 

2,243,181 

2,510.628 

Gain  or  Loss . 

73,028  L 

772  G 

90,440  L 

10,748  L 

3,016  L 

93,054  L 

121,480  L 

Total  (D),  1931 . 

880.511 

509,030 

69,468 

39,117 

191,103 

1,821,645 

1,558,589 

1930 . 

967,902 

486,435 

81,497 

45,069 

195,636 

1,825,618 

1,569,113 

Gain  or  Loss . 

87,391  L 

22,595  G 

12,029  L 

5,952  L 

4,533  L 

3,973  L 

10,524  L 

Pioneor-Press  (m),  1931 . . , , 

242,942 

196,142 

30,638 

17,661 

67,995 

558,008 

435,555 

1930 . 

265,565 

184,629 

31,167 

19,179 

71,879 

576,157 

446,663 

Gain  or  laiss . 

22,623  L 

11,513  G 

529  L 

1,518  L 

3,884  L 

18,149  L 

11,108  L 

Dilpatdi  (e),  1931 . . 

369,977 

195.594 

30,635 

17,267 

70,560 

811,912 

621,469 

1930  . 

401.580 

185,028 

29,511 

21,772 

47,226 

716,337 

615,687 

Gain  or  Loss . 

31,603  L 

10,566  G 

1,124  G 

4.505  L 

3,666  L 

95,575  G 

5,782  G 

News  (e),  1931 . 

267,592 

117,294 

8,195 

4,189 

52,548 

451,725 

501,565 

1930  . 

300,757 

116,778 

20,819 

4,118 

49,531 

533,124 

506,763 

Gain  or  lx«8 . 

33,165  L 

516  G 

12,624  L 

71  G 

3,017  G 

81,399  L 

5,198  L 

Total  (S).  1931 . 

152,002 

34,239 

82,966 

2,8.39 

56,367 

328,482 

830,559 

1930 . 

137,639 

56,062 

161,377 

7,635 

54,850 

417,563 

941,515 

Gain  or  Loss . 

14,363  G 

21 .823  L 

78,411  L 

4,796  L 

1,517  G 

89,081  L 

110,956  L 

Pioneer-Press  (8).  1931 ... . 

77,299 

27,840 

39,155 

1,153 

35,261 

180,756 

466,474 

1930  . 

81,501 

49,961 

71,367 

2,808 

32,195 

237,832 

516,833 

Gain  or  Ixiss . 

4,202  L 

22,121  L 

32,212  L 

1,655  L 

3,066G 

57,076  L 

50,359  L 

Neire(S).  1931 . 

74,703 

6,399 

43,811 

1,686 

21,106 

147,726 

364,085 

1930  . 

56,138 

6,101 

90,010 

4,827 

22,655 

179,731 

424,682 

Gain  or  laiss . 

18,565  G 

298  G 

46,199  L 

3,141  L 

1,549  L 

32,005  L 

60,597  L 

SYRACUSE,  N. 

Y. 

Total  (DS).  1931 . . 

1,064,518 

406,921 

86,752 

47,564 

243,588 

1,893,831 

3,493,067 

1930 . 

1,015,769 

444,672 

372,797 

85,565 

291,759 

2,269,701 

3,673,213 

Gain  or  Ixiss . . 

48,749  G 

37,751  L 

286.045  L 

38,001  L 

48,171  L 

375,870  L 

180,146  L 

Total  (D).  1931 . 

945,175 

302,721 

55,522 

28,503 

194,222 

1,570,631 

2,209,644 

1930.  . 

872,984 

337,392 

155,473 

64,707 

216.393 

1,705,998 

2,170,807 

Gain  or  I.iOS8 . 

72,191  G 

34,671  L 

99,951  L 

36,204  L 

22,171  L 

135,367  L 

38,837  G 

Herald  (e),  1931 . 

379,311 

109,157 

20,730 

5,971 

66,763 

590,465 

789,953 

1930 . 

329,666 

119,398 

58,889 

17,048 

77,558 

611,216 

809,102 

Gain  or  Loss . 

49,645  G 

10,241  L 

38,159  L 

11,077  L 

10,795  L 

20,751  L 

19,149  L 

Journal  (e),  1931 . 

353,027 

125,132 

16,182 

9,894 

60,583 

585,864 

765,365 

1930  . 

326,552 

142,569 

60,481 

17,003 

55,721 

629,498 

766,416 

Gain  or  Ixrss . 

26,475  G 

17,437  L 

44,299  L 

7,109L 

4,862  G 

43,634  L 

1,051  L 

PistnStandard  (m),  1931. . . , 

212,837 

68,432 

18,610 

12,638 

66,876 

394,302 

654,326 

1930  . 

216,766 

75,425 

36,103 

30,656 

83,114 

465,284 

595,289 

Gain  or  Ixiss . 

3,929  L 

6,993  L 

17,493  L 

18,018  L 

16,238  L 

70,982  L 

59,037  G 

Total  (S),  1931 . 

119,343 

104,200 

31,230 

19,061 

49,366 

323,200 

1,283,423 

1930  . 

142,785 

107,280 

217,324 

20,858 

75,366 

563,703 

1,502,406 

Gain  or  Loss  . 

23,442  L 

3,080  L 

186,094  L 

1,797  L 

26,000  L 

240,503  L 

218,983  L 

Herald  (S).  1931 . . 

61,264 

10,139 

14,767 

8,378 

19,252 

113,800 

439,395 

1930  . 

65,427 

16,181 

69,476 

9,117 

30,898 

191,099 

513,457 

Gain  or  Loss . 

4,163  L 

6,042  L 

54,709  L 

739  L 

11,646  L 

77,299  L 

74,062  L 

'American  (S),  1931 . 

33,185 

81,936 

7,007 

2,884 

13,960 

138,972 

441,657 

1930  . 

32,778 

73,190 

71,267 

2,288 

14,124 

193,737 

516,050 

Gain  or  Ix«8 . 

407  G 

8,746  G 

64,260  L 

596  G 

164  L 

54,765  L 

74,393  L 

Post-Standard  (S),  1931 .... 

24,894 

12,125 

9,456 

7,799 

16,154 

70,428 

402,371 

1930 . 

44,580 

17,909 

76,581 

9,453 

30,344 

178,867 

472,899 

Gain  or  lx«6 . . 

19,686  L 

5,784  L 

67, 125  L 

1,654  L 

14,190  L 

108,439  L 

70,528  L 

'American  Weekly  figures  included  in  fiunday  American  figures— 1931,  General,  76,925;  Automotive,  1996;  Total, 
78,921;  1930,  General.  83,578;  Automotive,  1904;  Total,  70,014. 


TACOMA,  WASH. 


Total  (DS),  1931 . 

.  617,324 

326,620 

84,917 

42,414 

347,751 

1,426,506 

1,777,400 

1930  . 

723,444 

315,554 

156,551 

50,849 

356,978 

1,618,404 

1,856,757 

Gain  or  Ixiss . 

106,120  L 

11,066G 

71,634  L 

8,435  L 

9,227  L 

191,898  L 

79,357  L 

Total  (D),  1931 . 

557,316 

321,886 

55,190 

39,229 

303,165 

1,284,211 

1,426,745 

1930 . 

.  629,658 

308,012 

97,357 

47,528 

301,483 

1,399,066 

1,512,134 

Cain  or  Loss . 

72,342  L 

13,874  G 

42,167  L 

8,299  L 

1,682  G 

114,855  L 

85,389  L 

l«i«er(m),  1931 . 

63,342 

116,585 

9,930 

13,237 

107,232 

311,262 

466,708 

1930  . 

52,663 

110,131 

15,262 

13,695 

108,703 

300,489 

472,465 

Gait  or  Ixiss . 

10,679  G 

6,454  G 

5,332  L 

458  L 

1,471  L 

10,773  G 

5,757  L 

Hew-Tribunc  (e),  1931 _ 

.  302,947 

118,608 

13,257 

17,647 

108,683 

563,276 

492,575 

1930 . 

345,093 

114,112 

18,185 

18,646 

115,734 

623,679 

529,165 

Gain  or  Ixiss . 

42, 146  L 

4,496  G 

4,928  L 

999  L 

7,051  L 

60,403  L 

36,590  L 

T»>M(e),  1931 . 

.  191,027 

86,693 

32,003 

8,345 

87,250 

409,673 

467,462 

1930 . 

.  231,902 

83,769 

63,910 

15,187 

77,046 

474,898 

510,504 

Gain  or  Ixiss . 

40,875  L 

2,924  G 

31,907  L 

6,842  L 

10,204  G 

65,225  L 

43,042  L 

Total  (8),  1931 . 

60,008 

4,734 

29,727 

3,185 

44,586 

142,295 

350,655 

1930  . 

93,786 

7,542 

59,194 

3,321 

55,495 

219,338 

344,623 

Gain  or  Loss . 

33,778  L 

2,808  L 

29,467  L 

136  L 

10,909  L 

77,043  L 

6,032  G 

■«l«er(S),  1931 . 

60,008 

4,734 

29,727 

3,185 

44,586 

142,295 

350,655 

1930 . 

93,786 

7,542 

59,194 

3,321 

55,495 

219,338 

344,623 

Gain  w  Loss . 

33,778  L  2,808  L  29,467 L 

TERRE  HAUTE, 

136  L  10,909  L 

IND. 

77,043  L 

6,032  G 

Total  (D6).  1931 . 

.  865,091 

261,092 

79,501 

19,922 

153,361 

1,393,575 

1,670,219 

1«80.... 

.  777,614 

289,101 

140,767 

24,042 

174,856 

1,425,894 

1,993,793 

GoinorLoea . 

87,477  G 

28,099  L 

61,266  L 

4,120  L 

21,495  L 

32,319  L 

323,574  L 

Total  (D),  1931 . 

.  746,692 

250,359 

40,696 

17,167 

124,667 

1,194,119 

1,244,869 

1930 . 

.  653,926 

266,823 

56,979 

21,308 

145,741 

1,164,291 

1,395,582 

(taia  or  Loos . 

92,766  G 

16,464  L 

16,283  L 

4,141  L 

21,074  L 

29,828  G 

150,713  L 

Tta»(a),  1931 . 

220,293 

74,439 

16,736 

6,092  44,794 

367,177 

427,861 

'«0.... 

.  161,739 

75,222 

29,253 

6,570 

54,864 

331,900 

460,596 

h  Estate  / 

or  March 

28, 

1  931 

47 

TERRE  HAUTE,  IND 

— Continued 

Retail 

General 

Total 

News 

Paper  and  year 

(Local)  (National)  .Automotive 

Financial 

Classified 

advertising 

and  EdtT 

Gain  or  Loss . 

58,554  G 

783  L 

12,517  L 

478  L 

10,070  L 

35,277  G 

32,735  L 

Star  (m),  195l . 

213,133 

70,946 

13,083 

5,698 

41,457 

349,788 

363.511 

1930 . 

198,983 

73,574 

11,473 

6,694 

52,475 

347,776 

412,289 

Gain  or  Loss . 

14,150  G 

2,628  L 

1,610  G 

996  L 

11,018  L 

2,012  G 

48,778  L 

Tribune  (e),  1931 . 

313,266 

104,974 

10,877 

5,377 

38,416 

477,154 

453,497 

19,30 . 

293,204 

118,027 

16,253 

8,044 

38,402 

484,615 

522,697 

Gain  or  Loss . 

20,062  G 

13.053  L 

5,376  L 

2,667  L 

14  G 

7,461  L 

69,200  L 

Total  (S),  1931 . 

118,399 

10,733 

38,805 

2,755 

28,694 

199,456 

425,350 

1930 . 

123,688 

22,278 

83,788 

2,734 

29,115 

261,603 

598,211 

Gain  or  Loas . 

5,289  L 

11,545  L 

44,983  L 

21  G 

421  L 

62,147  L 

172,861  L 

Star(S),  1031 . 

54,322 

4,144 

16,675 

1,486 

15,309 

91,990 

231,115 

1930 . 

48,477 

11,244 

42,568 

1,931 

15,316 

119,536 

363,470 

Gain  or  Loss . 

5,845  G 

7,100  L 

25.893  L 

445  L 

7L 

27,546  L 

132,355  L 

Tribune  (S),  1931 . 

64,077 

6,589 

22,130 

1,269 

13,385 

•  107,466 

194,235 

1930 . 

75,211 

11,034 

41,220 

803 

13,799 

142.067 

234,741 

Gain  or  Loss . 

11,134  L 

4,445  L 

19,090  L 

466  G 

414  L 

34.601  L 

40,506  h 

TOLEDO,  OHIO 

Total  (DS),  1931 . 

1,059,022 

328,500 

186,000 

63,244 

227,885 

1,875,444 

2,667,076 

1930 . 

1,076,121 

367,684 

287,507 

81,810 

304.971 

2,158,721 

2,753,177 

Gain  or  Ixres . 

17,099  L 

39,184  L 

101 .507  L 

18,566  L 

77,086  L 

283,277  L 

86,101  L 

Toledo  (D),  1931 . 

851 ,302 

320,245 

154,166 

53,418 

208,575 

1,598,499 

2,191,903 

1930 . 

871,719 

348,842 

223,649 

70,114 

280,897 

1,8.35.849 

2.312,263 

Gain  or  Loas . 

20,417 L 

28,597  L 

69,483  L 

16,696  L 

72,322  L 

237,3501, 

120,360  L 

Timerfm),  1931 . 

99,741 

40,331 

7,398 

18,695 

17,655 

187,977 

741,626 

1930 . 

118,890 

29,694 

8,424 

25.224 

42,266 

239,131 

684,420 

Gain  or  Loss . 

19,149  L 

10,637  G 

1,026 L 

6,529  L 

24,611  L 

51,154  L 

.57,206  G 

Blade  (e),  1931 . 

455,473 

179,468 

82,02ft 

21,408 

111,137 

852,881 

815,440 

1930 . 

449,333 

207,723 

124,921 

25.368 

135,451 

965,616 

942,243 

Gain  or  Ixws . 

6,140  0 

28,255  L 

42,892  L 

3,960  L 

24,314  L 

112,735  L 

126,803  L 

Nea-s-Bee  (e),  1931 . 

296,088 

100,446 

64,739 

13,315 

79,783 

557,641 

6.34,837 

1930 . 

303,496 

111,425 

90,304 

19.522 

103,180 

631,102 

685,600 

Gain  or  Ixws . 

7,408  L 

10,979  L 

25,565  L 

6,207  L 

23,397  L 

73,461  L 

50,763  L 

Total  (S),  1931 . 

207,720 

8,255 

31,834 

9,826 

19,310 

276,945 

475,173 

1930 . 

204,402 

18,842 

63,8.58 

11,696 

24,074 

322,872 

440,914 

Gain  or  Loss . 

3,318  G 

10,587  L 

32,024  L 

1,870  L 

4,764  L 

45,927  L 

34,2.59  G 

Times  (S),  1931 . 

207,720 

8,255 

31 .8,34 

9,826 

19,310 

276,945 

475,173 

1930 . 

204,402 

18,842 

63,858 

11,696 

24,074 

322.872 

440,914 

Gain  or  IxMS . 

3,318  G 

10,587  L 

32,024  L 

1,870  L 

4,764  L 

45,927  L 

34.2.59  G 

TORONTO,  CANADA 

Total  (D),  1931 . 

.  1,781,723 

718,466 

130,827 

98,072 

607,819 

3.373,402 

4,109,321 

Globe  (m),  1931 . . 

.  143,945 

117,144 

30,439 

27,677 

57,624 

387,805 

765,280 

Mail  4  Empire  (m),  1931 . 

.  153,983 

131, .508 

31,270 

32,949 

48,734 

407,366 

787,245 

Star  (e),  1931 . 

749.405 

205,992 

23,755 

20,956 

188,070 

1,198,282 

1,042,908 

Star  Weekly,  1931 . 

20,686 

63,596 

12,851 

789 

5,739 

103,661 

499,337 

Telegram  (e),  1931 . 

713,704 

200,226 

32,512 

15,701 

,307,652 

1,276,288 

1.0U„5,51 

TRENTON,  N.  J. 

Total  (DS),  1931 . 

404,773 

142,018 

64,132 

16,377 

66,859 

710,991 

794,157 

1930 . 

410,468 

156,052 

92,095 

26,017 

74,090 

773,768 

921 ,245 

Gain  or  Ixiss . 

5,695  L 

14,034  L 

27,963  L 

9,640  L 

7,231  L 

62,777  L 

127,088  L 

Total  (D),  1931 . 

348,420 

135,955 

45,444 

9,612 

54,513 

610,518 

553,290 

1930 . 

345,703 

150,779 

55,693 

17,584 

59,166 

643,604 

661,673 

Gain  or  Loss . 

2,717  G 

14,824  L 

10,249  L 

7,972  L 

4,653  L 

33,086 L 

108,383  L 

Times  (e),  1931 . 

.  348,420 

135,955 

45,444 

9,612 

54,513 

610,518 

553,290 

1930 . 

.  345,703 

150,779 

,55,693 

17,584 

59,166 

643,604 

661,673 

Gain  or  Ixiss . 

2,717  G 

14,824  L 

10,249  L 

7,972  L 

4,653  L 

33,086  L 

108,383  L 

Total  (S),  1931 . 

56,353 

6,063 

18,688 

6,765 

12,346 

100,473 

240,867 

1930 . 

64,765 

5,273 

36,402 

8,433 

14,924 

130,164 

259,572 

Gain  or  Ixiss . 

8,412  L 

790  G 

17,714  L 

1,668  L 

2,578  L 

29,691 L 

18,7a5  L 

Times-Advertiser  (S),  1931 

56,353 

6,063 

18,688 

6,765 

12,346 

100,473 

240,867 

1930 . 

64,765 

5,273 

36,402 

8,433 

14,924 

130,164 

259,572 

Gain  or  Ixiss . 

8,412  L 

790  G 

17,714  L 

1,668L 

2,578  L 

29,691  L 

18,705  L 

TULSA,  OKLA. 

Total  (DS),  1931 . 

780,371 

253,284 

86.8<M) 

38.761 

260,837 

1,422,072 

1,754,785 

1930 . 

808,503 

299,209 

150,734 

35.413 

309,005 

1,605,167 

2,190,674 

Gain  or  Loss . 

28,132  L 

45,925  L 

63,844  L 

3,348  G 

48,168  L 

183,095  L 

435,889  L 

Total  (D),  1931 . 

614,291 

221 ,434 

50,038 

21,577 

210,703 

1,119,897 

1,042,621 

1930 . 

616,871 

265,863 

86,310 

17,059 

251,561 

1,239,808 

1,268,658 

Gain  or  Loas . 

2,580  L 

44,429  L 

36,272  L 

4,518  G 

40,858  L 

119,911  L 

226,037  L 

Tribune  (e).  1931 . 

341,475 

109,663 

22,113 

6,759 

96,118 

577,215 

481,164 

1930 . 

314,750 

110.226 

44,109 

6,808 

113.656 

591,414 

626,748 

Gain  or  Loss . 

26,725  G 

563  L 

21,996  L 

49  L 

17,538  L 

14,199  L 

145,584  L 

World  (m),  1931 . 

272,816 

111,771 

27,925 

14,818 

114,. 58.5 

542,682 

561,457 

1930 . 

302,121 

155,637 

42,201 

10,251 

137.905 

648,394 

641,910 

Gain  or  Loss . 

29,305 L 

43,866  L 

14,276 L 

4,567  G 

23,320  L 

105,712  L 

80,453  L 

Total(S).  1931 . 

166,080 

31,850 

36,852 

17,184 

50,134 

302,175 

712,164 

1930 . 

191,632 

33,346 

64,424 

18,354 

57,444 

365,359 

922,016 

Gain  or  Ixiss . 

25,552  L 

1,496  L 

27,572  L 

1,170  L 

7,310  L 

63,184  L 

209,852  L 

Tribune  (S),  1931 . 

56,324 

8,535 

15,080 

7,627 

20,745 

108,311 

340,127 

1930 . 

82,953 

9,661 

30,454 

8,383 

24,758 

156,279 

398,920 

Gain  or  Ixiss . 

26,629  L 

1,126L 

15,374  L 

756  L 

4,013  L 

47,968  L 

58,793  L 

World  (S),  1931 . 

109,756 

23,315 

21,772 

9,557 

29,389 

193,864 

372,037 

1930 . 

108,679 

23.685 

33,970 

9,971 

32,686 

209,080 

523,096 

Gain  or  Ixiss . 

1,077 G 

370  L 

12,198  L 

414  L 

3,297  L 

15,216  L 

151,059  L 

WASHINGTON, 

D.  C. 

Total  (D),  1931 . 

.  2,073,486 

592,973 

142,625 

78,826 

519,072 

3,463,546 

5,228,096 

1930 . 

.  1,965,922 

655.893 

224,909 

73,378 

506,496 

3,506,139 

5,340,381 

.  107,564  G 

62 ,920  L 

82,284  L 

5,448  G 

12,567  G 

42,593  L 

112,285  L 

Total  (D),  1931 . 

.  1,544,028 

479,318 

106,934 

71,185 

419,731 

2,677,186 

3,745,912 

1930  . 

.  1,434,859 

520,552 

158,748 

68,519 

410,300 

2,672,324 

3,787,893 

109,169  G 

41,234  L 

51,814  L 

2,666G 

9,431  G 

4,862  G 

41,981  L 

Herald  (m),  1931 . 

69,968 

44,283 

8,703 

11,606 

65,984 

218,460 

876,978 

1930 . 

66,861 

28,129 

9,341 

10,189 

62,219 

203,512 

849,691 

3,107  G 

16,154  G 

638  L 

1,417  G 

3.755  G 

14,948  G 

27,287  0 

131,931 

42,731 

16,456 

4,234 

54,408 

251,779 

445,448 

1930 . 

.  103,016 

44,572 

17,002 

2,013 

61,800 

229,961 

450,035 

Gain  or  Ixiss  . 

28,915 G 

1,841  L 

546  L 

2,221  G 

7,392  L 

21,818  G 

4,587  h 

(Continutd  on  next  fxif/e) 


/  /  /' 
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WASHINGTON,  D.  C.— Continued 


WILKES-BARRE,  PA.— Continued 


Retail 

General 

ToUl 

News 

Ptppr  and  year 

(Local)  (National) 

Automotive 

Finaoeial 

('lassified 

advertising 

and  EdtT 

Times  (e),  1931 . 

338.949 

114.024 

26,785 

12,076 

67,846 

560,518 

821,787 

1930  . 

..  294,447 

130,356 

53,717 

5,526 

61,730 

549.365 

822,999 

Gain  or  Ixwa . 

44  ,.W2  G 

16.3.32 

L 

26,932  L 

6,5.50  G 

6,116 G 

11,153  G 

1,212 

L 

Poet  (e).  1931 . 

185,142 

81,184 

14,614 

15,777 

56,796 

359.287 

681,039 

/ 

1930  . 

178,785 

104,930 

26,091 

21,994 

36,926 

375,488 

730,480 

Gain  or  Loss . 

6.357  G 

23,746 

L 

11,477  L 

6,217  L 

19,870  G 

16,201  L 

49,441 

L 

SUr  (e),  1931 . 

.  818.038 

197,096 

40,376 

27.492 

174,697 

1,287,142 

920,660 

1  1930 . 

791.750 

212,565 

52.597 

28,797 

187,625 

1,313,998 

934,688 

1  Gmn  or  Lose . 

26.288  G 

15,469 

L 

12,221  L 

1,305  L 

12,928  L 

26,856  L 

14,028 

L 

!  ToUl  (S),  1931 . : . 

.  529.458 

113,655 

35,691 

7,641 

99,341 

786.360 

1,482,184 

1  1930 . . 

.531 .063 

135,341 

66,161 

4,859 

96,196 

833.815 

1,552,488 

/  ^ 

1  Gain  or  Lose . 

1.605  L 

21,686 

L 

30,470 L 

2,782  G 

3,145  G 

47,455  L 

70,304 

L 

1  •Herald  (S),  1931 . 

118.029 

83,871 

7,006 

3,010 

17,830 

229,788 

480,794 

1930 . 

82,785 

n,687 

16.204 

1,023 

17,107 

194,806 

464,937 

Gain  or  Ixmb . 

35,244  0 

6,184 

G 

9,198  L 

1,987G 

723  G 

34,982  G 

15,8.57 

G 

1  Poet  (S),  1931 . 

.  125.979 

10,739 

7,176 

2.308 

17,658 

164,146 

471 ,268 

19.30 . 

152,825 

20,689 

15,985 

1,812 

16,098 

207,409 

502,323 

I  Gain  or  Inas  . 

26,846 L 

9,950 

L 

8,809  L 

496  G 

1,560  G 

43,263  L 

31 ,055 

L 

Star  (8).  1931 . 

285,4.50 

19,045 

21,509 

2,323 

63.853 

392,426 

530,122 

1930  . 

295,453 

36,965 

33,972 

2,024 

62,991 

431,600 

585,228 

I  (lain  or  Ixw . 

10,003L 

17,920 

L 

12,463  L 

299  G 

862  G 

39,174  L 

55,106 

L 

•American  Weekly  linage  included  in  Sunday  Herald  figures  -  !>3I,  General,  76,925;  Automotive,  J996:  Total,  78,921; 

1930.  General.  68,110:  .Automotive,  1904;  Total,  70,014. 


WESTCHESTER  COUNTY,  N.  Y.  GROUP 


Total  (D),  IMl  . 

1930  . . 

Gain  or  loee . . 

MamaroncckTinice  (e),  1931 

1930  .  . . 

Gain  cr  Lose . 

Mt.  Vernon  -Argue  (e),  1931., 

1930  . . 

Gain  or  Lose  . 

New  Rochelle  Standard  Star 

fe),  1931 . 

1930 . 

Gain  or  Lose . 

Oaeining  Citiien  Sentinel  (e), 

1931 . 

1930 . 

Gain  or  Lose . 

Port  Chester  Item  (e),  1931 . 

1930 . 

Gain  or  Loss . 

Tarrytown  Newi  (e),  1931 . . 

1930 . 

Gain  or  Loss . 

Yonkers  Herald  (e),  1931.. . . 

1930  . 

Gain  or  Loss . 

Yonkers  Statesman  (e),  1931 

1930  . 

Gain  or  Lose . 

White  Plains  Press  (e),  1931 . 

1930 . 

Gain  or  Loss . 

White  Plains  Reporter  (e), 
1931 . 


2,179,690 
2,087,604 
92,026 G 
95,522 
91,830 
3,C92G 
368,299 
380.525 
12,226 L 


104,689 
85,390 
19,299  G 
261 ,037 
209,718 
51 ,319  G 
206,794 
208,160 
1,366  L 
201,502 
206,804 
5,302L 
163,257 
192,753 
29,496 L 
144,701 
89.580 
55,121  G 


3.55,601  276,443 

348,867  380,582 

6,134  G  104,139  L 


16,631  G  10,584  L 


12,473  L  13,101  L 

32,528  27.376 

35,700  36,577 

3,172  L  9,201  L 


Total  (DS),  1931 

1930 . 

Gain  or  Loss . . . 
Total  (D),  1931  . 

1930 . 

Gain  or  Loss  .. 
Beacon  (e),  1931 . 

1930 . 

Gain  or  Loss. . . 
Eagle  (m),  1931  . 

1930 . 

Gain  or  Loss . . . 
Eagle  (e),  1931... 

1930 . 

Gain  or  Loss. . . 
Total  (S).  1931... 

1930 . 

Gain  or  Loss  . . 
Beacon  (S).  1931 

1930 . 

Gain  or  Loss . . . 
Eagle  (8),  193! . . 

1930  . 

Gain  or  Loss . . . 


829,640 
1,009,527 
179,887  L 
624,975 
684,706 
59,731  L 
302,192 
320,505 
18,313  L 
163,693 
209,491 
45,798  L 
159,090 
154,710 
4,380  G 
204,665 
324 ,821 
120,156 L 
119,235 
141,868 
22,633  L 
85,430 
182,953 
97,523  L 


43,407  40,313  15, 

36,741  63,557  27, 

6,666  G  23,244  L  11, 

WICHITA,  KAN. 


412,162 
453,644 
41,482  L 
367,213 
379,604 
12,391 L 
138,931 
131,234 
7,097  0 
123,498 
151,452 
27,954  L 
104,784 
96,918 

7.866  G 
44,949 
74,040 
29,091  L 

18.866 
31,497 
12,631  L 
26,083 
42,543 
16,460  L 


100,593 
194,625 
94,032  L 
62,004 
83,049 
21,045  L 
27,028 
32,558 
5,530  L 
24,023 
26,029 
2,006  L 
10,953 
24,462 
13,509  L 
38,589 
111,576 
72,987  L 
19,759 
60,948 
41,189  L 
18,830 
50,628 
31,798  L 


WILKES-BARRE,  PA. 


Total  (DS),  1931 .  1,570,891  308,133 

1930 .  1,617,920  295,728 

Gain  or  Loss .  47,029  L  12,405  0 

Total  (D),  1931 .  1,422,203  287,427 

1930 .  1,431,535  275,275 

Gain  or  Loss .  9,332  L  12,152  G 

Baoord  (m),  1931 .  533,320  128,333 

1930 .  538,334  112,058 

Gain  or  Loss .  5,014  L  16,275  G 

Times  Leader  (e),  1931 .  599,767  119,411 

1930 .  542,862  130,757 

Gain  or  Loss .  56,905  G  11,346  L 

News  (e),  1931 .  289,116  39,683 

1930 . 350,339  32,460 

Gain  or  Loss .  61 ,223  L  7,223  G 


460,583 

3,575,042 

5,890,548 

503,028 

3,659,746 

5,638,397 

42,445  L 

84,704 L 

252,151  G 

10,728 

173,934 

252,846 

11,864 

164,300 

260,422 

1,136L 

9,634  G 

7,576 L 

47,016 

503,549 

682,037 

47,581 

552,441 

640,093 

565L 

48,892  L 

41 ,944  G 

54.306 

431 .322 

611.039 

44.922 

385,271 

538.832 

9.384  G 

46,051 G 

72,207  G 

19,461 

177,189 

446,583 

21,325 

163,520 

379,330 

1,864  L 

13,669  G 

67,253  G 

34,392 

378,172 

476,736 

51,692 

370,609 

449,671 

17,300  L 

7,563  G 

27,065  G 

17,853 

331,382 

480,515 

18,375 

334,620 

430,219 

522  L 

3,238 L 

50,296 G 

71,323 

397,677 

885,820 

77,380 

424,552 

949,871 

6,057  L 

26,875  L 

64,051  L 

85,602 

359,745 

835,025 

79,340 

402,320 

791,187 

6,262  G 

42,575  L 

43,838  G 

41,113 

288,540 

564,385 

45,784 

227,489 

579.768 

4,671 L 

61,051 G 

15,383  L 

78,789 

533,532 

655,562 

104,765 

634,624 

619,004 

25,976 L 

101.092  L 

36,558  G 

458,048 

1,852,661 

1,761,957 

555,198 

2,267,323 

1,932,008 

97,150  L 

414,662  L 

170,051  L 

390,013 

1,481,047 

1,291,332 

467,577 

1,634,476 

1,325,024 

77,564  L 

153,429  L 

33,692  L 

117,844 

600,422 

543,916 

110,053 

607,895 

523,807 

7,791  G 

7,473  L 

20,109  G 

136,087 

461,485 

384,298 

178.975 

570,470 

420,728 

42,888  L 

108,985  L 

36,430  L 

136,082 

419.140 

363,118 

178,549 

456,111 

380,489 

42,467  L 

36,971  L 

17,371 L 

68,035 

371,614 

470,625 

87,621 

632,847 

606,984 

19,586  L 

261,233  L 

136.359  L 

32,480 

197,988 

275,192 

38,676 

293,507 

365,498 

6,196  L 

95,519  L 

90,306 L 

35,555 

173,626 

195,433 

48,945 

339,340 

241,486 

13,390  L 

165,714  L 

46,053  L 

142,482 

2,188,632 

2,595,433 

126,413 

2,259,512 

2,375,005 

16,069  G 

70,880  L 

220,428 G 

141,448 

1,993,027 

2,168,021 

125,247 

2,027,038 

1,955,087 

16,201  G 

34,011  L 

212,934  G 

82,984 

805,170 

733,994 

74,114 

795,022 

674,148 

8,870  G 

10,148  G 

59,846  G 

46,656 

815,981 

868,034 

45,055 

800,703 

739,784 

1,601  G 

15,278 G 

128,250  G 

11,808 

371,876 

565,993 

6,078 

431,313 

541,155 

5,730  G 

59,437  L 

24,838  G 

ReUil  General 

ToUl 

Nea-s 

Paper  and  year 

(Local)  (NatinnsI)  .Automotive 

Financial 

Classified 

advertising 

and  Fdt'l 

Total  (S).  1931 . 

148,688  20,706 

10,402 

3.952 

1,034 

195,605 

427,412 

1930 . 

186,385  20.453 

11,869 

7,186 

1,166 

232,474 

419,918 

Gain  or  Lose . 

37,697  L  253  G 

1,467  L 

3,234  L 

132  L 

36,869  L 

7,494  G 

Independent (S),  1931 . 

112,072  13,918 

8,686 

3,172 

824 

145,049 

259,787 

1930 . 

137,312  14,032 

10,887 

5,362 

887 

171,139 

259. .531 

Gain  or  Loss . 

25,240  L  114  L 

2,201  L 

2.190L 

63L 

26,090  L 

256  0 

Telegram  (S),  1931 . 

36,616  6,788 

1,716 

780 

210 

50,556 

167,625 

1930 . 

49,073  6,421 

982 

1,824 

279 

61,335 

160,387 

Gain  or  Loss . 

12,4.57  L  367  G 

734  G 

1,044  L 

69  L 

10.779  L 

7.238  G 

WINSTON-SALEM,  N.  C, 

ToUl  (DS).  1931 . 

225,555  92,463 

36,810 

13,604 

38,462 

409.811 

758.327 

1930 . 

230,703  123,850 

48,801 

12,830 

36,104 

454,891 

936.816 

Gain  or  IxMs . 

5,148  L  31,387  L 

11,991  L 

774  G 

2,358  G 

45,080  L 

178.489 L 

Total  (D),  1931 . 

175,480  86,871 

30,831 

11,495 

31,586 

338,890 

484.625 

1930 . 

202,492  115,044 

42,651 

12,487 

28,220 

403,177 

540,909 

Gain  or  Loss . 

27,012  L  28,173  L 

11,820  L 

992  L 

3,366  G 

64,287  L 

.56,284  L 

Twin  City  Sentinel  (e),  1931. 

175.480  86,871 

30,831 

11,495 

31,586 

338,890 

484,625 

1930 . 

202,492  115,044 

42,651 

12,487 

28,220 

403,177 

540.909 

Gain  or  Loee . 

27,012  L  28,173  L 

11,820  L 

992  L 

3.366  G 

64,287  L 

56.284 L 

Total  (S),  1931 . 

50,075  5.592 

5,979 

2,109 

6.876 

70,921 

273.702 

1930 . 

28,211  8,806 

6,150 

343 

7,884 

51,714 

395.907 

Gain  or  Ixiaa . 

21,864  G  3,214  L 

171  L 

1,766  G 

1,008  L 

19,207  G 

122.205 L 

Journal  Sentinel  (S),  1931 .. . 

50,075  5,592 

5,979 

2,109 

6,876 

70,921 

273,702 

1930 . 

28,211  8,806 

6,150 

343 

7,884 

51,714 

395.907 

Gain  or  Loss . 

21,864  G  3,214  L 

171  L 

1,766  G 

1,008  L 

19,207  G 

122,2051 

WORCESTER, 

MASS. 

Total  (DS),  1931 . 

945,377  322,652 

103,665 

39,160 

216,167 

1,645,131 

2,891.023 

1930 . 

966,055  393,131 

203,325 

42,746 

249,249 

1,872,418 

3,109,879 

Gain  or  Lem . 

20,678  L  70,479  L 

99,660  L 

3,586 L 

33.082  L 

227,287  L 

218.856L 

Total  (D),  1931 . 

851,249  310.351 

89,313 

35,090 

190,491 

1,494,604 

2,496,392 

1930 . 

847.398  381,937 

179,699 

39,115 

220,590 

1,686,651 

2,626,915 

Gain  or  Loea . 

3.851 G  71,586  L 

90,386 L 

4,025  L 

30,099  L 

192,047  L 

130,523  L 

Telegram  (m),  1931 . 

275,337  116,745 

29,601 

12,255 

74,928 

516,195 

742,786 

1930 . 

269,972  156,510 

57,253 

14,330 

84,836 

592,122 

766,499 

Gain  (m*  Lom . 

5,365  G  39,765  L 

27,652  L 

2,075  L 

9,908  L 

75,927  L 

23,7131 

GasetU  (e),  1931 . 

312,713  118,580 

32,511 

14,410 

76,926 

560,383 

955,019 

1930 . 

308,182  158,323 

65,673 

15,431 

86,454 

637,317 

992.098 

Gain  or  l/osa . 

4,531  G  39,743  L 

33,162  L 

1,021  L 

9,528  L 

76,934  L 

37,0791 

Poet  (e),  1931 . 

263,199  75,026 

27,201 

8,425 

38,637 

418.026 

798,587 

1930 . 

269.244  67,104 

56,773 

9.354 

49,300 

457,212 

868.318 

Gain  or  Loss . 

6,045  L  7,922  G 

29,572  L 

929  L 

10,663  L 

39,186  L 

69,731 L 

ToU  (S).  1931 . 

94,128  12,301 

14.352 

4,070 

25,676 

150,527 

394,631 

1930 . 

118,657  11,194 

23,626 

3,631 

28,659 

185,767 

482.964 

Gain  or  Loss . 

24,529  L  1,107  G 

9,274  L 

439  G 

2,983  L 

35.240  L 

88,333  L 

Telegram  (S),  1931 . 

94,128  12,301 

14,352 

4,070 

25,676 

150,527 

394,631 

1930 . 

118,657  11,194 

23,626 

3,631 

28,659 

185,767 

482,964 

Gain  or  Ijoes . 

24,529  L  1,107  G 

9,274  L 

439  G 

2,983  L 

35,240  L 

88.333 L 

YOUNGSTOWN, 

OHIO 

Total  (DS),  1931 . 

838,576  283.240 

74,319 

34,087 

149,051 

1,388,994 

1,773,821 

1930 . 

1,092,287  308,588 

134,018 

39,088 

186,132 

1,778,085 

1,904,073 

Gain  or  Loss . 

253,711  L  25,348  L 

59,699  L 

5,001  L 

37.081  L 

389,091  L 

130,252 L 

Total  (D).  1931 . 

752,192  272,437 

62,682 

27,106 

130,817 

1,254,955 

1,402,462 

1930 . 

1,013,728  295,608 

104,268 

32,278 

165,802 

1,629,656 

1.520,772 

Gain  or  Loss . 

261,536  L  23,171  L 

41,586  L 

5,172  L 

34,985  L 

374.701  L 

118,370 L 

Vindicator  (e),  1931 . 

386,956  147,722 

26,584 

11,383 

67,001 

645,611 

698,107 

1930 . 

525,106  157,278 

42,802 

14,374 

82,093 

834,692 

759,569 

Gain  or  Lass . 

138,150  L  9,556  L 

16,218  L 

2,991  L 

15,092  L 

189,081  L 

61,4621 

Telegram  (e),  1931 . 

365,236  124,715 

36,098 

15,723 

63,816 

609,344 

704,295 

1930 . 

488,622  138,330 

61,466 

17,904 

83,709 

794,964 

761,203 

Gair  or  Lon . 

123,386  L  13,615  L 

25,368  L 

2,181  L 

19,893  L 

185,620  L 

56,908 L 

Total  (o).  1931 . 

86,384  10,803 

11,637 

6,981 

18,234 

134,039 

371,419 

1930 . 

78,559  12,980 

29,750 

6,810 

20,330 

148,429 

383,301 

Gain  or  Lon . 

7,825  G  2,177  L 

18,113  L 

171  G 

2,096 L 

14,390  L 

11. 882 L 

Vindicator  (S),  1931 . 

86,384  10,803 

11,637 

6,981 

18,234 

134,039 

371,419 

1930 . 

78,559  12,980 

29,750 

6,810 

20,330 

148,429 

383.301 

Gain  or  Lon . 

7,825  G  2,177  L 

18,113  L 

171  G 

2,096  L 

14,390  L 

11,882L 

PRAISES  WEEKLY  FIELD 

Publisher  Finds  Country  Field  Open 

for  Students  With  Small  Capital 

Journalism  students  were  urged  to  con¬ 
centrate  their  attention  on  the  weekly 
newspaper  field  by  Herbert  D.  Brauff, 
publisher  of  the  Vandergrift  (Pa.) 
News,  in  an  address  recently  before  the 
Western  Pennsylvania  Scholastic  Journal¬ 
ists  Association  in  Pittsburgh. 

“Any  young  man  with  $2,000  in  cash 
can  find  a  weekly  paper  that  will  meet 
with  his  liking,”  Mr.  Brauff  said,  “and 
from  this  property  he  can  earn  consider¬ 
ably  more  than  he  can  from  the  metro¬ 
politan  daily.” 

Since  this  is  true,  Mr.  Grauff  said,  why 
do  not  schools  of  journalism  “teach 
something  more  than  editorial  practices?” 
He  suggested  that  they  dwell  just  as 
lengthily  on  management,  advertising,  cir¬ 
culation  and  mechanical  production. 

“Every  man  in  the  business  should 
possess  enough  balance  to  see  that  the 
five  distinct  departments  of  the  small 
newspaper  are  thoroughly  co-ordinated, 
preventing  the  over-development  of  one 
at  the  expense  of  another,”  he  said. 

Condition  will  change  in  the  weekly 


field  as  the  papers  become  more  efficient, 
Mr.  Grauff  said,  “but  those  conditions 
haven’t  changed  yet  and  the  field  is  ripe 
for  recruits  who,  lacking  capital,  are 
filled  with  enough  energy  to  carve  out 
pleasant  careers  for  themselves.” 

WEEKLY  PRINTS  BIG  SPECIAL 

A  special  edition  of  104  pages  commem¬ 
orating  the  70th  anniversary  of  the  town 
and  its  newspaper  was  published  recently 
by  the  Marysville  (Kan.)  Marshall 
County  News,  a  weekly.  The  town  has 
a  population  of  4,500.  The  edition  car¬ 
ried  120,820  agate  lines  of  advertising 
and  5,940  inches  of  reading  and  photo¬ 
graphic  material.  Historical  data  pre¬ 
dominated  in  the  text.  All  adverting 
was  solicited  by  the  local  staff.  The 
papers  sold  for  15  cents  each.  A  thou¬ 
sand  extra  copies  were  printed  and  sold. 

PUBLISHER  BANKRUPT 

Richard  Boone  Brown,  doing  busineM 
as  the  Brown  Printing  Company,  P^ 
lishers  of  the  Shawnee  (Okla.)  Rt' 
porter,  semi-weekly,  March  16  filed  * 
voluntary  bankruptcy  petition  in  ^?dew 
district  court.  Brown  listed  his  liah^' 
ties  at  $36,776.61  and  his  assets  at  $«.• 
846.15. 
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“HILDY”  JOHNSON  DIES 
IN  CHICAGO 


Criminal  Courts  Reporter,  Whose 
Exploits  Were  Depicted  in  “The 
Front  Page,”  Kept  at  Work, 
Though  III 


Hiklinf!  Johnson,  dean  of  ChicaRo 
criminal  courts  reporters  and  hero  of  the 
olay  "Front  PaRe,”  died  early  Monday, 
March  23.  As  a 


Chicago  Herald 

^ -  for  15  years. 

Hilding  Johnson  Johnson  was 

on  the  job  almost 
until  his  death.  He  worked  Saturday, 
althouRh  not  in  good  health.  An  auto¬ 
mobile  accident  in  1928  hastened  the  end 
of  the  reporter’s  career.  He  was  struck 
in  front  of  the  old  criminal  courts  build¬ 
ing  and  spent  seven  months  in  a  hospital. 
A  stomach  ailment  caused  his  death. 

Saturday  night  "Hildy”  suffered  an  at¬ 
tack  in  his  home.  Dr.  F.  Orlando  Scott, 
his  physician,  who  two  years  before  told 
him  he  faced  death  at  any  time,  was  sum¬ 
moned.  After  much  persuasion.  Dr. 
Scott  had  “Hildy”  taken  to  Auburn 
Park  Hospital  where  he  died  at  3 :30 
am.  Monday. 

“Hildy”  Johnson’s  fame  was  wide¬ 
spread.  In  recent  years,  the  play  “Front 
Page,”  written  by  Ben  Hecht  and 
Charles  McArthur,  former  Chicago 
newspapermen,  carried  the  name  “Hildy” 
into  many  cities.  “Hildy”  was  the  pat¬ 
tern  for  the  hero  of  this  newspaper  play. 

“Hildy”  was  famous  for  his  work  in 
the  criminal  courts  building,  where  he 
held  forth  as  Czar.  He  was  virtually 
dictator  of  the  press  room  and  his  quaint 
humorous  mannerisms  endeared  him  to 
many.  He  entered  the  newspaper  field 
20  years  ago  as  a  copy  boy  with  the 
City  Press  .Association,  now  the  City 
Xews  Bureau. 

In  the  Herald  and  Examiner  editorial 
rooms,  news  of  “Hildy’s”  death  came 
as  a  shock.  Many  of  the  inside  men  had 
never  seen  him,  for  his  trips  to  the 
office  were  infrequent  in  the  last  year. 

Before  Chief  Justice  McGoorty  or¬ 
dered  the  criminal  courts  building  closed 
Wednesday  afternoon,  the  separate 
judges  expressed  a  desire  to  adjourn  so 
that  they,  bailiffs  and  other  court  at¬ 
taches  might  attend  the  funeral. 

Surviving  “Hildy”  are  his  wife  and 
eight  year  old  son  Louis.  He  is  also 
survived  by  a  brother  Edwin  C.  John¬ 
son,  member  of  the  staff  of  the  Chicago 
E’iVniitg  American. 

Pallbearers  were: 

Orville  Dwyer,  Herald  and  Examiner; 

T.  John^n,  Ez'cning  Post;  Enoch 
Johnson,  Daily  News;  George  Wright, 
Tribune;  LeRoy  McHugh,  Evening 
American,  and  Jacob  Frank,  a  family 
friend. 

The  funeral  was  held  Wednesday  after¬ 
noon.  the  Rev.  Gottfried  Nelson  of 
Trinity  Lutheran  church,  officiating. 
Burial  was  in  Rosemont  cemeterv. 


FOLGER  DIES  IN  ARGENTINA 


Lima,  Peru,  where  he  covered  the  Tacna- 
.Arica  .settlement.  He  was  re-assigned 
to  the  Buenos  .Aires  bureau  as  news 
manager  in  .April,  1930.  In  the  recent 
Brazilian  revolution,  he  accompanied  the 
insurgent  forces  in  the  field,  and  was 
with  them  on  their  victorious  march  to 
Rio  de  Janerio.  He  recently  covered 
liresidential  elections  in  Uruguay. 

F'olger  was  born  in  Easley,  S.  C.  He 
attended  The  Citadel,  at  Charleston,  S. 
C.,  studied  one  year  at  the  University 
of  South  Carolina,  and  later  graduated 
from  the  Law  School  of  the  University 
of  North  Carolina.  He  is  survived  by 
his  wife,  the  former  Mrs.  Mercedes 
Moore,  whom  he  married  late  in  1930. 
His  funeral  was  held  March  23.  The 
bodv  was  cremated. 


MAJOR  J.  LOWENSTEIN 
DIES  SUDDENLY 


Secretary  of  St.  LouU  Publixher*’ 
Group  Stricken  on  Train — 
Served  on  Newspaper* 

Fifty  Year* 


Major  J.  Lowenstein,  secretary  of 
the  St.  Louis  Newspaper  Publishers’  As¬ 
sociation,  died  suddenly  on  Thursday. 

March  19,  of 


Major  J.  Lowenstein 


heart  disease  in 
St.  A  n  t  h  o  n  y’s 
Hospital,  Terre 
Haute,  Ind.  He 
was  en  route 
from  St.  Louis 
to  Cleveland, 
and  was  removed 
from  the  train  at 
Terre  Haute  and 
taken  to  the  hos¬ 
pital. 

Mr.  Lowenstein 
was  in  the  busi¬ 
ness  and  editor¬ 
ial  branches  of 


newspaper  work  for  50  years.  His  first 
connection,  as  a  reporter,  was  with  the 
St.  Louis  Republic,  then  the  Republican, 
in  1881.  He  became  literary  editor  ami 
city  editor. 

He  went  to  New  York  in  1891  as  as¬ 
sistant  business  manager  of  the  li'orld. 
After  a  short  time  he  resigned  and  re¬ 
turned  to  St.  Louis  to  become  business 
manager  of  the  Star.  This  office  he  oc¬ 
cupied  for  11  years,  resigning  in  1903 
to  go  to  New  Work  with  the  Hearst 
publications. 

He  returned  to  St.  Louis  in  1910  and 
for  two  years  was  business  manager  of 
the  Star.  For  a  time  he  was  editor  of 
the  IVoman’s  National  Weekly,  in  Uni¬ 
versity  City,  a  suburb  of  St.  Louis,  by 
E.  G.  Lewis. 

Again  he  became  business  manager  of 
the  Star  in  1916.  Seven  years  later  he 
resigned  and  went  to  Chicago  as  secre¬ 
tary  of  the  Publishers’  Association.  He 
took  up  his  duties  as  secretary  of  the 
St.  Louis  Publishers’  Association  in  May. 
1926.  In  1904  he  was  engaged  by  the 
St.  Louis  World’s  Fair  to  publish  the 
official  record  of  the  exposition. 

Mr.  Lowenstein  is  survived  by  his  wife 
Pauline,  who  resides  at  5537  Waterman 
avenUe;  two  sons,  Ralph  and  Dr.  Paul 
Lowenstein,  and  a  daughter,  Mrs.  Edgar 
Strassberger,  all  of  St.  Louis. 

Funeral  services  were  held  Monday, 
March  23,  in  Temple  Israel.  The  body 
was  interred  in  Mount  Sinai  Cemetery. 


Manager  of  U.P.  Bureau  in  Bueno* 

Aire*  Wa*  in  Service  Since  1923 

A.  W.  Folger,  United  Press  corres- 
Pf;ndent  and  news  manager  in  Buenos 
Aires,  died  there  March  22,  four  days 
*fter  an  operation  for  appendicitis. 
Peritonitis  caused  his  death.  He  was 
36  years  old. 

•After  a  course  in  the  Pulitzer  School 
Journalism  of  Columbia  University, 
Polger  joined  the  foreign  department  of 
bnited  Press  in  1923.  In  1925  he  was 
*ssiRned  to  Mexico  City  and  in  1927 
transferred  as  correspondent  in 


MARTIN  DURKIN  SERVICES 

A  requiem  high  mass  for  Martin  T. 
Durkin,  for  the  last  five  years  managing 
editor  of  the  New  Orleans  Tinies-Picay- 
une,  was  held  March  22  in  the  Roman 
Catholic  Church  of  the  Holy  Spirit  in 
the  Bronx,  New  York  city.  Mr.  Dur¬ 
kin  died  in  New  Orleans  March  19.  The 
lx)dy  was  taken  to  Brewster,  N.Y.,  for 
burial. 


the  employ  of  the  Ohio  State  Journal  in 
1899  to  engage  in  the  cigar  business. 
Since  1910,  or  until  compelled  to  give  up 
work  by  reason  of  ill  health,  he  has  rep¬ 
resented  the  American  F'inance  &  Secur¬ 
ity  Company,  in  Maine,  New  Hampshire 
and  \ermont,  with  headquarters  at 
Nashua. 


DAILY  TAKES  TAX  APPEAL 


LAST  A.N.P.A.  FOUNDER 
DIES  IN  NASHUA,  N.  H. 


Jerome  C.  Brigg*,  82,  Wa*  One  of 
Group  of  Four  That  Met  in  Detroit 
to  Make  Plan*  for  National 
A**ociation 


Jerome  C.  Briggs,  82,  for  many  years 
with  the  Columbus  Ohio  State  Journal, 
and  the  last  surviving  founder  of  the 
American  Newspaper  Publisheis  Asso¬ 
ciation,  died  March  25  at  his  home  in 
Nashua,  N.  H.  Mr,  Briggs  was  a  mem¬ 
ber  of  that  group  of  four  publishers  who 
gathered  at  the  old  Russell  House  in  De¬ 
troit  in  August,  1886,  to  make  plans  that 
eventually  led  to  the  formation  of  the 
A.N.P.A.  The  other  members  of  the 
group  were  Milton  A.  McRae,  W.  H. 
Brearley,  of  the  Detroit  News,  and  J. 
Ambrose  Butler,  of  the  Buffalo  News. 

Mr.  Briggs  was  born  at  Delta,  O.  He 
received  his  primary  education  in  the 
schools  at  the  several  places  in  Ohio  in 
which  his  family  resided.  Later  educa¬ 
tion  was  obtained  in  schools  of  Massa¬ 
chusetts  and  Maine.  In  1865  the  family 
returned  to  Ohio  and  young  Jerome  was 
sent  to  Otterbein  College  at  Westerville. 

After  leaving  college,  Mr.  Briggs  en¬ 
gaged  in  various  lines  of  work  and  in 
February,  1876,  entered  the  employ  of 
Comly  &  Francisco,  publishers  of  the 
Ohio  State  Journal,  as  bookkeeper,  work¬ 
ing  up  to  the  position  of  business  man¬ 
ager.  While  in  this  capacity  he  organized 
the  Ohio  State  Journal  Company,  with 
Henry  Minett  as  president,  serving  him¬ 
self  as  secretary  and  treasurer.  He  left 


Cohoe*  (N.Y.)  American  Cite*  Lo** 
of  Albany  Journal  in  1926 

(Special  to  Editor  &  Publisher) 

W.vsuiNGTON,  D.  C.,  Mar.  24 — The 

U.  S.  Boacd  of  Tax  Appeals  has  been 
asked  by  the  Cohoes  (X.Y.)  American 
to  determine  whether  or  not  the  news¬ 
paper  was  affiliated  with  the  Albany 
Journal  Building  Corporation  and  the 
Journal  Company  of  Albany  in  1926  so 
that  the  American  can  take  advantage  on 
its  1928  income  tax  return  of  a  loss  of 
$82,000  sustained  by  the  Journal. 

The  commissioner  of  internal  revenue 
has  ruled  that  the  firms  were  not 
affiliated  so  as  to  permit  the  deduction 
of  the  loss  and  has  ordered  the  American 
to  pay  $1,436.39  in  taxes  for  1928  as  a 
result.  By  including  the  $82,000  loss,  the 
American  reported  a  net  loss  of 
$34,961.26  on  its  return  for  1928  and 
consequently  paid  no  tax. 

The  Albany  Journal  was  bought  by  the 
Albany  Evening  News  in  1927. 


GOULD  LEAVES  N.  Y.  POST 

Bruce  Gould,  aviation  editor  of  the 
Nezo  York  Evening  Post,  resigned  this 
week.  He  is  the  author  of  a  biography 
of  Anthony  Fokker  which  will  appear 
this  month.  He  did  not  announce  his 
plans. 


LITERARY  AGENCY  REVAMPED 

Service  for  Authors,  Inc.,  150  Nassau 
Street,  New  York,  has  been  reorganized 
“on  the  basis  of  more  aggressive  sales 
service  to  authors,”  Bart  L’Hommedieu, 
editor  and  manager,  said  this  week.  The 
agency  was  established  in  1918  by  Robert 
H.  (Bob)  Davis. 


CERTIFIED  IS  TRUE  ECONOMY 


In  Editor  &  Publisher  tor  March  14th,  1931,  The  Interna¬ 
tional  Printing  Ink  Corporation  in  its  advertisement  told  of 
a  publisher  "who  changed  his  mind  .  .  .  and  brought  home 
the  bacon." 


They  brought  home  the  story  which  we  ourselves  have  been 
bringing  home  to  many  publishers:  that  there  is  a  brand 
of  "economy"  which  is  expensive. 


By  going  back  to  better  ink,  better  newsprint,  better  metal 
and  better  mats  publishers  are  able  to  produce  better 
papers— clearly  and  cleanly  printed  papers — which  are 
easily  read  and  make  for  happy  and  contented  readers  and 
advertisers. 


Certified  Dry  Mats  have  always  been  made  and  sold  on 
the  basis  of  printing  quality — with  one  price  to  all  without 
discrimination  or  favor.  Certifieds  have  not  and  will  not 
be  cheapened  in  quality  to  be  sold  at  a  price. 


V.  H.  BRACKENRIDGE 

V.  Hummell  Brackenridge,  55,  busi¬ 
ness  m.anager  of  the  Harrisburg  (Pa.) 
Ez’ening  .Vezvs  and  Morning  Patriot,  died 
recently  following  a  five  months’  illness. 
He  was  a  native  of  Harrisburg  and 
learned  the  printing  trade  on  the  Harris¬ 
burg  Telegraph.  He  was  at  one  time 
foreman  of  the  Telegraph’s  composing 
room,  and  later  became  advertising 
manager.  He  is  survived  by  his  wife. 


If  you  are  not  satisfied  with  the  appearance  of  your  paper, 
and  if  your  readers  and  advertisers  are  complaining,  we 
respectfully  suggest  that  you  try  a  case  of  Certified  Dry 
Mats  in  your  stereotype  foundry.  And  back  to  better  ink, 
better  newsprint  and  better  metal,  too.  That's  true 
economy. 


Forget  price!  Use  quality  at  the  right  pricel  It  paysl 


PLANS  FOREST  MEMORIAL 

The  Detroit  S^ezvs  is  sponsoring  a  me¬ 
morial  forest  to  honor  the  memory  of 
John  Fitzgibhon.  veteran  reporter  who 
died  recently  after  49  years’  service  on 
the  paper.  It  will  be  part  of  the  refor¬ 
estation  plan  of  the  News. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  — New  York.  N.Y 
For  dependable  sfereofypfnq  use  Cerfified  Dry  Idols 


MADE  IN  THE  U.*'..\. 
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Edwin  HL’NKKK,  05,  of  Harmony, 
Nle.,  tor  a  numlK’r  of  years 
an  a»ociate  of  Holman  F.  Day,  novelist, 
as  editor  and  i>ul)li>her  of  the  Dexter 
(Me.)  l.asteni  (iazette  and  corresiKmdent 
for  many  Maine  pajK'rs,  died  March  18. 

John  P.  LK.NKtK.  24,  pressman  of  the 
Sunburv  (Pa.)  Daily,  died  of  pneumonia 
at  the  Mary  M.  Packer  Hospital,  Sun- 
bury,  March  17. 

A.ntho.vy  B.  Dkhm,  56,  for  many 
years  a  proofreader  for  Utica  (N'.\.) 
Obsener-Dispatch,  died  recently.  He 
was  a  former  suiK-rvisor  and  council¬ 
man  in  L  tica.  and  a  veteran  of  the 
Spanish-Ainerican  W  ar. 

\\  ALTER  Hartw  ei.l,  for  50  years 
with  the  Boston  Ulobe.  lately  as  circula¬ 
tion  manager,  died  at  his  home  in  \V  in- 
chester.  March  16. 

Joseph  H.  Lplvhy,  75,  former  employe 
of  the  Toledo  Blade,  died  last  week  in 
Cincinnati. 

Tom  Boucher,  (jO,  of  the  Ottawa 
(Out.)  Journal  composing  room,  and 
father  of  George,  Frank.  Billy,  and 
Bohhy  Boucher,  well-known  hockey 
players,  dropped  dead  March  17  while 
at  his  work  in  the  newspaper  plant. 

Cl.\rex(  E  R.  Utley,  45,  foreman,  me¬ 
chanical  department  McLeansboro  (Ill.) 
Times,  died  March  15  of  pneumonia. 
.■\t  one  time  he  was  associate<l  with  J. 
C.  Hooker  as  publisher  of  the  McLeans¬ 
boro  Jj'adcr. 

Mr.s.  Ruth  Buxton  F.ttinci-ji,  wife 
of  William  L.  Ettinger,  Jr.,  of  the  ad¬ 
vertising  department.  Sew  York  Herald 
Tribune,  died  last  week  of  pneumonia. 

Maholm  C.  Franklin,  57,  former 
etlitor  of  the  Brockville  (Out.)  Recorder 
and  Times,  died  in  Brockville,  March 
23. 

W.  Graff  Barnes,  <>2,  suiierintcndent 
of  the  mechanical  department,  Johns- 
tonm  (Pa.)  Tribune,  died  after  a  long 
illness,  March  13. 

Calvin  Milliji,  53,  of  the  delivery 
department.  Cliicai/o  Daily  Xews,  died 
recently  at  his  home. 

Samuel  K.  Sawyer,  82,  oldest  printer 
of  Salem.  Mass.,  and  formerly  employed 
by  the’  Boston  Globe  and  Boston  Herald, 
died  March  21.  He  was  more  recently 
with  the  .Salem  (Mass.)  Observer. 

Gf/irc.e  J.  Taliaferro,  47,  a  display 
advertising  salesman  for  the  Kansas 
City  Journal-Tost  for  many  years,  died 
last  week  at  his  home.  He  began  news- 
ItajK'r  work  on  the  Colorado  Springs 
Telegraph  and  then  joined  the  circula¬ 
tion  department  of  the  Denver  Tost. 
Eater  he  joined  the  Kansas  City  Post. 

William  J.  Burgess,  for  more  than 
25  years  an  advertising  solicitor  for  New 
York  papers,  and  a  member  of  the  New 
York  Herald  Tribune  advertising  staff 
until  last  December,  died  March  20  of 
heart  disease  in  the  waiting  room  in  the 
Pennsylvania  Station,  New  York.  His 
home  was  in  Great  Neck,  L.  I. 

W’.  S.  WTlkinson,  64,  a  director  of 


DAN  A.  CARROLL 

Publishers’  Representative 

NATIONAL 
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the  Rocky  .Mount  (N.C.)  Telegram,  and 
identified  with  many  North  Carolina 
business  enterprises,  died  March  21. 

Mrs.  Lillian  Sexto.n,  wife  of  Vincent 
Sextejn,  city  hall  reixirter  of  the  New 
York  .Imerican,  died  at  her  home  in 
Stratford,  Conn.,  March  20. 

JuiKiE  Marcellus  L.  Davis,  83,  father 
of  Charles  T.  Davis,  editorial  writer, 
J  Attic  Jeock  Arkansas  Gazette,  and 
Henry  P.  Davis,  formerly  of  the  Mem¬ 
phis  Commercial  Appeal,  died  March  20 
at  Dardanelle,  .^rk.  Judge  Davis  pul)- 
lished  a  newspaper  in  the  early  days  of 
Dardanelle's  history.  He  was  twice 
mayor  of  Dardanelle  and  in  1908  was 
appointed  by  President  Cleveland  to  the 
consular  service  and  stationed  in  Trini- 
da<i  and  Yucatan. 

Gf:orge  \\  .  Wright,  president  of  the 
Wright  Company,  Boston,  one  of  the 
leading  photo-engraving  plants  in  New 
England  for  the  last  40  years,  died 
March  19. 

H.  A.  Bates,  67,  co-publisher  of  the 
Illmwood  (Ill.)  Gazette  and  the  Yates 
City  (Ill.)  Banner,  died  at  his  home  in 
Elmwoixl,  March  24.  He  had  been  en¬ 
gaged  in  newspaper  work  for  40  years. 

Lore.nzo  Gordon,  74,  for  45  years  a 
printer  with  the  Syraatse  (N.Y.)  Her¬ 
ald,  died  March  23.  He  was  foreman 
of  the  composing  room  of  the  old  Syra¬ 
cuse  Standard,  and  had  been  a  printer 
60  years. 

The  Rev.  Bastian  Smits,  father  of 
Lee  J.  Smits,  of  the  Detroit  Times  staff ; 
Ted  Smits.  of  the  International  News 
Service  in  New  York;  Larry  Smits,  New 
York  and  Miami  Beach  publicity  man, 
and  Benjamin  Smits,  University  of  Kan¬ 
sas  professor,  died  March  19  in  Con¬ 
stantine.  Mich. 

Chari.es  .\.  SuFFRiNS,  70,  who  made 
the  first  illustrations  for  an  Indianapolis 
newspaper,  using  the  old  chalk  plate 
method,  died  March  21  in  Indianapolis 
after  an  illness  of  several  months.  He 
served  for  a  time  as  city  editor  of  the 
old  Muncie  Daily  A^ews.  He  went  to 
Indianapolis  about  45  years  ago  and 
worked  as  an  artist  on  the  old 
Indianapolis  Journal,  predecessor  of  the 
Indianapolis  .Star.  For  the  last  35  years 
he  ran  a  job  printing  business. 

.Xi'RELius  Smith,  82,  veteran  newspa¬ 
perman  and  one  of  the  youngest  men  to 
participate  in  the  Civil  war,  died  March 
21  at  his  home  in  Indianapolis.  He  was 


GET  A  DUPLEX! 

A  press  for  every  newspaper 
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Our  customers 
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“Since  installing  our  new 
16-p>age  TUBULAR  we 
have  increased  our  circu¬ 
lation,  our  print  is  first- 
class,  and  we  are  always 
on  time.’* 


born  in  Indianapolis  in  1848,  and  en¬ 
listed  in  the  Union  army  when  he  was 
13  years  old,  playing  the  fife  in  the  drum 
corps.  He  worked  as  a  reporter  on  the 
Baltimore  Bulletin  and  Baltimore  Ameri¬ 
can  following  the  war  and  later  worked 
on  the  old  Indianapolis  Sentinel. 

WiLLiA.M  C.  Peebles,  former  editorial 
writer  of  the  Buffalo  Enquirer-Star,  died 
last  week  in  his  home  in  Newport  News, 
\'a.  He  served  the  Enquirer-Star  for 
more  tlian  25  years,  retiring  when  pub¬ 
lication  of  the  Star  was  suspended. 

JOSEPH  T.  ROBINSON 

Joseph  T.  Robinson,  77,  for  44  years 
editor  of  the  Goldsboro  (N.C.)  Daily 
Argus  until  retirement  two  years  ago, 
died  March  17  from  complications  re¬ 
sulting  from  influenza.  Funeral  services 
were  held  March  18  at  St.  Mary’s  Cath¬ 
olic  church,  Goldsboro.  The  veteran  edi¬ 
tor  was  an  alumnus  of  the  University  of 
of  North  Carolina,  where  he  studied  law, 
and  was  admitted  to  the  bar  at  the  same 
time  as  the  late  Governor  Charles  B. 
.-^ycock,  but  abandoned  the  bar  for  a 
newspaper  career. 

W.  S.  MOODY,  JR. 

Winfield  Scott  Moody,  Jr.,  former 
editorial  writer  for  the  New  York 
Times,  the  Nciv  York  Sun,  and  the 
Evening  Sun,  died  March  24  at  his  home 
in  Hotel  Gramercy  Park,  New  York. 
.Mr,  Moody  was  a  magazine  contributor, 
author  of  books  and  collector  of 
Oriental  art.  He  began  his  newspaper 
work  with  the  Evening  Sun  in  1888,  and 
was  with  the  Times  from  1891  to  1894. 
He  left  to  edit  The  Book  Buyer  for 
Charles  Scribners  Sons,  but  returned  to 
tlie  Sun  in  1908. 

MRS.  ALICE  SIMKINS 

Mrs.  Alice  Simkins,  former  reporter 
for  the  Lynn  (Mass.)  Item,  and  a  char¬ 
ter  member  of  the  Lynn  Press  Club,  died 
recently  of  pneumonia.  She  was  taken 
ill  a  few  days  after  attending  an  election 
meeting  of  the  Press  Club.  Mrs.  Sim¬ 
kins  joined  the  Item  in  1921,  and  retired 
in  1927  because  of  failing  health.  She 
contributed  special  articles  to  The  Out¬ 
look  and  The  Bookman, 


ASSOCIATIONS 

A  DINNER  was  held  March  14  at 
Redlands  by  the  Riverside-San 
Bernardino  unit  of  the  California 
Newspaper  Publishers’  Association. 
.\  round-table  discussion  followed  a  talk 
by  Brooke  Sawyer  on  “Insuring  the 
Printing  I’lant.”  John  E.  King,  Hemet 
publisher,  gave  a  report  on  the  executive 
committee  meeting  of  the  state  associa¬ 
tion  at  Santa  Barbara.  A  motion  pic¬ 
ture  “Reporting  the  World”  was  shown 
by  the  United  Press. 

Barney  O.  Garrett,  business  manager 
of  the  St.  Helens  (Ore.)  Mist,  was 
chosen  president  of  District  No.  1  of  the 
Orego.n  State  Editorial  Association, 
at  an  organization  meeting  held  in 
Astoria  recently.  Max  Schafer,  pub¬ 
lisher,  Seaside  Signed,  was  named  vice- 
president,  and  .\1  Byrd,  Garibaldi  News, 
secretary. 

Prof.  N.  W.  Barnes,  of  New  York, 
marketing  counsel,  addressed  the  Rich¬ 
mond  .\dverhsing  Club  recently  on 
“Making  Advertising  (2bpy  Pay  Divi¬ 
dends.” 

“Ladies’  Night”  was  observed  by 
members  of  the  Oswego  County  Prf,ss 
Club  at  the  February  meeting,  in  Ful¬ 
ton,  N.  Y.,  March  19. 

Southern  Illinois  Editorial  .Asso¬ 
ciation  will  hold  its  annual  meeting 
May  8  and  9  at  Carmi,  and  C.  S.  Conger 
and  Roy  Qippenger,  publishers  of  the 
Carmi  Tribune,  will  be  hosts. 

Hugh  Boyd,  parliamentary  reporter  of 
the  Regina  Leader-Post,  was  chosen 
president  of  the  Press  Gallery  Associa¬ 
tion  at  a  meeting  held  in  connection 
with  the  third  session  of  the  seventh 
legislature  of  the  Province  of  Saskatch¬ 
ewan,  just  completed.  D.  Mackie, 
Regina  Star,  was  elected  vice-president, 
and  A.  Stevens,  Regina  Leader-Post,  sec¬ 
retary-treasurer. 

PUBLISHING  LETTER  SERIES 

.\  daily  column  on  letter  writing  was 
started  this  week  by  the  New  York  Eve¬ 
ning  Tost.  It  is  called  “Improve  Your 
Letters,”  and  Wilmer  Alice  Adams  is 
the  author.  It  gives  instructions  on  the 
writing  of  business  and  personal  letters. 
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WHAT  OUR  READERS  SAY 


TO  ALL  OUR  READERS 

To  Editor  &  Plblishkr:  Could  you 
furnish  me  with  the  names  and  addresses 
of  advertising  agencies  which  produce  the 
advertising  copy  for  the  manufacturers 
whose  advertisements  appear  in  all  the 
leading  periodicals,  etc.? 

I  am  a  complete  invalid  shut-in  (noth¬ 
ing  contagious  nor  transmissible)  but, 
because  of  my  physical  condition,  shall  be 
forced  to  whatever  work  I  undertake 
here  in  my  home,  ^'et,  if  by  submitting 
samples  of  "copy"  for  their  examination, 

I  could  convince  the  heads  of  these 
agencies  of  my  ability  to  produce  worth¬ 
while,  result-getting  copy  in  spite  of  my 
handicaps,  do  you  have  the  least  idea  any 
of  them,  even  though  it  is  not  their  usual 
policy  to  do  so,  would  consider  giving 
me  a  trial  assignment  with  a  view  to 
determining  my  fitness  as  a  permanent 
member  of  their  staffs?  If  you  do  be¬ 
lieve  any  certain  agencies  would  have  a 
tendency  to  do  this,  will  you  please  mark 
a  ♦  beside  their  names? 

My  need  is  desperately  urgent  for  I 
have  an  aged,  partially  blind  mother  and 
a  minor  niece,  besides  myself,  for  whom 
I  must  find  the  material  things  of  exist¬ 
ence.  However,  I  expect  to  give  value 
received  for  every  penny  paid  to  me  as 
an  employe  of  any  firm.  Nor,  am  I  try¬ 
ing  to  break  into  the  advertising  business 
merely  because  our  need  is  so  great.  I 
am  thoroughly  convinced  that  I  posess  a 
talent  for  such  work  as  well  as  for  other 
types  of  writing.  I  have  won  prizes  for 
producing  advertising  copy  in  contests 
and  have  had  several  articles  published 
in  first  class  magazines  of  their  particu¬ 
lar  tyi)e.  For  these  reasons,  and  because 
of  the  favorable  comment  my  work  has 
elicited  from  many  who  should  be  com¬ 
petent  judges  of  such  effort  and  also 
because  I  am  happier  when  w’riting  than 
when  engaged  in  anything  else,  I  am  con¬ 
vinced  I  can  succeed  if  I  will  only  be 
given  the  opportunity  to  prove  my  ability. 

If  you  can,  will  you  also,  please  send 
me  names  and  addresses  of  manufac¬ 
turers  of  greeting  cards. 

I  shall  appreciate  any  assistance  you 
may  be  able  to  give  me. 

[The  writer  of  the  above  letter  is  a  young, 
intelligent,  sincere  woman.  Editor  &  Pub¬ 
lisher  gives  her  letter  to  print,  hoping  that 
some  reader  may  be  interested  and  aid  her  to 
find  her  niche  in  the  advertising  field.  Her 
name  is  withheld  for  obvious  reasons  of  taste, 
but  any  communication  will  be  promptly  for¬ 
warded.  Of  course.  Editor  &  Publisheir  will 
supply  the  agency  list,  but  the  lady  needs  copy 
writing  that  can  be  done  at  home. — Editor.] 


THE  MISSOURI  RAID 

To  Editor  &  Publisher:  Your  edi¬ 
torial  under  the  heading  "The  Missouri 
Raid"  was  interesting  but  did  not  cover 
all  facts.  It  was  stated  that  Secretary 
of  State  Becker  charges  certain  metro¬ 
politan  newspapers  with  being  tax 
dodgers  and  the  legislators  from  the 
Ozarks  hill  country  have  introduced  six 
suspicious  bills  intended  to  make  the 
free  press  beholden  to  politicians.  We 
are  having  quite  an  interesting  fight  to 
equalize  taxes  in  Missouri  and  the  legis¬ 
lative  action  has  developed  many  peculiar 
angles. 

A  special  Survey  Commission  was 
appointed  by  the  (jovernor  to  study  taxa¬ 
tion  and  the  condition  of  the  various 
state  institutions,  including  public  educa¬ 
tion.  Two  of  the  seven  members  were 
small  city  editors,  and  with  a  lawyer 
r^resented  the  rural  districts,  while  the 
richest  man  in  the  state  and  three  other 
prominent  men  represented  the  metro¬ 
politan  areas,  thus  giving  them  the  bal¬ 
ance  of  power. 

The  commission  report  showed  that  20 
per  cent  of  the  actual  wealth  of  the  state 
pays  more  than  80  per  cent  of  all  the 
state  and  local  taxes ;  that  while  the  state 
constitution  provides  that  the  state  shall 
furnish  free  public  schools,  it  pays  only 
?  per  cent  of  the  cost ;  that  the  state’s 
institutions,  eleemosynary,  penal,  educa- 
tional,  are  starved  because  of  a  lack  of 
revenue  and  that  taxation  is  so  high  on 
**nd  and  other  tangible  property  there 
*cre  more  than  7000  farms  sold  by 
sheriffs  in  1929  and  more  than  17  mil- 
Iwns  of  taxes  went  delinquent  the  same 
year. 


Therefore  the  commission  voted  unani¬ 
mously  for  a  plan  to  equalize  taxation 
through  an  improved  income  tax  sched¬ 
ule,  having  actual  wealth  gradually 
brought  up  to  paying  in  about  the  same 
proportions  as  tangible  property. 

Seventy-five  per  cent  of  the  vote  in 
the  House  was  for  this  plan  on  several 
different  tests.  In  the  Senate  the  metro¬ 
politan  areas  have  stronger  representa¬ 
tion,  so  the  large  cities  lined  up  solidly 
against  the  plan  and  have  been  able  to 
threaten  its  adoption. 

All  the  papers  in  the  three  large  cities 
are  violently  opposed,  while  every  rural 
paper,  with  only  three  exceptions,  are 
favorable.  Only  two  small  city  daily 
papers  have  failed  to  show  the  strongest 
approval. 

The  Missouri  Press  Association 
directed  the  campaign  for  the  Survey 
Plan  of  tax  equalization. 

Secretary  of  State  Becker  approved 
the  Survey  Plan  and  immediately  was 
severely  denounced  by  the  metropolitan 
newspapers.  In  retaliation  he  showed 
that  one  metropolitan  newspaper  that 
does  a  tremendous  business  had  failed  lo 
show  up  strong  as  a  taxpayer  and  conse¬ 
quently  in  the  House  where  the  bitter 
attitude  of  the  metropolitan  press  toward 
the  rural  districts  is  resented,  it  was  pro¬ 
posed  to  place  metropolitan  newspapers 
imder  the  sujiervisioii  of  the  Public 
Service  Commission. 

Another  bill,  sponsored  by  the  Demo¬ 
crats,  would  have  the  county  courts 
distribute  the  state  printing  instead  of  a 
Republican  secretary  of  state,  because 
the  majority  of  counties  are  Democratic. 

I  send  this  letter  believing  the  tax 
situation  will  be  of  interest  to  editors  of 
other  states.  The  best  authorities  on 
taxation  agree  that  in  most  all  states 
actual  wealth  pays  not  to  exceed  20  per 
cent  of  the  tax  burden  while  property, 
which  has  depreciated  in  value  40  per 
cent  since  1914,  pays  more  than  80  per 
cent  of  the  tax  load. 

Fred  Naeter, 

Cal>e  Girardeau  (Mo.) 

Southeast  Missourian. 


CORRECTION 

In  a  story  in  Editor  &  Publisher  last 
week  it  was  erroneously  stateel  that  the 
Oil  City  (Pa.)  Blizzard  and  the  Oil 
City  Derrick  are  published  by  the  same 
company.  There  is  no  ownership  con¬ 
nection  of  any  kind  between  the  two 
papers.  The  Blizzard  is  published  by 
the  Blizzard  Publishing  Company,  with 
C.  F.  Halderman  as  editor,  and  the 
Derrick  by  the  Derrick  Publishing 
Company,  of  which  E.  R.  Boyle  is  the 
president. 


REALTORS  ADVERTISING 

A  cooperative  advertising  campaign 
to  cover  2.S  or  30  weeks  was  started 
March  15  by  the  Little  Rock  (.Ark.) 
Real  Estate  Board.  ITurton  E.  Yaughan, 
president  of  the  Little  Rock  advertising 
agency  bearing  his  name,  is  preparing 
the  copy. 


Advertising 

Manager- 

Solicitor 

Age  39 — Married  with  family. 
"Go  Getter”  type.  A  contact 
man  and  a  salesman  with  ideas; 
absolutely  a  record  as  a  pro¬ 
ducer  on  second  and  third  news¬ 
papers;  especially  on  morning 
papers;  I  know  classified  also 
and  have  record  as  a  builder; 
best  of  references;  prefer  middle 
west  but  will  go  anywhere; 
available  at  once;  write  or  wire 
Box  B-656.  c/o 

Editor  8C  Publisher 


The  INDIANA 
Radio  Sales  Field 
^^Above  Average” 
in  Results  —  — 


Trade  estimates  fix  the  total  number  of  radio  receiving 
sets  in  the  United  States  at  about  10,.^00,CK)0  -of  which 
ap|)roximately  35<),000  are  owned  in  Indiana. 

Thus,  the  Hoosier  State  with  a  1930  population  of  a 
little  over  three  and  a  quarter  million,  has  one  radio 
for  slightly  less  than  every  ten  persons — a  better  average 
than  that  of  the  entire  eoiintry.  .According  to  the.se 
figures  there  is  a  single  radio  for  somewhat  more  than 
each  twelve  people  nationally. 

Radios  are  among  many  other  nationally  sold  com¬ 
modities  showing  ‘'above  averagi"*’  .sales  results  in  this 
continuously  increasing  consumers*  market.  Various 
lines  of  standard  nationally  advertised  merchandise  are 
making  an  excellent  showing  in  the  Hoosier  State,  fore- 
ca.sting  a  profitable  Spring  for  1931. 

National  advertisers  in  acliieving  the.se  results-  have 
LK.4RNK1)  that,  in  a  corresponding  measure,  it  takes 
‘‘better  than  average”  newspapers  to  most  perfectly 
obtain  them. 

It  is  not  too  late  to  profit  by  a  Spring  campaign  in 
Indiana,  (iet  in  touch  at  once  with  the  papers  given 
here.  Their  ollices  will  promptly  furnish  full  informa¬ 
tion  as  to  local  or  other  conditions  on  hearing  from  you. 


’Columbus  Republican . 

..(E) 

Circu- 

UtiOB 

5,024 

Kata  for 
5.000 
Unca 

.03 

’Fort  Wayne  News-Sentinel . 

..(E) 

49,498 

.12 

’Indianapolis  News . 

..(E) 

138,080 

.27 

’Indianapolis  Star . 

.(M) 

116,890 

.22 

’Indianapolis  Star . . 

.AS) 

144,231 

.27 

’Lafayette  Journal  &  Courier. ...  (E&M) 

24,118 

.07 

’Muncie  Star . . 

.(M) 

23,601 

.08 

’Muncie  Star . 

..(S) 

15,551 

.06 

tShelbyville  Democrat . . 

..(E) 

4,019 

.025 

’South  Bend  Newt-Times . 

,.(E) 

28,175 

.08 

’South  Bend  Newt-Times . 

..(S) 

26,903 

.08 

’South  Bend  Tribune. ..  (S)  30,048.. 

..(E) 

31,810 

.06 

•  A.  B.  C.  Publishers’  Statement,  Oct.  1,  1930. 
t  Government  Statement,  Oct.  1,  1930. 
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ALBANY  CORPS  TAUNTS 
TAMMANY  TIGER 


Legislative  Correspondents  Aim  Satire 
at  Notables  in  Annual  Stunt — 
Real  Tiger  Exhibited  at 
Gathering 


New  York  state’s  legislative  corre¬ 
spondents  taunted  the  Tammany  Tiger 
(they  had  a  real  one  in  a  cage)  at  their 
annual  stunt  dinner  Thursday  night  in 
the  Ten  Eyck  hotel,  Albany,  while 
l)emocrat  and  Republican  leaders  sat  in 
the  “tiger’s  lair.”  The  reporters  warned 
tlieir  guests  in  a  big  sign  reading 
“Enter  at  your  own  risk.” 

Governor  Franklin  D.  Roosevelt  saw 
himself  impersonated  by  three  Albany 
writers,  in  different  phases  of  his  politi¬ 
cal  career,  and  former  Governor  Alfred 
E.  Smith  witnessed  his  “alter  ego”  as 
"Possum”  Smith  characterized  at  a 
southern  campfire  meeting.  The  theme 
spiritual  was  “Oh  Franklin  save  us 
from  .\lfred  E.” 

W.  Kingsland  Macy,  Republican  state 
chairman,  was  another  guest  of  honor. 
He  and  (jovernor  Roosevelt  spoke  “off 
the  record.” 

The  reporters  delved  irtto  the  last- 
minute  news  from  California  for  their 
opening  skit  in  which  Mayor  Walker, 
played  by  James  Kieran  of  S'ew  York 
Times,  was  shown  in  beret  and  bath 
robe  under  a  sun  lamp.  He  replied  to 
Senator  Knight  (Murray  Tanner)  and 
Mr.  Macy  (Fred  Storm),  who  greeted 
him  with  news  of  the  legislative  in¬ 
vestigation  of  New  York  city,  “you 
don’t  have  to  do  much  cleaning;  Tam¬ 
many’s  been  cleaning  up  for  years.” 

Next.  (Jovernor  Roosevelt,  in  the  per¬ 
son  of  W.  O’Brien,  engaged  in 

dialogue  with  the  tiger  and  closed  his 
soliloquy  posing  for  a  picture  as  he 
twisted  the  tiger’s  tail. 

Soviet  atmosphere  pervaded  the  re¬ 
porters’  satire  on  the  Roosevelt  unem¬ 
ployment  conference  last  fall.  Governor 
Rooseveltsky  was  played  _  by  Harold 
Tar\’is,  Governor  Larsonovitch  by  John 
(D’Brien,  (Jovernor  Elyovitch  by  Thomas 
Peters,  Governor  Whiterocksky  by  Qin- 
ton  Mosher,  Governor  Cross wordsky  by 
(Jeorge  L.  Cassidy,  and  Governor 
Pinchotsnuffsky  by  Percy  B.  Scott. 
Cossacks  came  riding  in.  They  were 
revealed  as  George  W.  Herrick  and 
Charles  Cole. 

John  C.  Crary,  of  Nerv  York  Stm, 
president  of  the  Correspondents’  Associa¬ 
tion,  presided.  Thomas  C.  Stowell,  of 
New  York  Herald  Tribune,  was  the  stage 
director  for  the  stunt. 

As  “exhibit  A”  the  reporters  had  a 
real  Bengal  tiger  in  a  cage  in  the  lobby 
of  the  hotel. 


CONGRESS  PLANS  PROGRESSING 


Prof.  Martin  Sends  Out  Invitation* — 

Robert  Bell,  President,  to  Preside 

Invitations  have  been  sent  to  5,000 
newspaper  publishers  and  editors  in  the 
United  States  to  attend  the  regional 
session  of  the  Press  Congress  of  the 
World,  Aug.  10-14,  at  Mexico  City, 
Mexico,  according  to  Frank  L.  Martin, 
associate  dean  of  the  school  of  journal¬ 
ism,  University  of  Missouri,  and  United 
States  convention  chairman  of  the 
meeting. 

Press  association  heads  have  been 
asked  to  appoint  ten  delegates,  and  gov¬ 
ernors  of  each  state  have  been  asked  to 
appoint  eight,  Prof.  Martin  said. 

New  literature  about  the  meeting  is 
being  prepared  and  will  be  sent  to  all 
evincing  interest.  Travel  plans  are  also 
being  perfected.  Invitations  will  be  sent 
soon  to  associations  in  foreign  countries. 

Robert  Bell,  Lyttleton  Times,  Christ¬ 
church,  New  Zealand,  president  of  the 
Congress,  has  written  to  Prof.  Martin 
that  he  plans  to  be  in  attendance  and 
preside. 


U.P.  EXTENDS  LEASE  WIRES 

The  United  Press  increased  its  leased 
wire  service  to  Havana,  March  25. 
Havana  newspapers,  taking  U.P.  now 
hire  high-speed  printer  telegraph  service, 
operating  18  hours  a  day. 


OFFERS  HOME  BUILDING  DATA 

The  Architects  Small  House  Service 
Bureau,  a  professional,  non-commercial 
organization,  with  headquarters  at  Minn¬ 
eapolis,  is  offering  newspapers  a  com¬ 
plete  advisory  and  consultation  service, 
with  feature  releases  and  other  supple¬ 
mentary  services  designed  to  help  the 
residential  builder.  Mats  in  various  sizes 
for  weekly  release,  giving  plans  and  il¬ 
lustrations  for  houses,  and  a  question 
and  answer  service,  are  also  offered. 
The  price  of  the  service  ranges  from 
$3  a  week  for  papers  of  10,0(io  or  less 
circulation  to  $15  for  papers  of  over 
2.50,tXX)  circulation. 


RANKIN  MADE  LIEUT.  COLONEL 

William  H.  Rankin,  president  of  Wil¬ 
liam  H.  Rankin  Advertising  Agency,  of 
New  York,  has  been  appointed  a  Lieu¬ 
tenant  Colonel  in  the  Specialist  Reserve 
corps  of  the  United  States  Army,  the 
War  Department  announced  this  week. 
The  honor  is  in  line  with  the  policy  of 
the  government  in  recognizing  the  part 
played  by  advertising  in  the  \Vorld  War 
and  also  to  stimulate  an  organization  of 
publicity  and  advertising  that  would  be 
ready  to  function  in  the  event  of  an 
emergency. 


RURAL  WRITERS  ENTERTAINED 

Nearly  80  of  the  100  country  cor¬ 
respondents  of  the  Danznlle  ( Ill.)  Com¬ 
mercial-News,  were  entertained  at  a 
banquet  by  the  management,  March  21. 
Later  they  went  to  a  theatre.  W.  J. 
Parrett,  general  manager,  acted  as 
toastmaster:  E.  C.  Hewes,  business 
manager ;  Lester  C.  Schultz,  classified 
manager;  H.  B.  Keck,  city  editor,  and 
Miss  Selma  Schultz,  country  editor, 
were  speakers. 


EXHIBITS  RARE  PRINTS 

An  exhibit  of  rare  prints  showing 
the  city  of  Richmond,  Va.,  as  it  ap¬ 
peared  years  ago,  was  opened  March 
23  at  the  Richmond  Public  Library,  un¬ 
der  the  auspices  of  the  Richmond  News- 
Leader.  The  prints  will  be  on  view  two 
weeks. 


STOPS  RADIO  ADVERTISING 

The  Citizens  Protective  League  of 
Wilmington,  N.C.,  voted  last  week  to 
dispense  with  advertising  over  the  radio 
and  to  employ  the  aid  of  the  newspapers 
in  placing  its  messages  before  the  public. 
The  league  is  composed  of  independent 
merchants. 

MRS.  PATTERSON  BUYS  FARM 

Mrs.  Eleanor  Patterson,  editor  of  the 
Washington  (D.C.)  Herald,  has  pur¬ 
chased  a  280-acre  farm  near  Tarvilah, 
Md.,  and  will  remodel  and  improve  the 
property  as  a  home.  Price  for  the  prop¬ 
erty  was  said  to  have  been  $70,000. 


MUST  ADVERTISE  FOR  BIDS 

.\  recent  Pennsylvania  Supreme  Court 
decision  held  that  all  municipal  work,  en¬ 
tailing  an  expenditure  of  more  than  $500 
must  be  advertised  in  the  newspapers  for 
competitive  bidding.  This  would  include 
street  repairs,  even  street  sweeping. _ 


TEMPO 


A  typeface  highly 
suited  to  fresher 
typography 


LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  +  Chicago 


BRITISH  WRITER  GIVES 
BLOCK  YALE  LECTURE 

S.  K.  Ratcliffe  Says  Foreign  Corre¬ 
spondents  Must  be  Much  More  Than 
Reporters  and  Free  from  Gov¬ 
ernmental  and  Other  Influence* 


The  daily  paper  that  stresses  interna¬ 
tional  corresixmdence  is  performing  a 
valuable  public  service,  but  too  often  it 
must  be  content  with  the  rewards  of 
esteem,  Samuel  K.  Ratcliffe,  editorial 
writer  and  special  correspondent  of  The 
Ncia  Statesman,  of  London,  said  in  an 
address  March  19  at  Yale  University. 
His  lecture  was  one  of  a  series  estab¬ 
lished  by  Paul  Block  to  promote  better 
understanding  of  the  press  as  a  political 
force  and  its  relation  to  public  opinion. 

Because  foreign  news  does  not  com¬ 
pare  in  reader  interest  to  other  features, 
Mr.  Ratcliffe  said,  the  job  of  foreign 
correspondent  “makes  a  great  demand 
upon  the  correspondent  himself.  He 
must  be  much  more  than  a  reporter.  It 
is  not  nearly  enough  for  him  to  record 
what  he  sees — the  spectacle  of  a  con¬ 
ference  in  London  or  Geneva,  a  riot  in 
Berlin  or  Bombay,  the  fall  of  a  dynasty 
in  Rome  or  Madrid.  He  has  to  under¬ 
stand  what  he  hears  and  sees ;  he  must 
be  able  to  explain  the  forces  behind ;  he 
must  know  about  navies  and  Indian  na¬ 
tionalism.  must  have  a  quick  judgment  of 
character,  and  be  able  to  find  his  way 
about  the  complicated  economic  maze  of 
a  system  in  revolution.” 

Organized  propaganda,  in  times  of  war 
and  peace,  was  seen  by  Mr.  Ratcliffe  as 
the  greatest  obstacle  facing  foreign  cor¬ 
respondents. 

Their  job  he  said,  is  “to  get  the  news.” 
They  have  therefore  to  be  in  close  touch 
with  the  public  departments  and  the  men 
in  authority.  Their  road  is  continually 
smoothed,  their  wallet  continually  re¬ 


plenished,  if  they  are  known  to  be 
friendly  to  the  administration  of  the  day 
and,  as  we  all  know,  there  is  a  steady 
pressure  uiwn  the  mind  and  affections 
from  friends  and  the  pleasant  daily  life 
that  falls  to  the  man  of  affairs  in  a 
great  city.  The  correspondent  should 
have  ‘no  prejudices  to  subserve,  no  in¬ 
terests  to  advance.’  But  he  should  be  ^ 
conviction  and  habit  a  neutral.  And  yet 
he  will  need  to  be  a  man  of  unusual 
character  if  he  is  to  preserve,  as  he  should 
preserve,  the  detachment  and  fairminded- 
ness  of  the  good  correspondent.  Every 
journalist  can  recall  the  names  of  some 
famous  correspondents  who  did  not  pos¬ 
sess  this  character,  whose  dispatches  were 
always  colored,  who  could  not  maintain 
the  neces.sary  balance.  Their  copy  might 
be  brilliant ;  but  it  was  always  under 
suspicion.  And  one  has  to  make  the  ad¬ 
mission  that  several  of  the  outstanding 
names  of  the  past  generation  were,  by 
the  instructed  in  such  matters,  associated 
with  a  reputation,  not  for  straight  cor¬ 
respondence,  but  for  work  which  had  to 
be  discounted  because  it  could  not  be 
.senarated  from  the  special  interests  of  a 
statesman,  a  party,  or  a  corporation.” 


OTTAWA  GROUP  ELECTS 

E.  C-  Buchanan,  correspondent  for  the 
Windsor  (Ont.)  Border  Cities  Star  and 
Toronto  Saturday  Night  was  elected 
president  of  the  Ottawa  parliamentary 
press  gallery  March  21.  Mr.  Buchanan 
also  represents  the  United  Press  in 
Ottawa  and  succeeds  Edgar  Boutet  of 
La  Patrie,  Montreal.  Thomas  Green  of 
the  Canadian  Press  was  chosen  vice- 
president  and  Wilfrid  Eggleston  of  the 
Toronto  Star,  secretary.  Members  of 
the  executive  committee  chosen  were, 
William  Marchington,  Toronto  Globe; 
F.  C.  Mears,  Montreal  Gaeette;  J.  A. 
Fortier,  Montreal  La  Presse;  Ray 
Brown,  Canadian  Press;  and  Emile 
Benoist,  Montreal  Le  Dez'oir. 


ONE  of  the  most  important  advantages 
of  membership  in  the  National  Editorial  Associa¬ 
tion  is  the  saving  that  members  make  on  their 
engraving  orders,  by  obtaining  their  cuts  through 
the  Association.  By  collective  buying  and  mass 
production,  the  N.E.A.  is  in  a  position  to  buy 
engravings  for  its  members  at  a  discount  of  40  5S 
from  the  Standard  Photo  Engraving  Scale  rates. 
It  doesn't  take  many  orders  to  handsomely  repay 
a  member  for  the  cost  of  his  annual  membership 
fee. 

In  addition,  these  savings  open  the  way  for  a 
more  liberal  use  of  halftones  in  the  paper,  as  well 
as  a  means  of  extra  profit  from  your  display  ad¬ 
vertising. 

Olksr  •dvtntofst  of  mtmbonhip  la  lli«  N.  E.  A.  arai 

The  N.E.A.  Service  Letter  that  comes  at  least 
twelve  times  a  year,  filled  with  money-making, 
money-saving  ideas  of  a  very  practical  and  de¬ 
finite  nature.  One  suggestion,  one  idea,  one  tip 
may  be  worth  many  times  the  cost  of  a  year's 
membership. 

There  is  the  N.E.A.  Bulletin — a  meaty  sixteen 
page  publication  that  tells  what  other  members 
are  doing  to  increase  their  profits,  cut  their  over¬ 
head  costs,  build  circulatkm,  get  advertising  and 
make  a  brighter,  more  interesting  paper. 


Legal  advice  on  any  subject  pertaining  to  a 
newspaper's  rights:  aid  in  collecting  bills  and 
other  legal  matters. 

And — best  of  all — the  co-operation  of  fellow 
members — 4000  of  the  livest  newspaper  publish¬ 
er*  in  America — men  who  are  vitally  interested 
in  finding  the  answer  to  every  problem  that 
vexes  the  average  newspaper  publisher. 

It  will  pay  you  to  invesfigate  the  full  advan¬ 
tages  in  this  great,  co-operative,  nationwide  as¬ 
sociation.  We  call  your  attention  to  the  attached 
coupon.  Filling  it  in  and  mailing  it  will  not  obli¬ 
gate  you  in  any  way — and  we  believe  it  will  open 
your  eyes  to  an  opportunity  that  will  mean  extra 
dollars  in  your  till  during  1931  and  the  years  to 
come. 

National  Editorial  Association 

Stint  Ptnl,  Minn. 

I - 1 

I  National  Editorial  Aaaociation 

I  St.  Paal.  Miaa.  ' 

I  Oeatlaaaa:  I 

I  1  UB  iaiomtod  ia  becosiaf  a  aamSar  •(  dia  national  j 
Uitorial  AMociatioa  and  wmM  lik«  t«  rtcatot  l«U  ioforaatwa 
I  abeal  daaa.  taesa.  atfvaatagoa.  Me. 


AddrtM - - - I 

I 
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HUNCHES) 

One  Dollar  zoill  he  Dud  ? 
jor  each  idea  piihlishcd.  ^ 
Send  clipl'intj  for  paynicnt.  | 


DKTKOIT  Xl^W'S  is  otTcriiiB  cash 
prizes  lor  the  most  adeciiiate  and  in¬ 
expensive  dinner  inenn  suhinitted  each 
week.  I'iacli  nienn  is  to  l)e  accompanied 
bv  a  recii)e  for  the  main  dish  witli  item¬ 
ized  cost  of  inuredients. — W.  Alhert 
Karscli. 


A  "let's  do  N'el)raska"  feature  has 
been  started  hy  the  Omaha  World  Herald 
to  stimulate  hiisiness.  Ivach  day  a  promi¬ 
nent  business  or  professional  man  is  inter¬ 
viewed  and  his  advice  and  eiicouraKement 
for  pronress,  together  with  his  picture, 
are  given  briefly. — h'.E. 


Portland  (Me.)  Sunday  Teletiram  is 
running  a  series  of  photographs  of  ivost- 
masters,  covering  the  state.  There  is  a 
brief  sketch  with  each  photograph.  The 
photo  shows  the  ixvstmaster  or  jnr.st- 
mistress  standing  in  front  of  the  post- 
iiffice. — H.J.T. 


The  Providence  (K.I.)  Journal  re¬ 
cently  ran  a  story  of  small  boys  who 
have  abandoned  shoe  shining,  to  take  up 
quick  cleaning  of  automobiles  for  a  dime 
while  their  owners  lunch  or  shop. — 
R.A.F. 


k  ninnlnpham  Post  check-up  of 
those  admitted  to  a  charity  hospital  in 
Birmingham,  Ala.,  revealed  that  several 
well-to-do  citizens  were  receiving  medi¬ 
cal  aid  at  the  county’s  expense  because 
they  were  too  miserly  to  pay  their  own 
expenses  at  a  private  institution. — 
W.C.S. 


“N’ewcomers  Welcome  to  Memphis” 
is  a  one-column  box  run  daily  by  Mem¬ 
phis  Press  Scimitar.  Names  of  new 
residents  are  obtained  from  the  local 
light  and  telephone  companies.  The  fea¬ 
ture  has  created  wide  interest  and  good¬ 
will  for  the  paper. — D.R.B. 


Harrisburg  newspapers  recently  col¬ 
lected  more  baby  carriages  than  the 
.\ss<x:iated  Aid  Society,  a  charity  organ¬ 
ization  could  use.  Several  families  were 
in  need  of  baby  carriages  and  regular 
charity  funds,  taxed  by  heavy  demands, 
were  not  sufficient  to  provide  them. 
Brief  notices  appeared  in  the  news¬ 
papers.— W. 


Columbus  (Miss.)  Daily  Commercial 
Dispatch  recently  conductecl  a  search  for 
nidtime  wooden  cigar  store  Indians  in  its 
section. — E.F.R. 


“Do  you  remember”  cartoons  are  a 
feature  of  the  editorial  page  of  the 
Stockton  (Cal.)  Record.  Sketches  of 
prominent  buildings  of  earlier  days,  first 
“skyscrapers”,  ^^ain  Street  before  it 
was  paved  are  shown. — C.W'. 


Births  are  carried  under  the  heading 
“For  the  Next  Census,”  in  the  Great 
Falls  (Mont.)  Daily  Leader.  The 
Crcelcy  (Col.)  Tribune-Leader  lists 
lliem  under  "Stork  Express.”  The  Colo- 
'ado  Sprinejs  Gacette  extends  “Congrat¬ 
ulations  to  These  Happv  Parents.” — 
Mitchell. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
^  specialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
^  ciency  in  operation. 

s.  P.  WESTON,  INC. 

Newspaper  BuiUUngs, 
Production,  Operation, 

Snrveyt,  Tatuations. 

^20  Lexington  Avenue,  New  York 


HAS  SERVED  IN  PRESS 
GALLERY  22  YEARS 


William  J.  Collins,  Assistant  to  "Jim” 

Preston,  Has  Handled  Many 
Big  Events  —  Began  as 
Office  Boy 

Hy  tiKORc.E  H.  Manning 

iras/ihif/fon  ('orrespondent.  Editor  &  Ptbi.ishkr 

Washington,  D.  C.,  March  23. — 
While  all  the  good  Irish  of  the  congres¬ 
sional  press  galleries  celebrated  St.  Pat¬ 
rick's  Day,  Wil¬ 
liam  J.  Collins, 
understudy  to 
James  D.  1‘res- 
ton,  superintend¬ 
ent  of  the  Sen¬ 
ate  press  gallery, 
was  more  im¬ 
pressed  with  the 
return  of  March 
22.  The  date  was 
the  22nd  anni¬ 
versary  of  his 
Senate  press  gal¬ 
lery  service. 

W’lLLi.vM  J.  CoLLi.Ns  Oil  March  22, 
1909,  Collins  quit 
as  olfice  boy  in  the  .Vezo  Vork  W orld's 
Washington  bureau  to  become  a  messen¬ 
ger  in  the  Senate  press  gallery.  Harry 
Gauss  was  just  then  starting  in  as 
“broom  editor”  in  the  Washington  of¬ 
fice  of  the  Chicayo  Daily  News  with 
which  he  is  now  connected  as  Senate  and 
assignment  correspondent.  Robert  A. 
Zachery  was  then  office  boy  for  the 
Washington  bureau  of  the  Brooklyn 
P.ayle,  where  he  later  served  as  bureau 
chief  to  be  graduated  as  secretary  to  the 
then  Senator  and  now  Ambassador  Wal¬ 
ter  E.  Edge.  Zachery  is  now  with  the 
Public  Service  Commission  of  New 
Jersey. 

After  serving  an  extended  apprentice¬ 
ship  as  a  messenger,  Collins  became  as¬ 
sistant  superintendent  and  right  hand  man 
to  “Jim”  Preston,  a  position  he  fills 
today. 

In  his  22  years  of  service  Collins  has 
had  the  responsibility  of  press  arrange¬ 
ments  for  many  notable  events.  He  was 
assigned  to  take  care  of  the  reporters  in 
the  investigation  of  the  sinking  of  the 
Titanic  in  1912.  He  went  to  Chicago  to 
handle  the  press  crew  for  the  Reed  Com¬ 
mittee  that  investigated  the  campaign 
expendifures  of  Senator-elect  Frank  L. 
Smith,  who  was  declared  disqualified  by 
the  Senate.  He  was  in  charge  of  the 
press  at  the  funeral  of  the  Unknown  Sol¬ 
dier  and  acted  in  the  same  capacity  at 
the  funeral  of  President  Harding. 

During  the  last  national  campaign,  Col¬ 
lins  traveled  with  Mr.  Hoover,  handling 
the  press,  and  after  the  election  he  made 
several  trips  with  President  Hoover 
making  arrangements  for  the  newspaper¬ 
men  who  made  these  journeys. 

In  his  days  as  office  hoy  in  the  New 
York  World  bureau,  Collins  served  un¬ 
der  Samuel  Blythe,  Otto  Carmichael. 
Charles  Willis  Thompson,  Harry  Dunlap 
and  Charles  .Albert. 


Better  Plants 


at  lower  cost 

by  consulting 
the  Archineer 

The  design  of  successful 
newspaper  plants  is  our 
specialty.  Bear  ns  in  mind 
when  you  are  considering 
practical  cost  reductions. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

V _ J 


Dollar  Pullers 

$One  Dollar  zoill  be  paid 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


TJ  ASEB.ALI.  is  to  stage  a  comeback  as 
^  the  national  pastime  with  a  vengeance 
this  spring,  according  to  plans  of  man¬ 
ufacturers  of  baseball  and  allied  eiptip- 
ment.  April  0  to  13  will  mark  a  coast- 
to-coast  observtmce  of  the  oix-ning  of  the 
season,  with  a  concerted  sales  effort  that 
will  provide  a  large  (|uantity  of  adver¬ 
tising  locally  from  sjiorting  ginxls 
dealers,  hardware  companies,  and  others 
baiulling  baseball  goods. — C.M.E. 


Fresno  (Cal.)  Republican  runs  two  and 
three  columns  of  farm  classified  under 
the  headings  of  Poultry.  Live  Stock, 
Farm  Implements,  and  Hay  and  Grain. 
Most  of  the  linage  comes  from  farmers. 
— G.C.M. 


The  low  prices  paid  for  farm  pnKlucts 
has  caused  the  Chicago  Tribune  to  run 
an  advertisement  urging  fanners  to 
advertise  their  wares  in  the  classified 
columns  for  direct  sale  to  customers. 
— F.P.H. 


Furs  will  soon  go  into  storage  for 
the  summer.  See  that  your  advertising 
solicitors  remind  firms  with  refrigerating 
plants  to  use  newspaper  space  to  obtain 
this  business. — L.  1).  Chamberlain. 


"Boost  San  Francisco  prcxlucts  and 
make  real  jobs  for  apple- sellcr.s”  is  the 
promotion  appeal  used  by  the  San 
Francisco  Nezvs  in  a  recent  display. 
Advertisements  from  San  Antonio  man¬ 
ufacturers  producing  all  manner  of 
articles  also  were  run,  which  has  the 
added  value  of  tapping  a  revenue  source 
usually  gained  only  through  the  retailer. 
— Watson. 


Cline  •Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Louisville  Courier 
Journal 

Louisville,  Ky. 

Atk  thorn  about  tt 
CLINE  ELEC.  MFC.  CO. 
Chicaco:  111  West  Washington 
Street 

New  York:  Daily  Newa  Bldg. 
220  East  42nd  St. 

San  Francisco:  First  National 


Bank  Building 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 


Tlie  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 


Arthur  S.  Thompson,  Manager 


The  Brockton  (Mass.)  Enterprise  re¬ 
cently  conducted  a  campaign  to  educate 
users  of  its  classified  columns  to  "tell 
the  whole  story”  as  a  means  of  making 
their  copy  more  effective,  l^xamples  of 
incomplete  classified  advertisements  were 
shown  beside  those  wbieb  told  the  whole 
story. — R..A.b'. 

“Don’t  Drive  a  Dirty  Gar!”  is  the 
beading  twer  a  group  of  advertisements 
of  auto  laundries.  The  automobile  men 
argue  that  a  successful  man  needs  a  clean 
car  as  be  needs  a  clean  shirt.  It's  a  line 
that  sells. — R.N.L. 


Due  to  the  mild  winter  there  is  a 
shortage  of  ice  in  many  parts  <»f  the 
country.  A  good  time  to  sell  space  to 
electric  refrigerator  dealers. — I'.E. 


Buffalo  Courier  L.rpress  offered  a 
$.i  daily  award  and  a  $2.t  monthly  prize 
for  the  best  lyric  written  about  adver¬ 
tisements  appearing  in  its  classilieil 
column. — R. 


“JUST  THE  MAN 

WE  WANTED!” 

That  is  the  usual  way  it  is  put 
by  employers  who  have  turned 
to  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  to  fill 
their  editorial  or  business  staff 
needs. 

Executives  are  coming  to  de¬ 
pend  more  and  more  upon  the 
Bureau.  It  saves  them  time  by 
putting  them  in  touch  with 
men  possessing  the  right  quali¬ 
fications.  It  serves  them 
promptlyl  It  costs  them 
nothing! 

If  you  need  a  man  with  jour¬ 
nalistic  training  and  experience, 
write  or  wire  John  G.  Earbart, 
Director,  836  Exchange  Ave., 
Chicago.  III. 

NO  CHARGE  TO  EMPLOYERS 


C/on^plete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulatiqn  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  IlL 
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MAYOR  ATTACKS  DAILY 


Did  Not  Approve  of  Blade’*  Comparing 
City  Costs  With  Columbus’ 

A  scries  of  articles  in  the  Toledo 
liladc,  written  by  Lucas  J.  Beecher,  asso¬ 
ciate  editor.  reportiiiR  the  hiRh  cost  of 
Toledo's  city  government  as  compared 
with  that  of  Columbus,  a  city  of  com¬ 
parable  size,  together  with  a  report  made 
by  the  state  examiner  wiiich  shows  the 
Toledo  cost  of  government  jumped  more 
than  a  million  dollars  in  1929,  brought  a 
sharp  rejoinder  last  week  from  Mayor 
W  illiam  T.  lackson. 

He  termed  publication  of  the  state  ex¬ 
aminer’s  figures  “cowardly”  and  repre¬ 
senting  an  effort  “to  cmtfusc  the  public.” 
Tbe  Blade  carried  his  statement  in  full 
and  the  next  day  answered  the  mayt)r's 
charges  with  a  two-column  editorial. 

W  hen  Mayor  Jacks<'>n  first  ran  for  the 
oflice  in  1928  the  Blade  opposed  him,  but 
in  the  last  election  conducted  a  strong 
eflitorial  campaign  for  him. 


INJUNCTION  ISSUED 

The  Ionia  CSlich.)  Ionia  County  Xews, 
and  its  publisher,  Fred  D.  Keister,  March 
31  were  restrained  in  a  temporary  in¬ 
junction  issued  in  (irand  Rapids,  from 
using  union  lalK-ls  on  their  printing  on 
jK-tition  of  the  .Mlied  Printing  Trades 
Council,  of  Grand  Rapids.  The  council 
asks  a  mandatory  injunction  compelling 
Keister  to  surrender  dies  and  stamps 
lM>rrowed  from  it.  The  petition  charged 
that  Keister’s  right  to  'use  the  laliel, 
granted  Oct.  19.  1928,  expired  at  the  end 
of  1929  because  of  violations. 


DAILY  ORDERS  COLOR  PRESS 

Purchase  of  a  $100,000  high  speed 
color  press  by  the  Philadcifihia  Record 
from  Walter  Scott  &  Co.  has  Iteeii  an- 
nouncol.  The  jiress  is  of  a  new  design, 
and  is  built  on  one  level  to  facilitate  all 
iiiK-rations  and  super\-ision.  It  will  weigh 
l.Kt  tons.  It  will  i)rint  the  paper's  comics 
and  magazine  sections. 


SPEED  MOULD 
FOR  CASTING 
FLAT  PLATES 


FEATURES 

Single-Action  Lever 
Cam  Lock. 

T-Bolt  controls  plate 
thickness. 

Patented  balance  spring. 

Designed  for  pump  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste¬ 
reotyping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


■  R.  HOE  &  CO.,  Inc. 

General  Offices 

138th  St.  and  East  River 
_  New  York  City 


i 

L. 


ST.  LOUIS  WRITERS  QUESTIONED 

Five  St.  Louis  reporters  who  have 
worked  on  the  Grand  National  Bank 
bond  disappearance  ca.se  were  interro¬ 
gated  last  week  by  the  grievance  commit¬ 
tee  of  the  St.  I-ouis  Bar  .Xssociation, 
which  is  inquiring  into  the  actions  of  law¬ 
yers  who  t<K>k  part  in  the  return  of  the 
securities  to  the  bank.  Newspapers 
raised  the  jwint  of  ethics  in  connection 
with  services  performed  by  lawyers.  Ben 
H.  Reese,  city  editor  of  the  Post-I)is- 
f>alch,  and  Rol)ert  Safford  of  the  Post- 
Dispatch  staff,  Charles  Clayton  and 
W'a.vne  Parker  of  the  Globe-Democrat 
staff,  and  Carroll  G.  McCorklc  of  the 
Star  staff,  were  the  witnesses. 


c.  A.  McCulloch  elected 

Charles  A.  McCulloch,  former  Chicago 
newspaperman  and  more  recently  en¬ 
gaged  in  business,  has  been  elected  chair¬ 
man  of  the  board  and  treasurer  of  the 
John  R.  Thompson  Company,  which 
operates  112  restaurants  in  the  United 
States.  Mr.  McCulloch  was  circ'ulation 
manager  of  the  Chicago  Mail  and  later 
of  the  Chicago  Evening  Post,  at  the  time 
of  its  purchase  by  John  C.  Shaffer  in  the 
early  1900's.  He  later  became  general 
manager  and  president  of  the  Parmelee 
Transfer  Company,  and  then  became  as¬ 
sociated  with  John  T.  Hertz  in  the  Yel¬ 
low  Cab  Company,  which  was  later  sold 
to  General  Motors  Corporation. 


REPORTERS  WRITE  BOOKS 

W  illard  W  iener,  .Vck’  York  liveninq 
Journal  reporter,  is  author  of  “Rafferty  " 
a  novel  published  this  week  by  Farrar 
&  Rinehart.  “.\aron  Burr,’  another 
IW'cning  Journal  reportorial  product 
will  be  published  .April  1.  Johnstone  L 
Berkhoff  is  the  author. 


NEW  OREGON  DAILY 

The  Baker  ( Ore. )  Record,  formerly  a 
semi-weekly,  iK-came  a  daily  March  20. 
It  will  be  published  every  morning  ex¬ 
cept  Monday.  The  paper  is  owned  bv 
the  Record  Publishing  Company,  of 
which  'I'heresa  Snyder  Crockatt  is  presi¬ 
dent  and  E.  L.  Crockatt  secretary. 


Sixteen  Page 
Long  Frame 

DUPLEX 

TUBULAR 

Latest  type  of  Tubular  complete 
with  color  and  Full  Automatic 
Press  Drive,  Turtles,  Chases, 
Heavy  Duty  Matrix  Roller, 
Scorcher,  Metal  Pot  with  Pump 
I  and  Casting  Box,  Plate  Finisher, 
Finishing  Block  and  Curved 
Router. 


A  rare  opportunity  to  secure  a 
!  desirable  press  which  is  com¬ 
plete. 


ROY  C.  GOODWIN 

Newspaper  Presses 

Geneva,  N.  Y. 


Rebuilt  Presses 


SCOTT  16,  24  and  .’2-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 


Aimlahle  for  Early  Delivery 


WALTER  SCOTT  &  COMPANY 


Main  OMm  4  Factory. 

New  Ycrk  OMo* . 

Chicago  OMoc . 


. PlalnflcIS,  N.  J. 

Brokaw  Bldg.,  1457  Broadamy 
. Mosadnock  Block 


Berry-Mingle  Co.^inc, 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 


Designers  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

o  Specialists  in  selection  and  sale 
2  ofmachinery  for  increased  pro- 

V  duction. 

S-  Consultants  in  construction,  de- 
0  sign, and  plan  of  arrangements 

<  of  buildings  to  meet  the  news- 

c  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

^  A  Qua/ity  Purchase  is,  after  all, 

the  Exercise  of  the  Truest  Economy 


^  These  are  the  Famous  Users  of  the 

“HI  MATRIX 

yjyjoo  1  ROLLING  MACHINE 


Chicago  Daily  News 
(i  matrhtnrs) 

Journal.  Milwaukee,  Wis. 

(i  machtnes) 

Star*  Kansas  City,  Mo. 

(J  nuirhinrs) 
Glt>be*Dt*niocrat,  St. 

Louis.  Missouri 
Press.  Pittsburgh.  Fa. 
Press,  Cleveland ,  Ohio 
p!>st,  Cincinnati,  Oliio 
Times- Picayune,  New 
Orleans,  La. 

Nichi-Nichi.  Kobe.  Japan 
Record.  Philadelphia,  Pa. 
Times-Press,  Akron,  O. 
News,  Buffalo,  N  .  V. 
Citizen,  Columbus.  Ohio 
Express,  I..ondon,  Kng. 
Times,  Hartford,  Conn. 
News,  IX'lroit,  Mich. 
Times-Union,  Rochester, 
New  York 


Dispatch,  Columbus.  O. 
News-Bee,  Toledo,  t)hio 
Tribune,  Beaver  Falls.  Pa. 
F^gle,  Br<M>klyn,  N.  Y. 
Courier- Express, 

Buffalo.  N.  Y. 
l>ein»it  Daily.  Detroit, 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskosh, 
Wis. 

Manitoba  Free  Press. 

Winnipeg.  Can. 
Times-Star,  Cincinnati, 
Ohio 

Press-Scimitar, 

Memphis.  Tenn. 
Journal-Herald. 

Dayton,  Ohio 
Chronicle.  San  Francisco, 
Calif. 

Triegrain,  Toronto,  Can. 
News,  t'leveland,  Ohio 


This  heavy  duty  GOSS  “GIANT**  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YORIC  CHICAGO  SAN  FKANCISCO 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stay* 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cable  Addras,  NENSCO— Warcaste. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 

GENERAL  ELECTRIC 


THIN 

RUBBER  CREEPER 
BLANKETS 

21"x25"  @  $1.50  ea. 
For  Use  Next  to  Matrix 

Rubber  Molders 

In  All 

Sizes  1  12"  Thick 


American  Publishers  Supply 
P.  O.  Box  131 
West  Lynn,  Mass. 
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BOYLE  NAMED  MANAGER 
OF  MICHIGAN  DAILIES 

Retignt  Other  Bu«ine*t  Connection*  to 

Become  Publisher  of  Grand  Rapid* 
Herald  and  Bu*ine**  Head  of 
Group 

(Special  to  Editor  &  Pl’bi.ishf.r) 

Grand  Rapids,  Mich.,  March  24. — 
Russell  J.  Boyle,  president  of  Mid-West 
Securities  Corporation,  of  Grand  Rapids, 
and  at  one  time  advertising  manager  of 
the  old  Grand  Rapids  Nezvs,  became 
president  and  publisher  of  the  Grand 
Rapids  Herald  and  general  manager  of 
Federated  Publications,  Inc.,  today.  Mr. 
Rdyle  succeeds  U.  S.  Senator  Arthur 
H.  Vandenberg,  who  has  acted  as  pub¬ 
lisher  for  several  years,  although  he 
has  not  been  active  in  the  management 
of  the  Herald  since  his  appointment  to 
the  senate  in  the  spring  of  1928. 

The  announcement  was  made  by  A. 
L.  Miller,  president  of  Federated  Pub¬ 
lications,  and  publisher  of  the  Battle 
Creek  Enquirer  and  Nen's,  who  con¬ 
tinues  as  the  directing  head  of  its  edi¬ 
torial  and  publishing  activities. 

Federated  Publications,  which  was 
organized  in  January,  1929,  includes  the 
Grand  Rapids  Herald,  the  Battle  Creek 
Enquirer  and  News,  the  Lansinq  State 
Journal,  and  the  Newspaper  Engraving 
Company,  of  Grand  Rapids.  Since  that 
time  Mr.  Boyle  had  served  as  vice-presi¬ 
dent  of  the  group. 

In  preparation  for  re-entering  the  pub¬ 
lishing  business  Mr.  Boyle  resigned  the 
presidency  of  Mid-West  Securities  Cor¬ 
poration  and  also  severed  his  connection 
with  other  concerns. 

Frank  M.  Sparks,  editor  of  the 
Herald,  continues  in  that  capacity. 

EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
iniertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Are  You  a  Good  Advertising  Solicitor?— Have 
yoa  in.OOO?  I  can  offer  you  iiplcndtd  position, 
foM  Investment.  Have  you  newspaper  experi- 
and  $10,000?  Can  offer  yon  real  bargain. 
.Uso.  available,  local  monthly  piildicathm. 
J.  B.  Shale,  Times  Rnllding.  New  York. 

newspaper  Brokerage — (bily  high-grade  pmper- 
tles.  Personal  service,  (’lyde  II.  Kiiox,  Itunrd 
of  Trade  Bldg.,  Kansas  City.  Mo. 

Omar  D.  Gray  of  Stiirg«*on,  Mlssonrl.  who  owns 
three  newspapers  in  ('oliimbia.  Mo.,  forty-three 
ywirs  In  the  game,  and  a  newspaper  liroker  for 
years,  writes:  *‘I  can  sell  a  morning 
evening  paper  In  exclusive  field  for  a  half- 
rollHon  dollars;  a  Missouri  weekly  which  cleared 
>12.000  in  two  years  for  $l.‘l.<>tM> — $4.00i>  down: 
•  county  seat  Missouri  weekly  whieh  clearer! 
Ift.hOO  last  year  for  $10,000  with  building,  for 
>10.000  down.** 

ntf  weekly,  exclusive  field,  (’entral  state,  town 
i.500.  Indiistiial  section;  splendidly  eipiippefl 
flint.  If  you  can  spot  $.W,0(S)  to  $.3o.000  cash. 
Jfrite  me.  Otherwise  save  time  and  p<*stage. 
i^n  W.  F'eighner,  broker,  Nashville.  Mich. 


Newspapers  For  Sale 

£icln«iTe  County  S«it  Weekly,  Kueterii  North 
"•rolina.  .\nnual  gross  business  $4,000  on 
Jf^JOnper  alone.  Available  without  plant  for 
Address  B-045,  care  Editor  A  Publisher. 

Evening  Daily  in  North  ('aroliiia  with  well 
NnIppH  plant  and  two  affiliated  weeklies, 
husinesK  six  months  ending  I'eh,  1,  1031. 
121.000.  l»rice  $42.r>oo  eomplete.  one-fourth 
John  A.  Park,  Times  Bldg,,  Halelgh. 

Foreign  Language  Daily,  old  estuhllHhed.  large 
virculatlon.  in  Mid-Western  city,  modern  plant 
•nd  Hiuipinent.  Box  B-»tri8.  Editor  A  Publisher. 

U  a  buyers*  market.  If  you  want  to  buy 
newspaper,  or  want  to  sell  one.  write  me. 
.^^•Pnpers  only;  no  job  shop.x.  Heferetiees 
all  sections.  I.en  W.  Feighiicr,  News- 
Popvr  Broker,  Nashville,  Mich. 


Newspapers  Wanted 

Daily  Newspaper  w'anted  in  city  of  lO.tkH)  t(» 
25,000,  preferably  within  ^10»)  miles  of  New 
York.  Principals  only.  Write  B(*x  B-657,  Edi¬ 
tor  &  Publisher. 

Wanted,  a  Western  Newspaper,  Texas.  Arixoiia 
or  ('alifornin  preferred.  Please  give  full  par¬ 
ticulars  In  first  letter.  B-049,  Editor  &  Pub¬ 
lisher. 


Editorial  Press  Service 

On  the  Boardwalk  at  Atlantic  City 
WtH‘kly,  monthly  feature  of  the  world  at  play. 
Arrivals  —  local,  foreign  —  if  desired.  (*ouven- 
tions.  Assignments.  Photos.  O.  I>eimbncb, 
Press  Service,  3l0  Sehwehin  Bldg.,  Atlantic  City. 

Circulation  Promotion 

Over  90%  of  *11  circulation  cRmpaigni  on  dally 
newspaper*  in  the  United  States  iind  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  self-finnnrinR  PAUT- 
lAlWR  PLAN  oampaiKD  is  absolute  Insurance 
of  cleanliness,  genuine  satisfnetion  and  re¬ 
sults  that  have  never  been  equalled  in  circula¬ 
tion  biiildlnR.  Partlowe  added  circulation  is 
clean  circulation.  Kvery  siibscriiition  verified 
by  the  publisher  or  your  Circulatlun  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  in  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  Rive  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  intelllaent  estimate 
of  its  possibilities — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 

As  a  former  publisher,  wlin  niiil(>rstniids  pub¬ 
lisher’s  i>nil>Ienis  I  personally  conduct  expan¬ 
sion  campaigns  for  newspapers.  lOOe^  service. 
Hudson  l)e  ITlest  240.  Fifth  Ave.,  N.  Y. 

The  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  K.v — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 

Blair  &  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Beading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones: 
Office  2-13.'5i:  residence  81-9240. 

A.  K.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organization  accepting  only  Iwnnfide 
subscriptions  (iiald  In  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 

Help  Wanted 

Advertising  manager  nnd  also  a  circulation 
inaiiager  wanted  for  a  foreign  language  |>a|>er. 
Americans  and  go-getlers  desired.  Only  live 
wires  iipidy.  Deliver,  nnd  name  yoiir  own 
salary.  B-»!4:i,  Editor  &  I’uhlisher. 


Advertising  Merchandiser  who  ran  plan,  la.voiit 
and  sell.  Only  man  of  iiroveii  aliility  whose 
experience  in  all  departments  lit  lilni  to  iiecome 
assistant  to  ninnageinent.  Old  establislied  paper 
in  new,  l>est  equlp|)ed  plant  in  Mhldlewest 
states.  I'misiial  home  city.  Our  staff  knows 
of  tills  advertisement.  Send  photo,  'i'ell  all. 
B-f>.-(9,  Editor  &  I’lilillslier. 


Classified  Salespeople,  with  nietro|Hil1tan  news¬ 
paper  experience,  callable  of  writing  good  copy, 
for  large  CentrnI  New  York  iiew8imi>er.  Salary 
pins  Iminis  to  start.  Permanent  |Misltton  offer¬ 
ing  rapid  advaneenieiit  nnd  increase  in  earn¬ 
ings.  Give  age,  experience,  references;  also 
photo.  Box  B-O.'iO,  Editor  &  Pnlillslier. 

Experienced  Circulation  Manager  wanted  by 
small,  growing  Cnilfurnia  afternoon  daily. 
Write  full  details.  B-(i21,  Editor  A  Publisher. 

Help  for  All  Departments  of  morning  dally. 
Must  lie  aide  to  make  Inveslnieiit.  (ilve  iKillti- 
cal,  religions  affiliations,  references,  etc.  Box 
Ft,  Salislniry,  N.  C. 

Situations  Wanted 

Accountant:  Executive  with  proven  record  of 
achievement.  Expert  buHlneHa  nrti^unizer  and 
BXRteniatizer.  ThoiNiu^h  knowledge  of  Income 
Tax  procedure.  Budgetary  ControlM,  Credit  and 
Collections,  etc.;  desires  connection  with  news- 
pa|H*r  where  skill  and  experience  is  demanded. 
Reference  A-1.  Box  B-015,  Editor  &  Bublisher. 

Advertising  Director — record  certified  hy  gen¬ 
eral  manager: 

*‘Linage  Increased  18%  in  year  to  six 
million  lines  nn<l  during  last  year  your 
direction  prttved  holding  imwer  .  .  .  Your 
stand  toward  rate  adjustments  was  of  great 
Importance.  You  di<I  a  fine  piece  of  work 
in  organization,  effective  nnd  economical.” 
Seven  years  managing,  developing  linage  and 
rates,  circulation.  Sl.ade  surveys 

for  advertising  and  circulation  plans  and  gains. 
Acted  hiisincKs  manager,  familiar  all  depart¬ 
ments:  varied  experience  !>y  eight  ye.irs  solici¬ 
tor  <ui  hard  ac<aiiiiits  and  major  firms  in  varl- 
otiM  classifications.  circulation. 

Voiir  selling  jol) — what  is  it? 

Will  solicit,  help  direct  any  division,  or  take 
ciiarge;  do  promotional  work,  what  situation 
demands  ns  solicitor,  etc.  In  local,  enlarge¬ 
ment  of  national.  inerchaiidiKlng,  work  with 
publishers’  representatives. 

Investigate.  Responsible.  Small  family, 
two  young  children.  Known  to  James  Wright 
Brown — ask  him,  or  address  A-048,  Editor  & 
Publisher. 


Situations  Wanted 

Advertising  Manager,  Solicitor — Age  40,  mar- 
ried;  20  years  successful  record;  general  man¬ 
ager  small  daily  put  it  on  paying  basis,  13 
years  advertising  manager  20,000  dally.  De¬ 
sire  to  locate  permanently  to  increase  revenue 
small  daily  or  weekly.  Willing  to  take  finan¬ 
cial  interest  if  mutually  suited.  A-1  references. 
B-630,  Editor  &  Publisher. 

Advertising  Manager-Solicitor — 10  years*  expe¬ 
rience,  classified  and  display,  metropolitan  and 
smaller  city,  desires  connection,  preferably  In 
East.  Record  of  ability  that  will  Insure  results, 

B-fiOS.  Editor  &  Publisher. 

Assistant  to  General  Manager 
of  very  successful  newspaper,  with  ordinary 
supervision  of  all  mechanical  departments,  and 
executive  in  complete  charge  during  his  absence, 
desires  new  connection. 

Has  lnltlate<l  deadlines,  methods,  routine  and 
practices  now  in  effect  in  entire  organixation 
and  functioning  with  nniisual  smoothness. 

Experiences!  in  all  lines  of  newspaper  work 
and  should  be  especially  valuable  during  pre¬ 
vailing  business  conditions  to  some  publisher  or 
general  manager.  Write  fully  to  avoid  un¬ 
necessary  correspondence.  B-02(i,  Editor  & 
Publisher. 

Business  Office— Young  man,  accountancy 
trained,  coiniMwing  room  experience.  New*  York 
or  New  Jers<‘y  preferred.  B-fi34,  Editor  & 
Publisher. 

Business  Office— Middle  aged  man.  20  years’ 
experience.  New  York  ('ity,  or  adjacent  towrns 
preferred.  Excellent  references.  B-(V»2,  Edi¬ 
tor  &  Publisher. 

Circulation  Manager — Twelve  years  last  two 
positions.  Experienced  in  all  phases  of  work. 
Prefer  city  ten  to  fifty  thousand.  R.  E. 
Ilnrdwny,  Zanesville,  O. 

Circulator,  experienced,  desires  ehnnge.  10% 
increase  In  net  paid  last  year  despite  depres¬ 
sion.  Boy  pronioilon  only.  Nothing  under 
2O.fNi0  circulation  considered.  B-d44,  Editor  & 
Publisher. 

Circulation  —ran  you  use  this  man?  Somewhere 
some  piiidislier  Is  nee<Ung  the  services  of  a 
seasoned  tdrciilation  man;  one  familiar  with  the 
various  methods  of  circulation  building,  pro- 
tmdion  nnd  accounting.  Tlie  man  we  have  in 
mind  lias  had  years  of  ex|>erience  on  large  nnd 
small  papers — morning,  evening  and  Sunday^ 
and  is  at  present,  connected  with  a  metropoli¬ 
tan  paper.  Ills  record  nnd  <|ualifications  as  a 
circulation  builder  nnd  organizer  Is  A-1,  His 
services  are  available  either  In  a  special  or 
permanent  capacity.  .Ml  imiulrles  nbsidiitely 
confidential.  If  interested,  address  B-fi4fi, 
Editor  &  Publisher. 

Circulation  Manager — 14  years*  experience  In¬ 
sures  his  knowledge  of  home  delivery,  street 
sales,  newsstands,  agents,  etc.  Home  delivery 
a  specialty.  Writes  promotion  copy.  An  or¬ 
ganizer,  builder,  economist  with  initiative  to 
produce  at  low  cost,  B-016,  Editor  A  Publisher. 

Circulation  Manager,  Publisher  desirous  of  in¬ 
creasing  or  ileveloplng  carrier  circulation  will 
do  well  by  contacting  advertiser.  Twenty  years 
experience,  small  ami  large  cities,  all  branches 
of  circulation.  Age  40.  Moderate  salary  re- 
4|ulreiuent8.  B-0.3d.  Editor  &  Publisher. 

Circulation  Manager,  Assistant  or  city  circula¬ 
tor.  l.*5  years’  daily  and  Sunday  experience. 
All  phases  of  w’ork  and  accounting.  Aggressive 
and  with  initiative  to  effl<clently  and  economi¬ 
cally  manage  your  circulation.  Recently  man¬ 
ager  of  50.000  daily  and  Sunday.  Married. 
Age  30.  Mo<lerute  salary.  B-602,  Editor  & 
Publisher. 

CHrculation  Manager,  road  man  of  proven  abil¬ 
ity,  age  28,  wants  position  with  daily,  write 
or  wire  J.  E.  King,  Box  1852,  W.  Palm  Beach, 
Fla, 

Classified  Manager.  bnckcHl  by  0  years  actual 
experience,  gotsl  records  an*l  refereiices,  desires 
position  with  eastern  daily.  B-051,  Editor  & 
Publisher. 


Composing  Room  Executive — Forty-one;  thor¬ 
oughly  ex|>erience<l;  twenty  years  with  larger 
newspaiK'rs;  g<»od  api>earance:  harnionizer;  real 
producer;  go  anywhere.  B-(XM>,  Editor  Sc 
Publisher. 


Copy  desk,  rim  or  slot,  fast,  nceiirate;  makeup, 
rewrite,  any  edit,  desk.  12  years'  exper. ; 
reliable.  Wire  or  write  I>.  W.  II.,  1.30*»  “O’* 
St.  N.  W..  Washington,  D,  C. 

Desk  or  Rewrite  man,  30.  with  8  years*  experi¬ 
ence,  S4'eks  new  connecthm  on  evening  paper 
of  more  than  25.000  clr<'ulation  in  East  or 
Midwest.  Now’  employed.  Fast.  ac<‘nrate. 
thoroughly  qualified  and  dependalde  ns  writer. 
c«»py  reader  or  exe^'utive.  Excellent  record. 
B-<»t2.  Eilitor  A  Pnbllsln*r. 

Editor,  30.  w’illi  Metnqmlitan  exp«Tlence,  to  be 
news  or  managing  editor,  large  or  Hinall  daily. 
Knows  iu>ws  and  how  to  keep  trivial  out  of 
tight  pap4‘r.  B  «H7,  E^litor  A  Publislier. 

Editorial — Youthful  and  unmarried  former  New* 
York  World  man  asks  two-weeks  tryout — w’lth- 
out  pay,  then  only  $20  weekly.  Capable  re¬ 
porter,  with  mature  judgment  on  desk.  Sober. 
References.  Box  B-651,  Editor  A  Publisher. 


Situations  Wanted 

Editorial — A  newspaper  iiosition  that  offers  a 
living  salary  and  prospects  of  a  gootl  future 
if  my  ability  demands  it.  Graduate  of  Am¬ 
herst  College,  1030.  and  have  had  exi»erience 
in  college  correspondence  for  two  years  and  as 
a  reiKtrter  on  a  lending  newspaper  for  eight 
months.  Would  welcome  a  Job  on  country  or 
city  weekly  or  dally  immediately.  B-Glo,  Edi¬ 
tor  A  IMiblisher. 

Editorial — Let  me  be  your  managing  etUtor. 
editorial  writer,  columnist  and  city  editor,  all 
for  one  modest  salary.  1  know*  I  can  handle 
the  job  because  I  have  done  so.  1  can  give 
the  highest  references.  Address  X  Y  Z,  10o3 
Edw’ards  Bldg.  Cincinnati,  Ohio. 

Librarian — Available  about  April  15.  Take 
charge  of  a  small  newspajier  library  ttr  ns  as¬ 
sistant  In  large  one.  Woman  Experlemetl. 
B-053,  Btlitiir  A  Publisher. 

Newspaper  Executive-— Ptisition  by  m.’in  of  char¬ 
acter  and  Integrity  now  connecttnl  with  well- 
known  New  Englantl  newspaper,  over  twenty 
yean*  experience  in  general  newspaper  work, 
capable  of  taking  hold  of  problems  quickly.  In¬ 
telligently  and  using  initiative.  Peslrtuis  of 
obtaining  connectitm  with  opportunity  to  tleni- 
ODStrate  ability.  Age  41.  married.  Has  betm 
closely  identifitnl  with  management.  Available 
at  any  time.  B-(i:i2.  Editor  A  Publisher. 

Newspaper  Woman — Has  coveretl  (’ity  Govern¬ 
ment.  Superior  Court;  conducted  departments 
for  Women’s  (Tubs,  Colleges.  Schools,  Music 
nnd  Society;  nccustoinetl  to  interviewing,  even 
under  sensational  circumstances;  written  occa¬ 
sional  editorials;  use  shorthand;  enthusiastic 
and  eager.  Address  Writer,  c/o,  Danlelstui  A 
Son,  Providence,  R.  1. 

Translator — Experienced  middle  aged  man,  many 
years  In  newspaper  field,  speaking  I'rench  and 
(lermnn,  w’oulti  like  position  with  Metropolitan 
daily  or  weekly  ns  translator  nnd  exchange 
etlitor  foreign  language  newspapers.  Corre¬ 
spondent  for  Inst  15  years  i>f  great  French 
daily.  B-C29,  Editor  and  Publislier. 


Mechanical  Equipment  For  Sale 

Photoengraving  equipment  for  aale.  Coniplete 
plant  nr  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 

The  finest  and  most  complete  lot  of  new’Hjtaper 
publishing  e<iui|)ineiit  every  ufferetl  at  t>ne  time. 
Composing  rtMiiii  high-speed  presses,  ctdor 
presses,  tlry  mat  rollers,  Stnhigh  and  t»tlier 
electrical  scorchers.  Autoplates.  Kohler  T»uper 
reels  and  paper  conveyors.  intHlcrn  circuiatittn 
dt>partment  (‘(|uipment,  in  fact  everything  for 
the  efficient  production  of  newspa|M*rs.  Every¬ 
thing  modern  and  worthy  nttentitm  of  any 
publisher.  Wire  or  write  us  what  ytui  cjin 
use.  John  Griffiths  Company,  145  Nassau  St., 
New  Y’ork. 


Wanted — The  present  adtlress  of  Sydney  'I’hat* 
cher.  Address  Editor  A  I’uhlislier. 


Journalistic  Antiques 


A  Collector  is  In  the  market  for  journaliattc 
antiques  such  as  autograph  letters  of  former 
editors  In  this  country  or  in  Ctuada,  dating 
hack  even  to  Colonial  times;  first  Issues  of 
well-known  newspapers;  pictures  of  famous 
American  journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copie*  of 
old  newspapers  containg  account*  of  eveat* 
of  unusual  interest;  or  any  other  aatlque  oi 
relic  In  the  fields  of  advertising  and  publish¬ 
ing.  I»ok  through  your  old  letter  files,  scrap¬ 
books,  etc.  Then  let  me  know  what  you  hav, 
tad  what  your  price  Is  (must  be  moderate,  but 
for  cash  if  accepted).  K-746,  Editor  A 
I'ubllsber. 


Newspaper  File 

New  Toiic  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Trlbane  of  each  of  the  following 
dates  of  the  year  1866;  Ai>rli  16,  21,  22,  2g, 
24,  28,  30,  May  1,  2,  3,  6,  6,  7,  8.  9.  10,  14 
to  28  (Inclusive),  30,  31,  June  1  to  0  (Inclu¬ 
sive).  Must  be  la  good  condition,  untorn  and 
complete.  Editor  &  I’ubllsber. 


Newspaper  Properties 
Bought)  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Busine**  Batabliahed  in  1899 

350  Maditon  Awe.  New  York 


u  / 


.  y 
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SHOPIALKmiHIREY 


By  MARLEN  PEW 


ndvcrtisiii};  sixmsorship  idea,  trimiiicd,  permanenUionic  (A.M.S.  stock) 


^  tiiiw  (luininatin.n  radio  and  iiiotion  pic¬ 
ture  iixln.'tries,  spreads  to  the  newspaper, 
We  ina>  have  pages  which  hxik  like  this, 
liy  CAIA  IN  COOLlIKiK 
( Siionsored  hy  the  Dill  I’icklc  Pack¬ 
ing  (  orp.,  |)r<Khicers  of  those  delicious, 
tongnc-tcinpting,  digestion-aiding,  sweet- 


made  up  for  all  his  mortal  woes. 

♦  ♦  ♦ 

(Old  Doctor  Mohler,  Inc.,  Sole  manu¬ 
facturer  of  Mohler's  Dental  hloss, 
hereby  i)resents  to  the  reading  public 
another  delightful  program,  merely  to 
emphasize  the  fact,  well-knovyn  among 


tongue-tempting,  (ligestion-ammg,  sweei-  .1  .i;-*.-  t.u.tli  is  sure  to 

sour  delicacies,  for  sale  at  all  drug-store  fl,?’  Jfter  Ic 


lunch  counters,  25  cents  the  bottle.) 

XoKTiiAMi’ToN',  Mass.,  March  27. 
N'ow  tiiat  the  Congress  has  adjourned 
(put  down  in  pickle-brine  —  Kditor) 
the  .\merican  people  may,  without  haste 
or  lieat,  coiitemiilate  the  (sweet-sour — 
I'.ditor)  achievements  of  that  body 
whicli,  as  is  well  known,  represents  one 
of  the  three  departments  of  state  designed 
bv  the  fathers,  in  their  wisdom,  to  con¬ 
stitute  our  form  of  government.  The 
legislative  body  is  a  delil)erative  Ixxly, 
important  in  the  scheme  of  a  democracy 
as  are  the  executive  and  judicial 
branches.  It  admits  of  no  dill-atory 
tactics.  .  .  .  Open  debate  is  the  only 

shield  against  the  irretrievable  action  of 
a  rash  majority.  .  .  .  Without  the 

(Congress  what  a  pickle  (dill-Editor) 
this  nation  would  be  in ! 

»  *  ♦ 

f  Presented  w  ith  the  Coinplinients  of 
the  Hiekory  Nut  Chewing  Cum  Co., 
makers  of  tasty,  jaw-relaxing,  non-noise 
making,  health-lioosting  gum,  done  up  m 
ilainty  packs,  untouched  by  human 
hands.) 

To  the  l-'.ditoT : 

Mkviju.y  IIii.i.s,  Cal.,  March  17.— Well, 
Spring’s  come.  Seen  a  sign  in  a  window 
with  a  black  and  white  goat  on  it  and 


decav.  Use  Mohler  floss  after  each 
meal'  and  before  retiring,  and  twice  as 
often  on  Sundays  and  holidays.  Use  it 
liiRTally  and  save  painful  dentist  bills. 
.And  now,  dear  friends  of  the  press,  we 
take  pleasure  in  presenting)  : 

New  York 
Day  by  Day 
Hy  O.  O.  McIntyre. 

Thoughts  while  strolling:  Reviewed 
the  breadline  in  Uongacre  Square— jioor 
wretclies!  It  is  mere  cliance  that  you 
are  there  and  I  am  here.  Many  distress¬ 
ful  oral  cavities  noticed.  Such  jKJverty 
tears  the  heart.  Sign  at  45th  Street, 
near  Sixth  Avenue:  “Old  furs,  gold 
teeth,  glass  eyes,  crutches,  feathers  and 
other  precious  jewels  bought,  best 
prices.”  Ray  Long  in  large  opera  hat, 
serious  mood,  hurrying  toward  dentist’s 
office  to  retrieve  a  youthful  lapse.  Hillie 
Burke’s  teeth  glisten  like  alabaster  pearls ; 
Mohler’s  floss,  no  doubt.  Roy  Howard 
off  to  Cuba  to  recuiierate  after  W'orld 
adventure.  His  health  is  good,  thanks  to 
regular  flossing.  (Jeorge  Bancroft  has  32 
upper  and  29  lower  teeth  in  iK’rfect  con¬ 
dition.  His  secret  is  to  clean  them  after 
each  meal  and  before  retiring,  doubling 
on  Sundays  and  holidays.  He  confides : 
1  use  nothing  but  Mohler’s. 


made  a  rush  for  the  place  thinking  of  doBERT  HAMMOND  MURRAY 
Brx'k  lK-<  r,  but  the  danged  sign  only  l\  contends  that,  despite  New  York’s 
a  ItrHtld  of  llickorv  llUtS.  OCC,  _ ..,1  K/>ocfinfr  fVirf*  npwQ. 


advertised  a  brand  of  hickory  nuts.  Gee, 
how  I  miss  Congress.  And  how  we  are 
all  going  to  miss  Heflin.  Ford  says  busi¬ 
ness  has  revived,  only  we  don  t  know  it 
yet.  1  won’t  believe  it  until  every  one  of 
you  boys  and  girls  join  me  in  a  chew  of 
giKKl  old  H.  N.  C. 

\Vn.i.  Rcxiers. 

♦  ♦  ♦ 

(Offered  with  the  sincere  regards  of 
the  Finccut  Ciggie  Corp.,  exclusive  dis¬ 
tributors  of  toasted,  roasted,  singed  and 
parboiled  cigarettes,  equally  good  to 
smoke  or  chew.  Ask  mamma,  she 
knows !) 

Saturday,  March  28. 

Up  early,  being  woken  by  telephone, 
and  after  usual  Finecut  smoke,  to  the 
tennis  court.  How,  now,  none  but  Sir 
Herliert  Swope,  in  gay  white  raiment, 
and  pufling  Finecut,  sorely  defeating  me 
at  the  game.  To  dinner  with  Mistress 
■Anne,  and  Mistress  Nellie  come  in,  too, 
I  confiding  my  story  of  fast  alternating 
joy  and  sadness.  Whereat  all  fell  to 
chewing  Finecut,  and  very  good,  too. 

F.  P.  A. 


( Sponsored  by  .Affiliated  Mortuary  y^hcrcas  the  Paris  press  in  general  docs 
SiRieties  of  .America,  worthy  of  your  audita!  total.  Still,  as  Mr. 

complete  trust  when,  in  the  fullness  of  Murray  says,  room  is  left  for  consider- 
tinie,  the  Grim  Reaper  brings  to  your  shrinkage  before  the  Paris  figures 

door  the  resp<insibility  of  selecting  some  ,ic,sccnd  to  those  of  New  York, 
of  our  material,  all  made  of  the  best  *  *  ♦ 

goods  the  market  affords  reasonably  interesting  study  and  one 

priced  and  ahvays  m  perfect  taste.  Ask  X  .wonders  if  it  can  in  truth  1r  said  that 


proud  journalistic  boasting,  the  news¬ 
papers  of  this  metropolis  have  not  kept 
circulation  pace  with  the  Paris  press. 
Mr.  Murray  took  Editor  &  Puiilisher’s 
Year  Book  as  the  source  of  the  following 
comparisons : 

City  Pop.  Pop.  Met.  Dist.  Dailies  Daily  Circ.* 
New  York 

7.000,000  11,000,000  21t  4,593.000 

3,500.000  6,500,000t  33  10,129,000 

*  Daily  circulation  only,  not  Sunday, 
t  Including  Brookl>n  and  all  foreign  langu¬ 
age  and  other  daily  i>u!)lications. 

X  Estimated. 

*  *  * 

1’’  HESE  statistics  give  Paris  23  morn- 
•  ing  and  10  evening  dailies.  Three  of 
the  morning  newspapers.  Matin,  Journal 
and  Petit  Farisicn  have  circulations,  in 
order,  as  follows:  1,000,000,  1,200,000  and 
1,700,000.  Four'  other  dailies  have  cir¬ 
culations  ranging  frotn  (lOO.OOO  to  860,- 
(KK).  Mr.  Murray  recognizes  the  fact 
that  whereas  New  York  newspapers  are 
mainly  local,  Paris  newspapers,  like  the 
Umdoii  press,  fairly  saturate  the  nation. 
Hence,  the  comparisons  of  New  York  and 
Paris  population  may  be  deceptive.  All 
New  A’ork  circulation  figures  are  A.B.C., 
whereas  the  Paris  press  in  general  docs 
not  yield  an  audita!  total.  Still,  as_Mr. 
Murray  says,  room  is  left  for  consider¬ 
able  shrinkage  before  the  Paris  figures 
descend  to  those  of  New  \ork. 


your  nearest  .A.AI.S.  dealer.) 

By  -Arthur  (’Bugs')  B.aer. 

Saw  giddy  party  on  Fifth  Avenue  aiul 
thought  it  vvas  a  splicing,  but  a  cop  said 


A  wonders  if  it  can  in  truth  lie  said  that 
New  York’s  appetite  for  news,  or  read¬ 
ing  matter  bas^  on  current  affairs,  ts 
as  great  as  that  of  the  Parisian  iwpula- 
tion.  In  volume,  with  the  big  Sunday 


content  and  diversified  public  service. 
My  contention  is  that  any  citizen  of 
New  York,  spending  no  more  than  five 
cents  iRr  day  for  nevyspapers,  can  be 
the  Ix-st  informed  individual  on  earth 
in  the  matter  of  current  events  if  he 
has  a  mind  to  accept  the  daily  offerings 
of  our  press.  The  Paris  press  has  sonic 
fine  examples  of  journalism,  well-in¬ 
formed,  spirited  and  in  good  style,  but 
it  is  idle  to  compare  French  journalism 
with  our  own  when  one  considers  that 
the  American  press  numbers  more  than 
1,(K)0  dailies  that  would  rank  favorably, 
from  any  viewpoint  except  volume  of 
circulation,  with  the  best  of  the  Paris 
press.  , 

According  to  Mr.  Murrays  figures 
Paris  daily  journalism  produces  approxi¬ 
mately  3  copies  for  every  unit  of  city 
ixipulation.  The  record  of  the  American 
press,  for  20,000,000  families,  (and  our 
press  is  made  for  the  whole  family) 
is  daily  pnxluction  of  approximately  two 
newsjiapers  for  every^  American  home  on 
week-days  and  an  average  of  one  Sun¬ 
day  newspaper  for  each  home,  with  some 
fi.fXXl.OOO  copies  to  spare.  Just  the  same, 
considering  the  times,  the  public  value 
of  newsreading  and  the  excellence  of 
New  York  newspapers  it  may  well  be 
felt  that  New  York  circulations  are  too 
low.  The  advertising  system,  rather 
than  editorial  concepts  of  field,  accounts 
in  large  measure  for  the  disparity  m 
the  Paris-New  York  circulation  figures 
Mr.  Murray  has  cited. 

♦  ♦  ♦ 

Recently  I  noticed  a  statement  by 
G.  E.  Marchand,  a  New  York  busi¬ 
nessman,  which  seemed  to  sum  up  nicely 
our  craft  conceit  that  the  newspaper  is 
a  vital  influence  in  modern  American 
life.  He  said :  “A  few  pennies  spent 
every  day  for  newspapers  is  tuition  in 
the  greatest  school  in  the  world.” 

Detroit  News  picked  up  that  idea  and 
treated  it  with  the  following  comment: 
"The  modern  newspaper  is  a  unique^  in¬ 
stitution.  Primarily  it  engages  to  satisfy 
natural  human  curiosity.  In  ancient 
times,  one  who  had  journeyed  beyond  the 
limits  of  his  little  community,  was  sur¬ 
rounded  upon  his  return  by  a  throng, 
eager  to  hear  the  news.  Herodotus,  and 
others  whose  names  have  come  down  to 
us  as  historians  and  authorities  upon  an¬ 
cient  lore,  gained  their  repute^  by  satis¬ 
fying  the  curiosity  of  their  fellow 
citizens. 

“The  modern  newspaper  has  elalwr- 
ated  the  system  beyond  all  that  the  wild¬ 
est  dreams  of  the  ancients  could  con¬ 
ceive.  The  reports  of  its  paid  travelers 
flash  momentarily  across  continents  and 
oceans.  It  has  its  emissaries  in  remotest 
corners  of  the  earth;  they  have  peculiar 
access  to  everything  that  transpires. 
They  have  genius  for  inquiry,  skill  in 
narration,  and  every  facility  for  trans¬ 
mitting  what  they  have  to  tell. 

“But  the  university  of  the  newspaper 
engages  to  do  more  than  tell  the  happen¬ 
ings  of  the  moment.  It  undertakes  to 
analyze,  interpret  and  make  practical  ap¬ 
plication  of  world  experience  to  the  needs 
of  its  constituency.  It  discusses  tenden¬ 
cies,  warns  of  perils,  exhorts  to  good 
conduct,  advises  in  matters  of  health, 
economy,  civic  responsibility,  interests  of 
the  home,  child  welfare,  and  many  other 
■  matters  vitally  affecting  its  readers.  So 
I  wide,  able  and  authoritative  instruction 
I  scarcely  is  to  be  found  elsewhere. 

.  “And,  as  Mr.  Marchand  points  out,  its 
i  tuition  is  paid  in  pennies.  Hardly  can 
•  any  be  so  poor  as  not  to  afford  this 
means  of  education.  And  the  largest 
i  value  of  the  instruction  arises  from  the 
fact  that  it  accords  with  well  established 
pedagogical  principles — it  keeps  its  teach- 
;  ing  in  line  with  commonest  human 
t  interests.” 

♦  ♦  ♦ 


Iliougni  H  was  a  spiivnis,  nui  a  tir,,,  m  volume,  with  uic  mg  ouuuay 

Bungstartcr  Batcliovitti,  big  Brooklyn  newspapers  included  in  the  survey,  New 
lieer-toter,  was  being  planted.  York  must  greatly  exceed  Paris  pro- 

-  duction.  Some  of  the  best  circulators  of 


His  business  was  too  prosperous  and  a 
friendly  rival  forced  him  into  bankruptcy 
with  a  couple  of  well-aimed  shotgun 
sings. 

Very  nice  satin-lined,  burnished-gold 


the  French  capital  are  small  and  low- 
priced,  and  none  compares  with  our 
larger  newspapers  in  the  matter  of  size. 
No  French  newspaper  is  in  a  class  with 
the  American  metropolitan  press  in  the 
matter  of  lavish  expenditure  for  alitorial 


Accuracy,  as  Herbert  Kayard 
Swope  says,  is  a  priceless  gift  and 
an  attribute  of  conscience  that  men  must 
lie  born  with.  He  was  referring  to 
Joseph  Pulitzer’s  slogan,  posted  in  the 
city  room  of  the  IVorld,  "Aecuraey, 
Tersettess,  Accuracy."  Mr.  Swope  is 
generous  enough  to  say  that  the  author 
of  this  column  is  possessed  of  that 
happy  quality,  although  recently,  and 
quite  carelessly,  since  I  knew  better, 
1  quoted  the  Pulitizer  slogan  as  “Ac¬ 


curacy,  Accuracy,  Accuracy.”  In  ad¬ 
dition  to  being  disposed  by  nature  to 
get  things  fight  in  print,  I  think  a  writ¬ 
ing  newspaperman  should  not  be  over¬ 
loaded  with  work  and  worry.  Accuracy, 
Terseness,  Accuracy  is  the  best  ruk 
ever  made  for  news  writers.  In  future 
I  shall  at  least  hoiie  to  quote  it  cot- 
rcctly. 

♦  ♦ 

News  of  the  sudden  death  of  Martin 
T.  Durkin,  following  an  automobile 
accident  last  week,  came  as  a  shock  to 
many  newspapermen  of  the  country  who 
had  come  to  know  and  admire  the 
amiable  managing  editor  of  Neio  Orleans 
Timcs-Picayune.  In  one  respect  he  was 
unique  in  the  whole  field  of  daily  news¬ 
paper  work,  so  far  as  my  knowledge 
carries.  After  his  honorable  discharge 
from  the  army,  where  he  had  served  as 
an  officer  of  the  Military  Intelligence 
Division,  Mr.  Durkin  took  a  job  as  a 
clerk  in  the  business  office  of  the  Tiities- 
Picavune.  Soon  thereafter  he  was 
elected  secretary  of  the  publishing  com 
pany  and  later  acted  as  personal  secre 
tary  to  L.  K.  Nicholson,  president.  A1 
though  he  had  never  before  had  news 
paper  experience  Mr.  Durkin  seemed  en 
do  wed  with  a  natural  journalistic  sense. 
Suddenly,  in  the  summer  of  1926,  he  was 
appointed  managing  editor  of  the  news¬ 
paper.  I  doubt  if  he  had  ever  spent 
an  hour  on  the  street  as  a  reporter,  writ 
ten  a  story,  made  up  a  page  of  type, 
prepared  an  editorial  or  even  assigned  a 
reporter  to  a  story.  Being  a  man  of  in¬ 
telligence  and  character  he  addressed 
himself  to  the  task  with  full  confidence. 
New  Orleans  newspapermen  were  frankly 
skeptical  of  the  experiment.  It  violated 
an  old  tradition.  Some  predicted  that 
Mr.  Durkin  would  not  last  a  month. 
He  fooled  his  critics  badly.  Almost  from 
the  first  day  he  had  won  the  respect  of 
the  staff  and  presently  was  going  full- 
tilt,  producing  a  better  newspaper  than 
usual.  He  was  a  tireless  worker,  often 
at  his  desk  12  hours  a  day,  and  lugging 
proofs  home  at  night.  When  I  visited 
New  Orleans  a  couple  of  years  ago  1 
found  him  to  be  one  of  _  the  best 
respected  journalists  in  that  city. 

♦  *  * 

A  STORY,  for  which  I  do  not  vouch, 
was  told  in  newspaper  circles  in  this 
city  this  week  that  souvenir  hunters 
swarmed  through  New  V  ork  W orld  of¬ 
fice  after  the  sale  of  the  newspapers 
seeking  relics  of  the  famous  newspaper 
and  its  great  editor.  Thus  a  rosewood 
desk  and  an  oak  chair  found  their  way 
to  the  Pulitzer  School^  of  Journalism, 
each  to  be  decorated  with  a  brass  plate 
bearing  the  words  “Us^  by  the  Hte  Jo¬ 
seph  Pulitzer,  while  editor  of  New  York 
World.”  But  a  veteran  of  the  World 
staff,  well  acquainted  with  the  affairs 
under  the  gold  dome  for  a  full  genera¬ 
tion,  declares  the  desk  and  chair  were 
never  used  by  Mr.  Pulitzer,  but  were 
brought  into  the  office  by  an  eccentric 
genius  who  was  hired  away  from  Mr. 
Hcarst  in  Spanish  war  days.  There  are 
a  half  dozen  men  in  New  York  who 
could  advise  the  Columbia  school  author¬ 
ities  as  to  the  genuineness  of  the  World 
1  antiques. 

f  TO  ATTEND  MEXICO  MEETING 

Governor  C.  Doupilass  Buck  of  DeU- 
’  ware  has  commissioned  the  following 
'  newspapermen  to  represent  that  sta^  at 
the  regional  meeting  of  the  Press  Lon- 
’  gress  of  the  World,  in  Mexico  City,  A^- 

'  10  to  15:  A.  W.  Cummins,  JViltfitngton 

*  Morninq  News;  William  F.  Mettw, 
Wilmington  Every  Evening;  , 

^  Martin,  Wilmington  Sunday 
*  George  Carter.  Wilmington  Evemng 
■  Journal:  G.  Marshall  Townsend.  Mtlfora 
*  Chronicle;  Congressman  Robert  u. 

Houston.  Georqetoum  Sussex  Republican, 
,  T.  C.  Wickes.  Dover  Delaware  Matt 
j  AViC’.r;  Janies  H.  Hughes,  Dover  Index. 


PLAN  CREDIT  UNION 

Sixteen  employes  of  the  Chicago 
News  have  made  application  to  the  sta 
banking  department  for  permission 
organize  and  operate  a  credit  unio 
among  the  Daily  News  employes, 
purpose  will  be  to  provide  reasonable  a 
quick  credit  for  its  members  and  also 

to  help  them  cultivate  habits  of  thriit. 


